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Gulf World Marine Institute: Marine 
Mammal Rescue, One Turtle at a Time 

BY BRITTANY KIRKE

Panama City Beach is a 
unique and well-equipped 
area to see success in programs 
that rescue, rehabilitate, and 
release. One such organiza-
tion is Gulf  World Marine 
Institute Inc. (GWMI). As an 
established 501c3 nonprofit 
organization, they serve as the 
only long-term marine mam-
mal rehabilitation and the 
largest sea turtle rehabilitation 
facility in northern Florida. 
They are responsible for con-
ducting permitted activities 
through the National Marine 
Fisheries Service (NMFS) and 
the Florida Fish and Wildlife 
Conservation Commission 
(FWC). Their main response 
area covers South Walton 
beaches to the St. Mark’s Riv-
er and has some of  the high-
est numbers of  marine animal 
strandings in North America. 

Although it is a unique or-
ganization separate from Gulf  
World Marine Park, Lauren 
Albrittain stated that the park 
is the “largest asset provider” 
and acts as a “sister company” 

for GWMI. Gulf  World Ma-
rine Institute Inc. has three 
core programs as their focus. 
The first is to lead, assist, and 
manage the recovery and re-
habilitation of  stranded, sick, 
or injured marine mammals 
and sea turtles. The second is 
to serve as an environmental 
educational tool for the lo-
cal and national community. 
And through their third core 

program, they strive to help 
facilitate marine and ocean-
ographic research on a local 
and national level.

A major part of  GWMI’S 
program is to bring awareness 
to the locals and tourists of  the 
Florida Panhandle who may 
stumble upon a situation with 
a stranded marine mammal or 
sea turtle and not know how 
to properly assist the animal. 

Lauren Albrittain and Se-
cret Holmes, the two main 
contacts for the organization 
who remain “dedicated to 
the nonprofit” end of  things 
both stated that if  there is a 
stranded mammal or sea tur-
tle washed up on the beach, 
do not attempt to send it back 
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Tribute Wall 
On View in 

Panama City 
Beach  

On May 13, the Goldstars Trib-
ute WallTM, a traveling monument 
honoring the fallen (and their fami-
lies) from the wars in the Gulf, Iraq, 
and Afghanistan, will be arriving at 
Ebro Park, north of  Panama City 
Beach. At 10 a.m. it’s kickstands 
up for a volunteer escort from Ebro 
Park to Harley-Davidson of  Panama 
City Beach, where the wall will be 
on view after setup, 24 hours a day, 
until the morning of  May 16. This 
wall is a sobering reminder of  the 
lives sacrificed in these recent wars, 
with a gold star to represent each of  
the lost servicemembers.

Why a tribute wall? Because it’s 
a symbol through which to pay trib-
ute to our countrymen who stepped 
forward, put their lives on the line 
and defended the many freedoms we 
cherish. It’s because of  the soldiers, 
sailors, airmen and Marines who 
never returned home to their loved 
ones. For this, we must never forget 
the importance of  the Tribute Wall.

We need the Tribute Wall because 
it is an affirmation of  our respect 
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and gratitude to the men and 
women who died in the service 
for our country, including sol-
diers such as Sgt. 1st Class Na-
than Chapman, from Joint Base 
Lewis-McChord’s own 1st Spe-
cial Forces Group. He was the 
first American soldier killed in 
support of  Operation Enduring 
Freedom in Afghanistan on Jan. 
4, 2002. This soldier, and the 
generations who came before 
and after, exemplify the very 
best in all of  us. Like him, many 
have served with honor and put 
the welfare of  the nation before 
their own. They remind us that 
true freedom comes with a high 
price. 

We need the Tribute Wall 
to remind us of  the fallen and 

keep the spirit of  our heroes 
alive. We need the Tribute Wall 
so we never allow our Gold Star 
mothers and fathers to feel for-
gotten. They represent the leg-
acy of  their sons and daughters 
who died in the service of  our 
nation. They carry with them a 
grief  that most of  us will never 
know or understand. However, 
in the midst of  their pain, they 
are beacons of  sunshine. They 
strive to keep the memory of  
our great soldiers, sailors, air-
men and Marines alive by work-
ing to help veterans, soldiers 
and their families. 

Freedom is an accepted 
norm, but it comes with a high 
price. We must never let the sac-
rifice of  the thousands who gave 
it their all be forgotten. We can-
not forget that our country has 
committed our greatest treasure 

— our sons and daughters — to 
defend our freedom.

To participate in the escort, 
be at Ebro Park for ‘kickstands 
up’ at 10 a.m.  For more infor-

mation on this local event, con-
tact Jackson at joshua.jackson@
ferman.com. To learn more 
about the Tribute Wall general-
ly,  visit www.tributewall.org.
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into the water. Please call the 
Florida Fish & Wildlife Conser-
vation Commission at (888) 404-
3922 or dial #FWC if  you see a 
stranded or deceased dolphin, 

whale, or sea turtle. GWMI will 
then respond as quickly and safe-
ly as possible to ensure that the 
animal gets the care it needs. For 
ease of  assistance, please have a 
description of  the animal’s size, 
location, and what has occurred. 
Also report if  you see a marine 
mammal or sea turtle acting 
out of  the normal, purposefully 

beaching themselves, or caught 
in fishing gear or marine debris. 

