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Exciting Changes Coming to 

Frank Brown Park

From mayor mark Sheldon 
Quality of  life is import-

ant to any community, but I 
like to think in Panama City 
Beach we prioritize having 
fun and offering a variety of  
amenities and events for our 
residents and visitors.

One of  the City’s gems 
is Frank Brown Park, which 
opened in 1977 with two 
baseball fields and a soccer 
field. It was renamed Frank 
Brown Park in 1983 to honor 
the longtime educator and fa-
ther of  youth sports in Pana-
ma City Beach. 

On the heels of  celebrating 
40 years since the renaming, 
the City Council has estab-

lished a list of  priorities for 
expanding and renovating the 
park. This was after a master 
plan was commissioned last 
year to bring some new fea-
tures to the park that we felt 
our community was lacking.

So let me tell you what is 
coming. We are adding up 
to 10 pickleball courts near 
the center of  the park where 
the basketball courts are cur-

rently located. We are saying 
“up to 10” because we are not 
sure how many can fit into 
the space. We have to allow 
for stormwater needs, which 
could include the construc-
tion of  a retention pond.

But we are not doing away 
with basketball. Four new 
courts are going in and will 
be located toward the front 
of  the park. These courts will 

be facing north and south in-
stead of  east and west to allow 
for better usage.

Also toward the front of  
the park, we are adding a be-
ginner skate park and eventu-
ally a BMX park. The access 
road that connects the Mandy 
Lane entrance to Pier Park 
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Looking 
Back, Moving 

Forward 

By Bill huSFelt, Superintendent, 
Bay diStrict SchoolS

This school year has certainly 
gone by quickly, and I always look 
forward to sending my “last day 
of  school messages” to all of  our 
stakeholders. I have been extremely 
blessed to be the superintendent for 
15 years, so it is with mixed emo-
tions that I craft this message for the 
‘last’ time.  

I hope the next few days are the 
beginning of  a restful, relaxing and 
fun summer that all of  you so de-
serve. The school year is fun but I 
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Are you tired of your “Big Box” broker telling you not to worry while your retirement 
savings are down 20% or more? At Gulf Financial we know that large market losses are 
catastrophic to a retirement plan. We utilize exclusive strategies to reduce or eliminate 
risk to make sure our clients are protected, it’s in our DNA. That’s the Gulf Financial way.

It’s time for a second opinion. Visit www.gulffinancialgroup.com today and schedule your 
15 minute Retirement Checkup today, or call 833-403-4041

Randy Locklier
President at Gulf Financial

Phone: 833-403-4041
Mobile: 803-403-4041

randy@gulffinancialgroup.com

415 Richard Jackson Blvd Ste 408  |  Panama City Beach, FL 32407  |  www.gulffinancialgroup.com
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know that all of  those activities 
take a toll on our students, our 
staff and our families. Summer is 
a great time for some restorative 

mental, emotional and physical 
self-care and for FUN with fam-
ily and friends.

I will begin a new chapter, ef-
fective July 31, as I retire after 
41 years in public education. I 
started as a substitute teacher 
right out of  college in 1980.  I 
could not get a job, and subbing 
was my only avenue to teach.  
Finally, I was hired at an alter-
native school to teach in 1982.  I 
fell in love with this career choice 
and never looked back.  In ad-
dition to teaching social studies 
and English, among many oth-
er courses (just as most of  you 
have done), I also coached and 
later became an assistant prin-
cipal and a principal. I have 
enjoyed all of  it. While I will 
definitely miss the day-to-day 
interactions with staff and with 
students, I will not miss the im-
mense responsibility of  securing 
the safety of  all of  us. Our world 
has changed in so many ways, 
and the job of  Superintendent 
has changed rapidly in just the 
past five years. While I am sad 
to leave, I know that this is the 
right decision for my family and 
myself.

But know that I am taking ev-
ery memory, every relationship 
and all of  your support with me 

as my retirement ‘gifts.’ I am so 
incredibly proud of  all that we 
have accomplished together and 
the resilience we have shown in 
the face of  almost constant ad-
versity since October of  2018. 
Your faithfulness, your willing 
spirit and our commitment to 
our children led us out of  the 
darkest days following Hurri-
cane Michael’s devastation. We 
enabled our community to get 
to work rebuilding when we re-
opened our schools, and we all 
managed to keep our children 
focused throughout absolute 
chaos.

And then our educators were 
a beacon of  hope during the 
crazy days of  the pandemic. We 
ensured children didn’t get lost 
in the system; we ensured all 
students had access to contin-
ued learning, food and books. 
WE kept them believing that 
there was light at the end of  the 
tunnel.

We did that even in the face 
of  the ‘political finger pointing’ 
that never seems to end, but 
keeps us in the ‘crosshairs’!  

I leave this position not as 
young or as energized as I was 
when I began, but more than 
ever convinced that public edu-
cation is a calling and not just a 

job. Some of  us call it the ‘Lord’s 
Work,’ but whatever you call it, 
we can’t do it alone.  And, all of  
us know that our children are 
worth it and need us more now 
than ever, if  they are to have a 
chance in our crazy world.  

Despite the divisive head-
lines, social media posts and 
soundbites surrounding us, I 
know the future is bright for 
our children because of  public 
education, the amazing people 
who work at BDS and the entire 
community that supports us in 
that work.

I plan to continue to teach 
Sunday School, and do volun-
teer work with local non-prof-
its.  I look forward to spending 
much more time with my wife, 
my children and all of  my 
grandchildren, and I plan to be 
a regular fixture in the bleachers 
and at the auditoriums as they 
play and perform. 

In closing, I am a proud 
product of  public education 
and the men and women who 
invested in me when I was a 
child, and I know you are doing 
the same for countless children 
in our community. I am hon-
ored to have worked with all of  
you for as long as I have. Please 
know that I genuinely appreci-
ate the love and compassion you 
have for our children. You may 
never know how important you 
are to them, but let there be no 
doubt... your love provides them 
hope. Hope and love are critical 
to anyone’s success, so please 
keep doing what you’re doing to 
take care of  our most precious 
gifts... our children and grand-
children. Thank you for all you 
do to make them successful.

“Education is the most powerful 
weapon which you can use to change 
the world.” —Nelson Mandela. 
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LOOKING FOR THE FINEST IN FIREARM INSTRUCTORS?

I’m your Huckleberry.
Let our team of experts guide and train you in gun safety and 

certification courses at our indoor shooting range.

Introducing: Jonesing 4 Cookies
My name is Cord Jones and 

I am a husband, father of  five, 
and a full-time baker. My mom,  
Bridgette, raised me and taught 
me everything I know in the 
kitchen. Together we formed  
Jonesing 4 Cookies in Washing-
ton County, FL. Neither one of  
us had aspirations of  becoming 
full-time bakers, but the joy of  
creating and seeing the reactions 
on people’s faces after that first 
bite was addicting. Every day we 
get to learn something new and 
share it with our customers or, 
as we like to call them, #Cook-
ieCutters. They are what keeps 

the party going,  and we are tru-
ly grateful for everyone that has 
enjoyed one of  our cookies.  

Jonesing 4 Cookies started 
at home with my mom and me. 
When I was younger and into 
my adult years, my mom and I 

would spend time together bak-
ing and cooking. Last year,  af-
ter one of  our baking days, we 
had extra cookies left over. So 
naturally we wanted to spread 
some sugary love and took 
the cookies to our jobs for our 
co-workers to enjoy. Little did 
we know that would be the be-
ginning of  something special. 
Soon after we had people asking 
us for more cookies. I jokingly 
mentioned that we should start 
selling them and the next thing 
you know we were doing our 
first Farmer’s Market and we 
were selling out! Next thing you 

know we were offering cookie 
tables for events and parties and 
getting booked! Fast forward a 
year, and you can now find our 
cookies at different locations 
such as Salty Oak Brewing Co. 
and Midsouth Lumber Co. We 
are truly blessed to be able to 
spread love through cookies,  
or as we like to say, our cookies 
are “Made with Love to Spread 
Love”. We want our cookies to 
take you back to your childhood 
with that first bite. Our recipes 
are all original, even with the 
old fashion favorites.  

We also like to spread love 

in the community with cook-
ie donations for various events 
and school fundraisers that 
benefit the schools at a higher 
level than normal fundraisers. 
We want the schools or school 
clubs who use our fundraiser 
to be able to raise money that 
will make a  difference. It is our 
mission to continue to grow and 
give.  Jonesing 4 Cookies is com-
munity-based because, without 
the community, we are just a 
mother and son baking cookies. 
We are excited about what the 
future holds as we continue to 
grow and expand. 

Drive is being straightened out 
to give us a better use of  the 
space. 

New expanded restrooms are 
being added at the center of  the 
park, and handicapped-acces-
sible restrooms are being con-
structed next to Miracle League 
Field.  We are adding more 
paved parking north of  the bas-

ketball courts and additional 
lighting will be added at all the 
features, to allow for night use.

There will also be improve-
ments to the maintenance facil-
ity because we know with more 
amenities comes more mainte-
nance. The plan is to install a 
taller pole barn to accommo-
date park equipment and add a 
break room for staff, along with 
other improvements.

A safe room/community 

center annex for field and spe-
cial event evacuations is also 
going in at the park adjacent 
to the community center. This 
was previously approved and is 
being partially funded by a $4.4 
million grant from the Haz-
ard Mitigation Grant Program 
through the Florida Depart-
ment of  Emergency Manage-
ment. The safe room is current-
ly under architectural design.

Our park is utilized by tens 

of  thousands of  people each 
year. Our fields alone receive 
high use from the local commu-
nity for both travel and recre-
ational sports. Youth and adult 
teams come here from across 
the country to play in major 
tournaments on our fields. 

These amenities will add 
a new dimension to the park. 
Many features, like the BMX 
and skate parks, widen the park’s 
use by adding something differ-

ent that can be enjoyed by our 
residents year-round. And from 
the restrooms to the lights to ad-
ditional parking – all of  this was 
desperately needed. This is a 
big overhaul for one of  the best 
multipurpose parks in the area.

Great things are happening 
in Panama City Beach!

FRANK BROWN 
continued from page 1 
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INCLUDING HOME DELIVERY

2021 Highlander

Shop & Buy Online

See our inventory at panamacitytoyota.com

Introducing: Panama City Ballet 
Panama City Ballet is a new 

501c3 non-profit organization 
created for one reason, to bring 
the holiday classic, The Nut-
cracker, to our community using 
our very own local talent. There 
are 10 area dance studios on 
board to participate, bringing 
the dance community together 
like never before! 

We are determined to help re-
vitalize the arts in our communi-
ty in the aftermath of  Hurricane 
Michael. After five years of  con-
centrating on building back our 
housing and our jobs, it is now 
time to focus on our children and 
give them back the artistic out-
lets that have been sorely missing 
in their development and educa-
tion. 

If  you are not in the arts, you 
may not realize that we artists 
literally have no theatre for per-
formances, on the city side or the 
beach side. The Civic Center re-
mains extensively damaged. The 
Martin Theatre has been gutted 
with only the marquis renovat-
ed. Everyone that is looking for 
a performance venue is vying 
for use of  the high school audi-

toriums, which were never built 
for full-length professional ballet 
performances. Many of  these 
facilities are beautiful, but they 
were rightfully meant for their 
school’s use. This makes sched-
uling a performance at these fa-
cilities much more difficult. But 
not only that, the rates they are 
charging are nearly out of  reach 
for a new budding non-profit. 
We believe that we can come to-
gether as a community and make 
the changes we desperately need 
to build back the arts in our area. 
Wouldn’t it be lovely if  people 
wanted to move here because of  
the richness of  our artistic com-
munity? 

This year’s inaugural perfor-
mances of  The Nutcracker will 
be the beginning of  a holiday 
tradition for not only the dancers 
and their families, but for those 
that love and appreciate ballet 
and the performing arts. This 
will be something that everyone 
will look forward to, whether 
dancer or audience member, for 
many years to come! 

Auditions will be held August 
13, 2023, with the setting of  the 

ballet the following two week-
ends. Rehearsals will be held 
on Sunday afternoons, rotating 
between the studios, and perfor-
mances will be held December 8, 
9, and 10. 

We will be performing ex-
cerpts throughout the Christmas 
holiday season at various local 
festivals and community events. 
We will also be hosting a Sugar 
Plum Tea Party for all the young 
budding ballerinas. Please keep 
an eye on our website as well as 
our social media for those dates 
to be announced! 

We have many levels of  spon-
sorship with benefits such as per-
formance tickets, discounts on 
tickets, recognition on social and 
printed media, in-theatre ad dis-
plays, and a VIP backstage tour 
for our upper-level sponsors. All 
donations are tax-deductible, 
and remember that this is a com-
munity project so we need all 
of  the help that we can get! For 
more detailed information about 
auditions, performances, dona-
tions, and sponsorships, please 
visit our website www.panamaci-
tyballet.com 

 PCB Chamber Spotlight
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The St. Joe Company Announces the Opening of 
Embassy Suites by Hilton Panama City Beach Resort 

The St. Joe Company (NYSE: 
JOE) (“St. Joe”), joint venture 
partner Key International, Inc. 
(“Key International”) and Hil-
ton (NYSE: HLT) announce the 
opening of  the 255-suite Em-
bassy Suites by Hilton Panama 
City Beach Resort. The resort is 
located in the popular Pier Park 
shopping and entertainment 
district with unobstructed views 
of  the Gulf  of  Mexico available 
from each of  its five floors.

The resort features a Gulf-
view pool complex with a wa-
terslide and hot tub, a business 
center, a fitness center and ap-
proximately 15,500 square feet 
of  meeting and event space. 
Additionally, the resort is home 
to two restaurants, Blu Bar & 
Grill serving lunch and dinner 
with both indoor and outdoor 
seating, and Fin, which provides 
guests with complimentary hot 
breakfast. Vue 55, the fifth-floor, 
open-air event venue, is avail-
able for weddings and group 
functions and boasts sweeping 
views of  the Gulf  of  Mexico and 
the Russell-Fields Pier.

