
Two New Attractions for Pier Park
By Ed Offley

The summer of  2026 has 
brought several new businesses 
to Panama City Beach – and 
a firm City Council push to 
ensure one particular business 
never comes to the city.

Pier Park will soon have ex-
panded dining and entertain-
ment attractions thanks to two 
planned projects on Panama 
City Beach Parkway.

The developers of  Pirates 
Voyage are planning to build 
a 4.5-acre amusement park 
adjacent to the dinner theater 
that will provide “an addition-
al entertainment facility” for 
its customers, the developers 
told City Council during a 
hearing for a conditional use 
permit on July 9. 

When constructed, the 
Bonny Read Fun Park will in-
clude a one-story amusement 
arcade, an outdoor electric go 
cart track and an eighteen-hole 
miniature golf  course.

No date has been an-
nounced for the groundbreak-
ing and planned opening. De-
velopers Pier Park Holdings 
LLC and WCI Holdings LLC 
could not be reached for con-
tact.

Just several hundred feet to 
the est, construction crews are 
building a new Ruby Tues-
day restaurant on a 1.35-acre 
lot at the southeast corner of  
Pier Park Drive and Panama 
City Beach Parkway. The de-
veloper of  the project is JMK 
Development LLC of  Plano, 
Texas.

No opening date has been 
announced for the restaurant.

In a separate move, City 
Council on July 23 took the 
first steps in enacting a ban on 
AI data centers within the city. 

After a first reading, Coun-
cil voted 4-0 (Councilman 
Mike Jarman absent) to enact 
Ordinance No. 1687, which 
will amend the land develop-
ment code to ban AI data cen-
ters requiring five megawatts 
of  electricity. 

Í don’t think they {data 
centers] are a good use for 
the city’s limited land,” May-
or Stuart Tettemer told PCB 
Life. “They use a lot of  power 
and create no jobs.”

Council agreed to modify 
the proposed ordinance to re-
move other “large [electrical] 

Panama City 
Symphony is 

Busy This Fall!
A Look at the First 
Three Events of the 

31st Season 
Panama City Symphony is 

gearing up for a busy 31st Season, 
kicking off fall with our first three 
events. Opening Night takes place 
on Saturday, September 19 at the 
Barbara W. Nelson Fine Arts Cen-
ter (Bay High School), 1200 Harri-
son Ave. in Panama City, featuring 
Antonin Dvořák’s Symphony 
No. 9, “From the New World.” 
This symphony is a breathtaking 
fusion of  European tradition and 
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Custom Designed Pools & Spas
Emerald Coast Pools designs and builds custom pools with a 
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Call Now: 850.880.6657  |  Email: danielemeraldcoastpools@gmail.com
Visit: 17661 U.S. Highway 331 South, Freeport  | On the Web: emeraldcoastpool.com

Build Your Dream Pool
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load customers” from the text 
after Councilwoman Mary Co-
burn noted that future projects 
like the new FSU Health medi-
cal center at Ward’s Creek could 
inadvertently fall under the ban. 
Council is expected to hold a 
second hearing on the ordinance 

and formally enact it this month.
The city’s move comes just 

weeks after the Bay County 
Commission and Panama City 
Commission enacted twelve- 
and six-month moratoriums, 
respectively, prohibiting AI data 
centers pending enactment of  
formal ordinances banning the 
facilities.

PIER PARK 
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the soul-stirring melodies of  
American spirituals and Native 
American folk music. From the 
haunting English Horn solo of  
the Largo—the melody that 
became the legendary “Goin’ 
Home”—to the thunderous, 
cinematic brass of  the finale, the 
“New World” Symphony is a 
celebration of  exploration, nos-
talgia, and the pioneering spirit. 
The show begins at 7 p.m. 

On Friday, October 30, the 
Ultimate Halloween Fusion 
happens when the annual Re-
naissance to Rock-n-Roll 
returns to Capt. Anderson’s 
Event Center, 5550 N. Lagoon 
Drive in Panama City Beach. 
This fan-favorite show returns 

for its third year with a wicked 
twist, moving to October for a 
hauntingly immersive Hallow-
een experience. Concertmaster 
Erika Sciascia, clarinetist John 
Divine, pianist Ani Mouradi-
an, and bassist David Goldflies 
from Panama City Symphony 
will perform alongside local 
favorite, The Will Thompson 
Band, whose versatility in genres 
and styles spans Classic Rock 
to Motown and beyond. Soloist 
Charles Sciascia returns to cen-
ter stage to lend his vocals and 
guide you through the evening 
as our Master of  Ceremonies. 
The event takes place from 6 to 
9 p.m.

On Saturday, November 14, 
patrons will experience a fiery, 
rhythmic journey to the South-
ern Hemisphere with Astor Pi-

azzolla’s The Four Seasons 
of  Buenos Aires, taking place 
at St. Andrew Baptist Church, 

3010 W. 15th Street in Pana-
ma City. This masterpiece re-
imagines the spirit of  the tango 
through a sophisticated classical 
lens. From the brooding intensi-
ty of  “Winter” to the explosive 
energy of  “Summer,” join us 
in this vibrant new setting for 
an unforgettable evening that 
bridges the gap between the 
concert hall and the streets of  
Argentina. Come early and en-
joy refreshments in the foyer. 
Showtime begins at 7 p.m.

For more information on 
Panama City Symphony’s up-
coming 31st Season, including 
Core Concerts, Special Events, 
the Black-Tie Bella Notte Fund-
raiser, and our two Christmas 
Concerts, visit PanamaCitySym-
phony.org.
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 HOTWORX PCB: Fitness That Fits Your Life
At HOTWORX Panama 

City Beach, we believe fitness 
should be convenient, effective, 
and something you actually en-
joy. That’s why we’ve created 
a one-of-a-kind workout expe-
rience that combines infrared 
sauna technology with virtually 
instructed workouts, allowing 
our members to maximize re-
sults in as little as 15 minutes.

Located in Panama City 
Beach, HOTWORX is a 24/7 
infrared fitness studio offering 
12 different isometric workout 
options—including Hot Yoga, 
Pilates, Barre, Stretch, Core, 
Bands, and more—as well as 
three high-energy cardio work-
outs. Members also have access 
to our functional training open 
gym, giving them the perfect 
balance of  strength, cardio, and 
recovery all under one roof.

Unlike traditional saunas, our 
patented infrared saunas gently 
heat the body from the inside 
out. This allows members to 
work up a sweat more efficiently 
while supporting calorie burn, 
better circulation, muscle recov-
ery, less inflammation, and over-
all wellness. Whether you’re a 

busy professional, a parent jug-
gling family life, an athlete look-
ing to recover faster, or someone 
just beginning their fitness jour-
ney, HOTWORX was designed 
to help you achieve your goals 
on your schedule.

As a locally owned business, 
we are passionate about serv-
ing Panama City Beach and 
the surrounding communities. 

Our mission extends far beyond 
fitness—we’re committed to 
building relationships, support-
ing local schools and business-
es, participating in community 
events, and creating a welcom-
ing environment where every-
one feels encouraged to become 
the healthiest version of  them-
selves.

Our members love the flexi-
bility of  being able to work out 
anytime, day or night, without 
waiting for equipment or trying 
to fit into crowded class sched-
ules. With workouts ranging 
from 15 to 30 minutes, it’s eas-
ier than ever to stay consistent, 
even with a busy lifestyle. 

We invite everyone in the 
community to experience the 
HOTWORX difference first-
hand. Whether your goal is to 
lose weight, improve strength, 
increase energy, reduce stress, 
or simply feel better every day, 
our team is here to support you 
every step of  the way, and your 
first session is completely com-
plimentary! Use the QR code to 
book now.

Come see why so many peo-
ple are making HOTWORX 

part of  their daily routine. Your 
first workout could be the be-
ginning of  a healthier, stronger, 
more energized you.

HOTWORX Panama City 
Beach is located in Pier Park 
next to Target and open 24/7 
for members. Call (850) 399-

1332 or visit www.hotworx.net/
studio/panamacitybeach for 
more information. 

Sweat. Recover. Repeat. Ex-
perience the power of  infrared 
fitness at HOTWORX Panama 
City Beach.

 PCB Chamber Spotlight

Free City Pier Access for 
Bay County Residents in 

August & September
In honor of  America’s 

250th Anniversary, the City 
of  Panama City Beach City 
Council voted to approve free, 
all-day spectator access to the 
Russell-Fields City Pier for all 
Bay County residents from 
August 1 through September 
30, 2026. 

Residents will need to show 
a valid Bay County ID for 
entry which verifies their res-
idential address and zip code. 
Eligible zip codes include: 
32404, 32405, 32444, 32401, 
32407, 32408, 32413, 32466, 

32456, 32409, 32438, 32403, 
32410.

Daily fishing passes are not 
included in the promotion.

The Russell-Fields City 
Pier is located at 16201 Front 
Beach Rd, Panama City 
Beach, FL and is open from 
midnight to midnight.
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Dermatology Specialists of Florida, PCB West
Healthy skin starts with ex-

pert care, and at Dermatology 
Specialists of  Florida, we’re 
proud to serve our Panama City 
Beach community with compre-

hensive dermatology care and 
treatments for every stage of  
life. Caring for the health of  our 
community is at the heart of  ev-
erything we do. With two conve-

nient locations in Panama City 
Beach, dermatology care is now 
closer to home for even more of  
our patients.  

Founded by Dr. Jon Ward in 
2006 and joined by partner Dr. 
Michael A. Stickler in 2007,  
Dermatology Specialists of  
Florida is proud to be a physi-
cian-owned practice led by two 
board-certified dermatologists 
and board-certified Mohs sur-
geons who continue to care for 
our Florida Panhandle com-
munity. Their commitment to 
providing compassionate, pa-
tient-centered care has shaped 
the personalized experience our 
patients have come to expect. 

Offering comprehensive der-
matologic care remains at the 
forefront of  our mission,  allow-
ing us to bring physician-guided 
expertise to patients at every 
stage of  life. Whether you need 
a routine skin exam, treatment 
for a chronic skin condition, 
advanced skin cancer surgery, 
or cosmetic services to help you 
look and feel your best, our Pan-
ama City Beach team provides 
personalized care tailored to 
each patient’s unique needs. 

With our brand-new Pana-
ma City Beach West office lo-
cated at 1002 N. Arnold Road  
(Highway 79), Suite 106, we’re 
making expert dermatology 
care even more convenient for 

patients on the west end of  the 
beach and in surrounding com-
munities, including Latitude  
Margaritaville and Watersound. 
Led by Racquel Marin, PA-C, 
the new office expands access to 
trusted dermatology care for pa-
tients throughout Panama City 
Beach. 

Racquel Marin, PA-C’s pa-
tient care philosophy is built 
around providing compassion-
ate,  comprehensive, and per-
sonalized treatment. She prides 
herself  on actively listening to 
each patient’s dermatology con-
cerns and addressing them with 
understanding, expertise,  and 
empathy. Racquel is a certified 
physician assistant through the 
National Commission on Cer-
tification of  Physician Assistants 
and a licensed physician assis-
tant in the state of   Florida. She 
is also fluent in Spanish, allow-
ing her to better serve our Span-
ish-speaking patients. 

Panama City Beach residents 
seeking dermatology care can 
now schedule appointments 
with Racquel Marin, PA-C, at 
our new Panama City Beach 
West location. She is current-
ly accepting new patients and 
provides care for a wide variety 
of  dermatologic concerns. Her 
commitment to building trust-
ing, compassionate relationships 
with her patients reflects  Der-
matology Specialists of  Flori-

da’s continued dedication to de-
livering outstanding patient care 
throughout the communities we 
serve. 

The Panama City Beach 
West office is open Monday 
through Thursday from 8 a.m. 
to 4 p.m. Located at 1002 N. 
Arnold Road (Highway 79), 
Suite 106, Panama City Beach, 
FL  32413, the office offers con-
venient access to expert derma-
tology care. To schedule an  ap-
pointment with Racquel Marin, 
PA-C, or learn more about the 
services offered at  Dermatology 
Specialists of  Florida, visit  my-
dermspecialists.com/locations/
florida/tmh-medical-campus-
pcb-west, or call  (850) 233-
3376.

BRIGHT BLUE
POOLS

Commercial & Residential 
Pool Remodeling
No Pool Too Big

Professional Plastering and Tile
Blue Diamond Finish • Pebble Finish
10 Year Guarantee • Free Quotes

Our owner, Curtis Nelson, makes it a point 
to be on the jobsite for every project to 

ensure everything goes according to plan.

Plastering Pools Since 1975

850.496.2025
BrightBluePools.com

Proudly serving the entire Florida Panhandle!

We’ll Make 
Your Pool 
Look New

New PCB Chamber of 
Commerce Members

Apex Foundation Specialists
Moon & Pearl Pet Parlor
Eye Catchers Artwork
Vanguard Forge
PruittHealth
Hangout By the Sea | Beachside 

Motorsports
Atwell Suites by IHG
Birdie Social
Joseph Hagberg - Individual
San Marcos Mexican Grill - Pan-

ama City

Carillon Beach Rentals
The Huntsman 30A
World Class Athletics
Bridge SMS Retail Solutions
The Root Health and Wellness
Mythic Group, Inc.
Boots on the Beach
Taco Doctors
Cardinal Build Solutions
Alden Services
Diadem Emerald Coast Pickle-

ball Complex

 PCB Chamber Spotlight

VISIT MYPCBLIFE.COM



August 2026	 PCB Life   www.mypcblife.com 	  Page 5

8407 Town Center Blvd., Panama City Beach, Florida 32413
34 Origins Main St. Suite B, Inlet Beach, Florida 32461

Personal Insurance 
Products Offered 
Home Insurance Products: 

• Primary Home Insurance • Rental Properties 
• Condos 

Auto, Motorcycle, Golf Cart and RV 
Umbrella | Flood 

Collections, Jewelry, and Valuable Articles

Medicare 
Products Offered 

Medicare Advantage and Supplement Plans 
Prescription Drug Plans

Individual Health Plans • Final Expense

OUR PROMISE TO YOU: 
A dedicated team of sales and service experts. Accessible when you need us. 

Fast turnaround on quotes and binders. Very competitive rates.

WILL ANDRE
Agency Manager
O: 850.231.6525

Will.Andre@watersoundinsurance.com

RACHELLE BARLUP
Personal Lines Manager

O: 850.231.7250
Rachelle.Barlup@watersoundinsurance.com

PAM DAVIS
Medicare Advisor
C: 850.585.6008

Pam.Davis@watersoundinsurance.com

Frogs of the Panhandle

By Helen Petre

Throughout the long summer 
here in the Panhandle, we have 
frogs. Most of  us will probably 
hear more frogs than see them, 
but here are a few of  our com-
mon frogs, just in case you see 
them. If  you want to learn their 
calls, the Florida Museum at the 
University of  Florida has a great 
website with calls. Frogs usually 
call when they are mating and 
they are usually mating in spring. 