In addition to assisting those 
who can make an impact on the 
lives of  these stranded mam-
mals, GWMI places a great 
importance on respecting the 
habitats in which these marine 
species live. Part of  the success 
of  this program can be attribut-

ed to having a healthy and stable 
working relationship with the 
local and state-wide sea turtle 
nesting programs, local pier 
management organizations, and 
other environmental protections 
programs. Both the National 
Marine Fisheries Service and 
the Florida Fish and Wildlife 
Conservation Commission have 

written documents in support of  
the work that GWMI has done 
and continue to do as they work 
towards the mission of  the orga-
nization. 

If  you would like to volun-
teer with Gulf  World Marine 
Institute Inc., please visit www.
GWMI.info to begin the appli-
cation process.

GULF WORLD 
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Paving the Path: Mobility Greatest Challenge for PCB 
FROM THE OFFICE OF

MAYOR SHELDON

The City of  Panama City 
Beach has experienced unprec-
edented growth over its 50-year 
history, and like many cities and 
counties, keeping pace with in-
frastructure is a challenge.

Fifty years ago, 1,370 peo-
ple lived inside the city limits. 
Today, the population hovers 
around 14,000 full-time resi-
dents, but during the summer 
up to 100,000 visitors and sever-
al thousand commuters traverse 
the city on any given day. This 
influx of  drivers puts a greater 
strain on Panama City Beach’s 
roadways, especially for east-
west drivers. 

During the City’s strate-
gic planning process last year, 
transportation/mobility was 
identified as the City’s greatest 
opportunity for improvement. 
A citizen survey supported that 
finding.

“We are aware of  the issues 
and have been working on them 
through our various public and 
private partners,” said Mayor 
Mark Sheldon. “We are happy 
to say that three segments of  the 

Front Beach Road Communi-
ty Redevelopment Area (CRA) 
will get started this year, and we 
are close to opening the second 
phase of  Philip Griffitts Sr. Park-
way, which was conceived years 
ago as a ‘loop road” bypass.” 

The Front Beach Road CRA 
project includes the installation 
of  a multimodal transportation 
system which will see the resur-
facing and widening of  Front 
Beach Road and other feed-
er roads; burying utilities; and 
adding tram/bicycle lanes, side-
walks, lighting, drainage ponds 
and landscaping. Segment three, 
which kicks off in May, will in-
clude a roundabout at Front 
Beach Road and State Road 79. 

As more segments of  the 8.1-
mile roadway are completed, 
the city will look at establishing 
a transit system to reduce the 
number of  vehicles on Front 
Beach Road. Officials will also 
look at expanding parking.

“Front Beach Road is our 
main street,” said Sheldon. “Ev-
ery visitor and local resident 
travels on this strip of  com-
mercial development, hotels/
condos and residential property. 

That is why it is so important 
to keep traffic flowing. A future 
trolly system will assist us greatly 
in getting vehicles off this road.”

The Philip Griffitts Sr. Park-
way (formerly called Bay Park-
way) is a limited-access road 
connecting State Road 79 with 
Nautilus Street. It is seen as 
a potential game-changer for 
taking traffic off Panama City 
Beach Parkway in the busy Pier 
Park area.

The City completed Phase 
1, a 1.4-mile loop in 2017, con-
necting 79 to North Pier Park 
Drive. Construction on Phase 
2, which connects the existing 
parkway to Nautilus, began in 
2020 and will be completed this 
summer. The parkway also in-
cludes the walking/biking path 
as part of  Gayle’s Trails.

The Parkway will not have 
any traffic signals or stop signs 
and is being constructed to 

Florida Department of  Trans-
portation standards to allow for 
future four-laning. The road will 
be turned over to FDOT for 
maintenance.

In addition, the St. Joe Com-
pany, Tallahassee Memorial 
HealthCare Inc. and the Flor-
ida State University College of  
Medicine recently announced 
their intent to develop a health-
care campus on an 87-acre par-
cel just off the parkway. The 
campus, which will eventually 
include an emergency center 
and a 100-bed inpatient facility, 
will be located on the southeast 
corner of  State Road 79 and 
Philip Griffitts Sr. Parkway.

The City continues talks with 
FDOT and lobbying efforts with 
State officials to see Panama 
City Beach Parkway widened 
and additional lanes added. 

“This has been desperately 
needed for a long time,” Shel-
don said. “We know more and 
more people are continuing to 
discover our beautiful beaches. 
We are optimistic about im-
provements to Panama City 
Beach Parkway.”  

Santa Rosa Beach
850.622.2000

Panama City Beach
850.233.0020

5426 US Hwy 98 W. Santa Rosa Beach, FL • 3 miles east of Sandestin
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Chorus SmartSecure Brings Harmony to Life 
Chorus SmartSecure® is fo-

cused on bringing harmony to 
the lives of  our customers.  We 
serve our community by pro-
viding advanced smart home 
systems, monitored security, 
video surveillance, audio video 
solutions, and more.  Our team 
has faithfully served individual 
homeowners and builder part-
ners for over a decade. 