Embassy Suites by Hilton 
Panama City Beach Resort’s 
255 suites are a mix of  one- and 
two-bedroom suites, including 
two-bedroom family suites and 
multi-room suites with bunk-
beds. The resort’s Five Feet to 
Fitness™ suites enable guests to 

work out in the privacy of  their 
suite with access to a variety of  
fitness equipment.

“The location of  this resort 
is unlike anything in the market, 
and we are proud to be open 
and welcoming guests,” said 
Mike Chouri, General Manager 
of  the Embassy Suites by Hil-
ton Panama City Beach Resort. 
“Our guests are able to park 
their vehicles upon arrival, enjoy 
the beach right across the street, 
experience great amenities on 
property, and easily walk to doz-
ens of  shops and restaurants.” 

“We’re thrilled to be opening 
the doors to this highly anticipat-
ed resort offering a refined, yet 
approachable and family-friend-
ly experience in Panama City 
Beach,” said Shawn Gracey, Ex-
ecutive Vice President of  Hos-
pitality for Key International. 
“This is our second resort with 
the Embassy Suites by Hilton 
brand and one of  the most im-
pactful new hospitality projects 
coming to Northwest Florida.”

St. Joe’s hotel portfolio now 
consists of  871 hotel rooms. 
Four additional hotels are cur-
rently under construction and 
will bring the total to 1,298 
rooms once complete.

Embassy Suites by Hilton 
Panama City Beach Resort is 
located at 16006 Front Beach 
Road in Panama City Beach, 
Florida. Visit www.panamacity-
beachresort.embassysuites.com 
for reservations.

Community

Can you picture your Can you picture your 
next event here?next event here?

At Embassy Suites by Hilton Panama City Beach Resort, 
you and your beloved will have a number of elegantly 
appointed event spaces to choose from. You can host 
an indoor or outdoor event for up to 200 guests. All 
15,500 square feet of event space at this resort has been 

designed and decorated with luxury in mind.

16006 Front Beach Road | Panama City Beach
(850) 328-5545 

panamacitybeachresort.embassysuites.com

Located under the mighty oaks on the 
Intracoastal Waterway just 5 minutes from 
the beaches in West Bay, Boon Docks offers 
a delicious array of fresh local and regional 
seafood. Take in the history of our 1941 

West Bay landmark... the old fish house, the 
Buchanan home and the old bait store are 

all now part of the restaurant.

Looking for the perfect seafood dinner?

Your ship  just 
came in.

14854 Bay View Cir, PCB
(850) 230-0005

www.boondocksfl.com
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Know Your Neighbor: 
Film Commissioner Julie Gordon 

By paul Bonnette

Feature films, television com-
mercials, music videos, HGTV 
tv shows, you name it - chanc-
es are Julie Gordon has helped 
make sure it films in Bay Coun-
ty. Bay County, known for its 
beautiful beaches and friendly 
hospitality, has been a draw to 
Hollywood for decades and Julie 
Gordon wants to make sure it 
stays that way. 

“Commissioner Gordon” as 
she is affectionately known, has 
been working in the film indus-
try for over twenty-five years in-
cluding as a Screen Actors Guild 
(SAG) actor, so she is aware of  
what it takes to film on location. 
Shows such as “Good Morning 
America,” “HGTV’s House 

Hunters,” “Beachfront Bargain 
Hunt,” as well as music videos 
for Luke Bryan, Florida Georgia 
Line, Backstreet Boys, Alan Jack-
son, Colt Ford, and Trick Pony 
have all used the World’s Most 
Beautiful Beaches as their back-
drop. Feature films such as “The 
Truman Show,” “Secondhand 
Lions,” “Dancin’ It’s On” and 
others have showcased this re-
gion to the world. According to 
Gordon though, it wasn’t always 
this way and after moving back 
to Bay County, she recognized 
that the “World’s Most Beautiful 
Beaches” needed a film office to 
bring in more business. 

 “I was a competitive body-
builder and got spotted in a 
couple magazines and agents 
suggested I be in music videos. 
So, I got an agent and became 

a SAG actor for thirteen years. I 
did that and came back home to 
Panama City and started won-
dering why we weren’t filming 
in Panama City Beach. At that 
time there was no film office or 
even state film office. So, I wrote 
a four-year economic analysis of  
what we were losing by not hav-
ing a film office and not going 
over opportunities. The County 
Commission then said, ‘Go forth 
and be Commissioner Gordon’.”

Starting the Bay County Film 
Office from scratch proved to 
be no easy task, but according 
to Gordon, once word got out 
about the natural beauty of  the 
Gulf  Coast as well as its hospital-
ity that’s all it took. 

“From being on the oppo-

site side of  the camera, it made 
me aware of  what we needed 
to have on the other side of  the 
camera,” explains Gordon. “So, 
I fell in love with the art of  pro-
ducing. Because Panama City 
Beach, and Bay County are off 
the beaten path, it was pretty 
hard to begin with. However, 
when they started coming here 
and realized this was an afford-
able place with untapped land 
and white beaches, and emerald 
waters, we started getting repeat 
business. We get a lot of  repeat 
business because people love 
coming here because the com-
munity here is amazing.”

For Gordon, filming has been 
steadily increasing and ramping 
up as more shows, music videos, 
and films are looking to film on 
location. 

“There is just always some-
thing happening, I had three 
HGTV/Magnolia productions 
in the last two weeks and more 
coming. Our economic impact is 
huge. We are bringing in over a 
million dollars each quarter. I’m 

not stopping. We’ve got plans 
and buildings and land and 
we’re showing everybody we can 
who believes in it. It’s a known 
fact that this is a great area,” 
Gordon says.

For more information about 

the Bay County Film Office 
or for those interested in help-
ing with productions or filming 
please contact Julie Gordon at 
(850) 819-4694 or by emailing 
floridafilmoffice@knology.net.

Community

Valid at the Rudy’s Panama City Beach location only. Not valid with any other promotion. Coupon must 
be presented with purchase. Only one coupon used per visit. Not valid online. Expires 9/30/2023.

14501 Panama City Beach Pkwy  ||  850-588-1996 rudys.com

your purchase of $25 or more

$5 OFF
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 by celebrity Chef Hugh Acheson.

Located at Hotel Effie Sandestin

Voted Best Restaurant in Walton County by Emerald Coast Magazine, send your 

taste buds on a culinary adventure at Ovide. Led by James Beard award-winning 

Chef Hugh Acheson, indulge in delectable dishes inspired by the Gulf Coast.  

Reservations accepted (844) 422-2923.

When your taste buds 
demand something different!

Authentic and Delicious 
Japanese Cuisine

Come and experience our friendly 
atmosphere and excellent service

9956 Hutchison Blvd., Suite 500, PCB
(850) 775-1480

Order online for pickup or delivery

hibachiexpresssushifl.com

Music Fans Swarm to Northwest Florida 
for Country on the Coast

By Will eStell 
If  you’re a music fan and 

live or play anywhere along the 
beaches of  Northwest Florida’s 
Gulf  Coast, you likely already 
know about country music’s 
biggest party at the beach, Gulf  
Coast Jam. The festival, which 
took place in Panama City 
Beach, is now one of  the largest 
outdoor music festivals (of  any 

genre) in the country, boasting 
an attendance of  more than 
30,000 people per day for each 
night’s headlining shows. 

For 2023, Gulf  Coast Jam was 
more popular than ever, having 
sold out most ticket packages six 
months in advance. The par-
ty brought millions in revenue 
to accommodation providers, 
restaurants, retailers and enter-

tainment establishments across 
the three-county (Okaloosa, 
Walton, Bay) area, where most 
of  the thousands of  jammers 
stay, dine and take in the beach.

Having covered the festival 
for six years now, I can attest to 
its growing popularity and draw. 
I’ve seen everyone from Tim 
McGraw, Luke Bryan, Old Do-
minion, Brooks & Dunn, Cadil-
lac Three and Florida Georgia 
Line to Riley Green, Big & Rich, 
Lynyrd Skynyrd, LOCASH and 
Kid Rock, along with many oth-
er well-knowns playing to grow-
ing crowds of  music lovers from 
every state and those who travel 
from abroad to attend the festi-
val. 

For 2023 Gulf  Coast Jam’s 
headliners encompassed some 
of  country’s most popular art-
ists, including Kenny Chesney, 
HARDY, Maranda Lambert 

and Kane Brown, as well as 
well-known hitmakers such as 
Chase Rice, Justin Moore, Gab-
by Barrett, Breland and Bailey 
Zimmerman – with many others 
rounding out the total 32 artists 
taking the stage over the four-
day event. 

Kenny Chesney’s late addi-
tion to the bill was secured only 
four weeks out from the festival 
weekend, having been added 
as the replacement for Morgan 
Wallen, who was originally on 
the ticket, but was forced to can-
cel a chain of  concert dates due 
to a vocal issue.

I’ve had the pleasure to see 
Kenny play at both festivals and 
live at the CMA Awards, as well 
as, having conducted one-on-
one feature magazine cover in-
terviews with him twice in the 
past seven years (with a third 
interview set for next year before 

his 2024 tour) and I 
can assure anyone 
who hasn’t seen 
him work a stage 
and crowd that he 
knows how to throw 
a party. 

Craig Campbell 
of  Campbell Enter-
tainment Group in 
Nashville, who has 
played an instru-
mental role in or-
chestrating various 
behind-the-scenes 
aspects of  Gulf  
Coast Jam since its 
first year, says the 
talent alone runs 

well into the multi-millions each 
year. 

“It’s actually because of  our 
great sponsorships, and the gen-
erous support of  Panama City 
Beach that we are able to throw 
this level of  music festival and 
keep the ticket prices where they 
are,” Campbell said. “That’s one 
of  the aspects that Rendy and 
Mark, (the festival founders and 
organizers) are most proud of: 
bringing great music to Panama 
City Beach and making it attain-
able to most everyone.”

For additional information, 
follow Gulf  Coast Jam on Face-
book and Instagram or visit 
GulfCoastJam.com where you 
can grab your T-shirts, hats and 
festival merchandise early, and, 
if  you’re lucky, grab one of  the 
few secondary market tickets as 
they become available. 

VISIT MYPCBLIFE.COM
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  Red Snapper Season Opened June 1st! 
By pam anderSon

Red Snapper officially 
opened for the Federally Per-
mitted Charter and Headboats 
and opened on June 1 and will 
be open until August 25 this 
year.  We are all looking forward 
to taking you on a fun family ex-
perience in the Gulf  of  Mexico 
for this treasured species of  fish.   
Treasure Island, Pirates Cove, 
Lighthouse Marina, and, of  
course, Capt. Anderson’s Mari-
na all offer great fishing experi-
ences. 

On the shorter headboat 
trips, many families are teach-
ing their children to fish - no IT 
gadgets here! Deckhands pro-
vide bait, show you how to use it, 
give you a quick lesson on deep-
sea fishing, and then it’s all up to 
you. You drop your line straight 
down to the bottom, take a cou-
ple of  turns on the reel to get the 
slack out of  the line and you are 
set.  Be sure to check your bait 
every now and then. When you 
get a bite, set the hook (pull up 
hard on your rod) then reel up 
quickly. If  you don’t, you may 
lose the fish or it will run into 
the reef  below and cut your line.  

Your deckhand will take the fish 
off your line and put it on a 
stringer with your ‘fishing spot’ 
number on it (your spot number 
is on your fishing ticket, and you 
will need that later to claim your 
fish at the dock.). In the mean-
time, all the fish caught are kept 
in a common ice box until the 
end of  the trip.

On the longer trips, the more 
serious anglers are able to get 
out into deeper water.  Although 
on both trips you have opportu-
nities to catch fish, the longer 
the trip the more fishing time, of  
course. Also, as the saying goes, 
the deeper the water, the bigger 
the fish - not always true, but 
typically it is. The same fishing 
techniques apply in the deeper 
water. 

Each trip has captains who 
have decades of  experience; 
they will get you to the fish.   
They may not be hungry, but 
thankfully, they usually are.

Each trip has its perks… Ear-
ly mornings right after sunrise 
all is quiet on the Gulf  except 
for the occasional seagull asking 
for your Cheetos - yes, they love 
them! Be careful though, what 

goes in, comes out. 
The later morning and mid-

day trips give you a chance to 
ease into your day.  No matter 
the time, you can usually see 
dolphins playing, an occasional 
turtle easing by, or a flying fish 
- yes, they skim the top of  the 

water for long distances. 
The evening trip is special in 

that you can catch the sunset as 
you travel to the fishing grounds 
each night.  It’s always a favorite 
for that reason and it is cooler 
in the evening. Capt. Ken has 
a knack for finding some really 
nice Red Snapper on this special 
trip!

Private recreational fishing 
for red snapper has a different 
season. It runs from June 16 
through July 31 and 3-day week-
ends from October through No-
vember.

Red Snapper is not the only 
fish in the sea worth keeping, 
but it is probably the most pop-
ular in our area. Even though 

it may not be as fa-
mous a fish, Vermil-
ion snapper is avail-
able year-round and 
a delicious mainstay 
of  the local fishery. 
Red Grouper will 
be available through 
July 20 at MN this 
year. Gag Grouper 
season opens Sep-
tember 1 and runs 
through November 

9, so it will be open during the 
PCB Fishing Rodeo.

Summer dates are booking 
quickly at the Capt. Anderson 
Marina Event Center, overlook-
ing beautiful Grand Lagoon.  
Also, be sure to check out Fish-
erman’s Walk with, the new 
Capt. Max’s Bar & Grill serv-
ing breakfast, sandwiches, and 
drinks. They are open from 4:30 
a.m. until 8 p.m. Check out the 
Souvenir Shop and The Sugar 
Shack with Dippin’ Dots, also.  

Looking forward to seeing 
you all this summer!

Capt. Anderson’s Marina…
Where the fish are always biting and 
the kids are always smiling.