Terrestrial frogs live under 
logs, plants, and other cover, and 
have dry, bumpy skin. Terrestrial 
frogs include toads. All toads are 
frogs. Not all frogs are toads. 

The most common toad in 
Florida is the Southern toad 
(Anaxyrus terrestris). They eat 
bugs and snails, and burrow into 
soil. They are common near ei-
ther permanent or temporary 
freshwater and can be found on 
well-watered lawns in evening. 

Most call in spring. 	
Eastern narrow mouthed 

toads (Gastrophryne carolin-
ensis) are only about one inch 
long, but they have a really big 
call. They eat insects, including 
termites, and live burrowed in 
soil in sandhills, pine, oak and 
scrub forests, or roadside ditch-
es. These toads are often found 
floating in swimming pools in the 
morning. 

Arboreal frogs live in trees 
and have large, sticky, toepads 
for climbing. 

Cope’s gray tree frog 
(Hyla chrysoscelis) is a quite 
common frog that is only about 
an inch long and can be gray, 

green, or brown, but all have 
bright orange inner thighs. They 
eat roaches and other insects, 
and live in hardwood forests 
near marshes, bogs and swamps, 
and in wet backyards. 

Green tree frogs (Hyla 
cinarea), although only about 
an inch long, eat stinkbugs and 
other invertebrates. They live 
in trees near permanent water 
bodies, even those with fish, in-
cluding marshes, bogs, swamps, 
ponds, lakes, and ditches, and in 
urban areas. They are sometimes 
found on the side of  houses, or 
at night, around porch lights, 

eating bugs. They have a white 
stripe down the side of  the body. 

Barking tree frogs (Dryo-
phytes gratiosus) can be gray, 
green, or brown. They live high 
in treetops or burrowed in sand. 
They breed in fish-free wetlands, 
such as bogs and ditches.  Bark-
ing tree frogs are large and col-
orful. 

When barking tree frogs feel 
threatened, they inflate them-
selves, so they appear too large 
to swallow. Individuals live ten 
years. 

Aquatic frogs spend most of  
their time in the water and have 
webbed toes. 

Southern cricket frogs 
(Acris gryllus) can be green, gray, 
brown, or tan, with warty skin. 
They have a Y-shaped line on 
the back and a dark triangle on 
the head. Cricket frogs have tiny 

toepads and a pointed snout. 
They eat leafhoppers and other 
invertebrates. 

Southern cricket frogs live 
in bogs, ponds, roadside ditch-
es, lakes, and potholes. The 
call sounds like marbles hitting 
against each other. Even though 
they are aquatic frogs, they stay 
on shore. If  they get scared, they 
will go in the water, but they do 
not put their heads in, and when 
the coast is clear, they come back 
ashore. This is the call most of-
ten heard around ponds in the 
evening.

There are many more frogs 
here in the Panhandle. These are 
just a few of  my favorites. The 
volunteer coordinator at FFW-
CC, Adam Lache, is coordinat-
ing a Frog Watch program which 
includes frog call workshops and 
field herp walks. Come join us! 
Enjoy the warm evenings and 
the calls. 

Helen Petre is a retired biologist out 
there enjoying nature in the Panhandle. 
If  you have any nature questions or 
suggestions for articles, email:  petre-
helen@gmail.com.

Community

Southern toad. Wikipedia. 

Green tree frog. Wikipedia. Southern cricket frog. Wikipedia.

Barking tree frog. Wikipedia. 
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Panama City Woman’s Club Wins International Award
Following on the heels of  their 

State win last month, the GFWC 
Woman’s Club of  Panama City 
has gone on to win a top award 
at the GFWC International 
Convention, held this summer in 
Scottsdale, Arizona.

The Club has been awarded 
First Place for their 2025/26 
Community Impact Program, 
which focused on the refurbish-
ment of  the six family rooms at 
the Salvation Army’s Domestic 
Violence Shelter here in Panama 
City. 

Upon learning of  their award 
yesterday, project Chair Kathyrn 
Bryan noted, “We are all simply 

thrilled to have put Panama City 
on the map at the international 
level, and to have been recog-
nized for all the hard work that 
went into refurbishing the Shel-
ter.”

Mrs. Bryan went on to say, 
“GFWC is committed globally 
to Women’s issues, and in partic-
ular Domestic Violence, which 
remains a top priority for every 
administration. So, choosing the 

local Salvation 
Army Shelter as 
our community 
project last year, 
was a perfect fit 
for us. The award 
is certainly mean-
ingful, but the 
project itself, and 
the positive im-
pact the renovat-
ed house has had 

on the women who shelter there, 
is our true reward.”

The Club will officially re-
ceive its award, and an accompa-
nying check, at the GFWC Flori-
da Convention in September.  

The General Federation of  Wom-
en’s Clubs is an international orga-
nization dedicated to improving local 
communities through volunteer service. 
GFWC has state federations in all 50 
states and the District of  Columbia. 
There are 21 International Affili-
ate Clubs in 12 countries worldwide. 
GFWC members are community lead-
ers who advocate for domestic violence 
awareness and prevention programs, 
and efforts to support children. Vol-
unteers work locally to impact their 
communities by supporting the arts, 
preserving natural resources, advancing 
education, promoting healthy lifestyles, 
and encouraging civic involvement.

Invasive Plants Removed from Nature Preserve
By Candis Harbison 

A collaborative effort result-
ed in the removal of  masses of  
harmful Water Hyacinth from 
the drainage ditch that forms a 
border of  the King Family Pre-
serve in Panama City.  Water Hy-
acinth grows faster than any oth-
er plant of  its type, doubling its 
population in 6-18 days.  It was 
introduced from Asia because 
it was considered beautiful, but 
like many so-called “beautiful” 
plants, it quickly proved to be an 
ugly visitor!  It clogs waterways, 
uses up oxygen, and displaces 
beneficial native plants.

King Family Preserve is 
owned by Bay County Con-
servancy, which is developing a 
“Wildlife Walk” along the levee 
that runs alongside the drainage 
ditch, previously clogged with 

hyacinth. They arranged 
for volunteers from 
GulfCorps, a workforce 
development opportu-
nity that provides jobs 
for young people on the 
Gulf  Coast, to carry out 
their mission of  treating 
and removing invasive 
plants. Sponsored by 
federal and private orga-

nizations, GulfCorps performs 
tasks that benefit the public 
while also giving young people 
skills training and offering them 
scholarships for further educa-
tion.

These brave and hardy 
young men and women pulled 
on their chest-high waders and 
plunged into the waters of  the 
ditch, pulling out masses of  Wa-
ter Hyacinth to dry out on the 
levee. Then, volunteers from 
Bay County Conservancy and 
Sandhills Nursery loaded the 
hyacinth onto wheelbarrows 
and dumped them in piles on 
Wood Avenue. Panama City’s 

Solid Waste Division pitched in 
and picked up the piles of  weeds 
for disposal. Now, the challenge 
will be to keep the ditch from 
filling up with weeds again! A 
grant has been obtained for a 
weed barrier to be strung across 
the ditch, and continued surveil-
lance as work continues on the 
“Wildlife Walk” will hopefully 
keep the ditch clear and flowing.
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When the Gut Speaks First: Understanding 
the Back-to-School Stomachache

By Dr. Karen DeVore

The first week of  school has 
arrived. The backpacks are 
packed, the lunches are made, 
and after one last search for a 
missing shoe, everyone heads 
out the door. Then, just as 
you’re reaching for the car keys, 
your child quietly says, “My 
stomach hurts.”

For many parents and care-
givers, this scene is as much a 
part of  the back-to-school sea-
son as shopping for school sup-
plies and navigating busy car 
lines.

The child who seemed per-
fectly healthy all summer sud-
denly doesn’t want breakfast, 
complains of  a stomachache 
before school, or makes repeat-
ed trips to the bathroom. Natu-
rally, families wonder: Are they 
getting sick?

Sometimes they are. But 
sometimes, the stomach is sim-
ply the first place the body 
speaks.

The brain and digestive sys-
tem are in constant communi-
cation through what scientists 
call the gut-brain axis. When 
children experience change, 
whether it’s a new teacher, new 
classmates, academic expecta-
tions, a disrupted routine, or 
the excitement and uncertainty 
that naturally come with a new 
school year, the digestive system 
may respond before children 
have the words to describe what 
they’re feeling.

Sometimes, the gut speaks 
first. That can look like stom-
achaches, nausea, constipation, 
diarrhea, changes in appetite, 
or even changes in bowel hab-
its. The question isn’t whether 
these symptoms are real; it’s 
why they’re happening.

One of  the most helpful 
things parents and caregivers 
can do is look for patterns rath-
er than focusing on a single ep-
isode.

Does the stomachache hap-
pen only before school? Does it 
improve later in the day? Does it 
appear before a test, after a dif-
ficult interaction with friends, or 
on Sunday evenings before the 
week begins?

Patterns like these may sug-
gest the nervous system is play-
ing a role, but they don’t rule 

out an underlying medical con-
dition. Pain that wakes a child 
from sleep, is accompanied by 
fever, persistent vomiting, blood 
in the stool, unexplained weight 
loss, poor growth, or continues 
regardless of  the situation de-
serves prompt medical evalua-
tion.

Rather than asking only, 
“Where does it hurt?” it can also 
be helpful to ask: “When does it 
happen?” “What was happen-
ing just beforehand?” “Has any-
thing changed recently?”

Sometimes those questions 
provide clues that the symptom 
alone cannot.

Today’s children navigate full 
schedules, academic expecta-
tions, extracurricular activities, 
changing friendships, and a 
constant stream of  information. 
While these experiences are a 
normal part of  growing up, they 
can place greater demands on a 

developing nervous system. For 
some children, those demands 
may show up in the digestive 
tract long before they have the 
words to explain what they’re 
experiencing.

What Can Parents and 
Caregivers Do?

If  a child says, “My stomach 
hurts,” and otherwise appears 
well, the first response doesn’t al-
ways have to be finding the med-
icine cabinet. Instead, create a 

few minutes of  calm.
Turn off the television or mu-

sic. Set aside phones and other 
screens. Sit together quietly. Of-
fer a reassuring hug, hold their 

Scan the QR code
to learn more and

book today!

2441 U.S. HWY 98, SANTA ROSA BEACH, FL 32459
TORTOISECLINIC.COM | 850.267.5611

$30 OFF NEW PATIENT OFFER
Present this coupon and receive

$30 off any service at the Tortoise
Clinic. One coupon per person.

HOLISTIC HEALTH • ACUPUNCTURE
MASSAGE • APOTHECARY

Now Offering
PRIMARY CARE

PEPTIDE THERAPIES
SPECIALTY TESTING

IN-HOUSE LABS 
IV INFUSIONS

HRT

NOW OPEN
7 DAYS A WEEK

Including Weekends

8 AM - 5 PM
Ask us how to get 50% off

your next IV!

Continued on page 31
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Red Snapper Fishing Continues
By Pam Anderson

Opportunities to catch Red 
Snapper will continue through-
out the fall.  The for-hire, Char-
ter boat and Head Boat season 
will continue through October 
31!  

The Private recreational an-
glers’ Red Snapper season, with 
their own boats or fishing from 
piers, jetties, or shore, will end 
July 31 temporarily, then reopen 
September 1 through October 4 
plus 3-day weekends for the rest 
of  the year. For more informa-
tion on Red Snapper and other 
species, download the app, Fish 
Rules. I don’t think there is a fish 
in the sea that isn’t mentioned 
there!

As you can see from the 
pictures, the 8-hour night trip 
on Capt. Anderson V has had 
some really good trips.  The tim-
ing is great.  On a 4 p.m. to mid-
night trip, it is cooler, you get to 
see the sunset over the Gulf  of  
America, and you have some 
great family fishing experiences. 
Just like any fishing trip, whether 
private or charter or head boat, 
catching fish can’t be guaranteed 
because they just might not be 

hungry, but you can bet that the 
captains in our area will do their 
utmost to put you on fishing 
spots that will provide opportuni-
ties aplenty to catch them. 

Our BCARA friends have 
been busy planning to deploy a 
great number of  artificial reefs 
this fall and winter. They are 
working on a tugboat and sev-
eral more items that will enable 
them to deploy many reefs if  
all goes as planned. Check out 
their updates at https://bcara.
us/ and on Facebook!

Be sure to thank them for all 
their efforts to enhance the fish-
ing habitat off of  Bay County 
when you have a chance.  They 
are spending a lot of  personal 
time on these projects that make 
our fisheries better for all an-
glers. 

Capt. Max’s Bar & Grill will 
be humming with all the popu-
lar football games on their TV 
screens starting in August…
America’s favorite pastime — 
except for fishing, of  course!

Christmas in August? Not 
Christmas, but for planning 
your Christmas party, it’s defi-
nitely not too early to reserve 

The Event Center at Capt. An-
derson’s Marina. It’s beautiful 
and the waterfront view over-
looking Grand Lagoon cannot 
be beat! 

Save the date! The Annual 
PCB Fishing Rodeo starts 
Friday, October 2 and ends with 
the PCB Seafood Festival 
on October 9 through 11.  For 
more information, contact them 
at info.pcbeachfishingrodeo@
gmail.com or check the festival 
website at www.pcbseafoodfesti-
val.org.

Shell Island/Dolphins, Fish-
ing, Capt. Max’s Bar & Grill, 
That Ship’s Store for souvenirs, 
the Ice Cream shop, and the 
beautiful waterfront venue, The 
Event Center at Capt. Ander-
son’s Marina all await you!  

Come join the fun! 

Capt. Anderson’s Marina…
Where the fish are always biting, and 
the kids are always smiling. www.
CaptAndersonsMarina.com. It’s not 
just your average marina!
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Let’s Get Growing: Avoid AI-Generated Plant Scams

By Lauren Goldsby

In recent months, I’ve no-
ticed an increasing number of  
AI-generated plant photos being 
shared on social media. These 
posts feature plants that seem 
to have stepped out of  a dream 
rather than a garden. Orchids 
shaped like cats, 
elephant ears 
as tall as your 
house, and ne-
on-colored var-
iegated plants.

What is an 
AI -genera ted 
photo? These 
photos are gen-
erated using 
artificial intelli-
gence programs 
instead of  being 
captured by a 
camera. These 
programs can 
produce imag-
es based on a 
user’s descrip-
tion or request, 
generating real-
istic or abstract 
photos. Scroll 
through the comments on these 
images and you’ll see a mix of  
reactions. Some love the photos, 
asking where they can find these 
plants. Others are quick to point 
out that they aren’t real. For 
the most part, these images are 
harmless and potentially inspire 
people to spend more time out-
doors with their own plants.

However, these AI-generated 
photos are also being used to 
market the sale of  seeds and cut-
tings for plants that do not actu-
ally exist. It’s easy to get caught 
up in the excitement of  discov-
ering a new plant you’ve never 
seen. To avoid being scammed 
online, look out for these signs 
of  AI-generated photos.

Blurred backgrounds: 
Close-up shots with a blurry 
background are frequently used 
in these listings. This blurring is 
used to hide inconsistencies and 

reduce the visibility of  errors in 
these photos.

