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Mentors Make a Big Difference in
Children’s Lives with Elevate Bay

By BiL HUSFELT,
SUPERINTENDENT,
Bay DisTRICT SCHOOLS

By the time you read this we
will have welcomed back our
students and staff for the 2021-
2022 school year. I know you
join me in hoping and praying
for a more “normal” school
year this year for our students,
our staff and our families.

Part of that new normal in-
cludes welcoming visitors and
family members back onto our
campuses as mentors, as guest
speakers and as lunchtime
guests. Each school will com-
municate with their families
about revised protocols for vis-
itors and we’re excited to have
this option again. Of course,
we will continue to monitor
the Covid-19 situation, both
locally and statewide, and will
readjust our procedures as
needed.

With more of an open door
policy than we had last year,
I'd like to update you about
our Elevate Bay initiative and
to ask for your help.

As you know, Hurricane

Michael hit our community
hard and caused many families
to lose everything. That loss
of stability for so many had a
devastating impact. Before the
storm, we averaged 780 home-
less students a year ... after the
storm that number was as high
as 5,500.

While T am glad to note
this situation has improved,
we did have as many as 3,000
students reported as homeless
last year. “Homeless” for us

doesn’t mean these children
are living on the streets but it
does mean they have no fixed
address of their own. Some of
them may reside with other
relatives or friends, some may
move from motel to motel and
others may live in temporary
shelters. They all, however, are
impacted by a loss of stability
and a lack of access to resourc-
es some of us take for granted.

So what does that mean
for our schools? It means that

our teachers are simply over-
whelmed at times trying to
meet the emotional and phys-
ical needs of students who
are hungry, tired and worried
while also trying to keep them
on pace academically.

And that’s where our Ele-
vate Bay mentors literally have
the opportunity to change
lives.

Elevate Bay mentors are av-
erage citizens who care enough
about our children to devote
at least 30 minutes twice a
month to them. Mentors come
from all walks of life, all ages
and demographics but they all
share a love for children and a
desire to give back.

These mentors are con-
nected with students in need
of just a little something extra.
Sometimes the students need a
little tutoring, sometimes they
need a listening ear, sometimes
they need a cheerleader and
sometimes they just need a
hug. Our mentors let us know

ELEVATE BAY

continued on page 3
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Team Effort
Bolsters
Beach Safety

By Ep OrrLEY

It’s been a record year for tour-
1sts visiting Panama City Beach, but
thanks to stepped-up water safety
measures, the area has evaded the
spike in drownings that occurred all
too frequently in recent years.

But the path has not been easy,
says the city’s Beach Safety Division
chief.

“It’s very challenging to cover
the beach with the record number

BEACH SAFETY

continued on page 3
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Serving more fresh seafood than any other
restaurant in Florida... Capt. Anderson's has
innovated many of the Gulf Coast's classic
dishes and has won the loyalty of millions
of customers and friends for over 54 years!

She Crab Soup with kimps of Crab Meat and a dash of Shery.

Copt. Audevond

Restaurant *~sWaterfront Mar

DINE EARLY ATCH THE FLEET UNLOAD

850-234-2225 « CaptAndersons.com
5551 N, Lagoon Drive, Panama City Beach, FL 32408

W

2021 Wine Spectator Best of Award of Excellence

SPINACH & WALNUT SALAD - Spinach, Bacon, Walnuts, Red Onions,
Hard Boiled Egg, Dried Cranberries and Blue Cheese Crumbles.

sLASTWCALBEACHM&

B50-235-3555 » 5121 Thomas Drive » schooners.com
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“STREET LEGAL" Electric Vehicles

Club Car ® Polaris GEM ® StarEV ®* Tomberlin
Garia ® Moke ®* Yamaha

Full Service
Custom Wheels & Tires

Huge Selection of Accessories
Pickup & Delivery Service

Rentals

ELECTRIC CAR
cCoOMPAN
Santa Rosa Beach Panama City Beach

850.622.2000 850.233.0020

: ElectricCartCompany.com
5426 US Hwy 98 W. Santa Rosa Beach, FL * 3 miles east of Sandestin
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PCB Chamber New Member Spotlight

Introducing: Carroll Coastal Contracting, LLC

Two opposites are building
a business while painting a love
story to take them down the final
third. Thirty years ago, Cynthia
Jordan graduated from Florida
State University, but it was only
recently that she returned to
Florida to help build and design
a unique home in Inlet Beach.

About two years ago, she met
a crazy Canadian, Fred Carroll,
at church in West Virginia. They
were total opposites in many re-
spects, but very similar in their
creative instincts. She also no-
ticed that this crazy Canadian
had a flair and enthusiasm with
his paint brush, sort of an old
school and classic style painter.
Now, the two have teamed up to
form Carroll Coastal Contract-
ing, LLC in the Florida Panhan-
dle.

Fred is not your normal
painter - it’s what Cynthia calls,
“boutique,” artisan painting

They’re not a production
paint company that paints
rows of houses, they are cus-
tom painters. At Carroll Coastal

Contracting, LLC, every wall
is unique, all the drywall is dif-
ferent, and painting is an ART.
Fred loves to take something
and make it look extraordinary.

The combination couldn’t be
better, as Cynthia has an eclec-
tic vintage design style with a
passion for everything from
coastal farmhouse to shabby

chic. She designs furniture and
Fred builds it, which makes for a
winning partnership. They like
to explore rural areas looking
for wood and natural materials
to repurpose for one-of-a-kind
beds, coffee tables or consoles.
Nothing is more exciting than
finding an old barn full of wood
and rusty nails. They love to
mix and match new and old in
homes. Have an old shed you
want to tear down? Give them
a call, it could become tomor-
row’s heirloom. They also do
barter too - they’ll provide the
labor in exchange for old wood.

Today’s home owners are
looking for more than grand-
ma’s gray walls, they want
originality and something spe-
cial. We love to capture the
homeowner’s personality and
creativity. Give Carroll Coastal
Contracting LLC your blank
slate and we can show you how
to make your home you!

For more information, call
Cynthia at (850) 730-7460

Welcome
New Chamber
Members

Cleaning Your Way, Inc.

Estevez Services Group, LLC
NexGen VR Arcade

Swenson Group

Arkham

Back Beach Car Wash

Certainty Home Loans

Emerald Hub

Kathy Jarrett — Dream Vacations

Think Real Estate — Scott
Kirkman

Forever Young Esthetics
Gary's Oyster Shack

Second Chance of Northwest
Florida, Inc.

The Highest Class Records
Waffle Shack

Well Rooted, LLC

Holiday Inn Express & Suites
Scentsy

Tranquility By The Sea
Warrior Beach Retreat, Inc.

FREE LIFETIME WARRANTY’

At Panama City Toyota, we love things that last. And now, we're proud to offer something you can

count on year, after year, after year — a FREE Lifetime Warranty* covering drivetrain and powertrain
on any new Toyota. Afterall, peace of mind should last throughout your entire journey.

panamacitytoyota.com  850-769-3377

Where Relationships Are Born

*New Toyota’s only, original owners, non-transferable, proof of manufacture maintenance required, excludes commercial and fleet vehicles.
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Sun Power: Sundew Solar Leads the Way

By Aric BoweN

Since opening its doors in
January of this year, Sundew
Solar has been successful in
reaching countless Bay Coun-
ty residents to spread the word
about the importance of going
solar. With so many calls fielded
regarding questions about how
the solar installation process
works, Sundew wanted to out-
line what consumers can expect
from the very beginning when
the project is being quoted to
the very end after the solar has
been installed.

Phase One:
Quoting/Design

In phase one, Sundew con-
sults with homeowners to pro-
vide answers to an array of
questions they may have and to
determine their expectations.
Projects range from standard
grid-tied solar energy system
installations to custom designed
structures that will support the
panels, including pool enclo-
sures and greenhouses. Irom
there, they request a recent pow-
er bill so they can evaluate their
average power usage in order to

L

inform homeowners how much
money they could potentially
save by switching from electric
to solar power.

After the initial consultation,
Sundew then provides a custom
quote detailing the amount of
energy and money that could
be saved over a number of years
with an itemized breakdown of
the pricing for the solar energy
system and installation.

Phase Two:
Engineering/Design

Once the quote is signed, the
project is sent off to a licensed
electrical engineer for the cus-
tom designed solar energy sys-
tem and, in the case of a proj-

PROJECT OVERVIEW

System Sine

Estimated Solar Eavings Over 25 Years

Estimated First Year Production

o

4,067 Trees planted

(.850.640.4298
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ect that includes a structure, a
custom set of engineered plans
designed for the building where
the panels will be installed.
Homeowners are given the op-
portunity to approve the design
of the structure before the plans
are finalized. All electrical and
structural plans are designed to
meet the most current Florida
Building Code.

Phase Three: Installation
After receiving the final
building plans, the project will
be submitted to the local build-
ing department for permitting.
Sundew Solar has partnered
exclusively with locally owned
and operated construction

50.84 Vehicles off the road

3120 W 23rd ST.
Panama City, FL 32405

company, Guyson Construc-
tion, for all of its solar installa-
tion and construction projects.
Guyson Construction has been
serving Bay County since 2002
(19 years), has a five-star rating
with the Better Business Bu-
reau, and has been a member
of the Bay County Chamber of
Commerce since 2013. During
all installation and construction
projects, both Guyson and Sun-
dew ensure that there are desig-
nated safety personnel on site at
all times.

Phase Four:

Completion/Activation
Upon passing final inspec-

tion, Sundew schedules the util-

—

ity company to install the new
meter and turn on the system.
Sundew then performs tests
to ensure that all components
are working. Clients are able to
download an app to their mo-
bile phones that allows them to
track the production of the solar
panels in real-time.

Tor questions, quotes, or gen-
eral information on solar panel
installation, please contact Aric
Bowen with Sundew Solar at
(850) 832-0325. Sundew Solar
is a member of both the Pana-
ma City Beach and Bay County
Chamber of Commerce.

l‘:““
[ 1
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2021 Sees Record-Breaking Tourism Numbers

.

By Panama Crry BEACH Mayor
MARK SHELDON

Panama City Beach is cur-
rently experiencing its biggest
tourist year on record. We have
had more visitors on the sandy
beach in 2021 than we have
ever had before. Ever.

The numbers started grow-
ing in March, with a large in-

flux of visitors during the spring
break timeframe and have con-
tinued strong throughout the
spring and into the summer
months with large crowds for
both Memorial Day and July
Tourth weekends.

Our visitor numbers are
in direct correlation with the
growth of travelers seen coming
through the Northwest Florida
Beaches International Airport.
The airport serving our area
is also breaking travel records.
Total passenger volume for
May is up 40 percent over two
years ago (2019) and up more
than 400 percent over last year.
Hotels, condos and short-term
rentals are seeing full occupancy
as well and rates have increased
due to increased demand and
low availability.

We know that a lot of this
has to do with the COVID-19
pandemic. Florida remained
open when many parts of the
country were shut down. People
who were already familiar with
our area came down as usual,
but many, many others “discov-
cred” the World’s Most Beauti-
ful Beach for the first time.

Aside from the desire to just
get away, as COVID-19 rates
have fallen and people remain
anxious to travel, many are com-
ing to the beach for our various
special events and sports tour-
naments. Since March, we’ve
had over 1,362 total teams travel
here from across the country for
various youth and adult sports
tournaments including softball,
baseball, soccer and more.

Other special events, includ-

ing car and Jeep shows, motor-
cycle rallies, triathlons, a wine
event and various festivals and
concerts continue to bring thou-
sands of people to Panama City
Beach. Some of them are first-
time visitors.

Visitors and locals are using
City facilities like never before.
Year-to-date revenue for swim-
ming lessons at the Aquatic
Center at Frank Brown Park is
up 250 percent over all of fiscal
year 2020, to right at $100,000.
Admission to the Russell-Fields
City Pier to date is up 23 per-
cent over all of last year, to ap-
proximately $1.1 million.

The City’s one-cent busi-
ness tax receipts collected on all
goods sold in the City, is anoth-
er indicator of how busy we are
this year. Collections through

June are up 43 percent for the
year to $10.18 million year to
date. While City sales tax reve-
nues were down in Fiscal Year
2019-20 due to COVID, prior
to this year, 2018-19 was a re-
cord year. We are currently $1.4
million in collections above 18-
19 year to date.

In coming, visitors do find
our people to be hospitable and
our City to be family friend-
ly. They enjoy the overnight
accommodations, the special
events, the shopping, dining and
family attractions. And at the
end of the day, they revel in our
breathtaking sunsets over the
World’s Most Beautiful Beaches.

We welcome them and ap-
preciate that they chose Pana-
ma City Beach as their vacation
destination.

BEACH SAFETY

continued from page 1

water when double red warn-
ing flags signal that the Gulf is
closed to swimming Council
this spring tightened up on that

measure, directing that the $500
citation be issued after only a
single warning.

Bay County manages a par-
allel operation with lifeguard
stands at the M.B. Miller Coun-
ty Pier and Frank Seltzer Park

S
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an Hwy 504, Watersouncl, Florida

www.mermaidsof30a.com

9 Hub Lane, Watersound, FL 3246l

K3 mermaids of 30A

(850) 712-5456

Located next to The Hub on 30A,

on Thomas Drive, with rov-
ing deputies patrolling the ten
miles of unincorporated county
beach front east and west of the
city.

City lifeguards have had their
hands full with record crowds
at the Beach following the eas-
ing of COVID-19 restrictions,
Spivey said. Between January 1
and July 12, lifeguards entered
the water to assist swimmers
in distress 1,633 times. They
made contact with an estimated
560,000 beachgoers to educate
them on the warning flag system
or to warn of dangerous rip cur-
rents.

The added safeguards have
had a positive effect. Thus far
this year there have been only
five reported drownings in the
Gulf of Mexico despite the re-
cord number of visitors.

More help may soon be on
the way. The Bay County Tour-
ist Development Council last
month recommended that the
Bay County Commission dou-
ble the reimbursement to the
city and county for public safety
costs related to tourism. Cur-

rently the county provides 10
percent of two pennies of the
current five-cent bed tax to help
cover beach safety programs;
the proposal would double that,
raising the total provided from
$1 million to $2 million per year.
The County Commission was
expected to act on the proposal
at its first meeting in August.

Ward said the city has not
yet decided how such additional
funds would be specifically allo-
cated.

Spivey welcomed the move,
cautioning that there is a need
for more than just twelve sea-
sonal lifeguards with the ev-
er-expanding tourism. His cur-
rent seventeen full time and
seasonal employees are “still not
enough,” Spivey cautioned.

“This year, coming out of
the pandemic, businesses every-
where have had trouble hiring
staff, and it’s been no different
for us,” he said. “I never worked
so hard putting my team togeth-
er.”

The special challenge, Spivey
said, is that beach safety pro-
grams cannot afford to lower

their standards as a tactic for
recruiting additional lifeguards.
You can’t lower the bar” he said.
“You have to be able to go out in
double-red [flag] surf and pull
people out of it.”

Even though the 2021 tourist
season has only two months left
to run, Spivey said he is willing
to train qualified applicants for
open lifeguard positions. Those
wishing to become a seasonal
lifeguard must first pass an ini-
tial physical assessment, which
includes swimming 500 meters
in a pool in under ten minutes,
then completing a one-mile-run
in under twelve minutes.

“If they can meet that, we
send them to a clinic to get a
physical that says they are fit
enough to withstand the rigors
of open water lifeguarding,”
Spivey said. Once cleared, there
is a 40-hour course for accred-
itation as an open-water life-
guard. The current pay for city
lifeguards is $15 per hour.