Community
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Let’s Get Growing with Julie: Be on the 
Lookout for Crapemyrtle Bark Scale 

By Julie mcconnell, 
uF/iFaS extenSion

In 2020, a homeowner in 
Santa Rosa County noticed un-
usual insect activity on a crape-
myrtle in the landscape. The 

following summer the property 
owner again observed the in-
sects and reached out to the 
local UF/IFAS Extension Of-
fice for advice. The Santa Rosa 
Extension Agent collected and 

submitted samples to Florida 
Department of  Agriculture and 
Consumer Services (FDACS) 
Department of  Plant Indus-
try which identified the pest 
as Acanthococcus lagerstro-
emiae Crapemyrtle Bark Scale 
(CBMS). This invasive insect 
was first identified in the Unit-
ed States in Texas in 2004, but 
this was the first documented 
case of  crapemyrtle bark scale 
in Florida.

Why should this concern 
home gardeners? Crapemyrtles 
are summer flowering trees and 
shrubs that are widely planted in 
the Southeastern United States. 
They are available in many col-
ors and mature sizes; once es-
tablished they are drought and 
wind tolerant and are generally 
very low maintenance. The an-
nual value of  crapemyrtle pro-
duction and sales exceeds $60 
million according to the 2017 
USDA Census of  Horticultur-
al Specialties. This attests to its 
popularity as a landscape plant 
and the economic impact this 
plant has within the green in-
dustry. Crapemyrtle bark scale 
has been documented on Amer-
ican Beautyberry (Callicarpa 
americana) which is native to 
Florida and the Southeastern 
U.S. It has the potential to affect 
other crops such as soybean, 
apples, persimmon, and pome-
granate. 

What should you look for? 
Usually, the first sign that 

there is a problem is the ap-
pearance of  a black substance 
on stems, bark, or foliage. This 
is a fungal complex called sooty 
mold that grows on a sugary 
substance excreted by sap feed-
ing insects called honeydew. 
If  you see sooty mold should 
look for the insect responsi-
ble. On crapemyrtles the most 
likely culprit is the crapemyrtle 
aphid which feeds on tender 
new leaves and stems. Aphids 
are translucent soft bodied in-
sects that reflect the color of  
their food source, usually green 
on crapemyrtles. If  aphids are 
not present inspect the bark and 
branches for small gray/brown 
insects soft bodied insects with a 
white waxy substance surround-
ing it that ooze pink if  crushed, 
this could be crapemyrtle bark 
scale. The scale feed on woody 
tissue and may be found near 

pruning scars, branch angles, or 
on the main trunk. 

Because of  the econom-
ic importance of  crapemyrtle 
bark scale it is a regulatory pest 
and must be properly identified 
and documented by FDACS 
Department of  Plant Industry 
(DPI). If  you suspect the pres-
ence of  crapemyrtle bark scale 
please contact the DPI Helpline 
at dpihelpline@fdacs.gov or 1 
(888) 397-1517 or your local ex-
tension office.

For more information visit 
https://www.fdacs.gov/con-
tent/download/98126/file/
PESTALERT-Crapemyrtle-
barkscale01954.pdf

An Equal Opportunity Institution. 
UF/IFAS Extension, University of  
Florida, Institute of  Food and Ag-
ricultural Sciences, Andra Johnson, 
Dean. Single copies of  UF/IFAS Ex-
tension publications (excluding 4-H 
and youth publications) are available 
free to Florida residents from county 
UF/IFAS Extension offices.

Proudly serving Panama City Beach, 
Panama City and the surrounding 

Bay County areas.

Residential • Commercial • Construction
Your locally operated and privately owned service provider

12310 Panama City Beach Pkwy, Panama City Beach

(850) 872-1800
wasteprousa.com

       Community
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Community

PowderRoomPCB.com  | 106 Griffin Boulevard Panama City Beach, FL 32461 | 850.249.1003

Hey Buckaroo, think I’ll mosey on over to The Powder Room.

Whether you mosey, lope, trot or gallop, get on over to The Powder 
Room and check out the great deals on the world’s finest firearms.

Sea Screamer Dolphin Cruise: 
30 Years of the “World’s Largest Speedboat” 

By paul Bonnette

For the past three decades, the 
iconic bright yellow speedboat 
known as the Sea Screamer has 
been giving locals and visitors 
the chance to cruise the emerald 
waters of  the Gulf  of  Mexico 
and experience the beauty of  
Panama City Beach on a thrill-
ing ride like no other. Offering 
high speeds, dolphin encounters, 
and fun-filled narration, the Sea 
Screamer has been associated 
with Panama City Beach for the 
past thirty years and has no in-
tention of  slowing down.  

Operating out of  the Trea-
sure Island Marina on Thomas 
Drive, the Sea Screamer has 
long been one of  the most icon-
ic family attractions on Panama 
City Beach, allowing guests to 
experience a 30-mile-per-hour 
smooth, yet thrilling ride down 
the beach while enjoying dol-
phin sightings as they jump and 
play in the wake of  the boat. The 
Sightseeing and Dolphin Tours 
also allow families the chance to 
get up close and personal with 

other sea life as deckhands pull 
up crab traps while educating 
kids about local wildlife. Guests 
onboard also enjoy the chance 
to cool off on hot summer days 
as water blaster battles often en-
sue on board.  

Built by the Bonner family in 
Wetumpka, Alabama, and billed 
as the “world’s largest speed-
boat,” the Sea Screamer has 

been owned and operated by the 
Redmond family since the early 
1990s. The Redmond family is 
no stranger to Bay County and 
have been residents since the 
1800s. After serving as a heli-
copter pilot in Vietnam, found-
er Andy Redmond purchased 
the Sea Screamer and operated 
sightseeing tours in the Gulf. 
Today, it’s a family affair with 

his son Cody Redmond as boat 
captain for numerous types of  
sightseeing tours including the 
popular sunset dolphin cruise. 

According to Cody Red-
mond, as Panama City Beach 
has changed, the Sea Screamer 
tours have also been updated. 
“Over the years, Panama City 
Beach has gone from just a 
party town to more of  a family 
vacation town, so our trip has 
evolved with the town,” he ex-
plains. “In the summertime, we 
get so busy that we can’t accom-
modate everyone who wants to 
go, but we know these people 
only have one week a year to 
come down here, so we want to 
optimize it for them. So now we 
have two new boats, one built in 
2020 and another in 2022, and 
both are superior to anything we 
have had in the past. They still 
look exactly the same, but the 
modern building materials built 
the most perfect version of  the 
Sea Screamer that we have ever 
had.”

Although the boat itself  re-

mains a major draw, updat-
ing the activities on board also 
helped make sure each guest 
has a memorable experience in-
cluding offering dolphin tattoos, 
water gun battles, and even al-
lowing children to try their hand 
at driving the large yellow speed-
boat. For Cody Redmond, even 
though the popularity of  the Sea 
Screamer continues to build af-
ter thirty years, it is still the same 
family-owned business that it 
has been. 

“We are still a small family 
business, this will be our 31st  
season, this year. One of  the 
things that I enjoy the most is 
that I get to show people my 
hometown in a completely 
unique setting. I can show them 
the best pieces of  this town from 
a really cool perspective, and I 
love what I do because I get to 
show off our town.”

For more information about 
the Sea Screamer and to book 
your tour aboard the bright 
yellow speedboat, visit www.
seascreamer.net. 
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Flag Retirement 
Ceremony at PCB 
Senior Center

On June 14, 2023, at 2 p.m., 
there will be a flag retirement 
ceremony held at the Panama 
City Beach Senior Center on 
Lyndell Lane in Panama City 
Beach, Florida. The ceremony 
will include the Pledge of  Alle-
giance, the meaning of  the flag, 
the folding of  a flag, and the re-
tirement of  the flag. This event 
is sponsored by the Veterans of  
Foreign Wars Post 10555 and 
the Panama City Beach Senior 
Center.

Summer Reading
The Northwest Regional Li-

brary System aspires to help 
students to prevent the “summer 
slide” by providing a variety of  
engaging, educational programs 
that encourage discovery. Many 
of  these programs fit this sum-
mer’s theme, All Together Now. 
Summer reading allows children 
to maintain their reading skills 
during the summer break and 
foster a love of  reading when 
they read for fun!

Join us for All Together Now 
Summer Kickoff Family Movie 

Day Thursday, June 15 at 2 p.m.  
This year, Family Movie Day is 
featuring Studio Ghibli’s “My 
Neighbor Totoro” (1988, Rat-
ed-G). Stick around and receive 
your Summer Reading grab 
bag!

 Library cards are free for all 
residents of  Bay, Gulf  and Lib-
erty Counties. Twenty library 
materials can be checked out at 
a time. An additional five eB-
ooks and eAudiobooks can be 
checked out through the Libby 
app. First download the Libby 
app to your device, select Pan-
handle Library Access Network, 
and then Northwest Regional 
Library System as your location. 
All you need is a library card 
and pin number! For more in-
formation on upcoming library 
events and services, visit www.
nwrls.com or call 850-522-2100.

For more information on 
the Bay County Public Library 
Foundation, visit bcplfounda-
tion.org.

St. Joe Holds Employee 
Appreciation Event

The St. Joe Company held 
its annual “Spring into Season” 
employee appreciation event 

Friday, May 12, at Ace Home 
Helpers (17760 Panama City 
Beach Parkway).

 The St. Joe Company’s 
Talent, Leadership & Culture 
team partnered with the locally 
owned hardware store to pres-
ent all St. Joe Company team 
members with gift cards to help 
kick off any projects at home as 
we prepare to spring into the 
busy summer season.

 Along with the gift cards, 
breakfast snacks, and t-shirts, a 
raffle for employees included a 
chance to win a Weber Spirit II 
Grill.

 “Hosting fun events like 
these are one way we strive to 
help team members feel appre-
ciated, which is especially im-
portant during times of  rapid 
growth like we are currently ex-
periencing,” says Terri Hoskins, 
Vice President of  Leadership 
for The St. Joe Company.  

 The St. Joe Company is cur-
rently hiring, with many open 
positions offering full benefits 
and paid time off. Interested 
job seekers should visit www.joe.
com/careers.

Bayway Services Now 
Available Sundays  

 Bayway, Bay County Public 
Transit, recently announced the 
expansion of  its  services to in-
clude Sundays beginning now 
through October 2023. In an ef-
fort to support the needs of  Bay 
County residents and visitors, 
Bayway aims to provide afford-
able and reliable transportation 
every day of  the week. 

The new Sunday services will 
run on a limited schedule and 
will be available on all regular 
routes. These  services will pro-
vide the same accessibility, af-

fordability and safety as the rou-
tine weekday services,  with fares 
remaining unchanged. Bayway 
prioritizes making its transpor-
tation offerings suitable and re-
liable for all current and future 
passengers. Expanding services 
to riders seven days a week offers 
a  new opportunity for riders to 
explore the area, enjoy leisurely 
activities along coastal routes, 
and enjoy  an easy and efficient 
ride. Stop locations and arrival 
and departure times are avail-
able now on Bayway’s  website.  

“Whether you are a resident 
or visitor, Bayway connects you 
with Panama City’s best desti-
nations,” said  Lamar Hobbs, 
Transit Programs Administra-
tor of  the Bay County Board 
of  County Commissioners. “We  
understand the importance of  
reliable and efficient transpor-
tation services to our riders, and 
Sundays are no exception. Add-
ing Sunday bus schedules allows 
us to support every rider’s needs 
every day of  the  week.” 

All Bayway buses are 
ADA-accessible, accommodate 
service animals and carry bike 
racks, creating a seamless and 
enjoyable experience for all 
rides. Passengers may purchase 
tickets on board, on the  Token 
Transit app or by calling (850) 
769-0557. For more information 
about Bayway, including updat-
ed routes and schedules, please 
visit www.baywaytransit.org. 

Community

Around the Beach

The deadline for 
ads and editorial 

is the 23rd of 
each month for 

the following 
issue.
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Beat the Heat: Fun 
Musical Activities for 

Summer Break 
As the school year comes to a 

close, summer break offers a fan-
tastic opportunity for students 
to explore their creativity and 
passion for music. Whether they 
are aspiring musicians or simply 
enjoy a good tune, engaging in 
fun music activities can enhance 
their skills, provide a creative 
outlet, and make their summer 
memorable. Today we’ll share a 
variety of  exciting music-related 
activities that will keep young 
minds entertained and inspired 
during their summer break.

1. Make a Music Video:
Choose a favorite song or 

piece of  music and become an 
actor/actress for the day. Kids 
can work together to write a 
creative story that goes along 
with the song, complete with 
characters, costumes and props, 
and then turn it into a video. 
Ideas could include acting out 
the lyrics to a song, dressing up 
as a famous pop star, or creating 
a short film and adding some 
music to the background, silent 
movie-style.

2. Form a Band: 
If  your child already plays 

an instrument, encourage them 
to gather a group of  talented 
friends, form a band, and pre-
pare a setlist of  their favorite 
songs, or even write new ones! 
They could even host a backyard 
concert one evening for friends, 
family, and neighbors. This ac-
tivity is a little challenging but 
can do wonders for encouraging 
teamwork and confidence.

3. DIY Instruments:
Engage in some arts and 

crafts for a hands-on experience. 
This article from Felt Magnet has 

FOR LOVE OF FOOD, LOVE OF COUNTRY.
American Charlie Grill & Tavern is a new All-American eatery located at The Shoppes at Edge-

water in beautiful Panama City Beach, Florida. From the local team that brought you Firefly 
PCB, On The Fly, and more, this dining experience is unlike any other, featuring favorite classic 

dishes that have become staples in our country for over a century.

473 Richard Jackson Blvd, PCB
(850) 238-8340 • americancharlie.com

Call today for your appointment (850) 231-3199  
237 Dawson Road, Santa Rosa Beach

Piano • Voice • Guitar • Bass • Drums 
Ukulele • Song Writing and More

Visit www.Studio237Music.com

Studio 237 Music Lessons

Panama City Center for the Arts Opens 
Three New Exhibitions in June 

The Panama City Center for 
the Arts opens three new exhi-
bitions for the month of  June, 
including the Southern Wa-
tercolor Society’s 46th Annual 
Exhibition in the Main Gallery. 
Photographer Kevin Boldenow 
presents a visual story of  Flor-
ida’s vanishing wilderness and 
history in the Miller Gallery. 
The Café Gallery features art-
work by Jay Winters. 