Inconsistent photos: 
Check all photos in the listing 
for similarities and differences. 
Large inconsistencies between 
photos in the same listing could 
point to the use of  AI. Plants 
may appear similar at first 
glance but have leaves with dif-
ferent shapes and color patterns. 
Leaf  shapes and patterns are 
typically similar but not identi-
cal. AI-generated plant photos 
often have leaves and patterns 
that are either identical or differ 
more than a living plant would. 
To help differentiate between 
real and AI-generated images, 
watch for repetitive patterns 
that appear perfect, or identical 

on leaves. In nature, there are 
subtle differences within pat-
terns and shapes that we expect 
to see. 

Growing practices: Not 
all plants can be successfully 
grown from seeds. Some trop-
ical houseplants, like the cala-
theas, typically produce sterile 
seeds and have specific produc-
tion requirements. Orchids can 
be grown from seed but must 
be grown in a nutrient-rich gel 
and a sterile environment. This 
process takes years to produce 
full-sized plants. Don’t be fooled 
into purchasing seeds for plants 
that cannot be grown in a home 
environment! 

Before purchasing, search for 
more information about the ad-
vertised plant.

Check for reputable vendors: 
If  no other trusted vendors are 
selling it, it’s likely not real. 

Search for additional listings 
and compare descriptions and 
photos. Don’t forget to read re-
views!

Look for botanical 
names: The botanical name 
can be used to find out more in-
formation about the advertised 
plant. You can use resources 

like Plants of  the World Online 
(https://powo.science.kew.org/) 
to search for more images and 
information. 

Use trusted sources: 
Avoid using social media and 
other unreliable sources to get 
more information on these 
plants.

If  you’re still unsure, reach 
out to us at the extension office 
for help determining if  the plant 
is too good to be true.  

Lauren Goldsby is Extension 
Agent I, Commercial and Environ-
mental Horticulture for UF/IFAS 
Extension Bay County.

Community

Proudly serving Panama City Beach, 
Panama City and the surrounding 

Bay County areas.

Residential • Commercial • Construction
Your locally operated and privately owned service provider

12310 Panama City Beach Pkwy, Panama City Beach

(850) 872-1800
wasteprousa.com
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Why Michael Petty for Bay County 
School Board District 2?

When people think about 
public schools, it’s easy to as-
sume they only matter to fam-
ilies with children currently in 
the classroom. The reality is 
that strong public schools bene-
fit every resident of  Bay Coun-
ty. Whether you’re raising chil-
dren, retired, or simply invested 
in the future of  our community, 
the quality of  our schools affects 
us all.

That is why Michael Petty 
is seeking to serve on the Bay 
County School Board.

With a career dedicated to 
education and public service, 
Michael believes the School 
Board has a responsibility not 
only to support students and ed-
ucators but also to serve every 
taxpayer with honesty, account-
ability, and transparency.

One of  Michael’s top prior-
ities is protecting your tax dol-
lars. Every resident contributes 
to our public schools, and every 
taxpayer deserves confidence 
that those dollars are being 
spent wisely. Michael will ad-

vocate for responsible financial 
stewardship, clear budgeting, 
and accountability at every lev-
el so that resources are directed 
where they matter most: sup-
porting students and classrooms.

Michael also believes gov-
ernment should never operate 
behind closed doors. Greater 

transparency builds trust, 
and trust is essential to 
effective leadership. As a 
School Board member, 
he will work to make Dis-
trict operations more open 
and accessible by provid-
ing clear communication 
about important decisions, 
budgets, and District initia-
tives. Parents, employees, 
and taxpayers alike de-
serve timely, accurate in-
formation that helps them 
understand how decisions 
are made and how public 
funds are invested.

Relationships are anoth-
er cornerstone of  Michael’s 
campaign. He understands 
that successful schools 

are built through partnerships 
among families, educators, stu-
dents, businesses, and commu-
nity members. Rather than cre-
ating division, Michael believes 
in listening first, communicating 
openly, and bringing people to-
gether to solve problems. He is 
committed to building strong 

relationships throughout Bay 
County because lasting progress 
happens when everyone has a 
seat at the table.

Keeping citizens informed is 
equally important. Michael be-
lieves community engagement 
should not begin and end at 
School Board meetings. He will 
advocate for better communi-
cation, meaningful opportuni-
ties for public input, and easier 
access to district information 
so residents can stay informed 
about issues that affect their 
schools and their community.

Ultimately, Michael’s guiding 
principle is simple: Kids First. 
Always. Every decision should 
be measured by one question: 
Will this improve opportuni-
ties and outcomes for students? 
By focusing on student success 
while remaining accountable to 
taxpayers, Michael believes Bay 
County can promote schools 
that prepare students for col-
lege, careers, military service, 
and life.

Strong schools help at-

tract families and businesses, 
strengthen our local workforce, 
support property values, and 
contribute to a safer, more pros-
perous community. Investing in 
education is not simply an in-
vestment in today’s students, it’s 
an investment in Bay County’s 
future.

Michael Petty is commit-
ted to leading with integrity, 
increasing transparency, build-
ing meaningful relationships, 
keeping citizens informed, and 
ensuring every decision reflects 
what is best for students and our 
community.

When you vote, Michael re-
spectfully asks for your vote for 
Bay County School Board Dis-
trict 2. Together, we can build a 
stronger future by putting Kids 
First. Always!

This primary election is very 
important!  Early voting is Au-
gust 8-15. To confirm your poll-
ing location, call (850) 784-6100 
or visit http://bayvotesfl.gov. 
Don’t forget to bring your ac-
ceptable ID!
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Ready to face your retirement and 
financial legacy with confidence?  
 

Let’s create a plan that leads with your passions and priorities. 

At Bonner/Zediker Wealth Management Group of Wells Fargo 
Advisors, we aim to help clients feel more confident by developing 
personally tailored wealth management plans for our clients.

Let’s have a 
conversation

Kelly Bonner, CFP® 
Managing Director – 
Investment Officer

Clay Zediker, RICP® 
Associate Vice President –  
Investment Officer

850-767-1025 
fa.wellsfargoadvisors.com/bonner-zediker

Investment and Insurance Products are:
 Not Insured by the FDIC or Any Federal Government Agency
 Not a Deposit or Other Obligation of, or Guaranteed by, the Bank or Any Bank Affiliate
 Subject to Investment Risks, Including Possible Loss of the Principal Amount Invested

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered 
broker dealer and non-bank affiliate of Wells Fargo and Company.  PM-11302025-6657818.1.1
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Straight to The Point
By Cindy Mulla,  Public 
Relations/Education, Beach 
Mosquito Control District

Mosquitoes make it their 
point to let us know that they are 
present and can adversely im-
pact our outdoor fun.

That darn female mosqui-
to is responsible for leaving the 
unkind reminder of  her visit by 
leaving a small raised, annoy-
ing itchy bump after her blood-
thirsty feast. However, are you 
aware that they could possibly 
affect your health too?  Yes, this 
is true. During her unwanted 
visit, she possibly can transmit 
a mosquito-borne illness (ar-
bovirus) through her bite and 
impact your health. Bay Coun-
ty has approximately fifty dif-
ferent species of  mosquitoes. 
Only fourteen of  these species 
have the potential of  spreading 
an arbovirus. However, most 
mosquito bites do not transmit 
disease, but certain mosquito 
species can carry viruses that 
circulate between mosquitoes 
and host animals such as birds 
or horses and other mammals. 
Viruses found in Florida include 
Chikungunya (Chikv), Dengue 

Virus (DenV), Zika, Eastern 
Equine Encephalitis (EEEv), St. 
Louis Encephalitis (SLEv) and 
West Nile Virus. Chikungunya, 
Dengue, and Zika are tradi-
tionally imported travel-related 
viral infections with some local 
transmissions possible. All can 
be transmitted to humans.  It 
can take two to 15 days after re-
ceiving a bite from an infected 
mosquito for symptoms to ap-
pear. They may include fatigue, 
persistent fever, headache, dizzi-
ness, muscle weakness, joint pain 
and sometimes a rash. Unfortu-
nately, many of  these symptoms 
mimic the flu. If  you or anyone 
you know is experiencing these 

symptoms, please 
seek medical treat-
ment promptly. A 
physician can order 
a laboratory test to 
determine if  the 
illness is caused by 
an arbovirus (a vi-
rus transmitted by 
an infectious insect 
or tick). There are 
no cures for arbo-
viruses, so seeking 
medical attention 

for these symptoms is import-
ant. If  left unattended, a per-
son can possibly develop more 
severe life-threatening health 
issues. However, most people 
infected with an arbovirus do 
not even become ill.  Malaria 
is not a viral infection; it is the 
transmission of  a specific par-
asite and is a recurring illness. 
Another difference between the 
other mosquito-borne illnesses 
is that malaria and Zika virus 
can be transmitted from human 
to human.

Can mosquito bites 
harm your pet?  

Yes, a mosquito bite can 

transmit dog heartworm, a po-
tentially fatal disease to your 
dog(s) and cat(s). Please re-
member to keep your pets safe 
by administering monthly vet-
erinarian-approved preventive 
heartworm protection products. 
Annually, many horses contract 
and or die from EEEv in the 
Florida Panhandle region. Be 
a responsible pet owner; have 
your pet(s) routinely examined 
by a licensed veterinarian and 
ask for prevention advice.

What are the most 
effective measures to 
reduce your risk of being 
exposed to mosquitoes?
• Use an Environmental Pro-

tection Agency-approved reg-
istered insect repellent with 
DEET, Picaridin, IR3535, 
Oil of  Lemon Eucalyptus 
and PMD (p-methane-3,8 
diol).  Read and follow the 
label instructions. Reappli-
cation is key when wearing 
repellent. It’s recommended 
that a child be three years old 
before wearing Oil of  Lemon 
Eucalyptus. The American 
Academy of  Pediatrics does 

not recommend the use of  
DEET for children younger 
than two months old.

• Dress the part, wear loose-fit-
ting clothing, long sleeves and 
pants for extra protection.

• Eliminate standing water 
around your home or business 
property.

• Limit outdoor exposure at 
dawn and dusk when mosqui-
to activity is at a high level.

• Travelling nationally or 
internationally? Always know 
before you go. Mosquitoes 
are a global public health 
problem. Visit the Centers 
for Disease (CDC) website at 
www.cdc.gov. Do not let one 
bite impact you for life. Pack 
and wear repellent wherever 
you travel.

Are mosquitoes still a prob-
lem? Contact your local mos-
quito abatement program. Your 
tax dollars fund these programs 
to serve you.

Please make it a point to 
protect yourself  from mosquito 
bites!
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Know Your Neighbor: Stephanie Slack
By Michele Hardman

I met Stephanie Slack 
through another mutual friend, 
who had contacted me, say-
ing Stephanie needed some 
occasional help in her vendor 
booth at the PCB Market. I 
had become sort of  a floater at 
the Market, filling in for sever-
al of  the vendors from time to 
time when they needed some 
time off. I agreed to stop by and 
meet Stephanie and see how I 
could help her. Her warm smile, 
southern accent, and welcom-
ing personality instantly drew 
me in, and we quickly became 
friends. Her booth was filled, 
and I mean filled, with beau-
tiful handmade home décor 
items, including paintings, mo-
saics, jewelry, and blankets, and 
I learned that she loves to pick 
things up at thrift shops and dis-
count stores and refurbish them, 
giving them a whole new life.

Stephanie had been making 
craft-oriented things since the 
1990s and used to spend hours 
watching videos on all sorts of  
different projects. Her person-
al faith walk had gotten much 
stronger during the past four or 

five years, and one day she just 
felt led to start creating some of  
the things she’d been passively 
watching. At first, she just gave 
many of  the things as gifts to 
family and friends, but she was 
getting lots of  positive comments 
from it. Add to that the fact that 
after a while, she says her house 
started looking like a hoarder’s 
paradise, so it seemed time to do 
something about all of  this.  She 
opened up her booth at the PCB 
Market—called Crafted Sereni-
ty. Very fitting name. She also 
chose to use the Bird of  Paradise 
flower as part of  her logo, since 

it was her late mother’s favorite 
flower. She uses her weekend 
vendor booth as a ministry of  
sorts. Stephanie never pushes 
religion or her personal beliefs 
on anyone, but instead, offers 
her gift of  being easy to talk 
to as a time to listen to people 
and offer any resources or help 
that she can. The last time I was 
talking with her at her booth, I 
was getting ready to embark on 
some stressful new events in my 
life, and before I left, she took 
my hands and prayed for me 
right there at the market. How 
comforting! Another cool aspect 
of  her booth and ministry is the 
fact that she freely gives out Bi-

bles to anyone who wants one.  
After a little over a year now, 
she’s thrilled to say that she’s 
given out roughly 70 of  them.   

For over 20 years, Stephanie’s 
day jobs have included working 
at local law firms, plus a short 
stint selling high-end furniture. 
She feels very blessed to have 
had such wonderful leaders and 
mentors through her bosses, 
who have encouraged honesty 
and strong ethics. The staff has 
also become family to her over 
all of  these years, which she’s 
truly thankful for, too.  

Stephanie Slack was born 

and raised right here in Panama 
City. Even though crafting and 
creating her many one-of-a-kind 
pieces is very relaxing for her, 
when I asked her if  there was 
anything else she enjoyed do-
ing, without hesitation, she said 
her favorite thing in the whole 
wide world to do is go catfishing.  
Especially with her dad, whom 
she’s always been very close to.  
She says whether she catches 
any fish or not, she still has a 
wonderful time just being there, 
enjoying nature, and spending 
quality time with a person she 
loves. She prefers to use crick-
ets over worms for bait, and 
recalled how she and her broth-
ers used to put a stick into the 
ground and pound on it, which 
would simulate the vibrations 
of  a thunderstorm and cause 
the worms to come to the sur-
face to then easily be collected 
for fishing bait. See the interest-
ing things I learn from people?   
Stop by and chat with Stephanie 
at the market on weekends, and 
maybe even swap a few fishing 
stories. 

Community
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Need a Notary? Florida’s Remote Online Notaries 
Bring the Office to You

By Jon Carroll

Most people will need a nota-
ry public at some point in their 
lives. In fact, my neighborhood 
Facebook page regularly in-
cludes requests for notary ser-
vices. A Florida notary public is 
a state-appointed official whose 
role is to verify the identity of  
the person signing a document, 
confirm that the signer is acting 
willingly, and help deter fraud 
by ensuring the proper execu-
tion of  important legal docu-
ments. 

There are many options for 
individuals requiring notary 

services.  Often banks will pro-
vide notarial services for their 
customers. One can also ob-
tain a notary at a Bay County 
Library for certain documents, 
and there are many private no-
taries as well.  But did you know 
that Florida law also allows for 
Remote Online Notarization 
(RON)?

Florida was one of  the first 
states to authorize remote on-
line notarization. Since Janu-
ary 2020, Florida statute has 
allowed qualified notaries to 
perform most notarial acts us-
ing secure audio-video com-
munication technology instead 
of  requiring everyone to be in 
the same room. So long as the 
online notary is physically lo-
cated in Florida and all statu-
tory requirements are met, the 
signer and any witnesses may 
be located elsewhere, including 
in another state or even another 
country. 