Anyone interested in apply-
ing can email Spivey at
Wil.Spivey@pcbfl.gov.

i 5651 M. Lagoon Dmr& F'ammu

DINE EARLY AND
WATCH THE FLEET UNLOAD
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Capt. Andensons

aterﬂont Market

Beach, Florida 32403 * CaptAn
2021 Wine Speclator Best of Award of Excellence
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By Cari Hvarac,
SILVER SHADE STUDIOS

It’s August and that means
it’s time for everyone’s favorite:
Shark Week! This year, Shark
Week runs August 9 to 13 and

with that comes Discovery
Channel entertainment, restau-
rant specials, and more. Sharks
are an integral part of our
eco-system. So, let’s learn a little
more about a few of the popular
species around our area.
Probably the most noticeable
is the Spinner Shark. They are
one of the most fun to catch
and can be easily recognized by
their ability to jump out of the
water while spinning in circles.
They are large and slender, with
a pointed snout, black marked
fins, gray skin and a white belly.
Next up is a Blacktip Shark,
which can grow up to 8 feet long
and have black markings on the
tips of their fins. They can be
found in warm coastal waters
around the world and frequent
bays, estuaries, coral reefs and
shallow waters off beaches and
river mouths — all the places to
people.

encounter However,

Blackips are typically non-ag-
gressive towards people unless
provoked or threatened.

Mako Sharks can also be
found in our Emerald Coast wa-
ters. They are known to be the
fastest shark on Earth — reaching
speeds of up to 20 mph. Their
body is cylindrical, and females
usually grow to be bigger and
stronger than males, between
10-12 ft. long Interestingly
enough, 92% of a Mako’s diet is
Bluefish, and it will consume 3%
of its body every single day.

Bull Sharks also reside in our
area and are known to be one
of the most aggressive. They
are opportunistic predators that
can eat almost anything they
find, and often hunt alone. Bull
Sharks get their name from their
short, blunt snout and their ten-
dency to head-butt their prey

before eating it. They are often
found hanging around shallow;,
heavily populated areas in tropi-
cal climates, and while they may
be aggressive, humans typically
are not on the menu.

We’ve also had some Ham-
merhead sharks make appear-
ances. While they typically re-
side in deep waters offshore,
they will migrate in the summer
months in search of cooler wa-

7fwe don't have it, you don't need it!

[=.
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T — —
1 12832 Front Beach Rd._

O

Shark Week

ter. They are easily recognized
by their hammer shaped head
and are usually gray-brown or
olive green in color. Most ham-
merhead sharks are fairly small
and are considered harmless to
humans.

Fishing for sharks has become
popular in the recent years. Typ-
ically, it’s a long fight, one that
really tests your strength against
the shark’s strength. You can
take a Shark Fishing Charter
with a captain, or you can catch
them yourself off the beaches. A
good variety of the sharks in our

See Our Full Menu at

# Community

area are protected, making them
Catch and Release only — but
perfect for the trophy angler.

Now that you’re an expert
on sharks, I'll leave you with
one more fun fact: Many of the
scenes from Jaws 2 were filmed
from Destin to Navarre and up
to the town of Shalimar, filming
enveloping the Emerald Coast
back in the summer and fall of
1977. It was the highest grossing
sequel in history, until Rocky II
was released.

Paparazzideli.com

Spaghetti & Me

Lasagna * Chicken Parmesan « Baked Ziti
Marsala ¢ Picatta « Eggplant Parmesan

Spaghetti & Meatballs

2810 Thomas Drive, PCB
(850) 588-8244

Sausage and Pepr

P
Delivery by Door

PIZZA « DELI « CATERING

HOT ENTREES
eat in or take out
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By PAM ANDERSON

We hear that often in messag-
es of hope; it also applies to fish-
ing seasons. While the Federal
season for Red Snapper closes
as of Midnight August 2, Am-
berjack and Triggerfish seasons
open August 1!

Triggerfish are one of the ug-
liest fish you’ll encounter on the
Gulf, but don’t let their looks
fool you. They are quite tasty
and fun to catch. Their pure
white meat will bake up or fry up
any way you like it and they are
definitely a crowd-pleaser. The
Grand Lagoon’s head-boats
will be catching triggerfish-and
keeping them- starting August
1 until the Federal regulators
say we have reached the annual
catch limit (ACL) for the Gulf.
This year they have increased
the ACL so we should have a
longer season, hopefully at least
until the end of October. You
can keep one triggerfish that is
15” fork length (end of nose to
fork in the tail).

Amberjack... Woohoo! If you
haven’t caught one of these lively
specimens, you are missing out on
a challenge! Greater Amberjack
season runs August 1 through
October 31 with a one per person
34” fork length catch limit. Char-
ter boats are already preparing
for a great fall season, catching
AJs. (Be sure to do some working
out on those abs before you plan
to fish for these rascals!)

Amberjack can be fried,
grilled or smoked and they are
always a great treat.

Bring the family and enjoy
the day on our beautiful Gulf
of Mexico. Whether you choose
five hour, six hour, or 10 hour
head-boat trips or one of the
many charter boats we have to
offer in Grand Lagoon, it will
be a very special experience.
Breathe in the fresh Gulf air, get

a little sunshine, and catch sup-
per too!
Be sure to ask about the local

restaurants that will cook your
catch for you. We call it ‘Hook
‘n Cook’ in PCB. You catch the
fish, have them cleaned at the
dockside seafood market, then
take them to be cooked at a
local eatery-they supply all the
trimmings! Yay! No messy kitch-
en for Mom!

NEW this year! Panama City
Beach Fishing Rodeo Septem-
ber 22 through October 10!
Make reservations soon on your

E
e

m——

pens!

favorite boat to be a
part of this great event.
Besides a great fall fish-
ing tournament that in-
cludes private boats as
well as charter boats and
headboats - even kayaks
and paddleboards, there
will be events at different
restaurants throughout
the Grand Lagoon area
over the 2 '/2 weeks of
the Rodeo. All details
can be found at www.pcbeach-
fishingrodeo.com.

You can also find more info
on all the great opportunities in
the Grand Lagoon area at www.
grandlagoon.com .

When planning your fish-
ing trip, remember Capt. An-
derson’s Marina... home of
three large headboats, 35 pri-
vate charter boats, and 4 dive
boats... and Shell Island/Dol-
phin Cruises.

Capt. Anderson’s Marina...
Where the fish are always biting
and the kids are always smiling,

Where the fish are always...

BITING!

And the kids are always...

SMILING!

HOST YOUR NE‘XT EVENT

at the newest, waterfront
venue in Bay County

[/DEEP SEA’
SISHING

GO EXPLORET @
o S e AT R R
E;E LL ISLAND

L ‘:‘_ CAPT. ANDERSON'S MARINA
5550 M, Lagoon Dr.
Panama City Beach, Florida, 32408

850-234-3435
CaptAndersonsMarina.com

-

"GRAND
LaCesoN

info@CaptainAndersonsEventCenter.com
CaptainAndersonsEventCenter.com
850-691-5653
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Know Your Neighbor: Christopher Gough

By MARTA ROSE-THORPE

Christopher Warren Gough
comes from a family of military
and criminal justice officers. He
is a licensed broker within Flori-
da, Washington, and California,
with 27 years of experience in
many areas of the real estate
industry  including training
and motivating countless Top
Producers. He recently joined
the Keller Williams Emerald
Coast family on 30A in Seacrest
Beach. This Renaissance Man
is a serial entrepreneur with lim-
itless energy who has launched
multiple businesses, loves en-
gaging in many passions, hob-
bies and activities, and keeps
his life full. Together, with his
lovely bride Jess and her moth-
er Toni, Christopher has lived
in Bay County for a little more
than two years. “I’ve surround-
ed myself with some of the
most brilliantly amazing people
on the planet,” he states, “and I
am honored to now call Panama
City Beach home.” I caught up
with Christopher in July to learn
a little more about his story.

A natural salesman from
as early as he can remember,

Christopher was brought up
by his mother with the Nevada
desert serving as his playground.
At seven years old, he remem-
bers helping a neighbor with
her garden. “She would pay me
with vegetables. I would stop by
houses on my way home, my lit-
tle red wagon full of vegetables,
and offer them to folks.” Mag-
ically, he says, he would come
home with money and have no
idea what to spend it on. “I
would tell my mom, ‘Let’s use
it to start our own garden.’”” By
ten years old, he loved speaking
into others, “offering ideas and
input on a better tomorrow.” It
1s this natural gift of inspiration
that Christopher has used his
whole life to motivate and edu-
cate people on finding extraor-
dinary results from ordinary sit-
uations within their lives. “Fear
not of being uncomfortable,”
he says, “because those that are
outside their comfort zone learn
their true character.” He recalls
telling his grandfather, George
Gough, while they sat amongst
a pile of chopped wood they cut
that day, “Pappa, I know you’re
sad because your chainsaw is not

— w& (- .q v
e |

working but look at it this way.
It broke for a reason; something
made it break so you and I can
talk. We can enjoy a Diet Coke,
some sun on our faces, and look
at all the work we did today! I
feel good about it, and so should
you.” His grandfather thanked
him and agreed.

At 15, Christopher began
attending  college, studying
Criminal Justice and Psycholo-
gy which he loved because his
grandfather had been an officer
in Seattle for 28 years and most
of his family had followed suit.
About a year into it he was asked
to stay after class. His instruc-

tor, a retired detective who had
walked the beat of Seattle with
his grandfather back in the 50s,
asked him to explain why such
an outgoing young man wanted
to become a cop, suggesting that
he instead would make an in-
credible businessman. Christo-
pher thought about it overnight
before answering, “OK, I'll try
it but if this isn’t for me, may
I come back?” His instructor
replied, “Not only will I count
your credits, but I’ll pay for your
entrance into the academy and
offer a personal referral.” And
with that, Christopher was guid-
ed into Business Management,
later becoming a Real Estate
Broker at the age of 21.

At nearly 19 while he was
working on his MBA, he
launched his first business, C’s
Cleaning Company, during a
course called “How to Launch
and Succeed in Your Own Busi-
ness” with the intent of students
taking the data learned in class
and applying it to real-life sce-
narios. He hired two people as
cleaners for 30% of the total of
each job, got a business license,
placed an ad, and knew that

sales were his next step. On his
first Saturday of door-to-door
knocking in a nearby neigh-
borhood, he landed eight new
accounts in under three hours.
Inside a four-month window
he grossed over $23,000 and
graduated eight months later
with honors. Hiring 20 full-time
cleaners along the way, his busi-
ness grew to 254 homes, five
stores and 12 businesses within
four years.

Christopher met his wife,
Jess, a few years ago while wan-
dering the vendor aisles at a
home show he attended in Se-
attle with a friend. “I stopped at
one bathroom remodel stand,”
he recalls, “I had this weird feel-
ing that I should be there. From
behind me I heard the most
angelic voice say, “That’s my fa-
vorite color.” I spun around and
locked eyes with one of the most
beautiful women I have ever
come face to face with.” After
a few minutes of very bad jokes
and babbling like a baby boy, he
wandered away thinking what
was that? He had taken one of
her marketing magazines, and

Continued on next page
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30Avenue Design Studio,
12805 U.S. Hwy. 98, #P201, Inlet Beach | 850.520.2390

and

9755 Hwy. 98 West, Miramar Beach | 850.419.3976
nottooshabbybymarisolgullo.com

CUSTOM FURNITURE
LINENS

- FINE ART

- GIFTS
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By JuLie McConneLL, UF/
IFAS ExTENSION Bay CouNTy

As we suffer through the Dog
Days of Summer it may not
seem intuitive to start planning
a Fall and Winter vegetable gar-
den, but now is a great time for
that task. There are a lot of veg-
etables we can grow as the sea-
sons change and many are com-
pact enough for small gardens
or containers if you don’t have
room for a large garden.

The first step for any garden-
ing project is matching Right
Plant, Right Place. In general,
vegetables need 5-6 hours of
sunlight, well-drained soil in
the pH range of 5.8-6.3, and
access to water (preferably drip

-,

PREMIUM POTTERY
AT

Let's Get Growing with Julie:

Plan Your Fall Veg

irrigation). You don’t have to
keep edible plants in a dedicat-
ed vegetable garden, you can
add them into your ornamental
beds or grow in containers — if
you meet their basic needs, the
sky’s the limit!

The second most important
tip in growing vegetables is rec-
ognizing the appropriate timing;
Vegetables are typically short-
lived plants that either thrive in
warm weather or cool weather,
so matching the correct season
is key. Luckily, we have lots of
options at this time of year in
Northwest Florida. To extend
your harvest stagger planting by
2-3 weeks throughout the plant-
ing date ranges listed below.
August — November
Collards
September — October
Lettuce
September — February
Broccoli
Cabbage
Kale
September — March
Arugula

#

AFFORDABLE PRICES

* Two miles east of Pier park.

* Copper and bronze
sculptures, statuary, garden
figures and water features.

* Large selection of
Fountains in many sizes,
finishes and styles.

Radish

Carrots
September — May
Mustards

If you are interested in
learning more about growing
cool season vegetables, join us
on September 2nd at the Bay
County Public Library, 898 W.
11th Street, Panama City, for a
Lunch & Learn “How to Grow
Vegetables in Small Spaces” at
noon. This program is offered

e Over 85,000 square
feet of unique pottery
and garden decor.

* Many styles and colors,
from statement pieces
to succulent pots.

¢ Commercial Planters
¢ Fountains and Accents

12405 Panama City Beach Pkwy
Panama City Beach, FL 32407

850-960-POTS (7687)

PC BEACH
POTS & PLANTERS

in conjunction with the Seed to
Salad Kick off Event. For more
information follow the event on
Facebook at https://th.me/e/
RHO6HeO7.

An Equal Opportunity institution,
Extension Service, University of Flor-

ida, Institute of Food and Agriculture
Sciences. Participation shall not be
denied on the basis of race, coloy re-
ligion, sex, national origin, disability,
sexual orientation, marital or family
status, or political beliefs.

CHRISTOPHER

continued from previous page

by the time he got back to his
office he’d done all the research
necessary to track down her
phone number and sent her a
text. To his surprise, minutes
later a text came back, and she
was elated that he had found her
and reached out. One year later
they were married on a beauti-
ful ship in the middle of the
Mediterranean.

When not traveling between
California, Washington State,
and Florida bi-weekly, Chris-
topher enjoys a plethora of ac-
tivities including golfing, boat-
ing, fishing, underwater diving,
skydiving, flying (he is a private
pilot), building projects, starting
new businesses, and meeting
new people. He is interested in
learning current firearms train-
ing “with his posse,” and he
trains at the gym four to five
days a week. He loves drinking
wines from around the globe
“inside the vineyards they were
grown,” and is an avid traveler.
“The most memorable places
I've traveled are the ones with
white sands, turquoise waters,
beautiful blue skies, and smiles
of the locals who hope we nev-
er leave,” he says. “But honestly,
every place I travel around the
globe is like wine in my glass,
and at that time, it’s my favor-
ite.” Christopher loves helping

raise funds at charitable events,
citing his volunteer work with
Cystic Fibrosis and children’s
hospitals as his favorite passion,
by far.

Christopher has numerous
sayings he lives by. “The Dark-
er the Dark, the Brighter the
Light” is a favorite passage. “Do
not fear failure, embrace it, and
success will be that much more
gratifying.” He also believes
in the four F’s: Be Firm, Be
Frank, Be Fair, and Be Friend-
ly. “Use this in every situation,”
he recommends. “Iron sharpens
iron--surround yourself among
the people that you most want
to emulate.” “A rising tide rais-
es all boats.” “Do not fear that
what you say is a waste of time,
because sound travels and so
does your inspiration; it will
help others if you’ve desired to
help yourself first.” “The one
who cares the least has the most
control.” This saying, he feels,
is very powerful and needs to
be used with caution, but when
used correctly, success 1s inevita-
ble. Finally, “Learn your why. It
is easy to explain the where and
the how, but to succeed in your
life, dive as deep as you can and
understand your WHY.”