Recently, one of  our leaders, 
Tyler Nobles, relocated to Pan-
ama City Beach with the desire 
to serve and bring harmony to 
the lives of  individuals, fami-
lies, and businesses on the Gulf  
Coast. Today, we are excited 
to announce that this dream is 
now a reality. We are prepared 
to bring harmony to the lives of  
the Gulf  Coast with innovative 
SmartHome, SmartSecure, and 
audio video solutions. 

What makes Chorus Smart-
Secure® different? Our people. 
While bringing harmony to your 
life, our objective is to provide 
world class service and easy-to-
use SmartHome, SmartSecure, 
and audio video solutions to our 
customers, while serving with 
integrity, courage, character, 
and perseverance in everything 
that we do. 

Chorus Serves Home 
Builders and Home Buyers.

From the beginning, one of  
our core areas of  focus has been 
to serve home builders.  We work 
closely with our builder partners 
to assist them in making sure 
their buyers receive top notch 
service and quality.  Through 
the years, we have maintained 
our relationships as an easy sub-
contractor partner.   

Homeowners want their 
homes to be SmartHomes.  In 
the currently exploding housing 
market, 65 percent of  homebuy-
ers want to invest in their home 
through the purchase of  smart 
technologies. These homebuy-
ers desire the combined bene-
fits of  convenience, energy effi-
ciency, smartphone integration 
and security.  Chorus is ready 
to serve by offering 24/7 mon-
itored security, video surveil-
lance, smart locks, lights, ther-
mostats and more.  All of  these 
features are combined into one, 

easy-to-use smart phone app.  
Chorus “Brings Harmony to 
Life” by making it easy for fami-
lies to keep an eye on what mat-
ters most, even when they can’t 
be there.  

Chorus is Ready 
to Serve You

Each Chorus Team Mem-
ber receives in depth training 
through Chorus University to 
ensure they are prepared to de-
liver the best solution and user 
experience. We are commit-
ted to serving customers with 

a smile and to completing our 
installations to the highest of  
standards. We believe every lit-
tle thing matters. A lot. And we 
remind ourselves of  that daily.  
Every interaction, every instal-
lation, every feature of  your 
system function is there to serve 
you. That doesn’t happen by 
accident, it is intentional. And 
we are committed to deliver on 
each aspect of  your experience 
with us. We call it The Chorus 
Way!

We strive to be different by 
providing user friendly systems 

that any member of  the family 
can enjoy including personal-
ized tutorials so you can get the 
most out of  your investment.  
After installation, our 24/7 call 
center and our customer service 
team are available to assist with 
your future questions and needs.

Please check out our website 
at callchorus.com or give us a 
call at (850) 290-5882 so we 
can custom tailor a system for 
your home or business.  We look 
forward to being your low-volt-
age and smart home partner! 
FL#EG13000748

2810 Thomas Drive, PCB 
(850) 588-8244

See Our Full Menu at 
Paparazzideli.com

PIZZA • DELI • CATERING 
HOT ENTREES

eat in or take out

Delivery by Door DashDelivery by Door Dash

2810 Thomas Drive, PCB 

Delivery by Door DashDelivery by Door Dash

Spaghetti & Meatballs

Paparazzideli.com
Lasagna • Chicken Parmesan • Baked Ziti 

Marsala • Picatta • Eggplant Parmesan
Spaghetti & Meatballs • Sausage and Peppers

PCB Chamber Welcomes 
New Members

AIRials & More, LLC
(850) 252-3622
aerialsandmore@gmail.com

Choice Cleaning of  PCB
(850) 890-7278
daliciaheard@yahoo.com

Friends of  St. Andrews 
State Park

(850) 708-6100
kb7509@gmail.com

H & R Block – on the Beach
(850) 233-5225
lisa.kern@hrblock.com

Maddie’s La Casita
(850) 784-6817
mariagal1980@yahoo.com

Pet Care By Kim
(617) 842-0699
skylar275@gmail.com

Salty Taps Event Trailer
(850) 919-8277
bobby@saltyhobo.com

AXE 850
(850) 819-9966
info@axe850.com

Every Child Home
(850) 254-8494
info@everychildhome.com

HLIS
(334) 791-9326
mark@hlispro.com

LPGA Amateur Upper 
Coast Florida

rebecca@mna-cpa.com
Mary Kay – Benicia 
Valentine

(828) 557-0168
flasugarplum@gmail.com

Panhandle Patio
(850) 481-1010
lynsey@panhandlepatio.com

Perry & Young
(850) 215-7777
lperry@perry-young.com

Ram Jack
(850) 792-7048
glen@ramjacksf.com

White Construction 
Company

(850) 308-1857
chadp@whiteconst.com

Alignment Bay County
(850) 913-3284
abright@alignmentbaycoun-
ty.org

Club 360
(850) 769-3357
club360bay@gmail.com

Fat and Weird Cookie
fatandweirdcookie@gmail.
com

Kenneth Frame
Watermark at Urban Blu

(850) 775-8475
hvandermark@water-
markapartments.com
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Grand Lagoon Living: A Rodeo is Coming to Town! 