Local notary, Marlene Cul-
pepper, owner of  Trio Signing 
Solutions, has seen firsthand 

the benefits of  RON. “Remote 
online notarization has made 
the signing process faster, easier, 
and far more accessible to any-
one regardless of  where they are 
in the world.” There is no need 
to travel across town, rearrange 
work schedules, or coordinate 
multiple people to meet in one 
location. Individuals with mo-
bility challenges, busy profes-
sionals, military members sta-
tioned away from home, college 
students, seasonal residents, and 
family members living outside 
Florida can often complete the 
notarization from the comfort 
of  their own homes or offices.  
Marlene has also witnessed the 
benefits of  RON for businesses. 
“Only remote online notari-
zation offers the transcript of  
who signed what when, video 
recordings of  how the meeting 
was conducted, and an immedi-
ate return of  signed documents. 
For many of  our clients, it is 
revolutionary in improving their 
workflow with no more tracking 
packages in the mail or waiting 
until a client returns a contract 
to begin the work.”

Florida law contains im-
portant safeguards designed to 
protect signers. Before complet-

ing an online notarization, the 
notary must verify the signer’s 
identity through certain ap-
proved methods. The notari-
zation is conducted through 
secure, two-way audio-video 
technology, and online notaries 
are generally required to main-
tain electronic journals and re-
tain recordings of  the session. 
Despite the safeguards in place, 
some institutions may prefer, 
or have internal policies which 
require in-person signings to 
protect against sophisticated 
identity fraud scams. Ultimately, 
the required measures provide 
protection against fraud while 
preserving the convenience of  
remote service. 

RON is convenient, but as 

such it may also be a more ex-
pensive option for those needing 
notary services.  Florida requires 
certain platforms be used for 
RONs, and the notary must pay 
for the platform use.  This cost 
is passed on to the signer.  The 
number of  witnesses required 
also contributes to the cost of  
the service.  

As technology continues to 
simplify everyday life, remote 
online notarization provides 
Floridians with a secure, effi-
cient, and legally recognized 
way to complete many im-
portant transactions. Whether 
you’re finalizing an estate plan, 
signing real estate documents, or 
completing business paperwork, 
remote online notarization can 
save time while providing the 
same legal protections required 
under Florida law.

Jon Carroll is a licensed attorney.  
The information in this column is 
provided for educational and infor-
mational purposes only, and does not 
constitute legal advice, nor establish an 
attorney client relationship.  Consult a 
qualified attorney in your jurisdiction 
for legal advice specific to your situ-
ation.
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The Future of Golf: Tours, Retail and On Course Play
By Alan M. Watson, 
President, GOLF+ PCB

This article would be so 
much easier to write if  I had 
a time machine and could go 
twenty years into the future. In 
lieu of  that, I will do my best 
Nostradamus impression and 
boldly attempt to tell you the 
future of  golf  on three fronts: 
Tour, Retail, and On-Course 
Play.

I will start with Tour golf  
as LIV recently made the 
not-so-surprising announce-
ment that the PFI has pulled 
funding after the 2026 season. 
Could the tour continue? It 
is possible, but without major 
funding efforts, these pro golfers 
who have made LIV their home 
for the past few seasons will be 
looking to rejoin the PGA Tour 
or the DP World Tour. And 
some honestly may not be able 
to find a home and may have to 
look at lesser tours like Canada, 
South America, or even pulling 
out their diploma from college 
to see what that will get them in 
the job market.

Why this all matters is that 
since LIV became a reality, we 

have had a less-than-star-stud-
ded cast in every professional 
golf  tournament sans the ma-
jors. Sure, there are still plen-
ty of  stars on the PGA Tour, 
but without Jon Rahm, Brooks 
Koepka and Bryson DeCham-
beau, among others, the lead-
erboard was missing some star 
power. Imagine if  Tom Watson, 
Lee Trevino, and Tom Kite had 
defected from the PGA Tour 
during Jack Nicklaus’s heyday. 
We would say, “Oh, well sure he 
won, but he didn’t even have to 
face some of  his stiffest compe-
tition!”

Hopefully, LIV will go away 
permanently and all the stars 
can rejoin the PGA Tour. Then 
we can have full fields of  stars 
playing golf  week in and week 
out. My prediction: LIV is over 
after 2026 and Bryson wins an-
other major in 2027.

As for retail, the golf  land-
scape is and has been changing 
for years now. The rise of  giant 
stores like PGA Tour Superstore 
has happened alongside the cul-
tivation of  more boutique fitting 
shops like mine - GOLF+. Big 
stores with 2,000-square-foot 

are putting in greens in one 
town, and more simulator bays 
than you can shake a stick at, 
and in other towns, expert fit-
ters, club-building craftsmen, 
and mom-and-pop golf  retail 
locations remind golfers that re-
tail isn’t dead yet, just because 
Amazon exists. 

I’ve been in golf  retail since 
1988. It isn’t easy. It’s damn 
hard. And with the ease of  get-
ting a better selection on things 
like shoes and clothes online, 
smaller stores like mine have 
had to focus on what you can’t 
get from a website, which is 
proper fitting and great club re-
pair. And honestly, I don’t mind. 
I would rather do a few things 
really well than a whole lot of  

things halfway. I think our cus-
tomers appreciate the attention 
to detail and the level of  exper-
tise we bring to help them with 
their game. Even if  we don’t 
have 5,000 pairs of  shoes or a 
putting green that’s bigger than 
many people’s homes. My pre-
diction is that large golf  shops 
will stall out and smaller, fitting 
studios will be the norm for most 
golfers out club shopping.. And 
while website shopping won’t go 
away, things like social shopping 
on TikTok Shop and Whatnot 
will take over as the place golf-
ers go to daily to get their fix for 
shopping and entertainment. 

So the elephant in the room 
with golf  in 2026 has to be on-
course play. Why, you ask? Well, 
that is due to the continued ex-
pansion of  home-based golf  
simulators that are affordable 
and the continued growth of  
simulator room businesses like 
The Back Nine (which is a fran-
chise with over 217 locations 
nationwide). Many simulator 
room businesses choose a theme 
like a private club, a sports bar, 
or a hang out spot for casual 
golfers. Some are franchises, but 

most are not. Many offer 24/7 
access to bays with technolo-
gy that most golfers can’t af-
ford to put in their homes. The 
best feature of  these facilities is 
that they are semi-private and 
air-conditioned. Many new golf-
ers feel less intimidated to go to 
an indoor room than a course. 
And the cost is often much less 
than outdoor golf  as well. While 
I feel like most golfers still prefer 
outdoor golf  if  the option exists, 
many will choose the air-con-
ditioned,  no way to lose a ball, 
data provided by the simulator, 
takes less time option of  a sim-
ulator room business in the fu-
ture. My prediction: In 2027, 
more facilities will open up to 
cater to golfers and this will ac-
tually expand golf, not hurt it, as 
more people will be able to play 
more rounds, although some of  
those rounds will be digital.

The future of  golf  is bright 
but not set in stone. I can’t wait 
to see what happens!

For more information on Golf  +, 
visit www.gogolfplus.com or stop by 
the store in Panama City Beach locat-
ed at 541 N Richard Jackson Blvd.

Sports

541 Richard Jackson Blvd. • Panama City Beach
850-249-2726  |  golfplus@graceba.net

FITTING •  REPAIR •  RETAIL

For Everything

GOLF
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Schooners
5121 Gulf Drive, PCB  |  (850) 235-3555

schooners.com
Everything tastes better with a view of the beach, and Schooners is famous 
for having one of the best views in the USA… add two Jumbo Lump Crab 
Cakes served with Tropical Fruit Salsa and Creole Remoulade, a chilled glass 
of wine or ice cold local craft beer, and you have the perfect makings of a 

lifelong beach memory!

Capt. Anderson’s Restaurant
5551 N Lagoon Drive, PCB  |  (850) 234-2225 

captandersons.com
Capt. Anderson’s has published a lot of cookbooks over the past 54 years, 
but there is always one recipe missing. As a matter of fact, you won’t find 
this recipe anywhere. It is Capt. Anderson’s most closely guarded secret…
you have to taste to believe! The #1 appetizer of all time! Capt. A’s FAMOUS 

Grilled Bay Shrimp!

Señor Frogs
15005 Front Beach Road, PCB

senorfrogs.com/panama-city-beach
Come for the food, stay for the fun. Try our Mexican Street Corn Off the 

Cob with mayonnaise, queso fresco, spicy Tajin® and lime.

PCB’s Best Appetizers
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From São Paulo to Panama City: 
The Journey of Chef Alan Oliveira

Born and raised in São Pau-
lo, Brazil, Chef  Alan Oliveira 
began his culinary journey at 
the age of  26 in a small Japanese 
restaurant. His first tasks were 
simple—washing rice, cleaning 
fish, and learning the discipline 
and patience required in Jap-
anese cuisine. But he carried 
a dream much bigger than the 
kitchen where he started: one 
day becoming an international 
chef.

Determined to grow beyond 
his comfort zone, Alan left Bra-
zil and moved to Dublin, Ire-
land, for a six-month English 
exchange program. Living 
abroad opened his eyes to new 
cultures, flavors, and culinary 

traditions. It was his first experi-
ence discovering how food could 
connect people from around the 
world.

After Ireland, Portugal be-
came the foundation of  his 
professional career. There, he 
studied at the international-
ly recognized Nagoya Sushi 
School, where he refined tra-
ditional Japanese techniques 
and deepened his respect for 
the art of  sushi. Portugal would 
become the birthplace of  much 
of  the knowledge and discipline 
that shaped him as a chef.

From there, Alan never 
stopped exploring. His passion 
for food led him through Italy, 
France, Belgium, Switzerland, 

Ireland, Denmark, and Japan, 
constantly learning from dif-
ferent cultures and ingredients. 
Along the way, he developed his 
own culinary philosophy: cre-

ating dishes that evoke 
memories while combin-
ing flavors from different 
parts of  the world.

Throughout his career, 
he worked in prestigious 
hospitality establish-
ments, including the five-
star Tivoli Hotels and the 
renowned Vila Vita Parc 
Resort & Spa in the Al-
garve, Portugal, one of  
Europe’s most celebrated 
luxury resorts and consis-
tently recognized among 

the world’s finest hotels. He also 
gained experience at the Sher-
aton Cascais Resort in Portu-
gal and Hôtel Opéra in Paris. 
(World Travel Awards)

Today, Alan calls Panama 
City, Florida, home. He hopes 
to spend the rest of  his life and 
career there, contributing to 
the local culinary scene and 
building a new vision of  fine 
dining—one that brings togeth-
er American, European, Latin 
American, and Japanese influ-
ences.

For Chef  Alan Oliveira, 
cooking is more than preparing 
food. It is telling stories, pre-
serving memories, and bringing 
cultures together through every 
plate he creates.

“I started washing rice with a 
dream. Today, I continue chas-
ing that dream—one dish at a 
time.”

Emerald Coast Theatre Company Opens Registration 
for Fall Education Programs

Following another success-
ful summer of  camps, Emer-
ald Coast Theatre Company 
(ECTC) is excited to welcome 
students back for its 2026 Fall 
Education Programs. As the 
summer concludes with perfor-
mances of  Something Rotten Jr. 
on July 30 and 31, registration 
is now open for a wide variety 
of  classes designed for students 
of  all ages and experience levels. 
This fall’s lineup offers some-
thing for every young perform-
er age 5-18 yrs. old, including 
Trolls Jr., Legally Blonde Jr., 
Broadway dance styles, begin-
ning and advanced tap, first 
steps ballet, ballet and jazz, 
vocal technique, acting and im-
prov, playwriting, middle and 
high school competition travel 
troupes, and much more! 

Education Director Adam 
Day Howard and Education 
and Outreach Coordinator 
Mallory McGill are the dynamic 
new team leading ECTC’s edu-
cational programming. Howard 
brings extensive experience as a 
university theatre educator, di-
rector, and music director whose 
work spans regional theatre, 
Off-Broadway, and internation-
al productions. McGill, a Destin 
native, is an award-winning the-
atre educator and professional 
actress with more than 15 years 
of  teaching and coaching expe-
rience with hundreds of  actors 

whose work has appeared on 
Disney, Nickelodeon, and more, 
plus credits in hit shows such as 
90210 and The Suite Life: On 
Deck. Together, they are com-
mitted to providing exceptional 
theatre education for the Emer-
ald Coast. 

From first-time performers to 
experienced young artists, ages 
5-18, ECTC’s Fall Education 
Programs provide a supportive 
environment where students can 
develop lifelong skills. Through 
hands-on instruction, rehears-
als, and training, students gain 
far more than on-stage experi-
ence. They develop confidence, 
communication, teamwork, cre-
ativity, and leadership skills that 
extend well beyond the theatre. 
What sets ECTC apart is its 
commitment to treating every 
educational production with the 
same level of  professionalism, 
creativity, and attention to detail 
as its main stage productions. 
Students rehearse and perform 
using professional-quality light-
ing, sound, costumes, and sets, 
while learning from experienced 
theatre professionals, including 
a new education staff, who are 
dedicated to helping every stu-
dent succeed. 

“Our goal is to create an en-
vironment where our students 
feel supported and inspired 
while developing their artistic 
abilities and skills that will serve 

them for years to come,” said 
Anna Fisher, ECTC’s Associate 
Artistic Director. “We approach 
every educational production 
with the same standard as our 
professional productions, from 
choreography to costumes, be-
cause every student deserves 
that experience. Whether they 
dream of  performing profes-

sionally or just want to explore 
a new creative outlet and make 
friends, ECTC offers a place 
where every student is encour-
aged to grow, create, and shine.” 

ECTC is now proud to accept 
Step Up For Students scholar-
ships, making high-quality the-
atre education more accessible 
for families throughout the Em-

erald Coast. Families can learn 
more and apply for the Step Up 
For Students scholarship by vis-
iting emeraldcoastheatre.org/
scholarship. 

For class schedules, tuition 
information, and registration, 
visit emeraldcoasttheatre.org or 
contact the box office by calling 
(850) 684-0323. 

Arts & Music

VIP MEMBERSHIPS ON SALE NOW!
Season Subscriptions on Sale June 1    |    Individual Tickets on Sale July 1

S e p t e m b e r  2 0  -  O c t o b e r  1 3 O c t o b e r  2 4  -  N o v e m b e r  3 D e c e m b e r  6  -  2 2 J a n u a r y  9  - 1 7

J a n u a r y  2 4  - F e b r u a r y  9 F e b r u a r y  2 0  -  m a r c h  2 M a r c h  1 1  -  1 6 M ay  2  -  1 8

Tickets or info, call 850.684.0323 or visit EmeraldCoastTheatre.org
560 Grand Boulevard, Suite 200  |  Miramar Beach, FL 32550  

JERRY & ALICE
ZICH

REGISTRATION NOW OPEN!