I ask Christopher if he could
squeeze one extra hour into
his busy day, how would he
spend it? “Holding my lovely
wife while our puppies snuggle
among us,” is his reply.
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By Jamie C. WiLLiamsoN, PHD
This new school year is the
perfect time to refresh your
parenting style and renew your
approach to family communica-
tion.
Back-to-school means back-

to-routines for children and
their parents or caregivers.
In anticipation of this annual
change, insightful parents adjust

Type of

Families

High Conformity

Oriented

Low Conformity
Oriented

their family routines based on
their children’s age, disposition,
and learning needs. Bedtimes,
homework, extracurricular ac-
tivities, chores, screen time,
friend time, mealtimes, and
family time all get adjusted to
match a growing child’s needs.
Establishing routines and ex-
pectations helps decrease stress

A New School Year
A New Approach to Family Communication for You?

and create a smooth, predict-
able family life, which leads to
healthy child development and
parental sanity.

Families also benefit when
parents and caregivers review
the way they interact with their
children and make similar
age-appropriate  adjustments
in parental encouragement of
two-way conversation and pa-
rental expectations for confor-
mity of attitudes and values.

Conformity Orientation
denotes the degree to which
children are expected to obey
their parents without question
and express similar attitudes,
beliefs, and values. High con-
formity families express similar
attitudes, beliefs, and values and
try to avoid conflict. These fam-
ilies seem harmonious, but may

High
Conversation
Oriented

Consensual
Families

Pluralistic
Families

not be under the surface. Low
conformity family members ex-
press highly divergent attitudes,
beliefs, and values and do not
shy away from conflict. These
families seem discordant. But
may be more supportive of each
other’s differences than high
conformity family members.
Conversation  Orientation

designates the degree to which
parents and children openly
express their differing points of
view and remain supportive of
each other in the process. High
conversation families encourage
members to discuss issues and
alternative attitudes, beliefs, and
values. Low conversation fami-
lies discourage (and often sanc-
tion) voicing divergent opinions
and refrain from open discus-
sion. Instead, children are ex-
pected to think like their parents
and do as they are told, without
question.

With Conversation Orien-
tation and Conformity Orien-
tation in mind, Ascan Koerner
and Mary Ann Fitzpatrick iden-
tified four types of families:

1. Protective Families are
low in conversation and high in

Low

Conversation
Oriented

Protective
Families

Laissez-faire
Families

conformity. They avoid conflict
and emphasize the importance
of agreement among members
but engage in little communica-
tion about issues. They expect
children to obey their parents

without asking challenging
questions (except the ubiquitous
“why?”).

2. Consensual Families are

high in conversation and high in
conformity. They encourage (or
at least tolerate) open communi-
cation about issues but parents
still seek (and often expect) their
child’s agreement on important
values.

3. Pluralistic Families are
high in conversation and low
in conformity. They encourage
members to appropriately ex-
press different points of view
and openly engage in commu-
nication, while remaining sup-
portive of each other.

4 Laissez-faire TFamilies
are low in conversation and

& Community

low in conformity. They avoid
communicating with each other,
encourage privacy, and adopt a
“do what you want” approach
to conflict resolution.

Some relationship scholars
argue that none of these four
family communication patterns
are better than the others, say-
ing “what works for some fam-
ilies will not work for another
family.”

But I disagree.

My research on family con-
flict, my experience helping
families solve problems, and my

Continued on next page

Sometimes Mother Nature
can be a real mother
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Don't sweat it. We've got you
covered 24/7, 365 days a year.

AIR SOL
HEATING & COOLING “

#cac1817340

24 HOUR SERVICE
(850) 249-2999 -

www.modernairsolutions.com

ONS

i'i‘ ‘
A

LAST LOCAL BEACH CLUB#

850-235-3555 « 5121 Thomas Drive
schooners.com
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Not Your Typical She Shed
The Salt Shed and Beachy Blooms Together Bring Color to the Coast

By ABIGAIL Davis U e

We've always been told to :
‘not judge a book by it’s cover’
and The Salt Shed & Com-
pany is a perfect example of
why you must first take a look
inside. The Salt Shed, a local-
ly owned and operated home
and garden boutique, is now
partnering with Beachy Blooms
30A to offer beautiful grab-n-go
bouquets available to purchase
while stems last. The unique
opportunity to purchase fresh,
pre-made bouquets is the first of
many eclectic products that can
be found in this not-so-typical
she shed.

Owned and operated by the
Maynard family, the Salt Shed
opened in 2018 with the goal
of creating an elevated home
and garden experience. The
Maynard’s, with Jenny May-
nard as the managing partner,
take great pride in working with
other local vendors and artists
to provide a diverse inventory
of paintings, home decor, soaps,
lotions, honey, clothing, jewelry
and more! Thus, the partner-
ship with Beachy Blooms 30A
seemed second nature.

Beachy Blooms 30A, owned
and operated by Jane Denton,
is a mobile floral shop along
the Florida Panhandle serving
bloomin’ buds with a reinvent-

ed flower buying experience
where flowers are ‘handpicked
by you.” Jane’s wide variety of
stems and arrangements are the

perfect birthday surprise, gift
for a friend, or simply a way to
brighten your home.

The Salt Shed & Beachy

Beachy Blooms is now at
The Salt Shed

22601 PCB Parkway
505.606.9535

Blooms are thrilled to grow un-
der the same roof and offer you
a new opportunity to expand
your home and garden.

The next time you are in the
area, be sure to stop in at the

Salt Shed at 22601 Panama
City Beach Parkway Panama
City Beach and use the code
COMPANY 10% off your next
purchase.

NEW APPROACH

continued from previous page

university-level teaching have
convinced me that children
need to learn how to formulate
their own attitudes, beliefs, and
values and to express their opin-
ions in a civilized manner before
they become adults.

The best way for children to
develop moral reasoning and
learn to express themselves ap-
propriately and effectively is
through age-appropriate inter-
action at home.

I've numbered the Family
Types 1-2-3 in the order that
is likely to work best for most
children as they move from
preschool through high school,
with parents determining the
appropriate pace of skill devel-
opment for their child.

(I have intentionally left out
#4 Laissez-faire Families be-
cause this style seems inappro-
priate for school-age children.
The Laissez-faire approach
ignores the interdependence
of people who share a history,
space, and a life together, so it
is likely to be dysfunctional for
all-adult families, too).

Here 1s your challenge: As
part of crafting your new back-
to-school routines, review these
Family Types with your parent-
ing partner, whether you live
together or not. Think about
which combination of conver-
sation and conformity is ap-
propriate for your child’s age,
temperament, and learning
needs. Then plan time in your
new routines that encourages
the family interaction you be-
lieve is appropriate for you and
your child. If your children are
old enough, let them participate
in the decisions about how your
family will balance conversation
and conformity this school year.

You can “work it out” togeth-
er. Let me know if I can help.

Jamie C. Wailliamson, PhD, is a
FL Supreme Court Certified Famuly
Mediator and Gottman Methods Cou-
ples Counselor.  She is an owner and
partner at Amity Mediation Work-
shop, LLC, specializing in “friendly
dworce” mediation, family mediation,
and marriage revitalization sessions
Jor couples. Dr: Jamue authors the blog
“Work it Out.” You can find her on-

line at amatymediationworkshop.com.



August 2021 PCB Life www.mypcblife.com Page 13

# Community

~ . [T

ADVERTISING AGENCY

SO SIT BACK AND RELAX,
WE GOT THIS

Destin Marketing Groups very own proprietary OMAP
(Opfimum Marketing and Advertising Plan)

Designed to grow your business with your budget in
mind. Our goal is to become a valuable asset to your
business growth and as we grow yours, you'll want to
grow your plans with us. It's a results driven strategy
with all our work having a 100% satisfaction
guarantee, you won't find this with other agencies.
Some of thew services we offer:

© WEBSITE DEVELOPMENT © CONTEST WINNING

* PHONE APPS * EMAIL MARKETING

* GRAPHIC DESIGN * TEXT MARKETING

* LOGO’S » CUSTOM SIGNS

» GEO FENCING * FULL SERVICE PRINTING
* AD BUYS  LEAD GENERATION
 EVENT PLANNING * E-COMMERCE SOLUTIONS
* SEARCH ENGINE OPTIMIZATION (SEO)

* REPUTATION MANAGEMENT (REVIEWS)

e SOCIAL MEDIA MANAGEMENT (SMM)

> www.CallDMG.com  { (850) 708-9958
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Perfect climate conditions
and outdoor natural spaces in
the Florida panhandle create
opportunities for a variety of
year-round exciting outdoor ad-
ventures for locals and visitors
alike. The buzz of seasonal ex-
citement is always present in the
air of Northwest Florida.

As you embark on your next
outdoor excursion, you should
be aware that Beach Mosquito
Control District (BMCD) is do-
ing their best to protect you and
your family from potential mos-
quito-borne disease/outbreaks
by monitoring and controlling
local mosquito populations. The
Panama City Beach area has 50
species of mosquitoes and 26 of
these species have the chance
of transmitting mosquito borne
disease or parasites. 17 of these
mosquito species have more po-
tential to transmit to humans
and animals, including parasites
to small domestic pets (Dog/
Cat Heartworm). Six mosquito
species out of the 17 species are
targets of concern for Panama
City Beach, where these species
are constantly surveyed for con-
trol. Surveillance is key for any

The Buzz Is In The Air!

Integrated Pest Management
program (IPM), which BMCD
performs for controlling female
mosquitoes. Several different
trapping methods are used to
collect female mosquitoes and
are designed for targeting spe-
cific species to aid in monitor-
ing the presence or absence of
arboviruses (virus transmitted
by mosquitoes) in our commu-

nity through laboratory testing
BMCD performs every week.
Weekly serology samples are
tested by the Florida Depart-
ment of Health from three
sentinel chicken flocks which
gives BMCD the information
to react to the transmission of
certain arboviruses before they
can spread into the community
through an integrated approach

for suppressing mosquito vector
populations. Potential mosqui-
to borne diseases of primary
concern within our local area
that impact humans are: West
Nile Virus (WNV) and east-
ern equine encephalitis (EEE).
However, by continuous, vig-
ilant monitoring of mosquito
populations, we are observing
the potential of arbovirus activ-
ity that can be imported to our
local area. For example: Chi-
kungunya Virus (CHKYV), Den-
gue Virus (DENV 1, DENV 2,
DENV 3, & DENV 4) or Zika.

Mosquito transmitted disease
has been recorded for decades.
Every state, except Alaska
and Hawaii, have had record-
ed endemic WNV cases. The
late summer months are when
WNV cases tend to rise locally
with September being the peak
month in our area. The peak
month for EEE in our area is
June. But do not let your guard
down, mosquito virus activity is
possible year-round in our area
due to year-round mosquito
populations.

Arbovirus is real, do not let
one bite impact you for life. As

we prepare to enter West Nile
Virus season, please remember
to be responsible when it comes
to personal protection and al-
ways wear insect repellent when
you are outdoors. When choos-
ing a repellent, make certain it
has one of these Environmen-
tal Protection Agency (EPA)
approved active ingredients:
DEET, Picaridin, Oil of Lem-
on Eucalyptus (OLE), IR3535,
Para-menthane-diol (PMD) or
2-undecanone. Always follow
the manufacturers label direc-
tions. When preparing to travel,
do not forget to pack your re-
pellent! We do not want you to
return with an unwanted arbo-
virus souvenir.

For any of your mosquito
concerns and or questions in the
Panama City Beach area, please
contact Beach Mosquito Con-
trol District at (850) 233-5030
or www.pcbeachmosquito.org;

Have a safe and healthy re-
mainder of 2021!

)
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%

Panama City Beach, Florida
When mosquitoes won’t stay away...

Contact: Beach Mosquito Control District Today.
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By BrROOKE LOYED, PRINCIPAL
PaTrRONIS ELEMENTARY SCHOOL

As we begin the new school
year for 2021-2022, our school
is buzzing with excitement....
excitement for a new year and
excitement for what we hope to
be a “normal” year. I can hon-
estly say we are already getting
a head start due to having had
a summer full of learning while
we hosted a unique summer
school for four weeks. We had
over 200 students participate in
enriching experiences and con-
tinued learning,

With our new year comes
change which is always bitter-
sweet. On June 30th, Ellie Spiv-
ey officially retired after 23 years
of leading our school to excel-
lence. We are a blessed school
in having had two exceptional
principals (Janice Salares was
our founding principal before
Ellie). I am excited to follow
and continue the rich tradi-
tions. This will be my sixteenth
year at Patronis. I was Assistant
Principal for 15 years and both
of my girls, Tarver and Tracy,
have grown up here. Before
Patronis, I was Assistant Princi-

Patronis Proud

Team Patronis: Katie McKenzie,
Administrative Assistant
and Brooke Loyed, Principal

pal at Mosley High School and
a teacher at Bay High School.
Katie McKenzie will be Admin-
istrative Assistant and she has
worked here for seven years as
a fifth grade teacher and leader
but also has several years of ex-
perience at other schools in ESE
and as Student Services Coordi-
nator where she had a hand in
guidance, M'TSS, interventions,
assessments, ELL, 504’s and

[+

many other administrative tasks.
Her daughter Riley can be seen
around the school helping every
day and Gracie will be here be-
fore you know it. Together, we
hope to help foster an environ-
ment of energy, creativity, safety,
and academic strength.

Patronis has always had
strong  family,  community
and business support and we
couldn’t do what we do with-
out them! Our wonderful PTO
is off to a great start with plan-
ning and preparation. They
will be reaching out to parents
at Orientation and Open House
with ways to get involved. Just
recently, we were elated to re-
ceive a generous donation from
the Johnny Patronis Foundation
which will help fund one to one
Chromebooks in many class-
rooms. Patronis was founded
as a research and design school
and we want to continue grow-
ing through technology innova-
tions.

We are Patronis Proud to be-
gin this new year and this new
adventure. We 1nvite you to
reach out to us. We are always
looking for Elevate Bay Mentors

e ——

E

and Volunteers. Thank you for

% Education

proud to be an “A” elementary
school and FLDOE School of

supporting Patronis Elementary
School.... Tradition, Commu-
nity, Excellence since 1995 and

Free Library On Wheels
Awarded St. Joe Community
Foundation Grant

The Bay County Public Library Foundation, Inc. recent-
ly received a grant from St. Joe Community Foundation. This
grant will fund the purchase of additional book inventory for
“FLOW,” the Foundations’ Free Library on Wheels. This is the
second grant awarded by the St. Joe Community Foundation.
In 2019, the Library Foundation received funding from St. Joe
that made the purchase of the FLOW vehicle possible. FLOW
travels throughout Bay County offering free books to the com-
munity, especially to children.

“We are thrilled to see “FLOW?” out and about delivering
FREE BOOKS to children,” said April Wilkes, Executive Di-
rector of the St. Joe Community Foundation, “putting books in
the hands of children is one of the most important things we
can do to enhance their vocabulary and verbal skills, fuel their
imagination and open their minds to all the places they can go.”

Excellence since 2017.

The Bay County Public Library Foundation is a 501 (c)(3) non-profit
orgamization with the mussion lo promole literacy and provide cultural en-
richment that enhances the Bay County Library System and strengthens the
communaty. For more information, visit https://beplfoundation.org/.

ik .' '

“COASTAL
CARS & CARTS
850-999-7733

Family Owned &
operated

SALES, SERVICE,
& PARTS

106 Estes Place
- Panama City Beach, FL 32413

coastalcc.net
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Kwiker Liquor: Celebrity Tequila Month

By LEE MOORE, OWNER,
Kwiker LiQuor

I really don’t care how many
three-point shots you’ve made,
how many hit records you've
sold or how many movies you’ve
starred in; if your tequila isn’t as
good as your talent, then you’re
not gonna get on the shelf at

Kwiker Liquor!

With that being said, here’s
some good news. We have 12
celebrity tequilas on our shelves
that will pour and compare
to the best tequilas available.
During the month of August
2021 every Iriday, Saturday &
Sunday from 4-7 p.m., you can

sample several different celebri-
ty tequilas every day.

I know you’re going to be
amazed by the quality of the
celebrity tequilas you’ll find at
Kwiker Liquor.