BY MARTA ROSE-THORPE,
GRAND LAGOON LIFE

The 2021 PC Beach Fish-
ing Rodeo will be hosted by 
Capt. Anderson’s Marina, Bay 
County’s largest and oldest 
privately-owned marina, from 
September 24 to October 10, 
2021. Not since the Billfish 
Tournament has an event of  
this style and magnitude taken 
place in the Grand Lagoon, also 
known as the ‘East End’ of  the 
beach.  This event encompasses 
seventeen amazing days of  the 
best fishing our wonderful Gulf  
Coast has to offer, with two dai-
ly weigh-ins along with prizes, 

daily entertainment, bounce 
houses, obstacle courses, corn-
hole competitions and Jenga, 
concerts and live entertainment, 
and all the best Gulf  Coast cu-
linary offerings and beverages 
available.  

I recently had the pleasure 
of  sitting down with Tourna-
ment Director Joe Laymon to 
learn the details and behind-
the-scenes particulars of  this 
exciting inaugural event. How 
did this all begin?  What is the 
origin of  the PC Beach Fishing 
Rodeo?  

“There was no tournament 
in our area any longer,” begins 
Joe. “So, the question arose, why 
was there no tournaments any 
longer? I remember how fun 
the Billfish Tournament was… 
it was a good time for everyone.  
I started to ask around, what 
had happened to it? and the re-
sponse was that the anglers just 
hadn’t been catching the fish 
that they once had.”  

But it seemed that everyone 
in the community wanted to see 
a fishing tournament happen 
again on the east end of  the 

beach.  “We’re the only part of  
the beach – the east end – that 
actually has the opportunity to 
host this type of  an event and 
offer the boating life with quick 
access to the Gulf,” he explains, 
“which is one of  the reasons 
many people come here.”  Both 
locals and visitors get joy out of  
being at Capt. Anderson’s Ma-
rina, he observes. “There’s a 
breath of  life that exists in the 
fishing and charter industry and 
being on or near the water ev-
ery day. I’ve seen fathers, sons 
and grandfathers coming back 
over and over…multiple gener-
ations. It’s the most interesting 
entertainment that’s out on the 
beach.”

Joe knew putting on a fishing 
tournament was going to re-
quire a lot of  work, so he and 
Capt. Mike Sullivan, owner of  
Capt. Mike Charters at Capt. 
Anderson’s Marina, put their 
heads together and began brain-
storming a 17-day tournament.  
They looked at the 73-year-old 
Destin Fishing Rodeo to provide 
the template. “It seemed like a 
no-brainer to make a fishing 

tournament span three week-
ends, in case one or more of  the 
weekends has inclement weath-
er,” he states.  The longer event 
will also give people a better op-
portunity to attend and better 
fit it around their schedules by 
having that many more days to 
choose from. 

Opening Night of  the PC 
Beach Fishing Rodeo is Friday, 
September 24. “From day one, 
we’re going to have weigh-ins. 
At 12:01 a.m. on September 
24, boats are taking off and 
fishing.  They’ll be back by 12 
noon for their first weigh-in.  
Leader boards will be filled with 
the different species of  fish, the 
sizes in weight, and the differ-
ent divisions. The competition 
literally begins at the Kick-off 
Party with food vendors that 
will offer oysters, seafood, piz-
za, and burgers. Local live en-
tertainment plays until 9/9:30 
p.m. that night, with  corn hole, 
Jenga, and an obstacle course 
for young people. Florida Wa-
tersports will showcase kayaks 
and paddleboards; Legendary 
Marine will feature their boats.  
We’ll have T-shirts and hats for 
the PC Beach Fishing Rodeo for 
sale.”

Joe and Mike decided to in-
clude the whole community in 
this event. “Not one entity is 
profiting,” he states.  “We want 
to allow the local establishments 
and retailers to participate… 
we want everyone to be proud 
of  and involved in this.”  The 
Rodeo’s Schedule of  Events 
includes fun “Rodeo After Par-
ties” throughout the seventeen 
days at Sisters of  the Sea, Peli-
can’s at the Sheraton PCB Re-
sort, Hunts Oyster Bar, The 
Upper Deck, Buster’s Board-
walk, Dreamers Bar & Grill, 
Barracuda Beach, Patches Pub, 
Hammerhead Fred’s, and an 
Axe Throwing party one night 
at Capt. Anderson’s Marina.  
Sunday, October 10 – the fi-
nal night of  the Fishing Rodeo 

– merges with the Grand La-
goon’s Pirates of  the High Seas 
festivities with pirates, live en-
tertainment, fireworks, and an 
Awards Ceremony immediately 
following the final weigh-in.

“Anyone can be a part of  
this Rodeo,” says Joe.  “Just go 
to the website at PCBeachFish-
ingRodeo.com, check out the 
registered charter boats, and 
contact them directly to book a 
trip.  All boats will book one to 
two trips per day.”  Fish catego-
ries will include (categories may 
be added or taken off prior to 
the start of  the tournament due 
to fishing regulations):  King 
Mackerel, Spanish Macker-
el, Vermilion Snapper, Black 
Snapper, Amberjacks, Wahoo, 
Mahi Mahi, Gag Grouper, Red 
Grouper (and all other Grouper, 
and all Tuna.  Registration Di-
visions include Pier / Jetties / 
Surf  / Bridge - $25 (under 15 
free); Kayak / Paddleboard - 
$50; Private Recreational Boat - 
$275; Charter Boat - $350; and 
Head Boat - $375.  Prizes will be 
awarded daily, with monetary 
prizes given at the final Awards 
Ceremony.  Kids 12 and under 
get a rod and a reel for weighing 
in a fish.