Over 100 watercolor art-
ists from across 19 states in the 
Southeast will be featured in the 
Southern Watercolor Society’s 
46th annual exhibition. The 
Main Gallery opened on Fri-
day, June 9 with a reception and 
awards ceremony.  Visitors are 
welcome to view this exhibition 
through July 1. 

By pairing visuals of  the 
state’s natural scenery with his-
torical narrative, Kevin Bolde-
now’s Vanishing Florida seeks to 

share untold stories of  Florida’s 
lost wilderness, with the hope 
that its viewers recognize the 
beauty, vitality, and necessity of  
its natural resources. “Growing 
up in the 1960s,” said Boldenow, 
“I realized how destructive a 
course we had taken – dumping 
pollutants into the Great Lakes, 
air quality, and the use of  DDT 
and other pesticides without 
proper testing was upsetting the 

balance of  our ecology. By view-
ing my photography, I’m hoping 
that people make a concerted ef-

fort to preserve our environment 
and historical treasures for the 
pleasure and responsible use of  
future generations.”  The exhi-
bition will be on display through 
July 29. 

Local artist Jay Winters has 
had a lifelong interest in art, but 
did not pursue it fully until 2014, 
when he retired from state law 
enforcement after 28 years. “I 
have completed several projects 
over the years as gifts for friends 
and family,” said Winters, “So I 
really never stopped creating. I 
have just gotten much more se-
rious about my art lately.” 

Winters likes to include 
hidden objects to help cre-
ate additional interest in his 
works.“Sometimes,” said Win-
ters, “I create a ‘philosophical’ 
piece that draws on a theme. 
My ‘free-style’ approach to 
some paintings lets me be more 
creative…” His works will be 
on display in the Café Gallery 
through June 24. 

The Center for the Arts is 
open Tuesday–Thursday 10 
a.m. – 5 p.m., Friday 10 a.m.-7 
p.m., and Saturday 10 a.m. - 5 
p.m.

Continued on next page

Music & Arts
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Emerald Coast Theatre Company’s 10 Years of Magic 
Continues with Season 11 on the Horizon

By anna FiSher, aSSociate 
artiStic and education 
director

We just closed our 10th sea-
son with a sold out run of  one 
of  my absolute favorite musi-
cals, “Sound of  Music.” It was a 
little bit magical to end 10 years 
of  incredible shows with such 
a profoundly beautiful story. I 
look forward to Season 11 with 
such excitement and anticipa-
tion for what another year of  
great theatre will bring!

We launch Season 11 next 
fall with Million Dollar Quar-
tet in September/October. This 
smash-hit musical tells the story 
of  legendary music icons Elvis 
Presley, Johnny Cash, Jerry Lee 
Lewis and Carl Perkins as they 
come together on Dec. 4, 1956, 
at the famous Sun Studios. This 
show has so many great songs 
including “Blue Suede Shoes,” 
“Sixteen Tons,” “Great Balls of  
Fire” and “I Walk the Line” just 
to name a few. Elvis will be in 
the building y’all!

We follow that with the time-

less holiday classic, A Christmas 
Carol, in December. This fast-
paced stage version is so fun 
and includes all of  your favorite 
characters like Tiny Tim, the 
Fezziwigs, all the ghosts and, of  
course, the original grumpy old 
man, Ebenezer Scrooge. This 
show is a mug of  warm wassail 
on a cold winter’s night and just 
the right thing to get you into 
the holiday spirit. Our favorite 
Scrooge, Bruce Collier, will be 
returning to the stage as well in 
this production.

There’s plenty of  chances 
to catch The Marvelous Won-
derettes: Caps and Gowns 
throughout the winter months 
with shows in January, February 
and March. This is the delight-
ful sequel to The Wonderettes 
and follows our favorite girls 
as they graduate in 1958. With 
songs like “Rock Around the 
Clock,” “At the Hop,” “Dancing 
in the Street” and “River Deep, 
Mountain High,” you will find 
yourself  tapping along to this 
gem of  a musical!

Another offering we have 
during those winter months is 
The Play That Goes Wrong. I 
absolutely adore the humor in 
this show! If  you want a good 
laugh while trying to solve a 
murder mystery, this is the per-
fect night out. It was a smash 
hit on Broadway and we are 
thrilled to produce the show at 
ECTC!

If  you liked Steel Magno-
lias, you will love Crimes of  the 
Heart premiering in late Febru-
ary. This is a deeply touching, 

funny play about three eccentric 
sisters in a small southern town 
who deal with the fallout when 
Babe, the youngest, shoots her 
husband. This story serves up 
humor and pathos along with a 
large glass of  sweet tea!

And since everyone loves a 
mystery, we’re keeping the final 
musical of  our season under 
wraps! Just plan to come on out 
to ECTC for a fantastic show in 
May 2024.

If  Season 11 can’t get here 
fast enough for you, make plans 
to catch “Broadway on the Bou-
levard, Dancin’ in the Street” 
outdoors in the Grand Park at 
Grand Boulevard every Thurs-
day during the summer through 
the end of  July. We also have a 
fantastic group of  teens per-
forming Grease at the end of  
July at 560 Grand Boulevard, 
upstairs in our theatre. I hope no 
matter how busy life gets, you al-
ways make time for the joy of  a 
well-told story and the richness 
of  a night out with friends and 
family. See you at the theatre!

some awesome ideas for mak-
ing your own instruments, from 

easter egg maracas to balloon 
bongos and Pringles can drums. 
Even everyday items like buck-
ets, spoons and trash cans can 
be used as performance props, 

just like the entertainment group 
Stomp who use ordinary objects 
to create amazing performances 
with rhythm, dance and a bit of  
comedy. Check out one of  their 

performances on YouTube.

4. Music-themed 
Movie Night:

Host a music-themed mov-
ie night, where kids can enjoy 
films that revolve around music 
and musicians. Choose iconic 
movies such as “The Sound of  
Music,” “School of  Rock,” “La 
La Land,” or “Coco.” After the 
movie, encourage a discussion 
about the music, themes, and 
characters, so they can work on 
their understanding and appre-
ciation of  music in different con-
texts and cultures.

5. Try a New 
(Or Old) Instrument:

If  you have an old instru-
ment sitting in the closet, now 
is the perfect time to dust it off 
and experiment with it. Music 
lessons are over for the sum-
mer, so there’s no pressure! If  
instructions are needed, it’s very 
easy to find tutorials around the 
internet for all different kinds 
of  instruments. A visit to the 
local music shop can also be a 
fun experience, and you might 
even find something new to take 
home with you.

6. Campfire Sing-Along:
Thinking of  organizing an 

evening campfire party on the 
beach? It wouldn’t be complete 
without a little singing. You 
might consider hiring a guitar-
ist to lead your group of  friends 
and family in singing some old 
favorites.

This summer break, let the 
power of  music fuel the creativi-
ty, curiosity, and passion of  your 
kids. By adding a few musical 
activities into their day, they can 
nurture their talents, explore 
new ideas, and create lasting 
memories. Give these activities 
a go and hopefully you’ll make 
this summer an unforgettable 
one!

Studio 237 Music Lessons offers 
online, in-person or a blended lessons. 
Give us a call at (850) 231-3199 
or text (850) 797-3546 to ask about 
designing your best learning experience.

MUSICAL 
continued from previous page  

Music & Arts
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PCB Flavor

ISO: PCB’s Best Shrimp
By Jack Smith

When I was a child growing up on the Chesapeake Bay, we had a special word for shrimp: bait. My first experience with shrimp as a food source was in the ‘60s and it 
came in the form of  a shrimp cocktail. Fried, blackened, steamed were all in my future. Today, shrimp is the most popular seafood dish in the United States. Marco Polo wrote 
about how important shrimp was to the Chinese diet in 1280 and it only took us another 800 years to discover how tasteful and nutritious this protein really is. According 
to Forest Gump’s friend Bubba, you can enjoy shrimp fried, steamed, blackened, broiled, raw, stuffed, in gumbo, BBQ, Kabobs, and Jambalaya. Feel free to add to this list.

IN THIS ISSUE
ISO: PCB’s Best 
Shrimp

THE BEST OF LOCAL DINING
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Boon Docks
14854 Bay View Circle, PCB  |  (850) 230-0005

boondocksfl.com
Boon Dock’s grilled shrimp are seasoned to perfection with our proprietary 
blend of Cajun spices, bell peppers and onions, plus two side dishes and 
hush puppies. Thank you to all of our wonderful customers for 22 years. We 

look forward to many more!

Embassy Suites by Hilton 
Panama City Beach Resort
16006 Front Beach Rd., PCB  |  (850) 328-5545

panamacitybeachresort.embassysuites.com
Directly across from Beach Access Point 54, our resort is just a few steps 
from white sandy beaches. We’re less than a mile from Pier Park, a mov-
ie theater, and Aaron Bessant Park and Amphitheater. Enjoy our outdoor 

pool, over 15,500 sq. ft. of event space, and three dining options.

Señor Frogs
15005 Front Beach Road, PCB

senorfrogs.com/panama-city-beach
Our Cilantro Garlic Shrimp is delelctable. Fresh shrimp sautéed in 
butter sauce, garlic and cilantro, served with white rice, fresh cut 

veggies and lime.

Schooners
5121 Gulf Drive, PCB  |  (850) 235-3555

schooners.com
Enjoying fried seafood overlooking the white sand beach and emerald wa-
ters is CLASSIC. Schooners serves the tastiest trio of deep-fried Mahi-Mahi, 
Oysters and Jumbo Shrimp called the “Beach Party.” Add a chilled glass of 
wine, ice cold local craft beer or a vodka based “Beach Bum,” and you have 

the perfect makings of a lifelong beach memory! 

Capt. Anderson’s Restaurant
5551 N Lagoon Drive, PCB  |  (850) 234-2225 

captandersons.com
Capt. Anderson’s Grilled Bay Shrimp is FAMOUS in the South. Perfectly pre-
pared with our own special seasoning and resting in melted butter… you have 
to taste to believe! Try it as an appetizer or an entree and don’t forget to sop 
the seasoned butter with a fresh baked rice roll. Delicious! Dine early and 

watch the fleet unload.
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San Marcos Mexican Grill Pier Park
101 Bluefish Drive, Suite 105, PCB  |  (850) 708-3097

www.sanmarcosmexicangrillpierpark.com
San Marcos Mexican Grill is a family-owned and -operated Mexican restaurant. 
The family is committed to serving authentic Mexican and Tex-Mex fare includ-
ing handmade corn tortillas and homemade, tableside-prepared guacamole! 
Pair the delicious dishes with a range of margaritas, or a draft or bottled beer. 
You can even have your furry friends join you on the pet-friendly patio! Any day 

is a good day to chill at the grill.

Hibachi Express & Sushi
9956 Hutchison Blvd. #500, PCB  |  ((850) 775-1480

www.hibachiexpresssushifl.com
We offer authentic and delicious tasting Japanese cuisine. A convenient 
location and affordable prices make our restaurant a natural choice for 
dine-in or take-out meals. Our restaurant is known for its variety in taste 

and high quality fresh ingredients. Come and experience our friendly 
atmosphere and excellent service. You can also order online for pickup or 

delivery.

Jaa’s Kitchen
9956 Hutchison Blvd, PCB  |  (850) 775-4493

jaas-kitchen.business.site
If you have never come across Caribbean cuisine, you should reserve a 
table now and sample the menu at Jaa’s Kitchen. You will find perfectly 
cooked chicken, pork, rice and peas, fried plantains and many other de-

licious items.

American Charlie
473 Richard Jackson Blvd., PCB  |  (850) 238-8340

americancharlie.com
You’ve got to try our Shrimp and Grits: jumbo pan seared shrimp with our own 
sharp white cheddar cheese grits, surrounded by a roasted tomato and grilled 

andouille low country sauce.

The Wicked Wheel
10025 Hutchison Boulevard, PCB  |  (850) 588-7947

thewickedwheel.com
Looking for the best Shrimp and Grits on the beach? The Wicked Wheel’s Back-
fire Shrimp and Grits features a bowl of their creamy, cheesy homemade stone-
ground grits (yes, cheese grits are back and better than ever!) drizzled with 
their spicy backfire butter filled with herbs & seasonings, then topped with a 

dozen grilled fresh gulf shrimp.
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Restaurant Review: Ambrosia 
By marta roSe-thorpe

My husband took me to Am-
brosia Prime Seafood & Steaks 
over Memorial Day Weekend, 
and wow, what an experience! I 
had heard excellent things pri-
or to our visit, and I knew the 
establishment was one year old 
– but little else. We arrived in 
the early evening. As the hostess 
brought us into the main dining 
room I fell instantly in love with 
the environment. Soft tones of  
pale beige and eggshell perme-
ated the room, with white lin-
en-adorned tables and sumptu-
ous leather booths – a morphing 
of  old school decadence with 
modern coastal elegance. Light 
music filled the background, 
with the low din of  friendly chat-
ter from other patrons. And then 
Annie and Jamie (GM and As-
sistant GM) arrived at our table 
with a welcome aperitif: glasses 
of  chilled LaMarca Prosecco, 
each with a lone, plump black-
berry afloat. We met our server 
KarolAnn, highly informed with 
every detail of  Ambrosia as she 
was part of  the opening team, 
and she took care of  us through-
out the night. The show was 
about to begin!