I can’t wait to hear what you
say and how you rate these great
celebrity tequilas.

Kwiker Liquor is featuring
celebrity tequilas and you can

Cincoro
by Michael Jordan

Casa Noble
by Carlos Santana

Dos Primos
by Thomas Rhett

Teremana by Dwayne
“The Rock” Johnson

Villa One
by Nick Jonas

Santo Fino Blanco
by Sammy Hagar
Cabo Wabo
by Sammy Hagar

Codigo 1530
by George Straight

Casamigos
by George Clooney

De Leon
by P Diddy
Préspero
by Rita Ora

818
by Kylie Jenner

Hard to find tequilas! TRY BEFORE YOU BUY!
Sample your favorite celebrity tequila at Kwiker Liquor
every Friday, Saturday and Sunday 4-7pm

Connect with Us

23028 Panama City Beach Pkwy.
* Next to Publix °
850.234.1434

Open 7 Days a Week!

CINCORO

August Celebrity Tequila Tasting

Kwiker Liquor
Friday, Saturday & Sunday 4-7 p.m.
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ISO: PCB's Best Soup & Salad

By Jack SmiTH

While all of our featured restaurants offer a plethora of homemade soups and salads, I'd like to focus on two of my favorites, Caesar salad and she-crab soup. Most
food-historians believe the Caesar salad was invented in the 1920s by an Italian immigrant named Caesar Cardini, a restaurateur with restaurants in both Mexico and the
United States. On July 4, 1924, Cardini ran out of supplies at his restaurant, Caesar’s, in Tijuana, Mexico (where Americans flocked to avoid prohibition restrictions). Impro-
vising with what he had left on hand, the first Caesar salad was tossed (or so the story goes).

My all-time favorite soup is she-crab, a true southern delicacy. History tells us that she-crab soup was first made in Charleston, South Carolina, in the 1920s at The Rut-
ledge house. There the butler, William Deas, was asked to come up with something special for visiting President William Howard Taft. We are lucky to live in a southern town
that offers several versions. My favorite is found at...

e
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< CHRISTO'S
SPORTS & GRILL

Don't let the gas station fool ya!
We’re serving up the best food and
coldest drinks around!

2903 Thomas Drive e PCB « 850-708-1878

www.christossportshar.com




Angry Tuna
1701 S. Pier Park Drive, Suite 155, PCB | (850) 235-4632
One of Angry Tuna’s specialties is their Seafood Gumbo. This delicacy is a
delicious mix of gulf shrimp and other seafood so fresh it was probably swim-
ming only a few hours ago. Fresh garden vegetables and a homemade broth
give this dish a flair straight out of New Orleans.

[
The Shrimp Boat
1201 Beck Ave, Panama City | (850) 785-8706
shrimpboatpc.com
The Shrimp Boat Lobster & Shrimp Bisque is something you only wish you
could make at home. You can’t. This recipe is rich, creamy and jam-packed
with juicy shrimp & lobster. When you dine at The Shrimp Boat, expect the
best seafood on the Emerald Coast. This may not be Boston “but it's wicked
good.”

The Wicked Wheel
10025 Hutchison Boulevard, PCB | (850) 588-7947
thewickedwheel.com
The Wicked Wheel’s Mandarin Walnut Salad is a refreshing choice any time
of the year. Think romaine lettuce served with Mandarin oranges, walnuts, red
onions, tomatoes, bleu cheese crumbles, and cranraisins served with raspberry
walnut vinaigrette on the side. This salad is full of flavor with every bite.

] o
Christo’s Sports Bar & Grill

2903 Thomas Drive, PCB | (850) 708-1878

christossportsbarandgrill.com

Our She crab soup is a local favorite! It is homemade goodness with just a hint
of spice. We also offer other homemade soups in the cooler months. Or come
in and try a delicious salad. We have a Greek salad, tuna or chicken salad and
beet salad. If you like fruit, try our seasonal salad that varies each month with
what fruit is available for the season.

Mike’'s Cafe and Oyster Bar
17554 Front Beach Road, PCB | (850) 234-1942
. mikescafeandoysterbar.com

H% Like all things at Mike’s, the key word is traditional. This holds true for Mike’s
homemade Caesar salad, made with fresh ingredients like chopped romaine

; lettuce and parmesan cheese in a creamy Caesar dressing. When you go

to Mike’s you’re at one of the oldest restaurants on the Emerald Coast; and

when you go, tell Mayor that Jack said hi.




Schooners

5121 Gulf Drive, PCB | (850) 235-3555

schooners.com

The wedge with a view! A whole heart of romaine lettuce, bacon, blue
cheese crumbles and blue cheese dressing sets this salad apart. Try it with
our New Orleans style Seafood Gumbo!

Capt. Anderson’s Restaurant

5551 N Lagoon Drive, PCB | (850) 234-2225
captandersons.com
Try our Johnny’s Special Greek Salad. Fresh crab meat and Gulf shrimp, ice-
berg lettuce and tomato wedges with Greek ripe olives, Salonika peppers, feta
cheese and our famous Greek dressing. Crisp and refreshing!

IR
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Paparazzi Gourmet Deli
2810 Thomas Drive, PCB | (850) 588-8244
Paparazzideli.com
Paparazzi Gourmet Deli offers a choice of three soups: chicken orzo,
butternut squash bisque, and a traditional Italian wedding soup made
with pearl pasta, fresh spinach, and mini meatballs. Pair with a caesar
salad for their daily soup and salad special ($9.95), or upgrade to their
Greek or Papa salad for the perfect lunch.

Boon Docks

14854 Bay View Circle, PCB | (850) 230-0005
boondocksfl.com

Like everything at Boon Docks, the Spicy Gumbo is fantastic. Gumbo appears
to have started in Southern Louisiana about 1719 and was a combination of
several cultures: African, French and Creole. The nhame comes from a West
African word for okra, which suggests its origins may go back even further.
Whatever the history, today’s version at Boon Docks is as good as it gets.
When you go, tell Hilary that Jack says hello.

By Jack SmrtH

Last week I had to travel from
Lake Powell to Panama City to
see a client. We all say that we
love and need the tourists, how-
ever they have turned a fifteen
minute drive into an hour. Af-
ter sitting in bumper to bumper
traffic for 55 minutes I got off on
the 23rd St. exit in Panama City
only to run out of gas.

The Good Samaritan

In a rage, I walked over
a mile in 94 degree heat and
stopped in at Camping World
and purchased a gas can. I then
walked another half mile to the
gas station, purchased fuel and
began the walk back. I had hip
replacement surgery this year
and it finally said enough.

In desperation I stopped in
at a used car dealership named

“Lucky Motors” (I did not know
how aptly named it was). There
I met Arsen, who after one look

at my exhausted, sweating body,
sprang into action. He returned
me and my gas can to the car,
only to find that the battery was
now dead. Undeterred, Arsen
took me back to the shop and
picked up a battery charger,.
Only we couldn’t get to the
battery, because when dead the
computer shuts down all the
power. He then called his friend

who was a locksmith. Did I men-
tion that it was 94 degrees? He,
of course, refused any money.

If you are in need of a de-
pendable used car, or just want
to meet an honorable man, stop
in at Lucky Motors and say hi
to Arsen. I promise, you’ll feel
better about life, but maybe not
the tourists.
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By Brirrany KIRKE

Even though it may be a
few hundred feet away from
the sand, this beachy bar will
have you feeling fresh off the
boat. Tim Jacobi and Don “DJ”
Janovyak have been pelagic fish-
ermen for over 40 years and
grew up on big boats fishing
recreationally, a popular activi-
ty in this area. With their new
restaurant, they wanted to hon-
or that and celebrate the fish
caught on big rigs off Pensacola
and Gulf Shores. They opened
in late 2018, intent on emulat-
ing the vibe of paradise and
putting it all into one building
on the beach.

Curious about how they got

Fresh Catch at the Angry Tuna
ﬂr;,RY TJN

SEAFODOO COMPANY

their unusual name? Tim ex-
plains that pelagic fish “dart at
bait and jump [...] they move so
fast that it looks like they’re an-
gry.” The nature of the fish has
become a sort of groundwork
for the names of the food and
drinks they serve.

Menu Spotlights

Angry Ahi Tuna Oys-
ters — Inspired and created by
Tim’s wife, Mary Beth. She was
eating a seared tuna appetizer
and then had a dozen oysters
brought out to their table. When
she got down to the last bit of
her dishes, she combined them
and fell in love with it. They are
proud to offer the largest oys-

_Y T,
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SEAFDDD COMPANY

We’ll make your dinner, and then step on it.

At Angry Tuna, tuna isn't simply some fish you get out of a can. Instead, slices and steaks of
freshly brought-in tuna are incorporated into a variety of dishes. A Smoked Tuna Dip and
Seared Tuna BLT highlight the menu, and don't miss the Seared Tuna Nachos. Delivered.

707 S Pier Park Drive, Suite 155, PCB
(8§50) 235-4632

Located under the mighty oaks on the
Intracoastal Waterway just 5 minutes from

the beaches in West Bay, Boon Docks offers
a delicious array of fresh local and regional

seafood. Take in the history of our 1941

West Bay landmark... the old fish house, the

Buchanan home and the old bait store are

all now part of the restaurant.

14854 Bay View Cir, PCB
(850) 230-0005
www.boondocksfl.com

ter bar on the beach at 26.5 ft
long with three shucking areas
and a pellet grill that gives the
oysters a wonderful and smokey
mesquite flavor if you like them
cooked.

Cat 5 Hurricane — A drink
big enough for two, this knock-
out cocktail has five different
kinds of rum AND a floater.
If you can finish the drink, you
get a t-shirt! It was inspired by
Hurricane Michael which dev-
astated the Florida Panhandle.
The Angry Tuna was open for
only nine days before the hurri-
cane hit. Instead of letting that
get them down, they took all
the food they had and were able
to feed the community. They
cooked for all the emergency
workers and were one of the few
places that had electricity when
it happened.

Angry Punch — The Tom
Cruise cocktalil, this is the drink
you sip on when you’re out on
the boat watching dolphins
swim by. Super fruity and light,
when you think about a vaca-
tion, this is your drink.

Seared Tuna Sliders — A
house favorite, this dish comes
with fries and showcases two
seared Ahi Tuna sliders served
on top of lettuce and ginger
topped with wasabi cucumber
sauce.

Weihenstephaner - A
beer made by the monks, known
as the oldest beer in Germany.

Hook and Cook — Bring
in your fresh catch right off the
boat and they’ll cook it for you
in house, served with two sides.

If you're looking for a lively
spot to enjoy the view and ocean
air, the atmosphere inside the
Angry Tuna will feel like home
to you. They have live music
on the weekends, and you’ll be
amazed when you walk around
the restaurant. Guests are wel-
come to bring in their own pic-
tures to put alongside the mem-
ories that the walls hold.

There will be an oyster shuck-
ing contest at the end of the sea-
son on September 11, 2021. To
stay updated, check out their
Facebook page at wwwface-
book.com/angrytunaseafood.

SAVE THE DATE! Tickets on sale now!

THE MARKET SHOPS.

6TH ANNUAL

BLOODY
MARY

FESTIVAL

PHESEM:ED BY POWEREDBY
28 v, @ e
SATURDAY
OCTOBER 23,2021
NMAM-2PM

$40 IN ADVANCE
$60 AT THE DOOR

TO PURCHASE TICKETS, VISIT
THEMARKETSHOPS.COM

PROCEEDS BENEFIT ﬁ‘ﬂ"““.._..._,.‘

-u

‘5-. {
h.'f‘

TICKET INCLUDES:
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To Do in PCB

Summer Concert Series
Cancelled, Pending Events
Conditionally Denied
Permits as of Aug. 9, 2021
From THE CITY OF PANAMA
Ciry BEACH GOVERNMENT

Based on the health criteria
set by Resolution 20-114, the
City has cancelled the remain-
ing Summer Concert Series and
is conditionally denying pend-
ing special event permits.

On May 28, 2020, the Pan-
ama City Beach City Council
approved Resolution 20-114,
which set safety standards and
protocols for the approval of
special events, as it pertains to
public health and safety related
to the COVID-19 pandemic.

This resolution established
certain standards for the approv-
al of future special events, in part
based on certain health criteria
that included evidence of de-
clining or flattened COVID-19
growth in Bay County, and evi-
dence that county hospitals have
adequate Intensive Care Unit
(ICU) surge capacity.

Unfortunately, the number
of COVID-19 cases in our com-
munity continues to rise with an
average of over 200 new cases
diagnosed each day according
to the Florida Department of
Health. Many of these patients
are in ICU beds in our local
hospitals. At this time, an ade-
quate number of ICU beds does
not exist to meet the needs of
our residents and visitors should
we experience a crisis/surge of
patients.

Regretfully, this forces the
cancellation of the remainder
of the Summer Concerts Se-
ries scheduled for late summer
and the denial of pending spe-
cial event applications. This is
a conditional cancellation and
can be reversed if hospital con-
ditions and other health criteria
improve.

City officials and staff will
continue to monitor the num-
bers and revisit this issue as
needed, as we remain commit-
ted to the safety and well-being
of our residents, visitors, em-
ployees and the community as
a whole.

Summer Haze Music
Festival in Santa Rosa Beach
August 28-29, 2021

Southern Sound Music Alli-
ance is so proud to present the
inaugural Summer Haze Mu-

sic Festival on August 28 & 29,

2021! This two-day event will
feature over 15 of the area’s fa-
vorite bands, food trucks, craft
beer and art vendors. A portion
of event proceeds will benefit
the Cultural Arts Alliance and
Tood For Thought. “We love all
the music festivals and events
that come our area, but we
wanted to create an event that
focuses primarily on our local
musicians,” said Naomi Alvara-
do. Summer Haze kicks off on
Saturday, August 28, at Gulf
Place at 10:30 a.m.

Come out and enjoy a full
day of music from Shawn Har-
tung & Scott Rockwood, Luke
Langford, Tim Jackson, Chris
Alvarado, Boukou Groove and
more! Tood trucks and various
art vendors will also be featured.
Ticket options include general
admission, VIP and our Sum-
mer Haze cabanas!

The Official After Party takes
place on Sunday, August 29, at
North Beach Social starting at
11 a.m. Musicians for the day
include Mari Gleason, Will
Thompson, Electric Duck Phat
and more. After another full
day of local music, the Summer
Haze After Party closes out with
legendary New Orleans trom-
bonist Big Sam Williams!

In addition to the week-
end’s festivities, the event will
also be live streamed by XO
TV. Tickets for the live stream
can be purchased at https://
xotv.me/channels/477-sum-
mer-haze-music-festival.

Summer Haze is presented
by Southern Sound Music Alli-
ance, XO TV, and the Tip Jar
Society. For more information
on the artists, updates, ticket
sales and sponsorship opportu-
nities as well as becoming one
of our vendors, visit www.south-
ernsoundalliance.com/sum-
mer-haze-music-festival.

Pepsi Gulf Coast Jam
at Frank Brown Park
September 3-5, 2021

It’s almost Labor Day week-
end again, which means it’s time
for country music on the coast.
Join us for the seventh annual
Pepsi Gulf Coast Jam at Irank
Brown Park in Panama City
Beach, Florida! From Septem-
ber 3-3, you can enjoy the most
exciting acts in country and
southern rock music today.

In the morning, live it up at
the beach, enjoying sublimely
soft sand, crystal clear waters

and the best in outdoor recre-
ation. Spend the afternoon jam-
ming your heart out to the best
country music. Dance away the
cool nights with sounds as fresh
as a sweet Gulf breeze.

Tor six years, the Pepsi Gulf
Coast Jam has been bringing
you the freshest sounds in coun-
try music and this year is no ex-

ception.

This year’s headliners are
Chris Stapleton, Brooks &
Dunn & Old Dominion.

Tickets range in price from
$149 General Admission to
$999 Side Stage Pass.

Military service members are
eligible for a reduced general
admission ticket of $119.