Sponsors include Host Spon-
sor: Capt. Anderson’s Marina; 
Weigh-In Sponsor: Half-Hitch 
Tackle; Boat Sponsor: Legend-
ary Marine; Non-Motorized 
Vessel Sponsor: Florida Water-
sports; Food Sponsors: Hunts 
Oyster Bar, Paparazzi Gourmet 
Deli, Dockside Market & Grill; 
Beverage Sponsor: The Up-
per Deck Bar & Grill; T-Shirt 
Sponsor: Howell Tackle; Hat 
Sponsor: Hunts Oyster Bar; 
Rod & Reel Sponsor: Tarpon 
Docks Seafood; Banner Spon-
sors: Innovations FCU, Florida 
Watersports, SC Rowe, Miller 
Marine; others to come.

For additional details please 
contact Tournament Director 
Joe Laymon at (850) 258-4834.

       Community

If we don’t have it, you don’t need it!
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Let’s Get Growing with Julie: 
The Buzz on Native Bees  

BY JULIE MCCONNELL, UF/
IFAS EXTENSION BAY COUNTY

May 20th is World Bee Day 
celebrating the roles of  bees and 
other pollinators international-
ly. European honey bees always 
seem to be in the spotlight, but 
did you know there are over 
300 bee species found in Flori-
da? There is a great variety of  
size, shape, color, and behavior 
among these insects, and most 

are fantastic pollinators of  fruits, 
nuts, vegetables, and wildflow-
ers but are often overlooked.

Native Florida bees are bro-
ken down into nine broad cat-
egories; sweat bees, leafcutter 
bees, mason bees, bumble bees, 
carpenter bees, long-horned 
bees, mining bees, plasterer 
bees, and cuckoo bees. I cer-
tainly cannot cover all of  them 
in this article but would like to 
introduce you to a couple and 
hopefully pique your interest 
beyond the famous honey bee!

Mining bees make their nests 
in the ground which are many 
times mistaken for burrows of  
pest species. This solitary yet 
gregarious bee will build a tun-
nel in bare ground to create a 
nest. The tunnel is lined with 

an excretion from the female 
which makes it waterproof. She 
collects pollen and nectar which 
is deposited in the chamber to 
sustain the larva that will hatch 
from the single egg laid inside. 
The larva will go through four 
instars before entering a pre-
pupa then pupal stage before 
emerging as an adult the fol-
lowing spring nine months later. 
There is no social structure with 
communal brood rearing in this 
solitary bee life cycle, however, it 
is common to find nesting sites 
from multiple females grouped 
together which is why they are 
described as gregarious. Miner 
bees are generalist flower visi-
tors which provides pollination 
services for many plants in-
cluding milkweed, persimmon, 
blackberry, rose, tomatoes, and 
clover to name a few.

Another interesting type of  
solitary bee is the leaf  cutting 
bee. As the name implies, the-
ses bees cut out pieces of  leaves 
from plants that are used to 
create nests. The leaf  is rolled 

up like a cigar and used to line 
cavities the bee finds and uses 
to house her young. Examples 
of  cavities used by leaf  cutter 
bees are holes in rotting wood, 
hollow plant stems, man-made 
nesting sites, or holes previously 

used by other insects. The fe-
male creates multiple chambers 
or cells in a nest, but each one 
holds only one egg. She pro-
visions each cell with a loaf  of  
pollen and nectar for the larva. 
Leaf  cutter bees emerge in the 
spring after overwintering as a 
young adult bee. There are over 
25 species of  leaf  cutter bees 
in Florida that pollinate many 
crops including wildflowers, 
fruits, vegetables, and alfalfa.

To see more photos like these 
from UF,  and learn about more 
Florida bees please visit Bees 
of  Florida https://edis.ifas.ufl.
edu/pdffiles/IN/IN128500.pdf  
and UF/IFAS Featured Crea-
tures http://entnemdept.ufl.
edu/creatures. 

An Equal Opportunity institution, 
Extension Service, University of  Flor-
ida, Institute of  Food and Agriculture 
Sciences. Participation shall not be 
denied on the basis of  race, color, re-
ligion, sex, national origin, disability, 
sexual orientation, marital or family 
status, or political beliefs.
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12405 Panama City Beach Pkwy 
Panama City Beach, FL 32407

850-960-POTS (7687)

• Two miles east of Pier park. 

•  Copper and bronze 
sculptures, statuary, garden 
figures and water features. 

•  Large selection of  
Fountains in many sizes,  
finishes and styles.

•  Over 85,000 square  
feet of unique pottery  
and garden decor.

 •  Many styles and colors,  
from statement pieces  
to succulent pots.