FALL EDUCATION CLASSESFALL EDUCATION CLASSES

EMERALDCOASTTHEATRE.ORG/YOUTHCLASSESEMERALDCOASTTHEATRE.ORG/YOUTHCLASSES

AUGUST - NOVEMBERAUGUST - NOVEMBER
Dance,

Acting,

& Voice

Classes
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Seashells, Second Chances and a New Calling: 
How One Latitude Margaritaville Resident Turned Retirement into Art

By Steven Lawrence

For many people, retirement 
is a time to slow down. For Su-
san Stoler, it became an oppor-
tunity to reinvent herself.

After spending years as a cor-
porate manager with JCPenney, 
Susan traded sales meetings and 
business strategies for seashells, 
creativity and coastal inspira-
tion. Today, the Latitude Mar-
garitaville Watersound resident 
is known throughout the com-
munity for her handcrafted art-
work made from shells collected 
along the Emerald Coast.

Each piece begins with a 
walk on the beach.

“I’ve always loved the Gulf,” 
Susan says. “There’s something 
special about finding a shell that 
has been shaped by the water 
and imagining what it can be-
come.”

Using shells of  different siz-
es, colors and textures, Susan 
carefully arranges them into 
coastal scenes, from sea life and 
mermaids to lighthouses and a 
colorful array of  stunning dec-

orative designs. Every piece is 
unique, reflecting both the nat-
ural beauty of  the Gulf  and the 
patience required to transform 
simple shells into works of  art.

Her transition from cor-
porate management to artist 
wasn’t something she planned 
during her working years. Like 
many retirees, she wanted a 
hobby that was both relaxing 
and meaningful. What began as 

a creative outlet soon became a 
passion.

Friends and neighbors ad-
mired her work and began ask-
ing to purchase pieces for their 
homes. Before long, Susan’s 
artwork became a familiar sight 
throughout Latitude Margarita-
ville Watersound, where many 

residents proudly display her 
creations.

Her artwork reflects the life-
style that draws so many people 
to Northwest Florida—a love of  
the beach, nature and coastal 
living. Rather than painting on 
canvas, Susan uses materials 
gathered from the shoreline, 
giving each piece a genuine con-
nection to the Gulf.

Residents appreciate not only 
the beauty of  her work but also 
the story behind it. Every shell 
has its own history, and every 
finished piece represents hours 
of  careful planning and crafts-
manship.

Susan says one of  the great-
est rewards has been seeing her 

artwork become part of  her 
neighbors’ homes.

“It’s wonderful knowing 
something I created brings peo-
ple joy every day,” she says.

For Susan, retirement hasn’t 
been about leaving a career be-
hind. Instead, it has been about 
discovering a new purpose—
one that combines creativity, 
community and a lifelong ap-
preciation for the beauty of  our 
Emerald Coast.

Her story is a reminder that 
life’s next chapter can be every 
bit as fulfilling as the first. Some-
times all it takes is a walk along 
the beach, a handful of  seashells 
and the imagination to see art 
where others simply see sand.
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Why Learning to Play an Instrument Is Your Only 
Hope Before the Robots Take Over

An urgent and slightly hysterical call to arms (or at least to keyboards, guitars, and drumsticks)

By Michael Austin

Let’s face it: Humanity is 
teetering on the edge of  a tech-
nological revolution where 
robots are poised to take over 
everything from our jobs to 
our deepest secrets, like who 
really finished all the Oreos. 
But there’s one battleground 
nobody’s talking about: music. 
Yes, fellow humans, the time is 

now—before Siri and her soul-
less metal friends force-feed us 
their favorite playlists of  “bi-
nary beats” and “electric hum 
jams”—to learn how to play an 
instrument.

Imagine a future where you 
walk into a coffee shop, and in-
stead of  a human strumming a 
guitar softly in the corner, you’re 
greeted by a six-foot-tall robot 
named XJ-9000 playing its new 
single, “010101 (Love Is a Cir-
cuit).” Chilling, isn’t it? Robots 
may never have to breathe, eat, 
or explain to their spouses why 
they bought a third ukulele, but 
do we really want their mathe-

matically perfect, emotionally 
vacant compositions to be the 
soundtrack of  our lives?

This is precisely why learn-
ing to play an instrument is not 
just a fun hobby—it’s a matter 
of  survival. When our metal-
lic overlords inevitably rise, the 
only way to preserve the soul-
ful, quirky, occasionally off-key 
magic of  human music is for 
every single person (yes, even 
you, Rick from accounting) to 
pick up an instrument and get 
jamming.

Because Robots Don’t 
Understand the Power of 
the Air Guitar

To a robot, the air guitar is 
just wasted kinetic energy. But 
to us, it’s a vital part of  express-
ing the universal human con-
dition—especially when paired 

with a well-timed hair flip. And 
don’t even get me started on the 
triangle. No robot will ever truly 
grasp the satisfaction of  nailing 
that single, perfect “ding” in the 
school orchestra (or the endless 
bragging rights that come with 
it). In other words, music isn’t 
just notes—it’s nostalgia, rebel-
lion, and, at the very least, a way 
to annoy your siblings.

Musical Instruments: 
Humanity’s Last Defense

When the Singularity arrives 
and Alexa starts writing break-
up songs about you, what will 
you do? Join the resistance, of  

course. And what better way 
to rally the troops than with 
the primal power of  a distorted 
electric guitar or the soothing 
sound of  a ukulele that’s only 
slightly out of  tune? The robots 
may have algorithms, but we 
have heart—and questionable 
rhythm.

Yes, You Can Learn—And 
There’s Still Time at Austin 
Music Co.

Before you panic and start 
Googling “how to become a 
robot’s favorite pet,” relax. 
There’s still hope. Learning to 
play an instrument is easier (and 
way less existentially fraught) 
than ever before. At Austin 
Music Co., the friendly, not-at-
all-robotic staff can help you go 

from total beginner to passable 
campfire guitarist, aspiring jazz 
saxophonist, or even interpre-
tive triangle artist.

Picture yourself  in a world 
where you’re the one setting 
the musical mood, not the AI 
DJ spinning its latest track, “Al-
gorithmic Lullaby, Op. 404.” 
Austin Music Co. offers lessons, 
gear, and, most importantly, the 
reassurance that you’re doing 
your part to keep music glori-
ously, messily, beautifully hu-
man. Bonus: You get to tell ev-
eryone you’re preparing for the 
robot apocalypse, which is sure 
to be a hit at parties.

Don’t Let Robots Write 
the Human Soundtrack

Learning to play an instru-

ment is more than a hobby. It’s a 
statement. It’s about preserving 
the very soul of  humanity—or 
at least making sure that the next 
generation knows the difference 
between “Bohemian Rhapso-
dy” and “Bohemian RAM-so-
dy.” So, whether you’re destined 
for fame or simply looking for a 
way to drown out the neighbor’s 
singing Roomba, pick up an in-
strument today.

And remember, time is tick-
ing. The robots are coming for 
our music, but if  we act fast (and 
in rhythm), we can ensure that 
the soundtrack of  the future has 
a little less circuit board and a 
lot more soul. Start your musi-
cal journey now at Austin Music 
Co.—before it’s too late!

DESIGNWORKS

Website Design
Logos & Branding

Advertising 
Email Marketing 

Social Media & Print Design  

850.376.6255  |  kim.designworks@gmail.com  |  kimatdesignworks.myportfolio.com

Custom Graphic Design:
BEAUTIFUL, USER-FRIENDLY WEBSITES

10% DiscountStudents &WorkingMusicians

www.austinmusicpcb.com

LESSONS - INSTRUMENTS - REPAIRSLESSONS - INSTRUMENTS - REPAIRS

17226 PCB PKWY, Panama City Beach
Hours: M-F 11pm-7pm | Saturday 11pm- 4pm

Phone: 850.249.7111

Guitar Set Up
Private & Group Lessons
Specializing in Band Instrument Repair
Instrument and Gear Sales and Rental
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KAPOW! Comic Art and More Exciting Exhibits Await 
Center for the Arts Hosts Pen, Paint, POP! Comic and Cartoon Exhibition 

As summer draws to a close, 
there’s no better way to cele-
brate the season than with a 
vibrant lineup of  new art exhi-
bitions opening August 7 at the 
Center for the Arts. Local artists 
from across the region were in-
vited to have their comic and 
cartoon pieces exhibited for the 
Pen, Paint, POP! Exhibition. 
Eric Darnell’s Battle Bulbs and 
other keepsakes from Eric Dar-
nell’s collection will take over 
the Miller Gallery. The Hig-
by Gallery, now an immersive 
projection gallery, will display 
projections from the visual art 
fashion show Eco-Couture. The 
public is invited to the opening 
reception Friday, August 7 from 
5-7 p.m. 

Comic artists and cartoon-
ists, both amateur and profes-
sional, were invited to submit 
their work for this year’s Pen, 
Paint, POP! exhibition, opening 
Friday, August 7. 

“This exhibition highlights 
the wide range of  styles and 
creativity that make illustra-
tion such an exciting art form, 
showcasing the talent and imag-

ination of  artists working across 
the medium. From superheroes 
and fantastical creatures to 
thought-provoking visual narra-
tives, we can’t wait for everyone 
to see the talents our commu-
nity has to offer,” says Jayson 
Kretzer, Executive Director, Bay 
Arts Alliance 

Pen, Paint, POP! will be on 
display August 7 - September 
19. 

Eric Darnell loves transform-
ing junk into art. For his exhi-
bition in the Miller Gallery, he 
has made 200 tiny robots out of  
lightbulbs, vacuum tubes, rusty 
wire, and spare electrical parts. 
He’s also displaying a collection 
of  things he loves, like a trout 
he caught in the ‘80s, old signs, 
knick-knacks, and other weird 
keepsakes. 50% of  the proceeds 
from this art show go directly to 
the Center for the Arts in sup-
port of  its vision of  putting Art 
on Every Corner. The Battle 
Bulbs will be on display in the 
Miller Gallery August 7-29. 

The immersive Higby Gal-
lery will feature projections from 
Eco-Couture, a stunning visual 

art show brought together by 
a heart-filled collaboration be-
tween local artists and models. 
This exhibit is an opportunity 

to commemorate such a special 
moment and provide a peek for 
those who could not make it to 
the fashion show. 

Trash Market, established on 
Earth Day in 2023, is a grass-
roots effort to promote sustain-
ability through fun and creative 
ways. From the very beginning, 
in the back alley market days, 

there were whispers among 
the artists about creating an 
eco-friendly fashion show.

After three years, Eco-Cou-
ture came full circle and be-
came a very proud moment for 
the Trash Market community. 
The hope is to inspire others to 
see the vast potential in items 
already in existence and too of-
ten deemed “trash”. Everyone is 
invited to join this movement in 
exploring creative sustainability. 
Eco-Couture will be on display 
August 7-29. 

The Center for the Arts is 
free to visit Tuesday-Saturday, 
10 a..m- 5 p.m. Open until 7 
p.m. on Fridays. 

Arts & Music

VISIT 
MYPCBLIFE.COM 
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Brooke Loyed Leads with Heart, 
and Florida Took Notice

When Brooke Loyed walked 
across the stage at the Florida 
Teacher of  the Year Banquet on 
July 22 to accept the 2026 Flor-
ida Principal of  the Year award, 
it marked the culmination of  
months of  recognition… and 
years of  quiet, consistent lead-
ership. 

First announced as the state-
wide winner in late April, Loyed 
officially received the honor 
from the Florida State Board 
of  Education during the annual 
celebration recognizing Flori-
da’s outstanding educators. The 
award, the highest honor a prin-
cipal can receive in the state, 
also marked a historic first for 
Bay County. 

But ask Loyed about the rec-
ognition, and she’ll likely shift 
the spotlight somewhere else: to 
her students, her fellow admins, 
her teachers, or the families 
who make Patronis Elementary 
School feel more like a commu-
nity than a campus. 

That approach has become 
her trademark. 

While impressive academ-
ic results have certainly helped 
earn statewide recognition, 
those who know Loyed say her 
greatest accomplishment has 
been creating a culture where 
students are excited to learn, 
teachers feel supported, and 
families know they belong. 

Under her leadership, Patro-
nis Elementary has earned an 
“A” school grade for five consec-
utive years. In 2026, 75 percent 
of  students achieved proficiency 
in English Language Arts and 

75 percent in mathematics. The 
school has also been recognized 
as a Purple Star School for its 
commitment to supporting mil-
itary-connected students and 
their families. 

Walk through the halls of  
Patronis, however, and you’ll 
quickly discover that numbers 
tell only part of  the story. 

Students proudly celebrate 
becoming “Millionaire Read-
ers,” a milestone recognizing 
those who read more than one 
million words in a school year. 
Teachers are encouraged to in-
novate, collaborate, and build 
meaningful relationships with 
students. Every success, wheth-
er academic, artistic, athletic, or 
personal, is viewed as something 
worth celebrating. 

“Brooke Loyed is an incredi-
ble leader, and her impact goes 
far beyond performance data,” 
said Bay District Schools Su-
perintendent Mark McQueen. 
“She leads with both heart and 

purpose, creating a school en-
vironment where every child is 
supported and encouraged to 

succeed. This recognition is a 
testament to the difference she 
makes every single day.” 

For Loyed, the Florida Prin-
cipal of  the Year award isn’t 

simply recognition 
of  one school’s suc-
cess. It’s a reflection 
of  an entire com-
munity working to-
gether on behalf  of  
children.

As the first prin-
cipal from Bay 
County to earn the 
distinction, she has 
given the commu-
nity another reason 
to celebrate and 
reminded educa-

tors across Florida that the most 
powerful leadership begins with 
something remarkably simple: 
putting students first.

Education

A New School Year, A New Opportunity

From the desk of 
Superintendent Mark 
McQueen

As we begin another school 
year in Bay District Schools, 

I can’t help but feel optimistic 
about what’s ahead. There is 
something special about August. 
It’s a fresh start, a chance to set 
new goals, build new friend-
ships, and create opportunities 
that can shape a student’s future. 

This year feels especially 
meaningful as our nation re-
flects on 250 years of  Ameri-
can history. While we celebrate 
the remarkable journey that 
brought us here, we are also 
reminded that the next chapter 
is being written today, in class-
rooms across Bay County. The 
students walking through our 
doors this month will become 

tomorrow’s teachers, engineers, 
entrepreneurs, healthcare pro-
fessionals, first responders, and 
community leaders. Investing in 
their success is one of  the most 
important things we can do. 

As superintendent, I couldn’t 
be prouder of  what our schools 
accomplished last year. Across 
our beach communities, Break-
fast Point Academy and West 
Bay Elementary both improved 
to an “A” school grade, join-
ing Patronis Elementary and 
Hutchison Beach Elementary 
as four “A” schools serving our 
beach area. Arnold High School 
and Surfside Middle School 

also continued to demonstrate 
strong performance, earning 
“B” grades. These achievements 
reflect the dedication of  our stu-
dents, teachers, staff, and fam-
ilies who work together every 
day to make learning a priority. 