Tickets are non-refundable
and provide access to the full
three days of the festival.

Early admission passes are
also available. Purchase early
admission for all three days for
$75, or on individual days for
$40 each.

Each ticket includes free ac-
cess to the Pepsi Gulf Coast Jam
Shuttle System which offers you
a ride to and from the festival
grounds. The shuttle begins at
noon and goes until all concert
attendees have left the park.
The shuttle serves seven conve-
nient locations in Panama City
Beach. This way you don’t have
to battle traffic on your way to
the festival and you can eat,
drink and jam the night away
knowing you’re covered on the
ride home.

The festival grounds will
be well-stocked with food and
drink. Worked up a thirst sing-
ing along with your favorite per-
former? Quench it with a cold
Pepsi or a frosty Bud Light. En-
joy Happy Hour from 1:30 to
4:30 p.m. and get two beverages
for the price of one.

As always, we like to show our
gratitude to service members, so
all military ticket holders will
be allowed complimentary ac-
cess to the Military Apprecia-
tion tent. Take your ease in our
lounge seating, or kick back in a
massage chair under the cooling
fans.

Don’t miss out on this chance
to enjoy an amazing festival.
Book your tickets today!

Visit  gulfcoastjam.com for
more information, updates and
ticket link.
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Studio 237 Music Lessons:
Types of Music Students

By Lisa Cyr

Every so often, I see a social
media post about a quiz to dis-
cover one’s personality, IQ) , best
diet plan, makeup, hair color
etc.... It’s fun learning about
oneself. Usually, there 1s a pro-
file name type and correspond-
ing letter abbreviation. If there
was a quiz you took to discover
your music student type, then,
the names might go like this:

The Serious Dedicated
Student (SDS) is the type to
practice 30 to 60 minutes (or
more) five days a week, pro-
gressing 2 to 3 levels in one
year. They love the classics (var-
lous genres) and are focused
on playing every note correctly
and increasing to a faster tem-
po. Their ability to read music
grows quickly since they hunger
to complete their songs with a
spirit of excellence. Expression,
accurate tempo, and emotion is
an intricate part of play which
fuels their cycle of study. SDS’s
become strong performers,
competitors, teachers, politi-
cians, doctors, and musicians.

The Sacrificial Offer-
ing Student (SOS) is secking

MUSIC

to please their parents. They
communicate their boundaries
right away by saying, “I am only
here because my 18
making me.” or “This is just a
hobby for me” or “We inherited
my great aunt’s piano, so...... 7
I usually smile and say, “Well,
let’s make the best of this sit-
uation and pick out some fun
songs.” Music appreciation is
top priority and technique is
second. The war of practice
happens at home of which the
student usually wins the prize
to not practice. We choose one
song to learn well and get ready
for recital.

The Overcoming Stu-
dent (OS) is studying music to
overcome issues such as: a learn-
ing disability, hand coordina-
tion, memory, focus, following
directions, shyness, bad school
grades, confidence, etc.... De-
pending on their practice and
consistent lesson attendance, an
OS can develop excellent mu-
sicianship. The great reward is
when their grades or function-
ing increases too!

The Recreational Stu-
dent (RS) desires to simply
have fun while learning to play.
They love the process of learn-
ing and receive great reward

and satisfaction from being able
to play new songs and to expe-
rience improvement. Not always
a recital performer but more of
a music enthusiast seeking a life
skill. A practice routine is usual-
ly three to four days a week. As
great communicators, they let
you know when things are get-
ting a little too tough or when
they want more. RS’s often be-
come excellent players who may
transform into a SDS.

The Music Appreciation
Student (MAS) is a combina-
tion of the RS and SOS. This
student refuses to practice yet
loves music. Their parents are
perfectly fine with it. So, we
have the “happy/sad” lesson.
The student totally forever en-
joys playing at the same level
without progress. Internal con-
flict happens when their desire
for a more involved song arises
and yet their ability is not devel-
oped. Once we return to their
“safety level zone,” all becomes
well. With no parental expecta-
tions, this is a stress-free relaxed
stagnant situation.

So, here we are with the typ-
ical four quadrant student type.
You are either a SDS, SOS, OS,
or RS. Plus, there are lots of Va-
riety Internal Profiles (VIP) type
combinations like the MAS. As
far as music study goes, I like to
think that we are all VIPs (very
important persons).

Studio 237 Music lessons teach-
es children and adults in Santa Rosa
Beach. Our staff of teachers are ready
to teach you piano, guitay, ukulele,
drums, electric guitay; bass, voice, vi-
olin, cello and more! Give Ray or Lisa
Cyr a call 850.231.3199, visit our
website www. Studio23 7Music.com.

Studio 237 Music School

LESSONS
850-231-3199

Band Instruments
Piano

Voice

Guitar

Violin

Cello

Bass

Drums

& More

Call Today for your appomtment
www.Studio237Music.com
237 Dawson Rd, Santa Rosa Beach, FL

Center for the Arts
Opens New Exhibits

The Panama City Center
for the Arts opened three new
exhibitions on August 6th.

On display in the main
gallery is artist Don Taylor.
Don is a native of St. Augus-
tine FL. and graduated from
St. Augustine High School,
obtained a BS and MS from
the University of Florida,
and a DVM from Auburn
University. Don came to
Panama City in 1972 to start
veterinary practice, retiring
completely in 2018.

Taylor has been involved
in art since childhood, and
after college graduation in
1964, he started oil painting,
then acrylics, then moved on
to watercolors as a hobby.

Don’s style of art gradu-
ally evolved into loving the
traditional concept of trans-
parent watercolor, and taking
that concept further in plein
air journaling using watercol-
or and pen/ink when travel-
ing around the world. Don’s
travels have provided virtu-
ally all the inspiration for his
paintings in the last 20 years.

His techniques revolve
around “the classical use of
watercolor, using only trans-
parent colors, no white paint
and no opaque colors,” said
Taylor. “This allows the
white of the paper to provide
a brilliant luminescence and
beautiful glow.” The collec-
tion for this show is a compi-
lation of work over the last 10
years and includes different
categories such as animals,
landscapes, architectural, fig-
urative, and portraits.

“We are thrilled to welcome
Don Taylor back to exhibit his
beautiful watercolors at the
Center for the Arts. Wheth-
er he’s teaching watercolor
or serving through various
boards and committees, he’s
always been a staple in our
arts community,” said Jayson
Kretzer, executive director at
the Center for the Arts.

On the first floor in the
Miller gallery, artist Jason
Miracle 1s displaying his work
full of dense and colorful im-
agery in a show titled, “Brute
Torce.”

Jason Miracle is a visual
artist living and working in
Panama City Beach, Florida.

Miracle received his BFA from
the Rocky Mountain College of
Art and Design in Denver, CO.
He has shown in galleries and
museums in Florida, California,
Colorado and China.

When asked where his work
draws inspiration from, Jason
states, “mythology, religion, sci-
ence, history and pop culture,”
as well as “fusing graphic comic
book style illustration with tradi-
tional portraiture to create dense
and colorful imagery.”

Jayson Krezter, executive di-
rector of the Bay Arts Alliance
says, “As a comic artist myself,
I've always been drawn to Ja-
son Miracle’s work. His sense of
style and control of color is ex-
cellent and I can’t wait to see his
work hanging in the Mary Ola
Miller Gallery.”

Some of his recent work ex-
plores the mythology and arche-
types of professional wrestling,
while other pieces reference folk-
tales and legends.

While visiting the Center for
the Arts, don’t forget to stop by
the cafe and gift shop where fea-
tured artist Janna Elzawahry, a
local high school student, will
have her artwork on display.

Janna Elzawahry, 17, is a lo-
cal artist who uses photography

Continued on next page
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Mural Program Brings Fresh Color to
Downtown Panama City

By Bay ArTS ALLIANCE

The Bay Arts Mural Program
1s about to complete the biggest
mural to date. It is located on the
side of Ocean Oriental Market
on 6th Street and Harrison Av-
enue and has been named “the
Welcome Wall.”

The wall features eight local
artists who are longtime fixtures
of the arts community. The art-
1sts were each assigned a section
to create art in their own unique
style, essentially creating eight
different murals on one wall.

“Weve been planning and
working on this mural for a year
now, and we are so excited that
it’s finally becoming a reality,”
said Jayson Kretzer, executive
director of Bay Arts Alliance.
“This wall 1s the perfect place
to introduce locals and visitors
alike to the amazing and diverse
group of artists we are lucky to
have here in Panama City.”

The artists who are featured
on the wall are: Heather Clem-
ents, Christon Anderson, Joyful
Enriquez, Jayson Kretzer, Paul
Brent, Olga Guy, Christence
Taylor, and Heather Parker.

“Murals are very expensive
undertakings between artist fees,

supplies, protective coatings,
and equipment,” said Jayson.
“We would not have been able
to paint this mural without the
support of the owners of Ocean
Oriental Market, the Downtown
Improvement Board, and the in-
credibly generous donation of a
boom lift by United Rentals. We
can’t thank them enough!”
“Public art 1s a priority for
downtown so it’s only natural

that the DIB supports the mu-
ral program,” said Catherine
Shores, a DIB board member
and downtown building owner.
“This program, implemented by
Bay Arts Alliance, has brought
us three so far, with many more
on the way. Seeing people enjoy
these installations is awesome!”

Bay Arts Alliance
Since 1978, Bay Arts Alliance

has served as the local arts agency
Jor Bay County. Their mission is to
support, promote, and develop the
arts as essential to the revitalization
and growth of our communily. They
provide opportunities for enrichment
through exhibitions, educational ex-
periences, and quality performances.
They are commitled to responding lo
the ever-changing needs of the com-
munity, supporting innovation, and
connecting endeavors of all arts or-

ganmizations. Bay Arts Alliance has
brought countless national touring
performances to the area and was the
primary force behind the annual Back-
stage Pass concert series at the Marina
Civic Center.

For more information, visit therr
website at www.bayarts.org For art-
ist opportunities go to https://www.
pecenterforthearts.com/artist-opportu-
nities.

CENTER FOR ARTS

continued from previous page

and paint to depict a visual tour
of her mind. With her art, she
hopes to showcase a side of the
world that most people don’t no-
tice. She enjoys taking pictures
of nature, animals, and fluid
motion.

These artists’ work will be
on display until August 28. The

Center for the Arts will be open
from 10 a.m.—5 p.m., Tuesday—
Thursday, 10 a.m. - 7 p.m. Fri-
days, and 10 a.m.—5 p.m. Satur-
days.

Panama City Center
for the Arts

Panama City Center for the Arts is
the arts center in the center of down-
town Panama City housed in the beau-
aful 1925 City Hall building Pana-

Journey Bravely

COUNSELING & COACHING

Stephenie Craig, LCSW
Therapist & Coach
918-221-9987 | stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232 | todd@journeybravely.com

B www.journeybravely.com

ma City Center for the Arts is managed
by Bay Arts Alliance. In the Center for
the Arts, Bay Arts Alliance provides
visttors and the local community with
creative enrichment through monthly art
shows and exhibitions, films, concerts,
educational art classes for all ages, and
special focus classes for Bay County
school trips. The facility and grounds
are under the ownership of the City of
Panama City.

MEDICAL MARIJUANA

LIEE

FLORIDA MEDICAL MARIJUANA PHYSICIAN
CONSULTATION ¢+ CERTIFICATION
850-213-1215

OFFICES IN PENSACOLA, SANTA ROSA BEACH ¢4 PANAMA CiTy | THEKAYALIFE.COM

NEED TO PUT YOUR BUSINESS ONLINE?

Beautiful,
User-Friendly
Websites at
Affordable
Rates
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DESIGNWORKS

GRAPHIC DESIGN STUDIO

850.376.6255 | kim.designworks@gmail.com | kimatdesignworks.myportfolio.com

Websites
Social Media Graphics
Email Marketing
Logos & Branding
Advertising
Print Design
Promotional Items




Page 24

PCB Life www.mypcblife.com

August 2021

# Wellness

The most basic definition of
menopause is 12 months with
no period. There is no mystery
here. All women will eventually

What Menopausal Women Don’t Know

experience menopause and most
see menopause as an event you
must go through and once the
hot flashes or other symptoms
end it’s over. Unfortunately, this
part is wrong:

Well known symptoms such
as hot flashes, vaginal dryness
or moodiness are experienced
by most women and they come
to expect these during the
peri-menopausal time when the
body is transitioning to meno-
pause.

The thought that menopause
ends when these symptoms end
is unfortunate, because in real-
ity this is just the beginning of
menopause. The truth is once
menopause starts it never ends.
Menopause signifies the ovaries
going into retirement and once
they stop working they never
restart. Just because hot flashes
stop does not mean you are in
the clear and, in fact, this is when
things get considerably worse.

The ovaries’ job is to pro-

The key to quality senior care

Is asking the right questions.

Senior Helpers of Panama City provides personalized in-home care for seniors as
an alternative to assisted living facilities or nursing homes. We provide non-medical
help with the activities of daily living, tasks including meal preparation, light house-
keeping, errands and companionship.

Our initial in-home care assessment...

The first step in the process is a complimentary, initial in-home care assessment
with a Senior Helpers consultant. This assessment can help you understand the
true needs of your loved one, and your options. Together we can discuss their
needs, our senior care services and determine what’s best for your entire family.

SENIOR

N
Helpers

Care and comfort at o moment’s notice.,
850-270-4064 e 1038 Jenks Ave., Panama City

seniorhelpers.com/fl/panama-city
FLORIDA LICENSE #299994598

Restoration Center

Look Healthy, Feel

Alive

Now offering

Weight Loss
Treatment!

q |
DESTIN .

WP CEATH AT A R e w

Three Years In A Row!

-

Dr. Richard Chern, MD

Remember

feeling young?

Feel it AGAIN!

thehormonerestorationcenter.com

duce estrogen and testosterone!
When this production ceases,
you lose both of these hormones
as well as protection they pro-
vide against numerous diseases.
During menopause, the body be-
gins its slow decline into old age.
Both estrogen and testosterone
protect against heart attack, can-
cer, strokes, osteoporosis, Alzhei-
mer’s and so much more. Breast
cancer, stroke, and heart attacks
happen to be the top three kill-
ers of menopausal women, and
the reason is because of the
lack of testosterone and estro-
gen. We previously discussed the
recent study showing that tes-
tosterone pellets in women de-
crease the risk of breast cancer
in post-menopausal women by
more than 50%!

In our clinic, the majority
of post-menopausal women we
see have a common complaint.
They cannot stay asleep all night
and routinely wake up much
earlier than they want and then
can’t get back to sleep. This is
from a lack of estrogen and ac-
tually happens to men as they
lose their estrogen. Yes, men
have estrogen! Estrogen plays a
major role in maintaining sleep.
No estrogen = No sleep. And no

sleep 1is associated with all sorts
of problems such as anxiety, de-
pression, increased risk of can-
cer, Alzheimer’s and more. Hair
starts thinning, skin gets thinner,
fatigue happens faster, memory
starts failing. These changes all
occur because of a lack of hor-
mones.

Did you know that testos-
terone is the most prominent
hormone in the female body
throughout their entire life?
Testosterone plays a major role
in the prevention of disease, it
improves mood and can reverse
osteoporosis.

Dr. Richard Chern, M.D. has
been providing BioTE bio-iden-
tical hormone therapy longer
than any other physician in
the region. He trains providers
throughout the U.S. on hormone
therapy for men and women. He
1s a key opinion leader for BioTE
and has participated in studies
on the efficacy of both testoster-
one and estrogen in the preven-
tion of disease.

Dr. Richard Chern, M.D. and Sue
Griffin, APRN are currently accepting
new patients. Please call 850-837-
1271 for an appointment.

Lauren Moon to Chair Emerald
Coast Walk to End Alzheimer’s

Lauren
Moon, clos-
ing assistant
at Setco Ser-

vices LLC,
has  joined
the  Alzhei-
mer’s  Asso-

ciation as the
2021 Walk to End Alzheimer’s
event chair for the Emerald
Coast. The event is scheduled
for Nov. 13.