Craft cocktails got the evening 
started. I ordered the Ambrosia 
75: a pale lavender elixir of  Em-
press Gin, St. Germain liqueur 
and a splash of  Prosecco served 
in a tall champagne flute… cool 
and crisp, with floral notes and 
hints of  citrus. Jimy ordered the 
Revolver served in an old-fash-
ioned glass: Woodford Bourbon 
with coffee liqueur… potent 
and smooth, with undertones of  
rich espresso and orange bitters. 
Annie explained that Executive 
Chef  Pablo, who hails from 
Chile, had created a special tast-
ing menu for us – each course 
paired with its own wine – and 
throughout the night Chef  came 
out to our table to explain the 
details, origins, and nuances of  
each course. Finding the very 
best, top-notch, fresh seafood 
was one of  his top priorities, he 
shared, and he had located his 
source: Tarpon Docks Seafood 
Market in Panama City, Florida.

First came the Ceviche: 
cubes of  tender, fresh snapper 
splashed in a citrusy-ginger-ci-
lantro emulsion, served with 
yucca and plantain crisps. This 
appetizer was paired with the 
Emmolo Sauvignon Blanc ’22 

from the Wagner Family, mak-
ers of  Caymus in Napa Valley. 
Fresh and racy, this smooth 
white with a salty edge paired 
beautifully with the ceviche’s 
underside of  roasted sweet pota-
to puree. Soon KarolAnn came 
out to pour our second wine, the 
Cade Sauvignon Blanc ’22 from 
Napa Valley… playful, fun, and 
slightly bolder with a beautiful 
earthiness. This was paired with 
the not-so-classic Deviled Eggs, 
a towering sculpture of  deviled 
egg halves under large, tender, 
crispy-fried oysters, then topped 
with a succulent bacon mar-
malade infused with balsamic, 
coffee and chives. (Note: If  your 
evening calls for only light bites 
or appetizers with your libation, 

this is a won-
derfully fulfill-
ing dish.)

By now 
the room had 
dimmed to an 
amber glow 
as the sun was 
setting, casting 
a warm, hap-
py ambiance. 
KarolAnn ar-
rived with our 

third wine, Conundrum ’21, 
a white blend from California 
(also in the Wagner Family) …
gentle, sun-kissed and stealthy, a 
perfectly sturdy support for our 
next superstar entrée, the local-
ly caught, Caribbean-inspired 
Florida Red Snapper. This ten-
der fish was seared with a crispy 
top, served alongside fresh pine-
apple salsa spritzed with Persian 
lime and toasted coconut on a 
bed of  warm coconut jasmine 
rice. This sweet, mellow rice, 
drizzled in a light beurre blanc, 
was the perfect foundation for 
the snapper’s citrusy, salty flavor 
explosion.

Annie shared that owner 
Russ Graham scoured the coun-
try in search of  the very finest 
steaks for his establishment, and 
what he found were premium 
cuts from farms in Iowa, Idaho 
and Omaha, NE. Snake River 
Farm in Idaho is home to our 
main course, the magnificent 
Ribeye trickled with parsnip 
aioli, served medium-rare… 
tender, marbled, and perfectly 
cooked with a flavorful savory 
rub. Our sides included the de-
licious charred Shishito Peppers 
with Goat Cheese Crema light-
ly spritzed with lemon (it’s hard 
to stop at just a few of  these), 
and the five-cheese spiral Mac 
& Cheese, beautifully al dente 
noodles in a creamy but sur-
prisingly light cheese sauce. The 
entree was paired with a bottle 
of  Stellekaya ’20 red blend from 
South Africa, complex and full 
bodied. Cabernet Sauvignon, 
Malbec, Merlot, and Cab Franc 
are married into a soft, smooth 

wine with huge flavor that be-
lies its age. And then finally, our 
last course, dessert. Coffee was 
served with two masterpiece 
classics: the Chocolate Chip 
Bread Pudding, brioche-based 
with Ghirardelli milk chocolate 
and cinnamon anglaise, and a 
slice of  New York Style Cheese-
cake with Chantilly cream in a 
graham cracker crust topped 
with fresh strawberries. 

Russ Graham chose ‘Am-
brosia’ as the name for his es-
tablishment as it refers to food 
and drink of  the gods in ancient 
Greek myths. His mission is sim-
ple: to provide the best of  the 
best in food, service, and atmo-
sphere. And he has succeeded. 
The dishes are both delicious 
and visually stunning. Jimy and 
I noted that the Ambrosia team 
works extremely well together; 
their service throughout our 
entire meal was seamless, from 
the warmth and friendliness 
they exude to their impeccable 
knowledge of  the menu and the 
establishment itself. 

Ambrosia Prime Seafood 
& Steaks is proud to serve the 
highest quality seafood and 
steaks in the 30A area, and 
prides themselves on hospitable 
service paired with chef-inspired 
dishes. Ambrosia is located at 75 
Origins Main Street in the Wa-
tersound Parkway Town Center 
near 30A. Dining Room hours 
are Monday through Saturday, 5 
to 10 p.m., and Sunday from 5 
to 9 p.m. The Bar opens daily at 
4 p.m.; “Caymus Happy Hour” 
is Monday through Thursday, 
4 to 6 p.m. (a must-try for wine 
enthusiasts). Their Happy Hour 
menu includes a rotating collec-
tion of  inventive “comfort-food” 
small bites like Strawberry Ca-
prese, Fried Fish Tacos, Ceviche 
of  the Day, Tuna Crudo, Truffle 
Fries, Burgers, and build-your-
own Charcuterie Boards.

For more information and 
to make reservations, call (850) 
909-0100 and visit ambrosia30a.
com.

Ambrosia
75 Origins Main Street, Watersound  |  (850) 909-0100

www.ambrosia30a.com
Ambrosia Prime Seafood and Steaks is your newest destination for the 
freshest seafood and best cut of steaks. Conveniently located near 30A, 
Ambrosia offers a variety of dining experiences paired with the highest level 

of hospitality in the industry. 
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12805 US-98 H201, INLET BEACH
www.blushbeautylounge.com

850.641.0200  

@blush_beauty_lounge_
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Beauty Routine Time Saver Tips for Summer 
By meg BurnS, 
BluSh Beauty lounge

School is out and summer is 
here! For a lot of  people that 
means new routines and dif-
ferent schedules. We find our-
selves spending more time at 
the beach or pool, taking more 
time to travel, or simply running 
around to different family activ-
ities. However you find yourself  
spending your summer this year, 
I wanted to share some tips and 
services that will save you some 
time with your beauty and skin-
care routine!

Use a tinted moisturizer 
with SPF or apply your 
favorite SPF with your 
foundation.

Starting your day out with 
some SPF will help you save 
time and save your skin in case 
you forget to apply it later on 
in the day! If  you are going to 
be out in the sun all day you 
will need to re-apply. But this 
tip will help you start your day 

off right! We have a new pow-
der mineral SPF in the spa that 
you can apply over makeup and 
then reapply as needed. It is the 
perfect solution if  you don’t love 
the hassle of  reapplying your 
sunscreen throughout the day 
because it makes the application 
so simple!

Schedule a lash lift.
A lash lift is a treatment that 

curls your eyelashes. The result 
is similar to when you curl your 
lashes with an eyelash curler, 
but the lash lift holds the curl in 
your lashes for about six weeks. 
At Blush, we include a tint with 
the service so your lashes will be 
curled and darker meaning that 
you can skip the mascara if  you 
want! That is extra handy in the 
Summer when we are spending 
more time in and near the water. 

Sleep in your face 
masque.

One of  my favorite time-sav-
ing tips is to sleep in my favor-

ite face masques! Eminence 
Organics has several fantastic 
masques. Some of  my favorites 
for Summer are Bright Skin 
Masque (helps with pigmen-
tation); Strawberry Rhubarb 

Masque (super hydrating); and 
the Snow Mushroom & Reishi 
Masque (firming + contouring). 
You can apply a thin layer of  the 
masque on damp skin and actu-
ally sleep in it overnight! Most 

of  it will absorb into your skin 
and you will wake up feeling 
amazing. It is one of  the many 
things that I love about that 
skincare line. 

If  you have any questions 
about your summer skincare 
routine, shoot us an email at 
hello@blushbeautylounge.com 
or give us a call at (850) 641-
0200. We would also love to see 
you in the spa! If  you are ready 
to book your appointment you 
can do that at www.blushbeau-
tylounge.com Don’t forget that 
as a local you get 10% off any 
services, always. 

VISIT MYPCBLIFE.COM TO READ THIS ISSUE ONLINE



Page 20 PCB Life   www.mypcblife.com   June 2023

What Type of Co-Parenting Partner Are You?  

By Jamie c. WilliamSon, phd  
Divorce should not be en-

tered into lightly, especially if  
you are a parent.   Marriages 
may dissolve. But co-parenting 
is truly a “to death do us part” 
commitment, including all of  
the family life events in between.  

Parents must choose (and it is a 
choice) whether they will have a 
friendly divorce or an acrimo-
nious one.  The decision has a 
lasting impact on the parents, 
and especially their children.

This obvious reality may 
come as a shock to even the best 
parents who are wrapped up 
in the early stages of  divorce. 
Parents contemplating divorce 
or dealing with the emotional, 
psychological, and financial as-
pects of  divorce often require 
a reminder that children need 
a safe, secure, and happy fam-
ily environment to become 
well-adjusted emotionally and 
psychologically. Children need 
their parents to be partners, to 
like each other, and to be friends 
at best or, at least, to peaceful-
ly co-exist.   And children need 
this, whether their parents stay 
married or not.

Fortunately, co-parents are 
not hostages to their old emo-
tions or patterns of  interaction 
that lead to their divorce. They 
can build an entirely new rela-
tionship based on their mutual 
love for their children and their 
interest in building a stable fu-
ture for them and for themselves.   
To do so, they must agree to be 
both physically and emotionally 
divorced so they can focus on 
the future, not the past.  

I call this approach a “friend-
ly divorce”.   The families of  
these friendly divorces continue 
to be just that — families”.

As a social psychologist spe-
cializing in relationship com-
munication counseling and 
working as a family mediator, 
I encourage separated or di-
vorced co-parenting couples to 

assess their Co-Parenting Part-
nership Type by focusing on 
the expected frequency of  their 
contact and tone of  their inter-
action, both with one another 
and in front of  their children.  
Of  course, the ideal co-parent-
ing partnership is characterized 
by Good Will, balanced by the 
appropriate amount of  com-
munication given the age of  the 
children.

Co-parents can answer the 
following questions to help them 
decide for themselves how to be-
gin building a friendly post-di-
vorce parenting relationship. 

Given the age of  your chil-
dren, how often will the two of  
you need to communicate to co-
ordinate shared parenting now, 
and as your children grow older? 
How willing are you to let hos-
tile communication with each 
other impact your children’s 
development and detract from 
your ability to build a stable and 
happy future for yourself ?  

Given the holidays, extend-
ed-family events, your children’s 
birthday, school and extracur-
ricular activities, how often will 
you both be in the same public 
place at the same time now, and 
as your children come of  age? 
How willing are you to let the 
distress associated with seeing 
one another detract from your 
and especially your children’s 
ability to enjoy school and ex-
tracurricular activities?

As married parents, how of-
ten did you show negative feel-
ings toward each other in front 
of  your children?   How did you 
feel about it on those occasions 
that you did show negative feel-
ings toward each other in front 
of  your children? How did your 
children react?

Did you try to refrain from 
displaying hostility with each 
other in front of  the children 
because you were married or 

because you didn’t want to upset 
your children? Why would your 
motivation change now that you 
are separating? 

On the Co-Parenting Part-
nership Types diagram, which 
type of  divorced parenting 
would characterize your current 
co-parenting relationship?

Which type of  divorced par-
enting partnership do you be-
lieve will support the physical, 
social, intellectual, and spiritual 
well-being of  your children?

What do you have to change 
about the frequency and tone 
of  your interaction to become 
that type of  divorced parenting 
team? How might your co-par-
enting style naturally change as 
your children come of  age?

If  you are contemplating sep-
arating or are already divorced, 
I encourage you to talk through 
these questions seriously with 
your parenting partner.   Decide 
together what type of  Co-Par-
enting Partnership supports 
your children’s social, emotion-
al, and intellectual well-being, 
focus on their needs, rather than 
your own hurt and anger, then 
“work it out”.

And, let me know if  I can 
help.  

Jamie C. Williamson, PhD is 
a FL Supreme Court Certified 
Family Mediator and Couples 
Counselor. She is an owner and 
partner at Amity Mediation 
Workshop, a mediation prac-
tice specializing in “friendly 
divorce” mediation and psy-
cho-educational counseling for 
couples and co-parents.  Dr. 
Jamie speaks frequently on rela-
tionship topics and authors the 
blog “Work it Out”.  You can 
find her online at amitymedia-
tionworkshop.com.  

VISIT 
MYPCBLIFE.COM 

TO READ THIS 
ISSUE ONLINE

ELEVATED  SERVING YOU

You've dedicated your life to service but,
in retirement, it's time for us to serve you.
After years of short- and long-distance
moves, settle down in a place you chose
for yourself. With a close proximity to
military bases and a like-minded
community all around, living at Air Force
Enlisted Village feels just like coming
home. With our neighbors at Eglin Air
Force Base and Hurlburt Field, you can 

A LIFESTYLE OF SHARED EXPERIENCES AND CAMARADERIE.

BOB HOPE VILLAGE
850-612-8684

bobhopevillage.us

HAWTHORN HOUSE
850-517-4323

hawthornhouse.us

S C H E D U L E  A  T O U R  T O D A Y !

still start each morning with the sound of
"Reveille" and end your day with the
sound of "Retreat."
 
From independent living to assisted
living and memory care, our community
will have you confidently thriving at
every age. Call us today to schedule a
tour and learn why our residents chose us
as their next home base. 

 SENIOR LIVING, 

Wellness
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THE LATEST ADVANCEMENTS IN 
HEARING TECHNOLOGY

There is no doubt that technology has made 
some considerable strides in the past few years, 
especially when it comes to hearing solutions. 
If you or someone you know is starting to 
struggle with hearing loss, it is important to 
stay up to date on the latest technological 
advancements so that you can make an 
informed decision about treatment options.

they work is by detecting incoming audio signals 
from all directions, then adaptively focusing on 
the desired sounds and ignoring the rest.