While we celebrate those ac-
complishments, we also know 
that success doesn’t happen by 
accident. It begins with showing 
up. 

Regular attendance remains 
one of  the greatest predictors 
of  student achievement. Every 
lesson, every conversation, and 
every opportunity to grow mat-
ters. Arriving on time, prepared 

to learn, and dressed for success 
helps establish the habits that 
will serve students well through-
out their lives. 

To our families, thank you 
for trusting Bay District Schools 
with your children. Your part-
nership makes all the difference. 
To our students, we are excited 
to welcome you back and can’t 
wait to see what you’ll accom-
plish this year. 

Here’s to a school year filled 
with learning, growth, and end-
less possibilities. Together, we’re 
not just preparing students for 
the future; we’re helping them 
create it.
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Look for Good Intentions: 
A Simple Love Hack Promotes Happiness and Relationship Wellbeing  

By Jamie C. Williamson, PhD  
Happy couples know a love 

hack that you can learn: They 
notice each other’s good inten-
tions and give credit where credit 
is due.  

This simple love hack increas-
es happiness and produces high-
er levels of  relationship wellbe-
ing.  

Interestingly, the impact of  

your partner’s good deeds de-
pends largely on why you think 
they tried to do something good 
for you.  We call this an “attribu-
tion” of  cause.  

And, what you see as the 
cause of  their kindness depends 
mostly on what you look for.  

The good news is that you 
can train yourself  to pause, look 
for the good in your partner, and 
appreciate their contribution to 
your relationship wellbeing.  

How Giving Due 
Credit Works 

Let’s say your partner made 
the bed while you were in the 
shower. There are four basic ca-

sual attributions you could make 
for this small kindness, and they 
result from Internal vs External 
causes and from Stable versus 
Temporary causes.  

My Partner made the bed for 
me because: 

…he is kind and routinely 
finds ways to make my life easier 
(Internal, Stable attribution)

…he is feeling guilty about 
coming home late last night (In-
ternal, Temporary attribution)

…his sister always tells him 
he should help more with house-
work (External, Stable attribu-
tion)

…his first appointment was a 
Zoom from home, so he just had 

extra time. (External, Tempo-
rary attribution)

People in healthy, satisfying 
relationships routinely make 
Internal, Stable attributions 
(#1 – an admirable character 
trait) for their partner’s positive 
acts. These attributions increase 
happiness about the behavior 
and promote the relationship’s 
well-being over time. 

People in distressed rela-
tionships often make External, 
Temporary attributions (#4 – 
a self-serving opportunity) for 
their partner’s kindness. These 
attributions diminish happiness 
about the behavior and erode re-
lationship satisfaction over time.  

Pause, Think 
and Stay Happy

Let’s consider a grand gesture:  
Peter got a work promotion to a 
larger, new sales territory.  He 
planned a meet-and-greet trip 
to Orlando during his first week 
in the new job, which happened 
to include his wife Lauren’s July 
birthday.  With his boss’s permis-
sion, he invited Lauren to join 
him for his stay in Orlando at a 
luxury hotel, as a surprise birth-
day gift.  He told Lauren that, al-
though he would be working sev-
eral hours each day, they could 
sleep late, have every evening 
meal together, and Lauren could 
enjoy well-deserved R&R as a 
special birthday treat.  He knew 
that Lauren, a middle school 
teacher, had the summer off.  

Fortunately, Lauren, who 
looks forward to celebrating her 
birthday with family and friends 
every year,  paused to consider 
alternative reasons why Peter 
combined a work trip with her 
birthday celebration. 

…he is a hard-working man 
who is motivated to make her 
happy (an Internal, Stable Attri-
bution)

…he planned the trip before 
he realized it interfered with her 
birthday, so he just did the best 
he could to make up for it.  (an 
Internal, Temporary Attribu-
tion)

…his clever assistant suggest-
ed it was the way to keep both 
his boss and his wife happy.   (an 
External, Stable Attribution)

…his boss gave permission, 
so he could pay for her birthday 
trip with his expense money. (an 
External, Temporary Attribu-
tion)

If  Lauren believes that Peter 
combined his work trip with her 
birthday gift to save money and 
reacts through that lens, she will 
be unhappy with his effort, and 
they will experience relationship 
distress.  Lauren won’t hear Pe-
ter’s alternative explanations 
because, in her view, the gift is a 
convenience to him, not a gift to 
her at all.  

If  Lauren believes that Peter 
combined his work trip with her 
birthday gift with good inten-
tions, inspired by his work ethic 
and his dedication to her, she will 
be happy with his effort to please 
her, and their relationship will be 
enhanced.  Lauren won’t see an 
alternative explanation because 
she only sees a good deed and 
gives Peter credit for it. 

The Love Hack Learned
Notice when your partner 

does something good for you and 
remember that what you see de-
pends on what you look for.  

If  you look for Internal, Sta-
ble causes for your partner’s 
good deeds, then you will easi-
ly see your partner’s admirable 
character and positive inten-
tions. This will enhance your 
positive regard for your partner 
and improve your relationship 
quality over time. 

If  you look for External, 
Temporary causes for your part-
ner’s good deeds,  you will see 
self-serving motives and make 
critical interpretations. This will 
have a negative impact on your 
happiness and degrade your re-
lationship over time. 

I recommend you pause and 
try this simple, positive Love 
Hack instead. 

Let me know if  I can help. 

Jamie C. Williamson, PhD is a 
FL Supreme Court Certified Family 
Mediator and Member of  the Gottman 
Referral Network, with a Certificate in 
the Science of  Wellbeing and Happi-
ness from the Harvard School of  Med-
icine. She is an owner and partner at 
Amity Mediation Workshop, a medi-
ation practice specializing in “friendly 
divorce” mediation and psycho-educa-
tional couples counseling. Dr. Jamie 
speaks frequently on relationship topics 
and authors the blog “Work it Out.”  
You can find her online at amitymedia-
tionworkshop.com. 

Wellness

Board Certified Plastic Surgeon

Michelle Sasala MSN, APRN, FNP-BC

Nurse Practitioner/Aesthetic Injector
Maya Newell, Licensed Esthetician

Non-Surgical 
Treatments

Botox Bar
Facial Fillers

Laser Hair Removal
Laser Pigmentation 

and Wrinkles
New – Ultra Clear Laser

TURN BACK THE CLOCK!
Surgical 

Procedures
Breast Augmentation

Breast Lift or Reduction
Tummy Tuck

Mommy Makeover
Liposuction (Vaser, 360)
Facelift, Necklift, Eyelift

Gynecomastia 
(Male Breast Reduction)

Post Weight Loss
Labiaplasty

Skincare & 
Aesthetician Services

Medical Grade Skin Care
Facials

Diamond Glow
Dermaplane

Peels

Book your appointment today!
Niceville • Santa Rosa Beach

(850) 530-6064  |  bluewaterplasticsurgery.com



August 2026	 PCB Life   www.mypcblife.com 	  Page 23

Integrative Dermatology: Beyond Prescriptions

By Bridget Sullivan, PA-C, 
Coastal Skin Surgery and 
Dermatology PCB 

Integrative dermatology is 
an approach to skin care that 
combines standard dermatology 
treatments with evidence-based 
lifestyle, nutrition, and com-
plementary therapies.  Integra-
tive dermatology is intended 
to complement, not replace, 
proven medical treatments. 
Clinicians and patients will ex-
perience better outcomes when 
thinking about and treating “the 
whole patient” and not the spe-
cific medical condition alone. 

Including factors such as diet, 
lifestyle modifications, and daily 
routines can lead to a health-
ier lifestyle and a healthier pa-
tient. This article will review a 
few recommendations that I 
believe can benefit a person’s s 
skin health and reduce inflam-
mation. 

1.) Wash your pillow-
cases - Wash your pillowcases 
every 1-2 weeks, particularly if  
you have acne-prone skin. Pil-
lowcases can accumulate skin 
oils and debris that can cause 
skin irritation and contribute to 
acne. Also, don’t forget to wash 
your face every night before go-
ing to bed. 

2.) Avoid extreme tem-
peratures when taking a 

shower or bath - most people 
enjoy a very hot bath or show-
er, but lukewarm water is best. 
Extremes of  temperature can 
impair the skin barrier and can 
lead to dryness, itching, and in-
creased inflammation. 

3.) Smoking Cessation - 
Smoking cessation not only im-
proves our lung health and life 
longevity, but it also improves 
the reduction of  inflammato-
ry skin conditions like psoriasis 
and hidradenitis suppurativa 
(HS). Stopping smoking also 
helps with surgical wound heal-
ing and scar outcomes and im-
proves our skin quality and cos-
metic concerns. 

4.) Mediterranean Life-
style Diet - This diet includes 
high fruits and vegetables, fish 
(omega-3 fatty acids), nuts (al-
monds and walnuts), and fer-
mented foods (yogurt). This diet 
helps with reducing inflamma-
tion and improving metabolic 
health. This can help with con-
ditions like acne, psoriasis, and 
rosacea. 

5.) Daily Skin 
Moisturizers - 
Moisturizers con-
taining the ingredi-
ents of: ceramides, 
glycerin, colloidal 
oatmeal, hyaluron-
ic acid and petro-
leum can improve 
skin barrier func-
tion, hydration, 
and symptoms of  
itching and dryness. 
Examples include 
Aveeno, Cerave, 
Vaseline, and Van-
icream. It is best to 
apply moisturizers 
right after getting 

out of  the bath or shower. Dai-
ly moisturizer use can improve 
chronic inflammatory skin con-
dition outcomes. 

6.) Silicone gel and 
sheets for scars - best for 
raised scars and keloids. May 
reduce redness, itching and scar 
thickness. Best outcomes if  used 
and applied for several months. 

7.) Red light therapy face 
mask - this is an “at home” 
anti- aging device that can be 
used in conjunction with other 
important skin care products 
and treatments. Look for the red 
wavelength of  630-660 nm and 
near- infrared wavelength of  
810-850 nm. Examples of  FDA-
cleared masks include Omnilux, 
Currentbody, and Therabody. 

Consult with your dermatology 
medical provider before pur-
chasing and treatment to make 
sure you are the right candidate 
and that you do not have any 
contraindications for its use. 

8.) Salicylic Acid for 
warts - requires daily applica-
tion for several weeks. 

9.) Toenail Fungus - some 
at-home tips that can help re-
duce the risk and help in the 
treatment of  toenail fungus 
include white vinegar soaks, 
keeping nails trimmed short/ 

thin, change socks regularly, and 
avoid walking barefoot in the 
gym or sauna. 

10.) Sleep Optimization 
- 7 or more hours of  sleep per 
night on a regular basis are rec-
ommended. Getting enough 
sleep has been shown to help 
aid in decreasing inflammation, 
increase our skin barrier re-
pair, accelerate wound healing, 
and improve immune function. 
Beauty sleep is more than just a 
saying! 

Lifestyle modifications in our 

diet, daily routines, skin care 
products, and sleep can help im-
prove our skin health and overall 
well-being and immune system. 
The skin is not separate from 
the person—it is a reflection 
of  the internal health, lifestyle, 
environment, and experiences 
that shape us. As always, please 
reach out to your medical pro-
vider if  you have any questions 
or concerns regarding your skin 
health and wellness.
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Finding Your Way Back to Calm Through the Breath

By Michael McManus, 
LCSW, Psychotherapist

In nearly four decades of  
clinical practice, I’ve watched 
people spend years searching for 
relief  from anxiety and depres-
sion before discovering that one 
of  the most powerful tools was 
something they’d been doing, 
unconsciously, their entire lives: 
breathing.

Breath is unique among our 
bodily functions because it oper-

ates both automatically and vol-
untarily. We don’t have to think 
about breathing, but we can 
also choose to change it, and in 
that choice lies real therapeutic 
power. When we’re anxious, our 
breath tends to become shallow 
and rapid, living high in the 
chest. This isn’t just a symptom. 
It’s a feedback loop. Shallow 
breathing signals to the nervous 
system that danger is present, 
which produces more anxiety, 
which shallows the breath fur-
ther. Depression often shows the 
opposite pattern: breath that’s 
constricted, sighing, or bare-
ly present at all, as though the 
body has quietly given up asking 
for more air than it needs to sur-
vive.

This is why breathwork isn’t 
just relaxation. It’s a somatic 
intervention. The body holds 
what the mind sometimes can-
not yet name or process. Work-

ing with breath allows us to 
reach nervous system states that 
talk therapy alone often can’t 
touch directly. When we slow 
and deepen the breath, we ac-
tivate the vagus nerve and shift 
the body out of  sympathetic 
“fight or flight” activation and 
into the parasympathetic state, 
where healing, digestion, and 
clear thinking become possible 
again.

One of  the most accessible 
techniques is box breath-
ing, the method used by Navy 
SEALs to stay focused and 
steady under extreme pressure. 
It’s simple. Inhale for a count 
of  four, hold for four, exhale for 
four, hold for four, and repeat. 
The symmetry itself  is ground-
ing. There’s something in the 
equal, structured rhythm that 
gives an anxious mind a place 
to rest. I recommend it often to 
clients before difficult conversa-

tions, during panic, or simply 
as a daily practice to build resil-
ience over time.

There are other approaches 
worth knowing. Diaphrag-
matic, or “belly,” breath-
ing retrains the body to breathe 
from the base of  the lungs rath-
er than the chest, and this alone 
can lower baseline anxiety. 4-7-
8 breathing, which means inhal-
ing for four counts, holding for 
seven, and exhaling for eight, 
uses an extended exhale to trig-
ger the body’s relaxation re-
sponse, and I often suggest it for 
sleep difficulties. More activat-
ing practices, like certain rhyth-
mic or cyclic breathing patterns, 
can help move stuck grief  or 
numbness when depression has 
flattened a person’s emotional 
range.

What I find most meaningful, 
both as a clinician and simply 
as a person who has practiced 

this myself  for years, is that 
breathwork asks nothing of  you 
that you don’t already have. It 
requires no equipment, no ap-
pointment, and no permission. 
It meets you exactly where you 
are and offers a doorway back 
into your own body.

Anxiety and depression can 
make us feel exiled from our-
selves. Breath is often the short-
est way home. I’d encourage you 
to try one of  these techniques 
this week, even for just a few 
minutes, and notice for yourself  
what shifts. Sometimes the most 
meaningful change starts with a 
single breath.

Michael McManus, LCSW, is a 
psychotherapist in private practice in 
Santa Rosa Beach, Florida. Reach 
out for a free 10-minute consultation 
at (850) 837-0123 or contact by text 
or website: psychotherapy30A.com.

Understanding Aortic Dissection: 
One Patient’s Story Of Survival And Recovery

Jeremy Ridley woke up con-
fused in a hospital room at As-
cension Sacred Heart Bay. He 
knew he’d been in a wreck, but 
not that he was fighting for his 
life. The collision had crushed 
his pelvis and broken nine ribs. 
Inside his chest, his aorta had 
torn open, a trauma that can 
claim lives in an instant.