“When my grandmother,
Ivie, was diagnosed with Alz-
heimer’s in the early 2000s, my
family became involved with the
Association and created a Walk
to End Alzheimer’s team in her
honor,” Moon said. “This tradi-
tion continued for several years
and greatly influenced my deci-
sion to join the Walk Planning
Committee when I relocated as
an adult to the Emerald Coast.
It has been my privilege to help
carry on a tradition that meant
so much to my family and to

walk in memory of my grand-
mother and all those who have
been impacted by Alzheimer’s
disease.”

The Alzheimer’s Association
Walk to End Alzheimer’s is the
world’s largest event to raise
awareness and funds for Alzhei-
mer’s care, support and research
programs. On Walk day, partic-
ipants honor those affected by
Alzheimer’s with the poignant
Promise Garden ceremony — a
mission-focused experience that
signifies their solidarity in the
fight against the disease. The
different colors of the Promise
Garden flowers represent par-
ticipants’ personal connections
to Alzheimer’s and their reasons
for walking,

While the Alzheimer’s Asso-
ciation 1s moving forward with
hosting the Emerald Coast Walk
in person, Walk Director Tina
Henson noted that the health

Continued on next page



August 2021

PCB Life www.mypcblife.com

Page 25

# Wellness

Your Balance System: How Your Ears Play a Role

By StARKEY HEARING AIDS
Diagnose your dizziness
While most people simply
say, “I feel dizzy” when describ-
ing their symptoms, it’s import-
ant for your doctor to know
which type of dizziness you feel.
Take balance issues seriously.
Often taken for granted, good
balance is necessary to perform
daily activities. But our balance
system is complex and delicate,
and many things can contribute
to loss of equilibrium or dizzi-
ness. While balance problems
can occur at any age, for people
65 and older balance related
falls account for more than half
of accidental deaths, and more
than 300,000 hip fractures a

year according to National In-
stitutes of Health. Balance is-
sues at any age should prompt a
visit to a healthcare professional
who can properly diagnose and
treat the problem.
Light-headedness is the feel-
ing that you are about to faint
or pass out. Although you may
feel dizzy, you do not feel as
though you or your surround-
ings are moving, and it’s usually
not caused by a serious problem.
Vertigo is the feeling that
you or your surroundings are
moving when there is no actual
movement taking place. Vertigo
is typically a symptom of a more
serious, underlying condition.

Vestibular Organs
Balance 101

Two tiny sensory organs near
the cochlea in the inner ear,
called vestibular organs, are key
to maintaining balance. Each
is filled with fluid (called endo-
lymph) that moves when your
head moves placing pressure on
tiny hairs in your inner ear.

When the body changes po-
sition, the tiny hairs send signals
to the brain which are combined
with information from the eyes,
nerves and muscles. Using all
this information, the brain helps
you keep your balance.
Common Equilibrium
Disorders

Berign  paroxysmal  positional

vertigo (BPPV). The most com-
mon disorder of the inner ear’s
vestibular system, BPPV causes
brief but intense episodes of
vertigo when you change the po-
sition of your head, such as sit-
ting up in bed. Causes of BPPV
vary, from migraines and viruses
to drug reactions, but treatment
1s available.

Méniere’s  disease.  This in-
ner-ear disorder can cause un-
predictable episodes of vertigo,
sometimes severe, and can lead
to hearing loss. Ménicre’s is a
chronic condition, but treatment
can relieve symptoms. The exact
cause is unknown, but symptoms
appear to result from abnormal
amounts of endolymph fluid.

Why your balance
might be off

Balance issues arise when
something interrupts this coor-
dinated process. Aging can re-
sult in the natural loss of endo-
lymph fluid and cause the small
hairs in the inner ear to become
less sensitive. Infections, head
trauma and certain illnesses can
also cause balance disorders and
dizziness. For more information
about hearing and balance, talk
to your hearing healthcare pro-
fessional.

LAUREN MOON

continued from previous page

and safety of participants, staff
and volunteers remain the or-
ganization’s top priorities as
decisions are made about event
details.

“Although we are looking
forward to gathering in per-
son this fall, we want to ensure
that all those who wish to show

their support are able to do so
in a way that is comfortable for
them,” Henson said. “That’s
why, like last year, we’re offering
options to participate in Walk
online and in local neighbor-
hoods as well.”

According to the Alzheimer’s
Association, more than 6 mil-
lion Americans are living with
Alzheimer’s disease — a leading
cause of death in the United

States. Additionally, more than
11 million family members and
friends provide care to people
living with Alzheimer’s and oth-
er dementias.

To register and receive the
latest updates on this year’s
Walk to End Alzheimer’s, visit
alz.org/walk.

Alzheimer’s Association
Walk to End Alzheimer’s®

The Alzheimer’s Association Walk

to End Alzheimer’s is the world’s larg-
est event to raise awareness and funds
Jor Alzheimer’s care, support and re-
search. Since 1989, the Alzheimer’s
Assoctation  mobilized millions of
Americans in the Alzheimer’s Asso-
ciation Memory Walk®; now the
Alzheimer’s Association is continuing
to lead the way with Walk to End
Alzheimer’s. Together, we can end
Alzheimers.

Alzheimer’s Association®

The Alzheimer’s Association is a
worldwide voluntary health organi-
zation dedicated to Alzheimer’s care,
support and research. Its mission is to
lead the way to end Alzheimer’s and
all other dementia — by accelerating
global research, driving risk reduction
and early detection, and maximizing
quality care and support. Visit alz.org
or call 800.272.3900.

Do you hear
what | hear?

Probably not, but we can help
you hear much better.

Change your perception,

change your life.

Most people don’t know what to expect from hearing aids. Misperceptions and
secondhand experience with bulky, whistling, old-fashioned analog devices continue to
influence the way people think about hearing aids.

Hearing aids have changed dramatically from a generation ago — from outward

Schedule Your FREE Hearing Screening Today!

appearance to internal technology — making them vastly more appealling and effective.

<
All Clear \

HEARING CENTERS |

A Division of Hear Again America

Miramar Beach
42 Business Centre Dr., #304

Panama City Beach
3133 Thomas Dr.

850.634.0230
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By Sean DieTrICH

Today at the store I watched
a young guy hold the door open
for a mother of three. He trotted
ahead and threw open the door
with a grand flourish as if to say,

Food with a Digtinet Southern Accent

Our family opened Thomas’ Donuts on the west end of Panama City Beach in 1971
and we have been serving old friends and making new ones ever since.

FRIENDLY SERVICE ¢ QUALITY FOOD
17554 Front Beach Rd., PCB | (850) 234-1942 | mikescafeandoysterbar.com

“After you, mademoiselle.”

The woman stopped cold in
her steps.

She had a baby on her hip,
a toddler holding her hand, and
her oldest child was bringing
up the rear, finger shoved in his
nose. The woman was young,
her clothes had food stains on
them, and she looked like she
hadn’t slept since the last papal
installation.

“Thanks,” she said. And her
face was bright red.

What I want to know is why.

Why did this young man per-
form this small act of goodwill?
After all, I'm sure the kid has a
chaotic life just like the rest of
us. I'm sure he was in a hurry.

People

He had important stuff
going on, places to be,
people to text. So why did
he take 12 seconds out of
his day to help a stranger?

Furthermore, = what
purpose did this nicety
really accomplish within
the grand schematic of
existence?

Let’s be honest here.
Did this woman need
help opening a door? Not really.
We are talking about a woman
with perfectly functional oppos-
able thumbs. She had plenty of
options when it came to open-
ing a door for herself.

She could have (a) set her kid
down and simply opened the
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door. Or she could have (b) told
the oldest kid to quit digging for
nasal gold and open the door.
And of course there’s always (c)
using her foot.

The hack journalist in me
was curlous, so I approached the
kid and asked why he opened
the door.

His first reaction was embar-
rassment. Then he added, “Aw,
it was really nothing, man.”

Nothing.

Astounding. Because it didn’t
look like nothing. If this act was
indeed nothing, then why did
it make me feel good all over?
Why did I come home and write
several paragraphs about a kid
I'll likely never meet again? I’ll
tell you why: to meet my daily
word count.

But also because being nice is
not nothing. Kindness, by defi-
nition, is the exact opposite of
“nothing.”

Yesterday, I went to get my
haircut. Before my appoint-
ment I sat in the waiting room,
reading a 17-year-old dry-rotted
copy of “Woman’s World.”

Meantime, I watched a hair
stylist cut an old man’s hair
making conversation, and just
generally being cheerful. The
man spoke with labored speech,
and half his face was paralyzed.
I'was thinking maybe he’d had a
recent stroke.

When the haircut was fin-
ished, the stylist removed his
cape and told the man the hair-
cut was free.

The old man couldn’t believe
it. He did what most decent guys
would’ve done and removed $20
from his pocket.

The stylist said, “No. Please.
I don’t want your money.”

He insisted; she refused.
They did this little dance for
several minutes until the man
finally gave up and thanked her,
then turned to leave. But before
he exited, do you know what he
did?

He gave the money to a wom-
an seated in the waiting area.

The old man handed
the lady cash and said
with  strained  speech,
“Your haircut is on me
today, ma’am.”

The woman appeared
moved by his generosi-
ty. She thanked him and
didn’t even bother ex-
plaining that no proce-
dure involving women’s
hair ever costs less than,
at minimum, $250.

But that’s not the point.
What I'm getting at is: why?
Why all this goodwill toward
men? What's it all about?

And the reason I ask is be-
cause all these charitable peo-
ple you encounter aren’t just
random folks. These are your

neighbors.  Your coworkers.
Your family. You are one of
these people.

Tor the past several weeks my
mother-in-law has been lying in
her sickbed under hospice care.
Nurses are constantly checking
her stats, administering meds,
and telling us to prepare our-
selves for death. We have spent
these last days holed up in a
house just waiting.

At times it’s been exhausting
Sometimes it’s been tough just
remembering to eat regularly,
let alone to keep writing medi-
ocre columns.

But that’s where you stepped
in. Over the past weeks you have
flooded my family with emails,
texts, messages, greeting cards,
letters, care packages, anony-
mous pizza deliveries, bouquets,
grocery drop-offs, and acts of
kindness.

And all this kindness, to be
perfectly honest, sometimes
makes me feel sort of ashamed.
Because sometimes I forget how
good people are.

Sometimes it’s too easy to no-
tice only the bad in this world.
Sometimes it’s just simpler to
focus on sadness. Sometimes it’s
more convenient to see unfair-
ness, injustice, and all the de-
praved souls who commit sense-
less acts of daytime television.

Sometimes I begin to have
my doubts about our species.
Sometimes I lose my way.

But then you come along
Smiling. Holding open the door.
No, you might not be changing
the entire world. But if you ask
me, you are showing the world
how such a thing can so easily
be done.

So don’t tell me it’s nothing.
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A Pastor's Ponderings: Summer Refreshment for the Soul

By PasTOR JEFF WADE, THE
Rock or Panama Crty BEacH
As I write this today, it’s the
first of August and it’s hot on
the beach. It’s been kind of hot
these past few days. It’s been
the kind of heat that makes you
want to stay inside and do as lit-
tle as possible. Ior some reason,
my family and I actually put
family and church activities on
the calendar this week. Not just

that, but we planned these activ-
ities to be outdoors of all plac-
es. Now that they are here, I'm
wondering what in the world I
was thinking!! From everything
to camps for kids to community
service days, most of what a lot
of us have been doing has been
outdoors in the heat.

While I do appreciate all this
abundant PCB “funshine” as I
like to call it, the heat takes a
huge toll on the human body.
Not only am I a Pastor, but I
also enjoy running. If you saw
me doing it you would call it
jogging, but in my own head, I
like to think I am actually run-
ning. What I have experienced
is that the speed and distances
that I was covering back during
the fall, winter, and early spring
have been drastically reduced
during these dog days of sum-

mer. The heat just seems to suck
the life out of a human body.
No matter the activity, if you
stay out in the heat too long
your body just simply becomes
tired.

Spiritually, the same thing
happens quite frequently. It’s

not the sun that does it, but in-
stead life has a way of throwing
things at us that make us weary
and lessens the quality of the
abundant life that Jesus came
to give. In our spiritual seasons,
there are simply things that
cause us to tire faster, lose pa-
tience quickly, and give up more
easily. I suppose if we were to
try and list the things that cause
this, the list would be endless,
but a few things come to mind
that you may be experiencing.
Bad relationships, resentment,
people who gossip, division,
traffic, Coronavirus, politics...
you name it, in its right season,
these things, just like the hot
summer sun, sucks life out ev-
eryone, even the most seasoned
believer. I can’t change the tem-
perature, and I can’t change
traffic, nor can I change many

of these circumstances. And in
my recognizing that, I become
overwhelmingly thankful that I
have the Word of God to lean
on as well as a personal relation-
ship with Jesus. All of us have
access to this through the way
of salvation.

Jeremiah 31:25 says, “I will
refresh the weary and satisfy the
faint.”

This is one of many vers-
es that I lean on during times
of exhaustion both physical-
ly and spiritually. God is both
the maker of the sun as well as
the one who gives and refreshes
us in our time of need. If you
find yourself tired and weary
because of life, there is a savior
that we can lean on. He wants to
save your soul and refresh and
renew your life. Just ask him. His
name is Jesus.

Book Review: Unbroken By Laura Hlllenbrand

REVIEW BY JACK SMITH

Every Summer I like to go
to my home library and reread
some of my favorites. Any pub-
lication by Laura Hillenbrand
1s among those “must be read
again.” I first discovered her by
reading “Seabiscuit,” the sto-

ry of the American depression
and a small horse that helped
the people survive that era. I did

not think she could ever equal
that work of art until I read
“Unbroken,” the story of Lou-
1s Zamperini, a former juvenile
delinquent turned Olympic ath-
lete turned prisoner of war. In
this book, Hillenbrand breaks
the unwritten code for Amer-
ican authors to downplay the
atrocities of the Japanese during
World War Two. Think of the
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Bataan Death March and the
brutal treatment of prisoners of
war etc. Modern authors tend to
write about the unforgivable sin
of unleashing the atomic bomb,
which saved millions of Amer-
ican lives, without including
these other details for context.
The book shows us the under-
belly of war through the eyes of
Louis Zamperini and his bomb-
er crew who were shot down
and suffered unspeakable tor-
tures as POWs. The real story is
man’s ability to survive the un-
thinkable. After the war, Louis
returns a vengeful, broken man
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who turns to alcohol, abuses his
family and exhibits all the symp-
toms of what we now know to be
PTSD. It’s also the story of men,

like my father, who were able
to put aside the horrors of the
war and help build a new coun-
try. Zamperini’s wife, Cynthia,
goes to hear a young evangelist
preacher who she believes can
finally help Louis. Threatening
divorce she makes Louis attend
a tent revival meeting and hear
the preacher. After leaving the
meeting Louis returned home
a changed man who spends
the rest of his life teaching the
“act of forgiveness” all over the
world. As a historical note, the
young preacher’s name was Bil-
ly Graham.
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Serenity Retreats:

By MAGGIE LITTLE

It we thought we had con-
trol over our lives, the pandemic
of 2020 has taught us to think
again. The question is no lon-
ger, “Am I in control or not?”
Rather it is, “How do I respond
in a situation beyond my con-
trol?” Reinhold Niebuhr’s Se-
renity Prayer offers an oft-quot-
ed solution:

“God grant me the serenity

to accept the things I cannot change;
courage to change the things I can;
and wisdom to know the difference.”

Mallory Fields, owner of
the new business, Serenity Re-
treats, had already been deeply
impacted by this prayer long
before the pandemic. Finding
herself immersed in a painful
family situation, Mallory cou-
rageously sought the means to
come to terms with her circum-
stances. Rather than lashing out
in anger, she chose to fall back
on her faith. Instead of wallow-
ing in self-pity, she sought help
from counselors at an intensive
Christian retreat in Colorado. It
was there that she encountered
The Serenity Prayer.