 •  Commercial Planters
 •  Fountains and Accents

PREMIUM POTTERY  
AT  

AFFORDABLE PRICES

Springtime

BY SEAN DIETRICH

Major League Baseball spring 
training started today. I sat on my 
porch, listening to a radio. And I 
was cheering. I mean genuinely 
cheering.

The Atlanta Braves play the 
Tampa Bay Rays. The national 
anthem was played. The umpire 
used his time-ravaged voice to 
shout, “Play ball!” I couldn’t help 
but get excited because it’s been a 
long year. Too long.

I closed my eyes and visual-
ized the players trotting onto the 
grass of  LECOM Park, greeted 
by their fans. I could almost see 
the Dads drinking beer, kids eat-
ing nachos, and teenagers taking 
selfies. 

In the theater of  my mind the 
game played beautifully. I could 
even visualize the occasional kid 
leaning over the balcony to catch 
a foul ball—which is one of  the 
great moments of  boyhood. 

I almost caught a foul-tip 
once in Fulton County Stadium 
as a boy. I’ll never forget it. The 
ball came soaring into the stands 
and I knew this was my moment. 
Time slowed down. The eyes of  
52,000 were upon me. I stood be-
neath the ball. I waved everyone 
else away. 

“I got it!” I shouted. “Gimme 
room! I got it!”

This was going to be the big-
gest day of  my life. I extended 
my Mickey Mantle model glove 
into the air—a mitt my father 
bought from a yardsale for $1. 
The ball came down, down, 
down... “Hey!” I thought, “I’m 
actually going to catch it!”

But it was not to be. 
The ball bounced off the web-

bing of  my glove and landed in 
the lap of  a kid behind me. I 
heard the lucky bum scream with 
delight. “I caught it!” 

I saw the kid leap. I heard 
people cheer. The crowd hoisted 
the kid onto their shoulders for a 
spontaneous ticker tape parade 

and the mayor gave him the key 
to the city. 

I still have nightmares about 
that kid.

Baseball’s spell over me is 
something I can’t explain. After 
all, baseball is not real life. The 
game doesn’t have anything to do 
with my mortgage, my work, or 
my family. And yet I treat base-
ball like it ranks somewhere just 
beneath national security. 

Why do I care so much about 
the statistics of  clean-up hitters 
whose performances have no 
bearing on my immediate future 
unless, of  course, it’s a pennant 
race?

The answer is: I don’t know. 
Believe me, if  I knew how to free 
myself  from loving this game, I 
would. Lord knows the game 
brings nothing but misery and 
heartburn to those who love it. 

There is no pain like watch-
ing your team lose to the Cardi-
nals 13-1 in the National League 
Championship. It feels like a fu-
neral, but with cheaper beer. 

I ought to be more concerned 
about important things during 
a trying era like ours. Instead I 
spend time and money keeping 
up with multimillion-dollar team 
franchises. Yes! Baseball costs ac-
tual money to follow! 

It’s not cheap to be a fan these 
days. Used to, in olden times 
all you needed was a radio and 
a cooler. But today to watch a 
game you need a digital sub-
scription, a smart TV, 12,981 ac-
count usernames and passwords, 
a streaming service, two major 
credit cards, liquid fast internet, 
three forms of  legal identifica-
tion, the blood of  a wild boar, 
etc. 

Even so, I don’t care. The 
game is still being played. And in 
the midst of  a pandemic that has 
destroyed normal life for every-
one, the game inflames me with 
joy. 

Baseball is a link to our heri-
tage. People have been playing 
baseball on U.S. soil since colo-
nist farmers in knee breeches still 
spoke with British accents. Early 
Americans used sacks of  wheat 
for bases and iron skillet lids for 
home plate. In all likelihood, 
George Washington probably 
had a batting average. 

My best baseball memory, 
however, happened last year. 

Every afternoon last summer, 
during the throes of  a pandemic, 
four or five neighbor children 
would play ball in our dirt road, 

pausing every inning to allow on-
coming cars to pass. They used 
old pillows for bases and a cooler 
lid for home plate. 

Most often the kids would 
have a meager audience con-
sisting of  middle-aged parents 
and neighbors who all cradled 
koozies. We in the crowd would 
shout phrases like, “Good hus-
tle!” and we’d slow-clap between 
each batter to prove that we were 
male. 

Sometimes the kids even al-
lowed a few of  us neighborhood 
guys to play with them. Doctors 
say the cartilage of  my knee will 
never grow back. 

Anyway, one night someone 
hit a foul ball and someone’s 
4-year-old brother was nearby 
shouting, “I got it!” The little 
white dot sailed above the child 
who held his hands out and po-
sitioned himself  beneath the ball. 

The baseball came straight 
down and plunked the boy on 
the face. The kid fell lifeless to the 
ground. He was limp. A crowd of  
panicked adults rushed around 
him, whereupon the kid leapt 
to his feet, teeth missing, blood 
leaking from his chin, smiling 

and shouting, “I CAUGHT IT, 
MOM!” 

And I’ll never forget when 
the kid’s mother looked at me, 
expressionless, and said, “This 
is why women live longer than 
men.”

So, I realize there are more 
important things going on in 

the world right now. And I know 
there are bigger issues than base-
ball to worry about. But it’s been 
a grueling year filled with squab-
bling, screaming, rioting, grum-
bling, coughing, cussing, and 
crying. 