“A heart attack is a plumbing 
problem. Something is clogging 

the pipes,” explained Dr. Rich-
ard Eubanks, a cardiothoracic 
surgeon at Ascension Sacred 
Heart Bay. “A dissection is the 
pipe splitting open.”

The surgical team had to act 
fast to save Jeremy’s life. Dr. Eu-
banks and his team chose a min-
imally invasive approach. They 
threaded a specialized stent 
through the groin to seal the tear 
from the inside, allowing a faster 
recovery from the procedure.

Due to multiple severe trau-
matic injuries, Jeremy spent 
months in the hospital and re-
habilitation. He had to relearn 
to walk. Although his recovery 
was long and difficult, he perse-
vered, running 5K races as soon 
as he was physically able.

“I can see God’s hands in ev-
erything,” Ridley said. “He put 
us in the right place at Ascension 
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Continued on page 26
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Never Take Counsel of Your Fears
By Kerry Knight, Minister, 
Emerald Beach Church of 
Christ

During  World War II, a mil-
itary governor met with General 
George Patton in Sicily.  When 
he praised Patton highly for his 
courage and bravery, the gener-
al replied, “Sir, I am not a brave 
man. The truth is, I am an ut-
ter craven coward.  I have never 

been within the sound of  gun-
shot or in sight of  battle in my 
whole life that I wasn’t so scared 
that I had sweat in the palms of  
my hands.” Years later, when 
Patton’s autobiography was pub-
lished, it contained this signifi-
cant statement by the general: “I 
learned very early in my life nev-

er to take counsel of  my fears.”
What a lesson for Christians! 

When we start focusing on our 
fears, we make God very small.  
Listen to what David said in 
Psalm 34:4: “I sought the Lord, 
and He answered me; he deliv-
ered me from all my fears.”  

We find strength by giving 

our fears up to God. Paul spoke 
to his spiritual son, Timothy and 
offered him the greatest encour-
agement ever. “For God has not 
given us the spirit of  fear; but 
of  power, and of  love; and of  a 
sound mind” (II Timothy 1:7).

Musing
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Bay County Sheriff’s 
Office Warns Public of 
Increase in Scam Calls
The Bay County Sheriff’s 

Office is warning residents 
about an increase in sophisti-
cated warrant scam calls. 

Callers impersonate mem-
bers of  the Bay County Sher-
iff’s Office and often possess 
personal information about 
their intended victims, includ-
ing their name, place of  em-
ployment, and family details. 
To make the call appear legiti-
mate, scammers use technolo-
gy known as “caller ID spoof-
ing,” which can cause the 
victim’s phone to display the 
Bay County Sheriff’s Office’s 
actual phone number. 

The scammer typically tells 
the victim they failed to report 
for jury duty and that a war-
rant has been issued for their 
arrest. They then claim the 
warrant can be resolved im-
mediately if  the victim sends 
money through a Bitcoin 
ATM, purchases gift cards, or 
uses another form of  electron-
ic payment. 

This is a scam. 
The Bay County Sheriff’s 

Office will never call an indi-
vidual and demand payment 
to avoid arrest, clear a war-
rant, or resolve a criminal 
matter. Deputies and Sheriff’s 

Office personnel do not ac-
cept payment through Bitcoin 
ATMs, gift cards, wire trans-
fers, or any similar methods. 

Residents who receive 
one of  these calls should: 
• Hang up immediately. 
• Do not provide personal or 

financial information. 
• Do not send money in any 

form. 

Contact the Bay County 
Sheriff’s Office directly at 850-
747-4700 and ask to speak 
with the Warrants Division if  
they have questions about the 
legitimacy of  the call or be-
lieve they may have an active 
warrant. 

The Sheriff’s Office en-
courages everyone to discuss 
these scams with family mem-
bers, friends, and neighbors. 
Especially older adults who 
are frequently targeted by 
fraudsters. Public awareness 
remains one of  the most effec-
tive ways to prevent additional 
victims. 

Anyone who believes they 
have been targeted by this 
scam or has suffered a finan-
cial loss should report the inci-
dent to the Bay County Sher-
iff’s Office as soon as possible. 
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Sean of the South: Ball Games

By Sean Dietrich

I remember going to a ball 
game with my old man. I re-
member the smells. Stale beer, 
human sweat, and the odor of  
unnaturally pink hotdogs that 
turned your bowels into stone. 

I remember before the game, 
things got very quiet. All 30-
odd thousand people rose. The 
throngs of  stadium chairs creak-
ing sounded like the world was 
splitting. 

Everyone’s dad put down 
his non-evangelical beverage, 
SLOWLY, careful not to spill. 
Thousands of  American grand-
pas removed lit cigars and bal-
anced them, with surgical-like 
care, onto armrests. 

The anthem was played. 
Back in those days, the an-

them was handled differently 
than it is today. Back then, guest 
artists did not take the mound, 
wearing asymmetric haircuts 
and crotch-revealing trousers. 
Neither did singers demonstrate 

10 minutes of  vocal gymnastics 
until their anthem performance 
resembled a febrile seizure. 

No. Back then the organ 
played. And everybody sang. 

We used to be a nation of  
singers. Remember that? Sing-
ing was just normal for us. 
Our childhood classrooms had 
upright console pianos, and 
our teachers knew how to play 
them. Mrs. Moore would bang 
out “My Country ‘Tis of  Thee” 
before each class. Mrs. Smith 
played “This Land is Your 
Land” every Friday after the 
Pledge. 

Well, that was a long time 
ago. 

Recently, I attended a mod-
ern baseball game. It was a very 
different experience. My wife 
and I ordered $34 nachos from 
a kiosk, and the cashier asked 
whether I wanted to leave a 
25-percent tip. Beers were $18 
apiece. 

During the game, a huge 
LED timer runs between pitches 
so TV producers can fit in more 
commercials on broadcasts. 
The bases are now bigger, the 
distance between bases is now 
shorter. They’re changing our 
game. 

But none of  that bothered 
me. Not really. A Major League 
park is what it is. Get over it. At a 
ball game, you get what you get, 
and you don’t pitch a fit. 

What I was most interested 

in, truthfully, was the an-
them. I was curious about it. 
I wondered: Do people still 
sing together the way they 
did 40 years ago? 

After all, our world is 
nothing like it was. Our 
current world, for example, 
is almost devoid of  class-
room pianos. In 1938 the 
New York Times reported 
that 5.8 million pianos were 
sold in America each year. 
Whereas last year we barely 
sold 30,000. 

So anyway, the moment 
of  truth arrived. The an-
nouncer asked everyone to 
rise for the anthem. 

People stood. Chairs 
creaked. Dads placed beers 
beneath seats. People who 
were vaping expelled a final 
blast and hid their devices from 
security. 

Everyone looked at the flag. 
The music began. 

And…
Everyone knew the words. 

Everyone sang. The stadium 
sounded like it was going to 
crumble beneath the volume of  
mass singing. 

The boy next to me held 
his hat over his heart, singing 
so loudly the vein in his head 
showed. The old man beside the 
boy was singing even louder. 

But when the song finished, 
the people were not. In fact, 
the crowd was only just getting 

warmed up. They kept cheering. 
For whole minutes, they cheered. 

Fists pumped into the air. 
People were hugging. A flag 
waved on the mega-tron screen. 
The sound of  unified voices was 
engulfing. Fighter jets flew over-
head. Fireworks. People were 
amazingly, wholeheartedly, de-
monstratively together. Even if  
only for a few seconds in time. 

And in that beautiful moment 
of  oneness, that moment of  pal-
pable joy, do you know some-
thing? 

Nobody seemed to care about 
Cracker Barrel’s sign.

Sean Dietrich is a columnist, and 

novelist, known for his commentary on 
life in the American South. His work 
has appeared in Southern Living, The 
Tallahassee Democrat, Good Grit, 
South Magazine, Alabama Living, the 
Birmingham News, Thom Magazine, 
The Mobile Press Register, and he has 
authored seven books.

Sacred Heart Bay, and gave the 
care team the wisdom to save 
me. I wouldn’t be here without 
them; it’s just amazing.”

Jeremy’s recovery is remark-
able, but aortic dissections occur 
more often than most people re-
alize. Dr. Eubanks treats roughly 
15 to 25 cases in this region each 
year. High blood pressure is the 
primary driver of  this condition. 
He urges adults to target a blood 
pressure below 130/80.

“Know your numbers,” Dr. 
Eubanks advised. “Use a home 
blood pressure cuff and keep a 
simple log to track trends.”

Unlike a heart attack that 
builds slowly, a dissection feels 
like a light switch. Pain hits 
maximum intensity in an in-
stant. Because the aorta runs the 
length of  the torso, symptoms 
often confuse patients. While 
some might feel back pain or 
stroke symptoms, another feels 
chest pressure.

If  you or someone else ex-
periences sudden tearing pain, 
don’t drive. Call 911 immediate-
ly. Untreated, the risk of  death 
from aortic dissection increases 
every hour.

ONE PATIENT 
continued from page 24
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Wise Investment

By Rick Moore

An older pastor was having 
a late Sunday lunch with a new 
pastor who had just moved to 
town. The older pastor asked the 
younger pastor how it was going. 
He responded, “Great! We had 
three people commit their lives 
to God at church today. How 
about you?” The older pastor re-
sponded, “Very well. We had two 
and a half  people commit their 
lives to God at church today.” 
The younger pastor scratched 
his head for a moment. What is 
half  of  a person? As soon as he 
felt he had figured out the riddle, 
he yelled out, “I know; you had 
two adults and one child. That 
makes it two and a half.” The 
older pastor said, “No, it was two 

children and one adult.” You see, 
many adults only have half  of  
their life before them once they 
see the light. But a child has his 
entire life before him. The great-
est potential for a great return 
will always be investing in people 
when they are young. Remem-
ber, “An ounce of  prevention is 
worth a pound of  cure.”

A church I was working at 
in New England had just built 
a state-of-the-art children’s au-
ditorium, and the date of  their 

grand opening was the Sunday 
before VBS (Vacation Bible 
School). Over five hundred chil-
dren signed up for a fun week 
of  sports, crafts and bible stud-
ies. During the VBS, we accept-
ed suggestions from adults and 
children to determine what the 
name of  the auditorium should 
be. The Monday morning after 
VBS was over, while I was help-
ing tear down the sets and props 
in the children’s theater, I was told 
there was an urgent phone call 

for me at the front desk. A lady I 
did not know asked me to come 
to the emergency room and pray 
for her son. He was run over by a 
car and was in critical condition. 
Neither she nor her son showed 
up in our church database. After 
praying for the boy who was in 
the ICU, I went to the waiting 
room to speak with his mom and 
his little brother. She had nev-
er been to our church, and her 
son, who was run over by the car, 
had never been to our church. 
However, the little brother who 
witnessed the accident attended 
VBS every day. The mother said 

she did not know who I was, but 
that the little brother kept saying, 
“You have to call Pastor Rick to 
come pray.” After that, we knew 
for sure what the name of  that 
auditorium should be… The 
Lighthouse. When the storms of  
life come, the church stands as 
a lighthouse, even to those who 
have never walked through its 
doors.

There can be times it may 
seem as if  teaching a child 
doesn’t pay off. Often it is be-
cause they do not understand 
how much you care and want 
the best for them. Sometimes 
children do not care how much 
you know until they know how 
much you care. It may be you 
have to quit focusing on what 
you want them to learn and try 
new ways to show you care. If  
you spend time showing a child 
how to make a kite or paint a 
canvas with a palette and brush, 
suddenly that child’s ears start 
listening to what you have to say. 
When you have an opportunity 
to invest by spending more time 
with your own children, or vol-
unteering to help other children, 
just say yes.

Rick Moore is Communication 
Pastor at Destiny Worship.

Musing
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Why You Keep Second-Guessing Your Flooring 
Decision (and How to Feel Confident in Your Choice)

By Aubrie Bailey, Marketing 
Coordinator, Flooring 
Depot of Panama City

Choosing new flooring 
should be exciting. You’re trans-
forming one of  the largest sur-
faces in your home and creating 
the foundation for your design. 
But for many homeowners, ex-
citement quickly turns into un-
certainty.

You find a flooring style you 
love, then start questioning ev-
ery detail. Does it work with 
your cabinets? Will it still feel 
current in a few years? Is there 
another option that might be 
better?

If  you’ve found yourself  stuck 
between samples or wondering 
whether you’re making the right 
choice, you’re not alone. Floor-
ing is a long-term investment, 
and choosing the right option 
requires more than just picking 
what looks good in a showroom.

Understanding why you’re 
second-guessing your decision 
is the first step toward feeling 
confident in your choice—and 

moving forward without hesita-
tion.

You’re Trying to Plan for 
Every Possible Future

One of  the biggest reasons 
homeowners hesitate is because 
flooring feels permanent. Un-
like paint or décor that can be 
changed more easily, flooring 
impacts your home for years, 
which can make the decision 
feel overwhelming.

Many homeowners start 
thinking through every possible 
scenario:

“What if  my style changes?”
“What if  this trend goes 

away?”
“What if  I choose the wrong 

color?”
While it’s smart to consider 

longevity, trying to predict every 
future design choice can make 
the process more stressful than 
it needs to be—and often leads 
to unnecessary second-guessing.

Instead, focus on how you 
use your home today. The best 
flooring choice is one that com-

plements your lifestyle, supports 
your daily routines, and feels 
right in your space now.

You’re Not Seeing the Full 
Picture

A flooring sample can look 
completely different depending 
on where you view it.

Showroom lighting, natural 
light, wall colors, cabinets, and 
furniture all influence how floor-
ing appears. A style that catches 
your eye in a showroom may feel 
different once it’s placed next to 
your existing finishes at home.

That’s why it’s important to 
consider flooring as part of  the 

entire space—not as a stand-
alone sample. Looking at it in 
context helps eliminate doubt 
and gives you a clearer sense of  
how the finished result will feel.

Too Many Options Can 
Make the Decision Harder

Having options is helpful, but 
too many can quickly lead to de-
cision fatigue.

When every sample feels like 
a possibility, it becomes difficult 
to determine what is actually 
the best fit. The key is not find-
ing more options—it’s finding 
the right ones for your home 
and narrowing your focus.

Start by identifying what mat-
ters most for your home. Dura-
bility, style, and maintenance 
should guide your decision and 
help you eliminate choices that 
don’t align.

Great Design Isn’t About 
Matching Everything 
Perfectly

Another common reason 
homeowners second-guess 
flooring is the idea that every-

thing needs to coordinate per-
fectly.

While flooring should com-
plement your finishes, a well-de-
signed space isn’t created by 
making every element identical. 
The most thoughtfully designed 
homes include contrast and 
variation that make each room 
feel intentional and visually bal-
anced.

Choose What Works for 
Your Home—Not Just 
What’s Trending

It’s easy to get caught up in 
what’s popular, especially when 
you’re surrounded by inspira-
tion online. But trends come and 
go, while your flooring becomes 
part of  your everyday life.

Instead of  asking, “Will ev-
eryone like this?” ask, “Will I 
love living with this?”