CHOONERS

LAST LOCAL BEACH CLUB

B50-235-3555 - 5121 Thomas Drive, Panama City Beach, FL
schooners.com

The Serenity Prayer along
with her own, “Lord, can there
be a beautiful purpose for my
pain?”, inspired her to launch
this new endeavor. Her focus?
She wants to extend help to oth-
er women struggling with the
grief, betrayal, or tasked with
caring for a sick child, spouse
or parent. “So much of grief
1s private in nature, I wanted to
create a retreat, more dynamic
than the one I attended in Col-
orado, where women can come
alongside others in their pain

to participate in a whole-body
approach to healing,” Mallory
said. “I had a dream for women
to come together for a healing
experience that would engage
the mind, body, and soul.”

The three-day, all-inclusive
Serenity Retreats are based on
four basic pillars. First, the re-

a Respite for Mind, Body, and Soul

treat is set in a beautiful beach
home in Grayton Beach, Flor-

ida. The beach landscape,
along with an intimate setting
with other women and a per-
sonal in-home chef on hand
to prepare fresh, healthy, and
delicious meals are just part of
the Serenity retreat package. “I
want these women to feel pam-
pered and cared for. I want to
show them that God cares for
them in their suffering, that he
loves to give great gifts, and that
his steadfast love never ceases,”
Mallory explains.

Emerald Coast Hospice Presents
the 11th Annual Women'’s
Work-Life Symposium

The Panama City Beach Chamber
of Commerce is proud to host the 11th ¥ i
Annual Women’s Work-Life Symposium I,r'
presented by Emerald Coast Hospice.
The date 1s set for Friday, September 24,
at FSU Panama City’s Holley Academic
Center and will take place from 7:30 a.m.
—3:30 p.m., with a cocktail hour to follow.

At this leading women’s event on the
Emerald Coast, over 300 women will have the opportunity to
come together for a full day of networking, professional de-
velopment, and personal growth opportunities. The day will
feature two influential speakers, Pam Tebow and Kay Frances,
that will both address topics beneficial to help women main-
tain a healthy work-life balance. Attendees will be able to select
from six breakout workshops of their choice.

Attendees will also enjoy a delicious networking breakfast
catered by Cahall’s Deli, a coffee bar, mimosas, as well as lunch
catered by Beau’s. An exhibitor showcase where attendees will
have the opportunity to shop at a variety of unique booths will
be featured during the event breaks and continue throughout
the event. The day-long event will conclude with an unwind-
ing social hour on the water-front terrace with cocktails and
desserts.

Each woman will receive the much-anticipated Women’s
Symposium swag bag filled with premium items and a Sym-
posium Journal with information on all speakers, the event,
sponsors, and exhibitors. Door prizes and giveaways will also
be presented throughout the day.

Register today and treat yourself to an experience that will
leave you feeling empowered, encouraged, and ready to take
on the world! Please go to www.pcbeach.org/women for more
information and to register.
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Second, the retreat features
fifteen hours of group inten-
sives led by qualified and skilled
counselors. Mallory believes
there can be significant healing
in a group setting. “One can
see that their own struggles are

often shared by others. This
shared experience can lead
to understanding, hope, and

change. Immersing themselves
in group therapy intensives will
give attendees needed tools that
they can take home and imple-
ment in their daily lives,” says
Mallory.

Third, several wellness activ-
ities such as biking along scenic
30A, paddle boarding on the
area’s emerald waters, and hik-
ing in beautiful Grayton Beach
State Park will be encouraged as
a means to reduce stress. Mal-
lory’s hope is that when women
find fun and relaxation through
these retreat activities, they will
feel mspired to implement daily
movement when they return to
their homes.

Last, but not least, the re-
treats are centered on a biblical
curriculum. Mallory believes if
retreat attendees want their lives
to change, they must engage
with Scripture. She says in this
biblical approach to healing,
women are taught to cry out to
God in their pain and trust that
he will hear them.

Mallory emphasizes that at-
tending a Serenity Retreat will
require attendees to accept that
they need help. “It will take
courage to move forward with
healing,” Mallory explains, but
she attests that those who attend
will receive help in the process.
To book a retreat for yourself or
someone else please visit www.
serenity-retreats.com.

For those who wish to receive
individual one-on-one counsel-
ing with a licensed therapist, an
individual retreat option is also
available. Both group and indi-
vidual retreats will begin in Oc-
tober-November of 2021.
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Thinking Outside the ”Big Box Store”

By Kim BrAZELL, MARKETING
DirecTOR, FLOORING DEPOT
or Panama Crry

When you think about buy-
ing new floors for your home,
what’s your first thought”? Do
you think about what type of
flooring you want - hardwood or
luxury vinyl plank (LVP), carpet
or tile? Or are you looking for
the best deal? Do you think the
only options for buying flooring
are the big box stores because
they must have the biggest se-
lection? Right? Wrong. It’s time
to start thinking outside the “big
box” and look to your local re-
tailer. You might be surprised
just how much you get when
you step outside the box.

Selection, Selection,
Selection

Flooring Depot of Pana-
ma City, a locally owned and
operated retailer with the larg-
est selection of flooring in Bay
County, offers a number of top
national brands including Mo-
hawk, MSI, Florida Tile, Kara-

stan, Armstrong, Engineered
Floors, Southwind, Marquis
and many others. The store

is full of options, not just one
small section, delegated to the
back of a “big box.” Whether
you are looking for hardwood,
luxury vinyl flooring or carpet,
the color options and brands are
numerous. Flooring Depot even
allows you to take home a sam-
ple so that you can see the color
and style in your space before
you order. Just check out the
sample and bring it back when
you are done.

Budget and Price

When you begin to look for
floors make sure you know two
things - approximately how
much you are going to need and
your budget. Don’t worry about
getting your measurements ex-
actly right. A member of our
installation team will do more
precise measurements once you
select your product. But for the
purpose of buying, knowing
how much you need allows you
to look at options that keep you
in your desired budget.

Don’t be shy about sharing
your budget with your salesper-
son. They can best help you if
they know exactly what you are

looking to do and how much
you want to spend. Not only is
our selection second to none,
but our prices are competitive.
We will meet or beat most box
store quotes. Working one-on-
one with a salesperson in a lo-
cally owned and operated busi-
ness means there is flexibility
in pricing to stay within your
budget.

Knowledge and
Customer Service

Purchasing flooring is a long-
term investment. So, you want
to choose a retailer that is both
knowledgeable about the prod-
ucts they carry, but also pro-
vides prompt and expert cus-
tomer service. Our professional
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sales staff is highly trained and
only sells flooring. They aren’t
stretched department to depart-
ment. They are experts and can
help you get the absolute best
product for your money.

In-Store Financing

Do you think only big box
stores offer in-store financing?
Flooring Depot of Panama City
offers a Direct to Device financ-
ing program through Synchro-
ny Bank. If you are interested
in pursuing this option, we will
send you a code directly to your
tablet or phone where you will
apply for in-store credit. We
don’t see your information, only
Synchrony does. They work to
approve your application quick-

ly so that you can immediately
begin shopping using your ap-
proval to purchase the product
you want.

Installation

Are you a DIYer that’s com-
fortable installing a floor or are
you one that wouldn’t know a
level if it smacked you in the
hand? Tons of customers fall
into both categories. If you’re a
DIYer, our sister store, Coastal
Flooring Supplies, (located right
next door to Flooring Depot)
has all the items you need. The
sales staff there can guide you
in selecting the best supplies for
your project.

If you’d rather have our ex-
perts do the heavy lifting, then
we’ll schedule your installation
once your products arrive. All
you need to do is open your
home, and we’ll take care of
the rest. Our installations come
with a one-year guarantee.

No matter your flooring
needs, we have you covered!
Come see us at 1310 W. 15th
Street, Panama City, FL or give
us a call at (850) 785-2216.

SHOP & SAVE SALE

12 x 24 Tiles Starting at $.69 sq ft
Wood Plank Tiles Starting at $.89 sq ft
Carpet Remnants $.59 sq fit
Vinyl Plank Starting at $1.49 sq ft
Mosiacs Starting at $2.99 per piece

There's No Better Time to Upgrade Your Home!

Flgdring Depot

OF PANAMA CITY

1310 W. 13th Street | Panama City, FL 32401
850.785.2216 | flooringdepotofpanama.com
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Design and Culture: Modern Storage Solutions

Are you shopping for cabi-
netry? There is a checklist you
are going to want to have when
you’re ready to build or remodel
your kitchen and baths. First and
foremost, it’s always a good idea
to get a kitchen designer at the
beginning of your project wheth-
er you're building a new home or
rebuilding to ensure your dream
results. Wood type, color or stain
and door style are next on the
list and then comes functionality
and organization for our busy
modern lives. New and exciting
modern storage solutions are be-
ing created every day.

There are so many options to
organize and create not only a
beautiful but a functional space.
Standard cabinetry will usually
come with shelving and unless
requested, lower cabinets will
not have full depth shelves. Roll
out shelves are our favorite ac-
cessory for storage in lower base
cabinetry and pantries. I know
most of us have found items in
the back of our lower cabinets
or pantries that we forgot we
had or maybe expired, lol. Roll
out shelves come in all different
sizes and variations for organiz-
ing food items, pots and pans,
Tupperware, etc. and they will
change your life. No more lost
items in the back of those base
cabinets! That is why it is one
of our favorite storage solutions.
Deep drawers are another great
functional option to add to your
base cabinetry. Partitions, shal-
low roll out shelves, peg boards,
and two tier cutlery trays can be
added to deep drawers to add
functionality and improve orga-
nization.

Now if any of you are like
me, spices are one thing I need
organized in my next kitchen.

My husband loves to cook, and
we have an astronomical col-
lection of spices. I can’t wait to
remodel and add some spice or-
ganization. There are different
options depending on the lay-
out of your kitchen and where
you would like your spices to be.
Vertical pull out spice racks are
a good option. These can flank
your range with one on each
side, either in the base cabinet or
you can flank your range hood
in the upper cabinets. Another

RANITTEPENS

‘WEWILL, WEWILL, ROCK YOU
COUNTERTOPS - CABINETS - FLOORING
850-236-6363

Ly
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option is a cabinet with a door
rack. The shelving is shallower,
and racks are added to the door
for options to organize. If your
kitchen has a corner cabinet,
turntables create functionality
for those hard-to-reach areas.

Don’t forget about your vani-
ties when thinking about storage.
One of our favorite storage cab-
inets is a vanity grooming rack.
Roll out trays are another option
for bath vanities.

I've only touched on a few
of the modern storage solutions
available, so for more ideas visit
www.durasupreme.com/storage
and  wwwhardwareresources.
com to view options and inspira-
tion for your new kitchen avail-
able at Granite Plus. Or, you
can stop by or give us a call and
we will come to you and discuss
your new kitchen and baths.

August 2021
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What began as a niche proj-
ect building custom greenhous-
es and barns on a midwestern
vineyard has since blossomed
into a custom framing company
that emphasizes craftsmanship.
As the construction industry
has evolved to focus on prefab-
ricated processes, the art, mys-
tery, and love of the carpenter’s
craft was seemingly lost along
the way; although perhaps not
forever. In 2018, Framer Jacks,
a family-owned company, was
officially named and began
breathing life into the local
building industry.

While there are many oth-
er companies that offer similar
services, few have been able
to capture the art of the build
like the team at Framer Jacks.
Consequently, Framer Jacks
has emerged as one of the lead-

Know Your Pro: Framer Jacks

ing framing and siding teams
throughout Pensacola, Des-
tin, Scenic Highway 30A and
extending into Panama City
Beach. With the vision and skill
to bring dreams into reality, no
project is too big or too small for
the Framer Jacks team.

As we all know, our strip of
the Emerald Coast is explod-
ing with construction right now.
With housing prices continually

rising, the need to maximize liv-
ing spaces for added value has
become a priority to homeown-
ers, while builders struggle to
keep up with demand for new
homes. The desire to create
something unique and beyond
even the highest of expectations
is what fuels the team at Fram-
er Jacks. This company insists
on combining only the best of
modern structural building sci-
ences while preserving the deco-
rative carpentry craft of old.
Framer Jacks is a group of
energetic professionals special-
1zing in new residential framing,
custom additions, timber struc-
tures, outdoor living spaces,
modern Hardie siding, coastal
wood siding, and decorative
exterior trim. However, the
growth of this company won’t
stop there. Having recently bro-

VISITMYPCBLIFE.COM
TO READ OUR LATEST ISSUE

ken ground on their own facility,
Framer Jacks is excited to intro-
duce their very own product line
to the Florida panhandle. This
product line will showcase tim-
ber frame structures, pavilion
packages, and full exterior trim
packages while also offering cus-
tom carpentry components such
as vented louvers, timber brack-
ets, and decorative corbels.
Framer Jacks focuses on

quality, artisanal craftsmanship
one unique project at a time.

# Business

Whether it be a simple pavil-
ion by the pool, a full exterior
remodel with intricate details,
or a brand new custom home,
Framer Jacks’ expertly trained
carpentry professionals will be
happy to schedule a consulta-
tion. For more information call
Framer Jacks at (850) 603-3356,
email construct@framerjacks.
com, check out their website at
www.framerjacks.com, or follow
them on Instagram @framer-
jacks.

™

The UPS Store

UPS® Shipping — Freight Services — Packing Services
Digital Printing & Scanning — Wide Format Printing &
Laminating —Blueprint Copying & Printing
Mailbox Services — Notary Services — Much More!

Conveniently located at the Crossings at Inlet Beach
13123E Emerald Coast Parkway « Inlet Beach, FL 32461

Tel: (850) 502-4120 « Fax: (850) 502-4119
store6613@theupsstore.com

Locally Owned & Operated
Open Mon.-Fri. 8 a.m. to 6:30 p.m., Sat. 9 a.m. to 3 p.m., Closed Sun.




Know Your Local Realtor

Cindy Armstrong Karr

Cindy has been selling the world’s most beautiful beaches in Panama City Beach for over 27 years.
Cindy’s extensive knowledge of the real estate market, property management field and top-notch
customer service helps her buyers and sellers make the best decisions about their real estate
needs! Cindy is also an award-winning agent in the Berkshire Hathaway HomeServices network,
always striving to achieve her goals. Let Cindy help your real estate dreams come true.

Contact Cindy:
cindysellspcb@gmail.com | 850-303-3477

Mark Oberg

A Family Tradition in Real Estate, Creating Clients for Life.
Mark Oberg is a third-generation Realtor, having been raised in the real estate Industry since 1977.
Mark specializes in residential real estate and is highly successful at listing, marketing & selling
beach front condominiums, single-family homes, and estates. In addition to being a licensed Sales
Associate in Florida, Mark is also a licensed Associate Broker in Cobb County, Georgia. Mark takes
pride in providing quality services, with integrity, to sellers and buyers with the goal of being their
forever agent.

Contact Mark:
mark.w.oberg@gmail.com | 404-406-4887

Angela Blissett

Angela Blissett has been in the real estate business for over 33 years, holding licenses in both
Florida and Alabama. She also has experience with international transactions in the Caribbean,
where she worked for two years in Dominican Republic. Angela has a degree in Marketing from
Troy State University, and holds multiple accreditations from the National Association of REAL-
TORS, including GRI, CIPS, and RSPS. She loves working with buyers and sellers, with a top priority
in client satisfaction. Her negotiating skills, work experience, and constant availability to the client
make her the perfect agent, whether you are buying or selling. Check out her online reviews and
give her a call today!