This ensures that you can have a conversation 
with someone without having to shout over 
background noise. 

Don't forget to mark your calendar and schedule 
your Hearing Screening at NO COST TO YOU! 
CALL US TODAY! We specialize in second opinions.

3133 Thomas Drive, Panama City Beach 

(850) 308-1678
42 Business Centre Drive, Ste 304 
(Inside “The Summit” building) Miramar Beach 

(850) 634-0230

www.HearAgainAmerica.comFully Accepts Florida Medicaid.

Join All Clear Hearing Centers 
for one of our upcoming events. 

Questions about 
your hearing?

SCHEDULE 
OF EVENTS

June 12, 13, 14 & 15
VIP Event with 

Randi Lieberman from Starkey
Miramar Beach 

& Panama City Beach

RSVP
to get up to

a pair of Starkey Rx 
hearing aids, 

like the all new 

50% OFF *

* MSRP

1. Bluetooth Connectivity
Utilize an app to access audio streaming or 
voice-activated assistants like Alexa. 

2. Rechargeable 
Batteries
You won’t need to worry 
about bringing extra 
batteries and no more 
fiddling with tiny battery 
compartments!

3. Digital Adaptive 
Directional Microphones
Digital adaptive directional microphones offer 
superior sound quality and improved clarity 
compared to regular directional mics. The way 

4. Wind Noise Reduction
Automatically lowers the level of bothersome 
wind noise that reaches your hearing aid 
microphone by detecting wind speed and 
direction. Making the most of your outdoor 
excursions is possible thanks to this wonderful 
feature that keeps you focused on what matters.

5. Cosmetics
With the latest advancements in hearing aid 
design, you can stay stylish and confident 
while wearing your device! The 
newest hearing aid models 
are small and lightweight, 
making them comfortable 
and secure to wear.

6. Automatic Programs
Automatic programs make it easy to switch 
between different sound settings based 
on your surroundings. Whether you’re out 
and about, in a noisy restaurant or even 
listening to music at home, a hearing aid can 
automatically detect what environment you 
are in and adjust its settings accordingly. 

7. Comfort
Modern hearing aids are designed with 
comfort in mind, including lightweight 
designs, custom earmolds and tips for an 
ideal fit. This ensures that you can enjoy 
hours of sound clarity without feeling any 
discomfort or pressure. With a perfect 
fit, your hearing aid will work optimally, 
giving you the best audio quality possible.

Hearing aids have come a long way in 
terms of technology and user experience. 
With features such as rechargeable 
batteries, wireless capabilities, digital 
adaptive directional microphones, wind 
noise reduction, cosmetics and automatic 
programs – hearing aid wearers can now 
enjoy the best sound quality and comfort 
wherever they go. Talk with your hearing 
health professional about hearing aids 
and which will be right for you. Contact 
Hear Again America at (850) 308-1678 
to find the perfect hearing aid 
for your needs.

Matt Greenstein, HAS 
Hearing Aid Specialist

Article Source: HAA. Excerpt from “Do Your Hearing Aids Need 
Professional Repairs?” https://hearagainamerica.com/do-your-
hearing-aids-need-professional-repairs/. Accessed 4 April 2023.
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Senior Helpers of Panama City provides personalized in-home care for seniors as 
an alternative to assisted living facilities or nursing homes. We provide non-medical 
help with the activities of daily living, tasks including meal preparation, light house-
keeping, errands and companionship.

Our initial in-home care assessment...
The first step in the process is a complimentary, initial in-home care assessment 
with a Senior Helpers consultant. This assessment can help you understand the 
true needs of your loved one, and your options. Together we can discuss their 
needs, our senior care services and determine what’s best for your entire family.

The key to quality senior care 
is asking the right questions.

850-270-4064 • 1038 Jenks Ave., Panama City
seniorhelpers.com/fl/panama-city

FLORIDA LICENSE #299994598
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Semaglutide: Weight Loss Magic
By dr. richard chern, m.d.

If  you haven’t heard already 
there is a new weight loss med-
ication available at a reasonable 
cost. Semaglutide is a GLP-1 
receptor agonist which means 
it activates the GLP-1 receptor.  
Still confused?  It doesn’t matter.  
It has several important actions 
in the body.

Semaglutide ultimately helps 
your body lose weight by im-
proving the regulation of  sugar 
levels and insulin levels in the 

body.  If  this sounds like a med-
ication for diabetes instead of  
weight loss then you would be 
correct.  This class of  medica-
tions was developed to improve 
diabetes.  Astonishingly, in stud-
ies, many of  my patients lost 
significant weight.  In fact, up to 
30% of  their body weight.  And, 
much of  the weight stayed off 
after stopping the medication.

This medication also slows 
the stomach.  Food stays in the 
stomach longer so you feel full 

longer.  And your stomach gets 
full faster so you eat less.  These 
medications help people lose 
significant weight and you lose 
weight without feeling hungry!

Sounds like magic, right?
I have been seeing patients 

for over 30 years.  I have seen 
so many weight loss drugs come 
on and go.  This is the first time 
I have ever been excited to tell 
people about a weight loss med-
ication.

So how is it possible this 
medication is available?  Well, 
this medication was initially 
Ozempic.  The FDA allows a 
new medication to have a pat-
ent, or monopoly, on the medi-
cation for many years.  They say 
this gives the company enough 
time to recoup their cost of  de-
velopment.  This medication 
was being sold for over $1500/
month and was only available to 
patients with diabetes.

Fortunately for us the drug 
company had no idea that the 
medication was going to be so 
popular and they essentially 
could not keep up with demand.  
They ran out of  medication!  So 
how is the medication available?  

The two ways branded medi-
cation can be manufactured by 
other companies is if  the med-
ication’s patent has expired OR 
if  the medication is no longer 
available from the manufactur-
er.  So as soon as the company 
ran out, the other companies 
jumped in and started produc-
tion of  the generic equivalent 
semaglutide.  It’s possible this 
price break might end once the 
drug company gets production 
online but we just don’t know.

If  you’re interested in losing 
significant amounts of  weight 
and keeping it off, without feel-
ing hungry you should give us a 
call at (850) 837-1271. We still 
have appointments open. 

Dr. Richard Chern MD and Sue 
Griffin ARNP specialize in hormone 
therapy for both men and women and 
have been seeing patients in Miramar 
Beach for 10 years. Dr. Chern also 
teaches hormone therapy to physicians 
across the county. Give them a call 
today at (850) 837-1271 for your 
appointment.

thehormonerestorationcenter.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

®Hormone Imbalance?
Optimize your health, 

call us today!

Three Years In A Row! 
Thank you Destin!

Compromise is for politicians.

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

Trane. There is no substitute.
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850-233-5030
www.pcbeachmosquito.org

BMCD’s Mosquito Surveillance Program 
By kaylyn cullen

“Mosquito Control Districts 
use a variety of  tools to help 
keep their constituents safe. One 
of  the most important ways for 
mosquito professionals to know 
when to spray insecticide is by 
using mosquito surveillance. At 
Beach Mosquito Control, our 
mosquito surveillance depart-
ment uses several different types 
of  mosquito traps, as well as a 
sentinel chicken program to help 
us with our operations-related 
decision making. 

Most people are surprised to 
hear that we use chickens as part 
of  mosquito-borne disease mon-
itoring. They can be thought of  
as a canary in a coal mine for 
illnesses like West Nile Virus 
and Eastern Equine Encephali-
tis. Once a week we take blood 
samples from our chickens, and 
we ship them to a state lab. If  
a chicken has been bitten by an 

infected mosquito, they will test 
positive for antibodies of  that 
virus. This is a great tool to see 
when and where diseased mos-
quitoes are active in our district.

Another big part of  our sur-
veillance program is our mosqui-
to traps. We have 22 “primary” 
mosquito traps that we run twice 
a week, and 13 “gravid” traps 
that are run once a week, so in 
total we go through 55 mosquito 
traps every week! We use the pri-
mary traps to collect a variety of  
species of  mosquitoes, in differ-
ent types of  habitats. The grav-
id traps are used to specifically 
target female mosquitoes that 
are ready to lay eggs. Once we 
collect the traps, the surveillance 
team then counts and identifies 
the mosquitoes to species. Then 
we can run tests on some of  the 
mosquitoes to see if  there is any 
virus activity in the mosquitoes 
we caught.”

Volunteers Needed for American Cancer 
Society Making Strides Against Breast 

Cancer of Panama City Beach 
The American Cancer So-

ciety is seeking volunteers in  
the Panama City Beach area to 
be a part of  the annual Making 
Strides Against Breast Cancer  
event scheduled for Saturday, 
October 28, 2023. Community 
volunteers help lead and  orga-
nize the event with the support 
of  American Cancer Society 
staff, from assisting with  plan-
ning the annual event to taking 
part on the day-of, there are 
various volunteer  opportuni-
ties for interested communi-
ty members. The first plan-
ning meeting for the Making  

Strides Against Breast Cancer 
of  Panama City Beach will 
be on Tuesday, June 13, 2023, 
at The  Church at the Beach 
10620 Hutchison Blvd, Pan-
ama City Beach, FL 32407, 
starting at 5:30 p.m. 

Making Strides Against 
Breast Cancer events unite 
the community with a shared  
determination to help create 
a world free from the pain 
and suffering caused by breast  
cancer. Dollars raised by Mak-
ing Strides supporters help 
the American Cancer Society 
ensure  no one faces breast 

cancer alone by funding inno-
vative breast cancer research; 
promoting  education and risk 
reduction; and providing com-
prehensive patient support to 
those who  need it most. 

Last year, 500 walkers in 
the Panama City Beach area 
helped to raise more than 
$51,000. 

If  you would like more in-
formation to become a day-of  
volunteer, please contact Jessi-
ca  Foster jessica.foster@wjhg.
com or Amanda Dreszer at 
amanda.dreszer@cancer.org 

VISIT MYPCBLIFE.COM 
TO READ THIS ISSUE ONLINE
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Sean of the South

By Sean dietrich

I had a dream about him last 
night. It has been nearly three 
decades since he died, but there 
he was. Alive. We met in some 
kind of  diner. A breakfast joint. 
Maybe this was heaven?

He was running late, I was al-
ready sitting in a booth, sipping 
coffee. When he arrived, his first 
words were: “Did you miss me?”

“No,” I said.
He studied my face to see 

if  I was joking. He could tell I 
wasn’t.

I couldn’t quit staring at him. 
My God, it really was my father. 
He looked good, too. Slender, 
red hair, tucked-in shirt, slacks. 
I’d gone so long without seeing 
him that I’d forgotten what he 
looked like.

But it only takes a moment 
to bring it all back. I could even 
smell his trademarked hair oil. 
The day after he died I confis-
cated his pillow and it was cov-
ered in this same scent. I slept 
on that pillow for five years.

“You really didn’t miss me?” 
he said. There was that easy 
smile of  his. He wasn’t offended.

“No, I really didn’t miss you.”
He ordered a Coke. And 

I suddenly remembered that 
he always drank Coca-Cola. 
He never was a coffee drinker. 
Hated the stuff. Just one of  the 
many things I’d forgotten.

Then I started thinking about 
the differences between us. 
There were hundreds of  them.

For example: he was always 
well-dressed, whereas I always 
looked like I crawled from be-
neath a Chevy. He was a hard 
worker; I sleep in on weekdays. 
Everyone called him “hand-
some;” nobody has ever as-
cribed that word to me. He was 
a planner; there is nothing I love 
more than canceled plans.

When he was alive, he ex-
pected great things from me, but 
I failed to deliver. From a young 
age I knew within my kid brain 
that I would never accomplish 
the things he hoped for me.

I’m not saying I disappoint-
ed him, but I don’t think I ever 
made him so proud that he want-
ed to shout publicly, “That’s my 
boy! That’s my boy!”

The waitress approached our 
table. She removed her notepad 
and said to him, “You want the 
usual, John?”

I couldn’t believe it. They 
knew him by name in this heav-
enly place. They even knew 
what he ate. He had lived a 
whole lifetime without me.

After we ordered we didn’t 
speak much. He was in a good 
mood, but I felt myself  clam-
ming up. Maybe I was mad.

Throughout breakfast I kept 
remembering the day after his 
suicide, when I was a boy. Back 
then I had this horrible notion 
that he wasn’t really dead. I 
don’t know why. It was some 
kind of  denial thing. It used to 
keep me up at night.

To put my mind at ease, my 
mother finally called the sheriff’s 
department and asked the dep-
uty to assure me that he was in-
deed dead. The deputy — God 
bless him — sighed and gave it 
to me straight.

He said, “We used dental re-
cords to identify the body. Your 
dad’s teeth were about all that 
was left of  him. So yeah, he’s 
definitely dead.”

My insides turned to water. 
I hung up the phone and cried. 
But in the back of  my mind I 
always wondered, what if  he’d 
kept on living? What kinds 
of  things would he be doing? 
Would he have new hobbies? 
New friends? Would he still read 
novels? Would he still go out 

for breakfast on Saturday 
mornings?

Maybe that’s what this 
place was. Maybe this was 
his perpetual Saturday 
morning.

He finished his break-
fast and said, “I got some-
thing I wanna show you.” 
He was already sliding out 
of  our booth. “C’mon, it’s 
in the parking lot.”

Parked outside the cafe 
was a huge flatbed trailer 
attached to a truck. On the 
trailer was a disassembled 
1957 Cessna 172 Skyhawk 
airplane. The wings were 
removed, the fuselage was 
strapped to the trailer, the 
propeller was red.

“I’m gonna restore it,” he 
said, slapping the wing. “Gonna 
take flying lessons.” He looked 
like a little kid.

He always wanted to learn 
to fly. Flying was his frustrated 
dream. But the dream never 
materialized. When he died, his 
garage workshop was plastered 
with posters of  jets, biplanes, 
F/A-18 Super Hornets and 
A-10 Warthogs.

He kicked the landing gears 
of  his new prize. “So do you like 
the plane?”