Your home should reflect 
your lifestyle and your needs. 
The right flooring is the one that 
feels both functional and right 

Lifestyle

REAL LIFE HAPPENS HEREREAL LIFE HAPPENS HERE
MADE FOR SUMMER MESSES, MEMORIES, AND EVERYTHING IN BETWEEN.MADE FOR SUMMER MESSES, MEMORIES, AND EVERYTHING IN BETWEEN.

VISIT OUR SHOWROOM!
1310 W. 15TH ST.
PANAMA CITY, FL 

FLOORINGDEPOTOFPANAMA.COM

850.785.2216

FLOORINGDEPOTOFPANAMA

FLOORINGDEPOTOFPANAMACITY
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Lifestyle

Design and Culture: What’s New in Countertops 

It has been very exciting in 
the world of  countertops in the 
last year with lots of  new colors. 
Inspired by natural stones and 
with a shift into more color, de-
signers are pushing the limits of  
stone, now adding it in collab-
oration with cabinet fronts and 
adding extra details to back-
splashes and waterfalls. 

Quartzite continues to be the 
most popular natural stone with 
its variety of  colors and patterns. 
Quartzite just has that essence 
of  vibrance and depth that just 
can’t be captured by something 
manmade. At Granite Plus we 
have a wide selection of  quartz-
ites to choose from. We also 
have distributors all over the 
country to help you find exactly 
what you’re looking for. 

Vadara quartz is a wonderful 
quartz and has a limited lifetime 
warranty.  They have added 
six new lovely colors that are 
inspired by Calacatta Marble: 
Scandi Blue, Terra Vista, Des-
ert Blush, Moonlit Lace, Desert 
Blush, Safari Delta, Gassomer 
Sands and Golden Scribe. 
These are all beautiful selections 
for our coastal homes. Vadara 
Quartz is an excellent choice if  
you are doing a waterfall edge. 
One of  their classic colors is 
White Aurora which really has 
those Calacatta marble charac-
teristics with grey and gold tones 

and soft veins. You can find out 
more at Vadaraquartz.com or 
stop by our showroom to see 
samples. 

Viatera Quartz released 
some colors inspired by Quartz-
ites which are elegant and 
charming, Macaubus Bianco 
and Gemini. Viatera has al-
ways had some lovely Calacatta 
colors and now they have add-
ed Their Suprema collection 
which is elegant and timeless. 
Most colors of  Viatera Quartz 
are manufactured in Adairsville, 
GA. If  you would like to learn 

more, you can visit LXHausys.
com to view their Viatera collec-
tion or stop by our showroom to 
view samples. 

These are just a few of  the 
new quartz collections out there. 
You can contact us at Granite 
Plus and we can assist you in 
finding that perfect countertop 
for your space. Our showroom 
is located at 17801 Ashley Dr. 
Panama City Beach FL 32413. 
You can also give a call at (850) 
236-6363. We look forward to 
meeting you!

Scandi Blue by Vadaara Quartz

Cristallo Maestro Quartzite

Waterfall edge with detail by Granite Plus
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Information vs. Knowledge: 
Why FSBO Buyers Get Stuck

By Tipp Spradlin

Fighter pilot John Boyd devel-
oped a decision-making frame-
work called the OODA Loop: 
Observe, Orient, Decide, Act. 
The idea is that the faster you 
can cycle through these four 
steps, the faster you can move. 
But if  you get stuck in any one 
of  them, you’re paralyzed.

I’ve been watching this play 
out with FSBO buyers lately 
(that’s For Sale By Owner; pro-
nounced ‘fizz-bo’). And they’re 
all stuck in the same place of  
knowing they don’t know how 
to buy a business. Many of  them 
turn to AI for help.

Starting in Observe mode, 
they ask AI how to value a busi-
ness. How to structure a deal. 
What to watch out for. What 

financials to request. What le-
gal documents matter. How to 
find out if  the price is fair. And 
AI gives them answers. Lots of  
them. Frameworks. Checklists. 
Rabbit holes. AI can be a use-
ful resource, but it’s designed 
to give the user a ‘Choose Your 
Own Adventure’ experience that 
has no ending until they run out 
of  usage credits. Or hopeful-
ly a loved one pulls them away 
from the brink before their brain 
glitches and face melts.

Then they try to Orient them-
selves with all that information. 
Here’s where AI becomes a lia-
bility: it only has access to open-
source information and whatever 
the user feeds it. It doesn’t have 
access to the confidential data 
that actually matters, like recent 
business sales, actual multiples 
paid, what healthy cash flow 
looks like for a specific market, 
or buyer trends. That data lives 
safely offline, in the broker’s ex-
periences, files and closed deals. 
It’s intentionally private.

That doesn’t stop AI from 
confidently giving answers based 
on incomplete information 
presented as facts. It generates 
checklists and structures offers 
that feel comprehensive but miss 
the context that would actually 
help them Decide. They end up 
with a mountain of  information 
and a sea of  confusion.

Now they’re stuck. They 
know what to ask, but not why it 
matters. They don’t know which 
questions move the needle and 
which ones are academic. They 
can’t Decide because there’s not 
enough context to evaluate the 
mountain of  information.

They’re no longer in a pro-
ductive decision-making loop; 
instead, they find themselves 
in Observe, Overwhelm, Brick 
Wall, Stuck. Getting smarter 
without getting wiser. So they 
don’t Act.

A broker doesn’t remove the 
work. We don’t skip any steps in 
your OODA Loop. But we com-
press the timeline and clarify the 

context. We’ve Observed lots 
of  transactions and understand 
what it takes to close the deal. 
We know how to Orient you to 
what matters like a well-written 
purchase agreement that pro-
tects all parties. We can help you 
Decide faster because we’ve seen 
what happens with an inflated 
valuation during due diligence. 
This knowledge empowers you 
to Act on solid ground.

That’s not handholding. 
That’s the difference between 
Information and Knowledge.

If  you’re looking at a FSBO 
business and you’re feeling para-

lyzed and drowning in questions 
and data but unable to move, it’s 
time to talk to a human. Specif-
ically, a human business broker 
who can help complete your 
OODA loop.

Reach out. Let’s get you Ori-
ented.

Tipp Spradlin is a Human Busi-
ness Sales Advisor with First Choice 
Business Brokers, NW Florida, help-
ing buyers navigate business trans-
actions with clarity and confidence. 
Reach her at tipp.spradlin@fcbb.com 
or 850-532-8882.

Business

Donate a 
lamp, light 
up a life.
Path of Grace helps women 
achieve sobriety by redirecting 
their lives in recovery.  With 
the help of the thrift store sales, 
the program works to liberate 
women’s lives and restore 
families. 

Donations make the Path of 
Grace program possible. Drop 
off or pick up available.

Panama City 
has a new thrift 
store and a great 
reason to shop!

Thrift Store Now Open at 509 E 23rd St., Panama City | (850) 215-2018
Learn More at www.pathofgrace.net

ideal-LIVING Magazine 
Names Latitude Margaritaville 
Communities Among Top 100 

Best Places to Live
Latitude Margaritaville 

communities in Panama City 
Beach, Florida, and Hil-
ton Head, South Carolina, 
have been recognized by ide-
al-LIVING magazine among 
the Top 100 Best Places to 
Live across the nation and 
abroad. Selections are in the 
magazine’s annual “Best Plac-
es to Live” Summer 2026 is-
sue. 

Best Places to Live com-
munities are selected based 
on extensive reader surveys 
to identify most desired com-
munity amenities and lifestyle 
preferences. These carefully 
curated communities are dis-
tinguished by their top-tier of-
ferings, including a diverse ar-
ray of  amenities such as golf  
courses, tennis and pickleball 
courts, watersports facilities, 
extensive hiking and biking 
trails, state-of-the-art fitness 
centers, luxurious spas, mari-
nas, and inviting pools. 

They are also chosen based 
on fostering a strong sense 
of  community, promoting 
healthy living through walk-
able environments, and often 
providing the peace of  mind 
that comes with gated securi-
ty and numerous social clubs. 
Many offer the convenience 
of  self-contained living with 
access to restaurants, grocery 
stores, and crucial proximi-
ty to quality medical centers, 

alongside the appeal of  main-
tenance-free living with beau-
tifully maintained homes.

Latitude Margaritaville 
communities are developed 
by master developer Minto 
Communities under license 
from global lifestyle brand 
Margaritaville Holdings. Lat-
itude Margaritaville Daytona 
Beach, the first of  these com-
munities, sold out in 2025 — 
more than five years ahead 
of  projections. The second is 
Latitude Margaritaville Hil-
ton Head in South Carolina. 
The third, Latitude Margar-
itaville Watersound, is near 
Panama City Beach on North-
west Florida’s Emerald Coast. 
It is being developed through 
an expanded collaboration 
that also includes the St. Joe 
Company. Plans are currently 
underway for additional Lat-
itude Margaritaville commu-
nities in Naples, Florida and 
Texas with others planned 
for more of  the nation’s most 
popular destinations. 

For more information on 
Latitude Margaritaville and 
to sign up to receive regular 
development updates, visit 
www.LatitudeMargaritaville.
com.

for the way you live—something 
you’ll appreciate every day, not 
just when it’s new.

Feel Confident in Your 
Flooring Choice with 
Flooring Depot

The flooring selection process 
doesn’t have to feel overwhelm-

ing. With the right guidance, 
choosing new floors can be an 
enjoyable and straightforward 
part of  creating your space.

At Flooring Depot of  Pana-
ma City, our team helps home-
owners navigate their options 
with expert recommendations 
based on their lifestyle, design 
goals, and budget.

Take the guesswork out of  
your next project with a free 

design consultation and free 
in-home measurement. With 
24-month special financing 
available, updating your home 
may be easier than you think.

Visit Flooring Depot of  
Panama City today and let our 
experts help you find flooring 
you’ll feel confident about for 
years to come.

FLOORING  
continued from page 28
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hand, or simply be present. Chil-
dren often take emotional cues 
from the adults around them, 
and a calm presence can be in-
credibly grounding.

Encourage slow breathing. 
A simple technique such as box 
breathing can help calm the ner-
vous system: inhale through the 
nose for four seconds, hold for 
four, exhale gently for four, and 
pause for four before repeating. 
Younger children may enjoy 
imagining they’re smelling a 
flower on the inhale and slowly 
blowing out birthday candles on 
the exhale.

Offer a few small sips of  wa-
ter and allow the moment to 
slow down.

These simple steps aren’t 
meant to replace medical care. 
They create an opportunity to 
observe whether symptoms be-
gin to settle while helping chil-
dren reconnect with their bod-
ies.

If  stomachaches have hap-
pened around previous school 
years, don’t wait until the first 

difficult morning to talk about 
them. A relaxed conversation a 
few days before school starts can 
go a long way.

Ask open-ended questions: 
“What are you most excited 
about this year?” “Is there any-
thing you’re a little nervous 
about?” “I remember your tum-
my bothering you before school 
last year. How are you feeling 
about going back?”

Sometimes children don’t 
know exactly what’s bothering 
them until they’re given a safe 
space to think about it. If  this has 
been a recurring pattern, con-
sider letting your child’s teacher 
or school staff know ahead of  
time. A little extra reassurance 
or simply having another trusted 
adult aware of  the situation can 
make the transition easier.

Supporting the whole child 
also means supporting healthy 
daily habits. Consistent sleep, 
balanced meals with protein 
and fiber, regular movement, 
outdoor play, hydration, and op-
portunities for meaningful con-
versation all help children adapt 
more effectively to change.

Not every stomachache is re-

lated to the nervous system, and 
it’s important not to assume it 
is. If  stomachaches become fre-
quent, interfere with school or 
daily life, or are accompanied 
by concerning symptoms, reach 
out to your child’s pediatrician. 
They know your child’s medical 
history and can help determine 
whether additional evaluation or 
treatment is needed.

Perhaps the most important 
takeaway is this: Symptoms are 
information.

Rather than asking only, 
“How do we make this go 
away?” it can be equally valu-
able to ask, “What might this 
symptom be trying to tell us?”

Sometimes the answer lies in 
the digestive system. Sometimes 
it’s the nervous system adapting 
to change. Often, it’s a combina-
tion of  several factors.

As another school year be-
gins, remember that children 
don’t always have the words to 
explain what’s happening inside. 

Sometimes the gut speaks first.
When families respond with 

curiosity instead of  assumptions, 
they become better equipped to 
recognize when a child simply 
needs reassurance, when they 
may need a little extra support, 
and when it’s time to partner 
with their pediatrician. Because 
every symptom has a story, and 
sometimes, listening is the first 
step toward understanding it.

Reducing Internet Costs 
Without Sacrificing Performance

By Don Carter, 
Secure Vision

Every HOA board faces 
the same challenge: delivering 
high-quality services while re-
maining a responsible steward 
of  community finances.

Internet service is often one 
of  the largest technology ex-
penses within a community, yet 
it is also one of  the most visi-
ble services residents use every 

day. The question is no longer 
whether communities should 
invest in connectivity. The ques-
tion is how to maximize value 
while maintaining exceptional 
service.

Many communities still oper-
ate with a fragmented approach, 
where individual residents select 
their own providers and infra-
structure evolves over time with-
out a long-term strategy. While 
this may appear flexible, it often 
creates inconsistent experienc-
es, duplicate infrastructure, and 
higher overall costs.

A community-wide approach 
can deliver significant advantag-
es.

By planning connectivity at 
the property level, boards can 
often achieve:

• More predictable budgeting
• Consistent service levels 

throughout the community
• Reduced infrastructure du-

plication
• Better long-term scalability
• Improved negotiating lever-

age with providers
The goal should not be find-

ing the lowest-cost internet op-
tion. The goal should be finding 
the best value.

A properly designed net-
work can often deliver better 
performance while reducing 
operational complexity. Mod-

ern managed Wi‑Fi solutions, 
enterprise-grade equipment, 
and centralized network man-
agement allow communities to 
support increasing bandwidth 
demands while maintaining re-
liability.

This becomes especially im-
portant in resort and coastal 
markets where occupancy can 
fluctuate dramatically through-
out the year. Networks must 
be designed to perform during 
peak demand periods while re-
maining cost-effective during 
quieter months.

Boards that take a proactive 
approach to connectivity plan-
ning often discover opportuni-

ties to improve resident satisfac-
tion while gaining better control 
over long-term costs.

Like any critical infrastruc-
ture investment, internet service 
delivers the greatest value when 
it is approached strategically 
rather than reactively.

The communities seeing the 
best results today are not neces-
sarily spending more. They are 
simply planning smarter.

Secure Vision works with 
associations throughout Gulf  
Shores to design, implement, 
and support connectivity solu-
tions built for modern demand.

Business

With 18 years of expertise, SecureVision delivers customized fiber internet, 
TV, and phone services to HOAs, COAs, short-term rentals, and multifamily 
properties along the Gulf Coast. 

Call Today 251-216-9434  |  Email sales@secvis.com  |  Visit www.secvis.com 

Fast Fiber Internet • Bundled Services • Worry-Free Support

GUT SPEAKS 
continued from page 7   
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