Gosh, it feels nice to cheer for 
a change. 

Humble House to Open 
Second Transitional Home

Nearly 1 in 10 Americans age 12 or older struggle with sub-
stance abuse, involving  alcohol or illicit drugs according to the 
Substance Abuse & Mental Health Services Administration. 
When you look at the great work being done by the Bay Coun-
ty Sheriff’s Office, it’s unfortunately not difficult to wrap your 
mind around that statistic.  Addiction is a bondage that destroys 
lives, families, and communities and we are working daily  to 
make a difference in the lives of  women across the Florida pan-
handle.  

Humble House Ministries Inc. was established in Septem-
ber 2020, and  the need continues to grow. The first phase of  
our ministry has been providing a Transitional  Housing Pro-
gram that is based on the Word of  God, free of  charge to those 
without the ability  to pay. Our six available beds are all full. 
We currently have a waiting list of  eight women and sadly,  we 
have had to turn away more than 20 women. These are num-
bers that continue to grow as our court  systems restart after 
COVID.  

“It has been a joy to see what God has done through our 
community supporters this  past 6 months, in addition to the 
residents’ lives,” says Rachel Duvall, Founder & CEO.  “We 
want each house to be a home for our  ladies. We make sure 
they find a meaningful job, establish life skills, and a solid foun-
dation in  Jesus Christ so that when they leave, they just need to 
move their body and belongings.” 

Resident Casey says, “Humble House, to me, is a place of  
new beginnings. I was  nameless, broken, addicted, and alone. 
Since I have been here, I finally feel like I belong. I am  very 
thankful to God.” 

So, here’s the new news. We are opening our second Tran-
sitional House in May, which  will double the occupancy capa-
bilities, allowing us to include women and their children. We 
are inviting all community groups, individuals, and  community 
members to help support #womenhelpingwomen in northwest  
Florida. Registry for the home’s needs list can be found here: 
Target Gift Registry > Organization Name > Humble House

For more information visit humblehouseministries.org or 
call (850) 628-1021.
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Amberjack and The Great Red Snapper Count 
May is Amberjack time!  

This year our AJ season will be 
May 1 through May 31 and Au-
gust 1  thru October 31. Make 
reservations soon for your trip 
to catch those large and fun 
and great-eating fish.  Amber-
jack are great grilled, fried, or 
smoked!

The Great Red Snapper 
Count is in and it is great news 
for red snapper enthusiasts!

The quest for more accurate 
information on the quantity of  
Red Snapper in the Gulf  real-
ly began in earnest in 2007-8 
when the red snapper seasons 
were cut by NOAA from 196 
days to 65 days. Our charter 
boat captains and private angler 
organizations began working to-
gether to bring to the attention 
of  NOAA’s SE Regional man-
agers and scientists the seeming 
lack of  accurate science when it 
came to the abundance of  red 
snapper.

Our Bay County Chamber 
of  Commerce led the way to 
help us inform local, state and 
federal officials and agencies of  
the disconnect between NOAA’s 
data and what we were seeing 

on the water.  Our local charter 
fishermen led 2 different rallies 
in DC with anglers - commer-
cial, for-hire, and private - from 
all over the nation to bring this 
matter directly to legislators, as 
well as issues with other species.

We needed an independent 
scientific study, separate from 
the NOAA process. Then-Gov-
ernor Rick Scott personally 
contacted other governors and 
State fishing agencies across the 
Gulf  as well as our Florida Fish 
& Wildlife Commission, encour-
aging them to work together to 

resolve this decades-old issue 
that was negatively affecting 
jobs and tourism.

Now all the Gulf  States have 
their own data collection pro-
grams which have shown signif-
icant differences in the numbers 
of  fish harvested when com-
pared to NOAA data.

The Texas Gulf  Council 
Rep., Dr. Greg Stuntz of  the 
Harte Institute of  Texas A & M, 
led scientists from universities 
across the Gulf  to design a bet-
ter data collection plan.

In the meantime, Sea Grant 
and former President Trump’s 
Secretary of  Commerce, Wilbur 
Ross, together with Congress 
had been listening. Between 

Sea Grant & Congress, they ap-
propriated $12 million to make 
The Great Red Snapper Count 
happen.

The plan was implemented 
to accomplish this never-be-
fore-attempted in-depth study 
of  the abundance of  Red Snap-
per.

Now we know there are 
at least 3 times as many Red 
Snapper in the Gulf  than first 
thought by NOAA scientists. 

We do not know where this 
will lead concerning our fish-
ing allocations and seasons, 

but you can tune in to the Gulf  
Council’s meetings during the 
Reef  Fish Committee’s issues 
and even send the council your 
comments on the subjects they 
discuss.

Go to www.GulfCouncil.org  
and choose the Meetings drop 
down box for more info.

Just so you know, right now 
our Federal boats’ head boat 
and charter boat season will 
begin June 1 and go through 
August 2 at 12 midnight.  The 
private anglers and state charter 
boats will have their season de-
termined by the FWC.  You can 
check out their website at www.
myFWC.com  and go to saltwa-
ter fishing regulations to find the 
latest info.  The state regs for 
Red snapper 2021 season will 
be determined at their May 12-
13 meeting.  Tune in to see your 
Commission in action!