I refused to show approv-
al because no matter how old 
I get, there is still a little piece 
of  me that wants to punish him 
for what he did. What did he 
want me to do? Throw a party? 
Congratulate him? He ruined 
my life and now he’s playing 
Charles Lindenberg?

He obviously noticed my 
hardened face.

After a few moments, he said, 
“You know I don’t blame you 
for not liking me anymore. I get 
it. But, gosh, it’s so nice seeing 
you again.”

I said nothing.
At first I was struck by the 

tenor of  his words. Because, 
oddly, they contained no sad-
ness, no apologetic undertones. 

Then I realized that here in this 
holy place there was no sadness 
or guilt.

Here, he was free. Here, a 
man was unencumbered by the 
weight of  his crimes. Even the 
worry lines on his face had dis-
appeared. This truly was heav-
en. I was sorry I ever hated this 
beautiful man.

He took one step toward me. 
He didn’t ask permission, he 
simply enfolded me in his two 
skinny arms, just like when I 
was a child. My tear stained face 
was soon buried in my father’s 
shoulder. There was that smell 
again.

“I was lying,” I said into his 
shirt. “I do miss you.”

“That’s my boy,” he said.

Sean was born in Missouri. But, 
after his father’s suicide, when he was 
12, he moved with his family to our 
own Walton County at age 14. He 
dropped out of  school and worked con-
struction and other jobs, then became 
a professional musician. After going 
back to school, he discovered writing. 
He has published 10 books (some of  
them self-published), and has written 
columns for many publications includ-
ing appearing in Life Media. Since 
2014, he has written a daily blog 
called “Sean of  the South.”

Roofing • Repairs & Maintenance • Roof Coating & Restoration

SANTA ROSA BEACH
850-267-0900  |  www.Bel-MacRoofing.com

Musing
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OVERHEAD DOOR COMPANY OF 
NORTHWEST FLORIDATM

Discounts for Sr. Citizens, Veterans, Active Duty and First Responders. 

(850) 502-8615  •  destinoverheaddoor.com
Residential and Commercial 

 $100 OFF a new 
WI-FI DOOR OPERATOR 
and FREE DECORATIVE 

DOOR HARDWARE
with each door purchase. (No other discounts 

apply.) Financing as low as $79/mo. w.a.c. 

Don’t wait until an emergency – we offer savings with an 
Annual Service Plan – includes complete diagnostic of door systems! 

Musing

A Minister’s Message: 
Preaching through the Book of Acts   

By dr. kerry knight, 
emerald Beach church oF 
chriSt

I love history, especially Bi-
ble history. The Book of  Acts 
in your Bible is a record of  the 
events that took place from the 
ascension of  Christ through the 
preaching ministry of  the Apos-
tle Paul. All along the way we 
are introduced to extraordinary 
characters who upon hearing 
the gospel preached were con-
verted to Christ. The converts 
would include Jews, Romans, 
proselytes, and Greeks. Some 
were men, others were wom-
en. The Greek word, convert, 
involves turning away from the 
past and turning to the Savior. 
The past of  many of  them was 
either Judaism or Paganism. Joy 
seemed to prevail around every 

conversion. For example, in Acts 
2 verse 41, it says, “those who 
GLADLY received his word 
were baptized.” In Acts 8 verse 
39, the text follows Philipp as 
he teaches a man from Ethio-
pia. “Now when they came up 
out of  the water; the Spirit of  
the Lord caught Philip away, 
so that the eunuch saw him no 
more; and he went on his way 
REJOICING. In the 16th chap-
ter of  Acts we witness the salva-
tion of  a Roman jailer. In verse 
25 we read, “but at midnight 
Paul and Silas were PRAYING 
AND SINGING PRAISES to 
God…”. The Jailer would ask 
these men of  God, “Sirs, what 
must I do to be saved?” Then in 
verse 31 and 33: “So they said, 
believe on the Lord Jesus Christ, 
and you will be saved, you and 
your household. And he took 
them the same hour of  the 
night and washed their stripes, 
and immediately he and all his 
family were baptized.” 

These are just a few exam-

ples in the New 
Testament of  those 
who gave their lives 
to Christ and it was 
always associated 
with Rejoicing. I 
want to challenge 
you to read through 
this wonderful book 
called the Acts of  
the Apostles. It also 
gives you the history 
behind the begin-
ning of  the Lord’s 
church. It will truly 
bless your life. 

KITCHEN RENOVATIONS
Create a new look with new cabinet doors and drawer fronts. 
Soft close hardware. Many styles and colors to choose from. 

Save big $ over the cost of new,

Barrow Services LLC  |  Call Dave at (850) 596-3943
Licensed & Insured. Serving Bay County for Over 20 Years.

Gimme that 
ole time religion...

Join us!

301 Alf Coleman Rd., Panama City Beach
emeraldbeachchurch@gmail.com  |  (850) 235-7992

www.emeraldbeachchurch.org

Please make plans to join us to hear a powerful 
message from Sean Coley, a nationally known speaker 

and a man of God.

“The Gospel of Christ in a 
Fractured World”

June 16-18 
Friday-Saturday 7 p.m. | Sunday 10 a.m. and 1 p.m.
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It’s a Summertime Sale 
By: Spencer angland, 
marketing coordinator, 
Flooring depot oF panama 
city

Summer is officially here 
which means that it’s time to 
have some fun in the sun, take 
your family to the beach, and 
enjoy the great outdoors! Sum-
mer is also a fantastic time to 
check off those items on your 
honey-do list. If  one of  those is 
to purchase new floors for your 
home, then you don’t want to 
miss this summertime sale. In-
vesting in your home is never 
a bad idea, especially if  you 
are upgrading your flooring. 
Flooring brings every room in 
the house together and is what 
makes the house feel warm and 
inviting. 

 If  you are looking to remod-
el or just update, it’s important 
to find affordable and durable 
floors that can stand up to how 
your family lives. By doing so, 
you are increasing your home’s 
value and giving you and your 
family something that they will 
enjoy for years to come. If  you 
plan on selling your house in the 
future, new floors are a sound 

investment that will increase the 
market value and potentially 
make it easier to sell.  No mat-
ter the reason, now is the time 
to buy. 

Beginning June 16, Flooring 
Depot is offering a Summer In-
ventory Reduction Sale and you 
can save on all in-stock flooring. 
Boasting the largest in-stock 
inventory in the city, Flooring 

Depot inventory has something 
that you will love. With more 
than $3 Million in inventory 
and more than 100 different col-
ors of  LVP, plus tile, carpet, and 
hardwood, there’s a lot to choose 
from. This sale extends to some 
of  the most popular products 
with Luxury Vinyl Plank (LVP) 
flooring beginning at $1.59 a 
square foot and tile pricing be-

ginning at $.89 per 
square foot. This 
sale extends to all 
styles and colors 
of  products that 
we have in stock. 

With more than 
13,000 square 
feet of  showroom 
comes the ability 
to see the floor-
ing actually on 
the floor. “I think 
one of  the great-
est things about 
our showroom is 
that you can see 
our in-stock LVP 
products on the 
floor. We have put 
down small sec-
tions of  flooring in 

a variety of  colors, textures and 
wear,” says Barry McEntire, 
owner of  Flooring Depot of  
Panama City. “It’s hard to tell by 
looking at a small sample that’s 
in your hand if  it’s going to look 
good in your home but seeing it 
on the floor changes the dynam-
ic. It’s a lot easier to envision it 
in your space if  you see it on the 
floor.”

In addition to great pricing, 
we offer 12-months same as 
cash financing. “Financing is a 
great option for customers that 
don’t want to part with the en-
tire amount at one time,” says 
McEntire. “It allows you to pay 
for it over the course of  the next 
year at even payments so that 
it’s easier to absorb into your 
monthly budget.”  McEntire 
adds, “Everyone loves a deal so 
it’s a great time to invest in your 
home, business or your rental 
property. It’s a cost that you will 
eventually recoup when you sell 
the home. If  you don’t sell, then 
you will enjoy your floors for 
years to come. Come into one 
of  our two locations and see if  
we have something that catches 
your eye!”

If  you want more informa-
tion on this incredible limited 
time deal and how we can help 
you with all of  your flooring 
needs, stop by Flooring Depot 
of  Panama City at the corner 
of  Lisenby and 15th Street in 
town or Flooring Depot PCB at 
19700 PCB Parkway today or 
give us a call at (850)-785-2216. 

Lifestyle

SHOP & SAVE SALE
the Entire Summer!

Tile Starting at $.89 sq ft
Vinyl Plank Starting at $1.59 sq ft

Plus, Great Deals on Carpet and Hardwood
12-Months Same As Cash Financing
There’s No Better Time to Upgrade Your Home!

Two Great Locations!
1310 W. 15th Street | Panama City, FL 32401 | 850.785.2216 

19700 PCB Parkway, Panama City Beach, FL 32413| 850.730.1650
flooringdepotofpanama.com

• Largest Flooring Selection 
In Bay County

 • Installation Available
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Design and Culture: Sweet Tea and Pecan Pie
Sounds delicious! It’s going 

to be an exciting summer in in-
terior design with new cabinetry 
finishes like Sweet Tea and Pe-
can Pie in the mix. WF Cabine-
try has a new Southerly Collec-
tion. The collection is inspired 
by cities and states across the 
southeast, with finishes, paint 
and stain that are warm, invit-
ing, and ready to change the 
stories of  the kitchens and baths 
in 2023 and beyond. Two new 
door styles, Auburn Plains and 
Outer Banks, are also available 
this summer.  Auburn Plains is 
a beautiful full overlay door. It is 
considered a skinny shaker door 
with a rail that is only 1 3/4 
inches. It can be modern, farm-
house, or coastal depending on 
finish selections and hardware. 
The New Ellis collection from 
Top Knobs, also inspired by 
Southern roots, is a charming 
selection for your new kitchen. 
You can visit www.topknobs.
com/whatsnew to check out all 
of  the new hardware styles and 
finishes. 

The countertop selections 
getting released this year are just 
as exciting! Viatera is about to 
release Calacatta Oro, which is 
gorgeous and a look many of  
our clients have been search-
ing for in a quartz with a softer 
white background and warm 
marble-like veining. Vadara 
quartz has just released eight 
new colors, including Aurum, 
which is a graceful quartz in- spired by Italian Calacatta Mar-

ble. If  you are interested in a 
matte look for your new kitchen, 
Brittanicca Gold Cool was just 
released from Cambria and is 
available in a Matte finish. 

Granite Plus is your local 
dealer for all of  your Cabinet 
and Countertop selections. We 
have a friendly team of  project 
managers to assist you in design-
ing your next project. We are 

your local dealer for WF Cab-
inetry and Durasupreme Cab-
inetry with a wide selection of  
natural stone and quartz coun-
tertops. Stop by our showroom 
at 17801 Ashley Drive anytime 

during business hours or give us 
a call at (850) 236-6363 to get 
started on your design.

Southerly Collection 
Paint Colors

Memphis Blue Suede 

Savanna Beyond Midnight

Nola Rye Old Fashioned

I’m Going to Jackson

Charleston Blushing

Asheville Reflection

Birmingham Forge

Siesta Key Sand 

Southerly Collection 
Stains

Sweet Tea

Pecan Pie

Oatmeal

Southerly Collection -
Siesta Key Sand

Viatera Calacatta Oro Quartz

Vadara Moon Valley Quartz
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Florida Will Soon Be A Constitutional Carry State: 
What is the Benefit of Obtaining or Renewing A Concealed Weapons License?  

While Florida is a constitu-
tional carry state as of  July 1st, 
there are still a couple of  ben-
efits for Floridians who choose 
to obtain a concealed weapons 
license. 

Florida House Bill 543 signed 
into law by Governor DeSantis 
on April 3, 2023, removes the 
requirement for having a con-
cealed firearm license to carry 
a concealed firearm in Florida. 
However, the criteria for being 
eligible to carry a concealed 

weapon or concealed firearm 
without a license in Florida did 

not change. The criteria for el-
igibility are outlined in Section 

790.06, F.S., the only change is 
there is no longer a requirement 
to complete training or pay a 
licensing fee. Additionally, HB 
543 did not make any changes 
to the list of  prohibited places 
to carry. You can find the list 
of  prohibited places in Section 
790.06(12), F.S. 

For those eligible to carry a 
concealed weapon, there are a 
couple of  benefits for applying 
for or renewing a Concealed 
Weapon License: 

The three-day waiting pe-
riod for purchasing a firearm 
in Florida does not apply to 
Florida Concealed Weapon or 
Firearm License holders. This is 
due to a background check hav-
ing already been conducted for 
license holders. 

Florida Concealed Weapon 
License Holders can conceal 
carry in the states who recipro-
cate with Florida, based on each 
state’s specific reciprocity agree-
ment. 

In Bay County, individuals 
who would like to make an ap-
plication for a concealed weap-
on license or renew their Florida 
concealed weapon license can 
do so at the Panama City and 
Lynn Haven branches of  the 
Bay County Tax Collector’s Of-
fice. These services are available 
by both walk-in and appoint-
ment. 

For more information or to 
schedule an appointment, visit 
BayTaxCollector.com.

Business

101 Bluefish Drive, Suite 105 | PCB  
(850) 708-3097

sanmarcosmexicangrillpierpark.com

VISIT MYPCBLIFE.COM TO READ THIS ISSUE ONLINE
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Insights for Investors: Should You Invest in AI?

By maurice StouSe, Financial 
adviSor and Branch manager

Innovations and industrial 
revolutions might bring a lot of  
opportunity for the economy 
and the people of  the world.  
Today, investors can’t go a day 
without hearing the latest news 
on artificial intelligence, or AI. 
Many might be wondering if  
they need to incorporate this 
into their investment plans. We 
think investors should always 
consider innovation, invention 
and productivity, among other 
things when considering invest-
ing for their future. We feel that 
stocks (along with the risk) pro-
vide investors with the greatest 
opportunity to grow and com-
pound their assets. So, what 
should investors be thinking 
about when it comes to AI?