Contact Angela:
blissetta@yahoo.com | 334-618-9212

BERKSHIRE | Beach Properties
HATHAWAY of Florida

HomeServices



Know Your Local Realtor

Lynne Hand

“The Berkshire Girl”
As a retired accountant from Winn Dixie in Montgomery, Alabama, Lynne understands the num-
bers! Moving to Panama City Beach in 1999 with her husband Lawrence, Lynne enjoyed living
at the beach and working in home design and decorating. In 2003 Lawrence got his real estate
license and finally got some good help when Lynne got her license in 2014! Lynne added her per-
sonality and excitement to the business and of course raised it to a new level. Berkshire Hathaway
HomeServices Chairman’s Circle Gold and TOP 2% of Bay County Realtors four years running,
along with the Luxury Collection designation, makes Lynne the smart choice in real estate.

Contact Lynne:
lynnesellspcb@gmail.com | 850-532-0886

Eileen Shaw

After making over a dozen moves with her husband, Eileen Shaw decided to get into real estate. “With
all the homes that we have owned and moving from city to city, | knew | could make buying or selling
a property less stressful and a better experience.” Here is a testimonial from a recent buyer - “Eileen
Shaw is amazing... She just helped us close on our second property in PCB. Living out of state can make
this a very weary process. Eileen was there for anything we needed locally to allow us to focus on our
work. We will be calling her again very soon for our next property search!” Eileen recently received the
Dedicated Service Award for her continued work in the community. She is active on several committees
in the local Realtor Association and an Ambassador for the Panama City Beach Chamber. She looks for-
ward to helping you with your real estate needs in Panama City Beach or the surrounding areas!

Contact Eileen:
eileentshaw@gmail.com | 251-605-7037

SUNSHINE
KIDS..

Dedicated to children with cancer

The Sunshine Kids Foundation

Berkshire Hathaway HomeServices has embraced The Sunshine Kids Foundation as its national
charitable benefactor.

The Sunshine Kids is a national nonprofit organization dedicated to serving children with can-

cer. Established in 1982 in Houston, TX, the organization provides a variety of programs, free-of-

charge, for children receiving cancer treatments in hospitals across the United States, Canada, and

Mexico. Berkshire Hathaway HomeServices Beach Properties of Florida is proud to participate in
this life-saving program.

BERKSHIRE | Beach Properties
HATHAWAY of Florida

HomeServices
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Why Is Inflation Rising Yet Treasury Yields Are Not?

By MAURICE STOUSE, FINANCIAL
ADVISOR AND BRANCH MANAGER

The latest reads on inflation
have it running at levels not seen
in over three decades—CPI at
5.4%, PPI at 7.2% and PCE at
3.9%. One report after another
sends the signal that inflation is
taking hold. Many economists
and even the Federal Reserve (as
well as the White House) strong-
ly suggest that this is transitory.
That it is the result of the eco-
nomic reopening and the supply
chain disruption. That supply
chain disruption, as we under-
stand it now, includes the labor
supply,. The U.S. seems to be
facing a labor shortage in some
industries. That has led to wage
inflation as well. Wage inflation
is usually the last thing to follow

price inflation. As we have men-
tioned before, we feel present-day
inflation 1s the result of the stim-
ulus — the creation of additional
dollars by the Federal Reserve.
This is also known as monetary
inflation.

With inflation and the econ-
omy “running hot,” would it
not seem to follow that it would
1) put pressure on the value of
the dollar (downward) and 2)
put pressure on bond yields (up-
ward) and mainly Treasury bond
yields? The strange phenomenon
occurring, however, is that infla-
tion is rising, yet bond yields are
declining. To many that does not
seem to make sense. The finan-
cial media are full of thoughts as
to why this might be occurring.
Here are a few thoughts for you.

CNBC recently reported that
some (unnamed sources) say that
investors and institutions have
locked in the significant gains
they have seen this year and are
selling their stocks and parking
those gains and funds into Trea-
suries. Other reports point to
de-risking by investors in antici-
pation of economic slowdowns
due to the spread of the corona-
virus. We have been researching
other periods of high debt rela-

The First
Wealth Management

Located at, The First, Private Banking

RAYMOND JAMES®

Up, down or sideways: Keep your
head on straight when markets move.

Some investors have learned how to ride out the most stomach-churning
market cycles. Others follow the urge to jump out mid-ride. So what can you do
to play it smart in a roller coaster of a market?

For starters, you can turn to us. We can help you find a clear way forward
before fear or concerns take over with a strategy tailored to your situation. In
our experience, perspective is the ticket to helping endure the ups and downs
as you pursue your financial goals. Contact us to learn how we can help.

Maurice Stouse
Financial Advisor

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank

insurance, the FDIC or any other government

bank, and are subject to risks, including the possible loss of principal. Investment advisory services offered thr ay
James Financial Services Advisors, Inc. The First Wealth Management and The First Bank, NA are not registered broker
dealers and are independent of Raymond James Financial Services.

The First Wealth Management
A Division of The First Bank, NA

2000 Ninety Eight Palms Blvd.
Destin, FL 32541
850.654.8122

, are not deposits or obligations of the bank, are not guarar

Amy Parrish

Financial Advisor
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tive to GDP. One thing we take
note of is the post WW2 period
where the US. debt to GDP
ratio was 108%. A rate many
would argue was not sustain-
able. What happened over the
next decade, for several reasons,
was that the debt to GDP ratio
shrank to 40%. The U.S. inflated
its way out of that high debt ra-
tio. In other words, the economic
growth far outpaced the debt.

That begs the question: Is that
potentially happening again? In
other words, is one of the ends
in mind is to inflate the country
out of the high debt ratio we
are currently in? Actions by the
Fed - and words from The White
House - give us reason to consid-
er that the Fed’s easy monetary
policy is likely to continue, and
that inflation is real and not tran-
sitory. Inflation ran at under 2%
for the past generation and a half
and now could be running at 50
— 100% higher than that for the
foreseeable future. We figure that
to make inflation 3-5% over the
next few years.

What this means to inves-
tors is to look at their holdings
in terms of not only risk, time
frame and objective, but also in
terms of real return. Real return
is the rate of return left after the
rate of inflation. Current CPI
rates would mean an investment
returning 5% has a real return
of -.4%. That means shrinking
vs. growing purchasing power.
Higher rates of inflation typically
bring higher rates in yields and
savers and income investors have
yet to see that. That is so because
there are more buyers than sell-
ers for bonds, mainly Treasury
bonds. The near-term impact
(with the caveat that corrections
could literally happen any hour
of any given trading day) could
mean that, along with the tre-
mendous amount of liquidity
out there, stocks, real estate and
commodities have greater upside

potential than downside risk giv-
en the strength of the economic
recovery and the increased earn-
ings corporations are experienc-
ing. You need to go a step further
with stocks and focus on those
that are inflation resistant or in-
flation resilient. Those would be
the value stocks and funds like
cyclicals, industrials, financials
and the like. Real estate could
mean buying land, dwellings or
perhaps utilizing REITs in the
stock market.

Such scenarios have not al-
ways favored growth-oriented
investments such as technology
stocks. Do take note that over
the most recent short-term tech-
nology has had a strong recovery
when considering the 2Q) of this
year. Investors do not want to
ignore the innovation and profit-
ability that technology can bring.
We think investors should add to
or begin building value-oriented
holdings, but not necessarily ro-
tate out of growth-oriented hold-
ings.

Should rates resume their rise
again (The U.S. Treasury 10-year
note was at 1.77% in March and
is at 1.29% at this writing), we
believe, based upon historical re-
actions, that rates would need to
rise to 2.75% for investors to be-
gin to see the negative long-term
effects that would have on equi-
ties (stocks). The 10-year U.S.
Treasury note is an often turned
to barometer for the stock market
as well as for mortgage rates. The
30-year is more associated with
inflation.

This, of course, addresses in-
vestments as a class vs. looking
at certain sectors or segments of
the market. We still believe in the
words Warren Buffet spoke when
he urged investors to focus on
buying great businesses vs. just
buying investments. We would
add to that to be a buy and hold
investor until your objectives, risk
tolerance and time frame change.

The First Wealth Management s
located at Furst Florida Bank, a dwision
of the First, A National Banking Associ-
ation, 2000 98 Palms Blvd., Destin, FL
32541. Branch offices in Niceville, Mary
Esther, Miramar Beach, Freeport and
Panama City. Phone 850.654.8124.

Raymond James advisors do not offer
tax advice. Please see your tax profes-
stonals.  Email:  Maurice.stouse@ray-
mondjames.com. Secunities offered through
Raymond James Financial Services, Inc.
Member FINRA/SIPC, and are not in-
sured by bank insurance, the FDIC, or
any other government agency, are not de-
posits or obligations of the bank, are not
guaranteed by the bank, and are subject to
risks, including the possible loss of prin-
cipal. Investment Advisory Services are
offered through Raymond James Financial
Services Advisors, Inc.

The Furst Wealth Management Furst
Florida Bank, and The Furst, A National
Banking Association are not registered bro-
ker/dealers and are independent of Ray-
mond James Financial Services.

Views expressed are the current opin-
won of the author, not necessarily those of
RYFES or Raymond jfames, and are sub-
Ject to change without notice. Information
provided s general in nature and is not a
complete statement of all information nec-
essary for making an investment decision
and is not a recommendation or a solici-
tation to buy or sell any security. Past per-
Jormance is not indicative of future results.

Investing involves risk and you may
wneur a profit or loss regardless of strategy
selected, including diversification and asset
allocation. Investors should consult their
investment professional prior to making an
investment deciston.

Investing in il involves special risks,
including the potential adverse effects of
state and federal regulation and may not
be suitable for all investors.

Treasury Inflation Protection Securi-
ties, or TIPS, adjust the invested principal
base by the CPI-U at a semiannual rate.
Rate of inflation is based on the CPI-U
which has a three-month lag Investing
within specific sectors, or in small and
mid-size companies, involves unique, ad-
ditional risks. Those risks include limited
dwersification, regulatory risks, limited li-
quidity, and lack of operating history.

There is an inverse relationship be-
tween interest rate movements and fixed in-
come prices. Generally, when interest rates
rise, fixed income prices fall and when
interest rates fall, fixed income prices rise.

Investors should carefully consider the
investment objectives, risks, charges, and
expenses of mutual funds before investing
The prospectus and summary prospectus
contain this and other information about
mutual _funds. The prospectus and sum-
mary prospectus are available from your
financial advisor and should be read care-

Jully before investing
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Berkshire Hathaway HomeServices Beach Properties
of Florida Supports the Covenant Care Foundation at
the 19th Annual Covenant Care Mask Gala

Berkshire Hathaway Home-
Services Beach Properties of
Florida is a proud supporter of
the Covenant Care Foundation,
the region’s largest non-profit
provider of home health, hos-
pice, memory, palliative, and
personal care. Covenant Care
invests back into local commu-
nities through resources and
special programs like My Wish.
The Foundation’s Board of Di-
rectors works with partners and
donors to support patients and
families at every step of their
journey.

The Foundation recently
hosted their annual Covenant
Care Mask Gala, a grand event
that has become one of the
largest fundraising events in
Bay and Gulf Counties. Each

year the gala raises more than

$90,000 for local patients and
families while bringing together
SO many community supporters.
This year’s event was an extrav-
aganza with tons of live enter-
tainment including live music
by Jukebox Brassband, perfor-
mances by aerial dancers, stilt

walkers, LED winged dancers,
acrobatic dancers, and much
more.

“The Covenant Care Foun-
dation is dedicated to support-
ing our community’s most vul-
nerable, and we’re honored
to be able to contribute to this

auctions, the gala is a resource
and lending hand for those in
need.”

Held on June 5, 2021, at the
Edgewater Beach Resort in Pan-
ama City Beach, the 2021 Cov-
enant Care Mask Gala was a
resounding success, raising over

ECP Staff and TSA Honored
with Life Saving Award

The Airport presented ECP Life Saving Awards to:

* Officer Jennifer Thomas
* Sergeant Jose Marquez
* Lt. Russell Fiser

* Iirefighter Zack Sellers

* Firefighter Kevin King
* Transportation Security Officer (T'SO) Teresa Hemmes

NORTHWEST FLORIDR
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Recently, a passenger collapsed in the Airport. This team
of trained First Responders responded quickly, administering
CPR and ultimately saved the person’s life. The passenger has
since made a full recovery and has been discharged from the
hospital.

The actions of everyone involved in assisting with this emer-
gency resulted in saving a life, the most critical and rewarding
responsibility of emergency personnel. Join us as we recognize
these First Responders who showed great levels of professional-
ism and care. We applaud each and every one of them for their
service here at ECP.

invaluable organization,” said
Jennifer Ledesma, managing
broker for Berkshire Hathaway
HomeServices Beach Proper-
ties of Florida in Bay, Franklin,
and Gulf Counties. “The gala
is much more than just another
event with dinner, dancing and

$100,000 in funds to be allocat-
ed to supporting Bay County
patients, families, and the My
Wish program. My Wish helps
seriously ill children, adults, and
their families create magical
memories with wishes funded by
a network of community donors
and fulfilled by Covenant Care.
With the community’s help and
other sponsors, Covenant Care
continues to be able to do more
for their patients and families.
Berkshire Hathaway Home-
Services Beach Properties of

Florida, which is independently
owned and operated, became
a member of Berkshire Hatha-
way HomeServices brokerage
network, operated by HSF Af-
filiates LLC, in 2016. Since that
time, it has earned a host of
honors, including being recog-
nized for five consecutive years
as members of the Berkshire
Elite Circle, a prestigious desig-
nation given to the Top 50 com-
panies in the Berkshire Hatha-
way HomeServices network.

For more information or to
be connected with a sales spe-
cialist, please visit www.PCB.
BeachPropertiesFLA.com, call
(850) 252-4160, or visit the sales
office at 15750 Panama City
Beach Pkwy., Unit 140.
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Roofing * Repairs & Maintenance * Roof Coating & Restoration

SANTA ROSA BEACH

850-267-0900 | www.Bel-MacRoofing.com




609 BREAKFAST P0|NT BOULEVARD 7205 THOMAS DRIVE - UNIT D503 12 PATIENCE LANE

Breakfast Point | Panama City Beach Dunes of Panama | Panama City Beach Grace Point | Inlet Beach
3 Bed | 2 Bath | 2100 SF | Listed at $468,000 2 Bed | 2 Bath | 1,050 SF | Listed at $679,900 5 Bed | 51 Bath | 2,660 SF | Listed at $2,990,000
Contact Cheryl Ward 850-691-6645 Contact Cindy Armstrong Karr 850-303-3477 Contact Brenda Holloway 850-814-6302

819 CLEMENT DRIVE 2001 CALAMINT STREET - LOT 336 441 HIDDEN ISLAND DRIVE

Morth Bay Estates | Southport SweetBay | Panama City Hidden Pines | Panama c:ty Beach
3Bed | 2/1Bath | 2198 5F | Listed at $375,900 5 Bed | 4 Bath | 326 SF | Listed at $695152 SBed | 2Bath | 2,042 SF | Listed at $449,500
Contact Mark DUE‘T‘;I 404-406-4887 Contact Janet Melton 912-220-1716 Contact Mario Gobel 850-527-5878

1218 PROSPECT PROMENADE 5115 GULF - UNIT 2107 5004 THOMAS DRIVE - UNIT 1010

Wild Heron | Panama City Beach Seychelles Resort Condominium | Panama City Beach Treasure Island Resort | Panama City Beach
3 Bed | 211 Bath | 2,498 SF | Listed at $680,000 1Bed | 2 Bath | 883 5F | Listed at $384,000 2 Bed | 2 Bath | 1,370 5F | Listed at $579.000
Contact Laura Garland 850-819-6407 Contact Cralg Duran 850-527-0221 Contact Michael Courson 850-960-0773
15750 Panama City Beach Pkwy - Unit 140 BERKSHIRE | Beach Properties
Panama City Beach, FL 32413 HATHAWAY .
3 of Florida
850-252-4160 | www.YourPCBHome.com HomeServices
£ 20218+ Aaptes, LLC. A independenty awned and opersted franchisee of G Allaies, LLC. Berksnie Hamaway HomeSenvies 3o the Serkshire
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