What is AI?
Artificial intelligence, per 

Microsoft Bing is “the theory 
and development of  computer 
systems able to perform tasks 
that normally require human 
intelligence, such as visual per-
ception, speech recognition, de-
cision-making, and translation 
between languages.”

Who is developing it? While 
certainly not limited, investors 
would recognize such firms as 
Microsoft, Google, IBM, Ap-
ple and Google, among others. 
There is even a firm called Ope-
nAI which has developed an on-
line program called ChatGPT. 
What do people find when they 
go there? That tool can answer 
questions, provide information 
and generative AI can create 
songs, contracts, lesson plans, 
and a host of  other things. 
There are producers of  chips 
that can help make AI work, 
firms like Nvidia and Advanced 
Micro Devices as other exam-
ples.

AI has been put to the test 
with college and graduate en-
trance exams as well as the 

exam to become licensed and 
registered in the financial secu-
rities industry. The results have 
reportedly been mixed on those 
attempts. 

Will the innovation of  AI 
bring about another industrial 
revolution? Should investors be 
prepared for that? 

The Economist magazine, in 
its May 13 issue, addressed that. 
It pointed out that while past 
industrial revolutions brought 
about change two things also 
occurred: 1) It took much lon-
ger than originally thought (de-
cades for example) and 2) while 
it boosted productivity, in some 
cases it was only marginal. One 
example was the advent of  the 
locomotives to power the move-
ment of  freight. It was pointed 
out that the nation’s productiv-
ity could have done just as well 
with the current methods and 
with additional waterways or 
canals for the mass movement 
of  goods and services. In other 
words, the boost in productivi-
ty proved to be marginal. Also 
take note that while many jobs 
go away, many more jobs are 
created. The World Economic 
Forum predicts that 97 million 
jobs could be created while 85 
million might go away. Gold-
man Sachs reported that gener-
ative AI could raise global GDP 
by 7 percent, a very significant 
effect for any single technology. 
Many of  today’s technology jobs 
didn’t even exist just one or two 
generations ago. And some jobs 
may take decades to go away. 
The Economist takes note that 
telephone operators continued 
to grow in number even after 
the advent of  advanced phone 
technology.

Manufacturing, too, may be 
transformed by AI. The manu-
facturing sector is facing many 
challenges, including sustain-
ability, a shortage of  skilled 
workers, and geopolitical in-
stability. The World Economic 
Forum notes that AI can help 
by improving productivity and 
efficiency, while increasing flexi-
bility and augmenting the work-
force. Yet today, only about 9 
percent of  manufacturing orga-
nizations are leveraging AI to-
day. What are the implications 
for workers, revenues, and the 
bottom line of  profits? Tech-
nological advances also bring 
about an acceleration in output, 
think gross domestic product or 
GDP. Many risky jobs might be 

able to be done with machine vs 
man. Lawyers, medical profes-
sionals, and accountants – cog-
nitive workers – might see some 
of  their work done by AI. Un-
like most advances in automa-
tion in the past, AI is a machine 
of  the mind affecting that work. 
A recent research paper found 
that the Large Language Mod-
els like ChatGPT (LLMs) could 
affect 80 percent of  the U.S. 
workforce in some form. Less 
complex work – e.g., case prep, 
procedures, tax returns – will 
lower cost for clients and legal 
cases. Implications for training: 
Medical procedures can become 
more precise and hence more 
effective. That could mean get-
ting more done and becoming 
more organized, efficient, and 
profitable. That could boost in-
dustries across the entire stock 
market.

There are 11 sectors of  the 
market: Consumer staples, con-
sumer discretionary, financials, 
health care, energy, real estate, 
materials, industrials, utilities, 
communication services, and, 
of  course, technology. We can’t 
think of  an industry, sector, 
business or person that would 
not benefit from the advance-
ment of  AI. So, in conclusion, 
we encourage investors to think 
about the opportunities across 
the economy, not just the mak-
ers and distributors of  AI. We 
think, over time, companies will 
see job creation (acknowledging 
that many will go away), new 
products and services, greater 
revenues and, if  managed well, 
greater profits. We think that 
the world will continue to see 
affluence build and problems 
solved and standards of  living 
enhanced. While today’s prob-
lems seem plentiful, the quality 
of  life (mortality, health, wealth) 
has continued to grow. For chil-
dren born today, there is an in-
credible opportunity that awaits 
them. Whether still in the work-
force, or retired, the quality of  
life can only continue to grow.

In the end, attaining any goal 
means building a plan and in-
vesting according to that plan 
and trying to lower personal 
biases as well as the noise from 
the media. Someone was heard 
to comment on Bloomberg TV 
this past week that if  you listen 
to all the talk about the markets 
all day, you will believe that the 
world is coming to an end by 
sundown. Expect that investing 
at times like these can be more 
volatile due to debt ceiling, 
banking, international and eco-
nomic issues.

Diversification and asset allo-
cation does not ensure a profit 
or protect against a loss. Hold-
ing investments for the long 
term does not ensure a profit-
able outcome.

Maurice Stouse is a Financial Ad-
visor and the branch manager of  The 
First Wealth Management/ Ray-
mond James.  Main office: The First 
Bank, 2000 98 Palms Blvd, Destin, 
FL 32451. Phone 850.654.8124. 
Raymond James advisors do not offer  
tax advice. Please see your tax pro-
fessionals. Email: Maurice.stouse@
raymondjames.com.

Securities offered through Ray-
mond James Financial Services, Inc. 
Member FINRA/SIPC, and are not 
insured by bank insurance, the FDIC 
or any other government agency, are not 
deposits or obligations of  the bank, are 
not guaranteed by the bank, and are 
subject to risks, including the possible 
loss of  principal. Investment Advisory 
Services are offered through Raymond 
James Financial Services Advisors, 
Inc. The First Wealth Management 
and The First Bank are not registered 
broker/dealers and are independent of  
Raymond James Financial Services.

Views expressed are the current 
opinion of  the author and are subject 
to change without notice. The infor-
mation provided is general in nature 
and is not a complete statement of  all 
information necessary for making an 
investment decision and is not a rec-
ommendation or a solicitation to buy 
or sell any security. Past performance 
is not indicative of  future results.

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.
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For starters, you can turn to us. We can help you find a clear way forward 
before fear or concerns take over with a strategy tailored to your situation. In 
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Understanding Water Mitigation: 
Importance and Common Events 

Water mitigation is the pro-
cess of  minimizing the damage 
caused by water. In this article, 
we’ll discuss what water mitiga-
tion is, its importance, and some 
common water damage events.

Water damage can be a dev-
astating event for homeowners 
and businesses alike. Whether 
it’s caused by a natural disaster, 
a burst pipe, or a leaking roof, 
water damage can quickly es-

calate into a major problem. 
In many cases, water damage 
can lead to structural damage, 
mold growth, and other serious 
issues.

That’s why it’s essential to 

address water damage as soon 
as possible.

What is Water Mitigation?
Water mitigation is the pro-

cess of  preventing or reducing 
the amount of  damage caused 
by water. It involves taking im-
mediate action to extract water, 
dry out affected areas, and pre-
vent further damage.

Water mitigation is typically 
done by professionals who have 
the knowledge and equipment 
necessary to handle water dam-
age properly.

They use specialized tools 
and techniques to extract water, 
dry out the affected areas, and 
prevent mold growth.

Importance of Water 
Mitigation:

Water mitigation is critical 
for several reasons. First, water 
damage can quickly escalate 
into a much larger problem if  
left unaddressed. For example, a 
small leak in a roof  can quickly 
turn into a major issue if  water 
continues to seep into the struc-
ture.

Second, water damage can 
lead to mold growth, which can 
be hazardous to your health. 
Mold can cause respiratory 
problems, headaches, and other 
health issues.

Finally, water damage can 
lead to structural damage, 
which can be expensive to re-
pair. By addressing water dam-
age quickly, you can minimize 
the amount of  damage caused 
and reduce the overall cost of  
repairs.

Common Water 
Damage Events:

Water damage can happen 
in a variety of  ways. Some com-
mon water damage events in-
clude:

Flooding: Flooding is 
one of  the most common wa-
ter damage events. It can be 
caused by natural disasters such 

as hurricanes, heavy rain, or 
snowmelt. Flooding can also be 
caused by human error, such as 
leaving a faucet on or failing to 
maintain a sump pump.

Burst Pipes: Burst pipes 
can cause significant water 
damage. They can be caused 
by freezing temperatures, cor-
rosion, or damage to the pipes. 
Burst pipes can lead to water 
damage in walls, ceilings, and 
floors.

Leaking Roofs: A leaking 
roof  can cause significant wa-
ter damage. It can be caused 
by damage to the roof, clogged 
gutters, or poor installation. A 
leaking roof  can lead to water 
damage in ceilings, walls, and 
floors.

Sewage Backup: Sewage 
backup can be hazardous to 
your health. It can be caused 
by a clogged sewer line or septic 
tank. Sewage backup can lead 
to water damage in basements, 
bathrooms, and other areas of  
your home.

Appliance Malfunction:  
Malfunctioning appliances can 
cause water damage. For exam-
ple, a malfunctioning dishwash-
er can overflow and cause water 
damage in your kitchen. A mal-
functioning washing machine 
can cause water damage in your 
laundry room.

 
Water mitigation is critical for 

minimizing the damage caused 
by water. It’s important to ad-
dress water damage as soon as 
possible to prevent further dam-
age and reduce the overall cost 
of  repairs. Some common water 
damage events include flooding, 
burst pipes, leaking roofs, sew-
age backup, and appliance mal-
function. If  you’ve experienced 
water damage, it’s essential to 
contact a professional water 
mitigation company to address 
the issue quickly and effectively. 
Call Apex Disaster Specialists at 
(850) 660-6900.

Business

Water Extraction and Mitigation
Mold Removal and Remediation

Smoke and Fire Damage Restoration
Storm Damage Cleanup and Restoration

Remodeling • Emergency Repairs
Biohazard Cleanup

YOUR LEADERS 
In Quality Repair & Restoration

Customer Service:

 850-660-6900
Email: admin@apexisthere.com

“Best of Houzz” Award Winner

Panama City Beach  •  Santa Rosa Beach  •  Destin

Visit www.apexdisasterspecialists.com for more information
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Business

ALDI, One of America’s Fastest-Growing Retailers, 
Opens First Crestview Store 

Voted the price leader for six years running by dunnhumby Retailer Preference Index Report 
  ALDI, one of  the country’s 

most trusted grocers, opened 
last month in Crestview offering 
food (and more) that the whole 
family will love, all at great pric-
es. More than 1,000 new ALDI 
stores have opened throughout 
America over the past decade, 
and customers nationwide have 
become loyal fans of  the compa-
ny’s fast and affordable shopping 
experience. 

The ALDI business model 
is intentionally different, and 
ALDI fans across the coun-
try rave about the company’s 
award-winning exclusive brands 
and weekly lineup of  limit-
ed-time ALDI Finds.  The store 
is open daily from 9 a.m. to 8 
p.m.  

 “Our stores are designed to 
make grocery shopping smart-
er, faster and easier, and we’ve 
been voted the price leader for 
six years running,” said Heath-
er Moore, Loxley regional vice 
president for ALDI. “We’re 
excited to open our first ALDI 
store in Crestview and introduce 

local customers to a new, more 
affordable way of  shopping.” 

 
Here are just a few things 
that set ALDI apart: 

Low-price leader: Access 
to affordable groceries is import-
ant, and the company’s commit-
ment to low prices is unwavering. 
In fact, the dunnhumby Retailer 
Preference Index Report has 
ranked ALDI No. 1 on price for 
six years running.** 

Quality: ALDI is so confi-
dent in its products, such as its 
fresh, organic produce delivered 
daily, that every item is backed 
by its Twice as Nice Guaran-
tee.*** If  for any reason a cus-
tomer is not 100% satisfied with 
the quality of  a product, ALDI 
will gladly replace the product 
AND refund it. 

ALDI-exclusive prod-
ucts: ALDI sells mostly exclu-
sive brands made by the best 
partners. Crestview shoppers 
will find food for every taste 
and lifestyle (gluten-free, plant-
based, dairy alternatives, etc.) 

along with an unbeatable wine 
and cheese selection. Shoppers 
will also discover weekly offer-
ings of  limited-time ALDI Finds 
like candles, delicious seasonal 
food, home goods and more. 

Shoppers participate in 
the savings: The savings start 
before customers enter the store. 
Depositing a quarter to unlock a 
shopping cart is one way ALDI 
saves shoppers money. ALDI 
doesn’t need to hire employees to 
corral loose carts, and customers 
get their quarter back when they 
return the cart. ALDI also asks 
shoppers to bring reusable bags 
and has never offered single-use 
plastic bags — a sustainable pol-
icy that leads to savings passed 

on to customers. 
Online shopping and 

curbside pickup: Custom-
ers want convenient shopping 
options, which is why nearly all 
ALDI locations offer grocery 
delivery, and Curbside Grocery 
Pickup is expanding rapidly na-
tionwide.**** Visit shop.aldi.us 
to place an order.  

Store size: ALDI stores are 
designed for simplicity and effi-
ciency, packed with the products 
shoppers love. A typical ALDI 
store is approximately 12,000 
square feet of  retail space, mak-
ing it easier to shop than over-
sized grocery stores.  

Work with ALDI: ALDI is 
an award-winning employer that 

is nationally acclaimed for prior-
itizing its employees and their 
well-being. Known for offering 
highly competitive wages and 
industry-leading benefits, ALDI 
has been recognized as one of  
America’s Best Large Employers 
by Forbes six times in the past 
seven years. As one of  the fast-
est-growing retailers in the U.S., 
ALDI is constantly creating new 
jobs in local communities, coast 
to coast. To learn more about 
working at ALDI and search job 
openings, go to careers.aldi.us. 

 

THE TASTE
THE DIFFERENCE

Visit our tasting room in PCB @ 13575
Panama City Beach Parkway
Panama City Beach, FL  32407

WE SHIP!

 
 

Premium Olive Oils  -   Balsamic Vinegars  
 Specialty Goods
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