Your participation in the pro-
cess is always a good thing!

When planning your fishing 
trip, remember Capt. Ander-
son’s Marina… 

Where the fish are always 
biting and the kids are always 
smiling.
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Peel’s Pub & Sub

All Subs $725

Hungry? 
We’ve got you 

covered.

Comes with pickle & chips.

Open 24/7...most of the season.
Call (850) 588-7461

12832 Front Beach Rd, PCB

Know Your Neighbor:
The World’s ONLY Biker Comedy Hypnotist! 

BY MARTA ROSE-THORPE

Gary Michaels moved to 
Panama City Beach from Lex-
ington, Kentucky in 2020.  Cen-
tral Kentucky, where he lived, is 
one of  the most beautiful plac-
es in the world, he feels.  “It’s a 
black hole… there’s something 
about the feel, the people, the 
surroundings – it will definitely 
suck you in.  I love Kentucky!”  

For years he had been com-
ing to the Thunder Beach Bike 
Rally, which he loves, and his 
daughter and grandkids were 
here.  “I wanted to move to a 
tourist town where I could per-
form every night,” he recalls of  
the urge to move south.  “I’ve al-
ways loved Panama City.  I first 
came to PCB in the late nineties.  
I had lived in Miami for exactly 
one year, and it was bizarre!  It 
was hot, but no place for a coun-
try boy.  I worked at three radio 
stations and did two comedy 
shows twice a week – and sang 
in two bands.”

After that Gary had to move 
north to get back to the south.  
He left Miami for Dothan, AL 
where he lived for two years, 
and sang in a band “that we 
just threw together,” while still 
coming down to PCB during 
Thunder Beach.  He finally 
left Dothan to go back home to 
Lexington, and that is when he 
met April.

“At Bike Week a few years 
ago, I met a group of  girls,” his 
story goes.  “I went to Georgia 
to visit one of  them.  That night 
I met April (who hails from Cov-
ington, Georgia, 40 miles east 

of  Atlanta) and I hypnotized 
her… and the next night.  We 
became friends and all hung 
out.”  She was seeing someone 
at the time, but eventually the 
other relationships didn’t work 
out, and the two finally ended 
up together.  “April is by far the 
best partner and friend that you 
could ever hope for,” says Gary.  
“I was married once, 32 years 
ago, and I thought I’d never get 
married again.”  The two have 
plans to tie the knot soon.

Gary’s been in show business 
for most of  his life, with a long 
resume of  talents and skills.  
“Anything in the entertainment 
world that you can think of, I’ve 
probably done it,” he offers.  
From his commercial voice-over 
artist work he is one of  the most 
recognized voices in the nation, 
as well as an accomplished ma-
gician, comedian, narrator, ra-
dio and TV personality, actor, 
master of  ceremonies, and he’s 
also sung in rock and southern 
rock bands and a country band 
called “Saddletramp.”  

So how does one begin one’s 
career as a Biker Comedy Hyp-
notist? I wonder aloud.  “I’ve 
suffered from depression for 
many years,” he shares.  “Peo-
ple would ask, how did you get 
through it?  It got to the point 
where I couldn’t afford to keep 
seeing my doctor – but I need-
ed help; I needed medication.  I 
decided I wanted to figure out 
a way to deal with the depres-
sion without medication, and I 
found hypnosis.  I would go on 
YouTube and watch lectures on 

hypnotism.  I would research 
it for hours.  In my research I 
came across some comedy hyp-
nosis and thought, I can do this!  

“I started mixing comedy 
and acting with hypnotism – 
and then I started practicing.  
Next thing you know I’m start-
ing to hypnotize people.  I used 
it for myself  to deal with my 
depression but found a way to 
incorporate it into a stage act 
with magic.  It just morphed 
and evolved from there – and it 
keeps evolving.”

Gary then explained some 
interesting fun facts to me on 
hypnotism.  “On one end of  the 
bell curve, there is 2.14 percent 
of  the population that can nev-
er be hypnotized.  68 percent of  
the population is ‘average sub-
jects.’  Five to ten percent are 
above-average subjects.  And 
2.14 percent of  people are Som-
nambulistic – the BEST hyp-
notic subjects.  They have an 
incredible ability to focus; these 
people go very fast and deep 
into hypnosis.”

Hypnosis can happen im-
mediately, he shares, and voice 
has a lot to do with it.  Hypno-
sis is a common state of  mind; 
we are all in a hypnotic state of  
mind 70% of  the day.  No one, 
he says, will ever do something 
under hypnosis that goes against 
their morals, values, and beliefs.  
Everyone has a different type of  
personality.  

So, what’s up next for this 
multi-talented entertainer?  
“Maybe doing several shows 
on the Good ‘Ol Boys Cruise in 

2023 – you never know!  I enjoy 
making people laugh.  If  I can 
do something that makes you 
laugh and makes you remember 
the fun, then I’ve accomplished 
what I want to accomplish.  You 
can do the same bit every night, 
but each person is going to have 

a different response, because 
each person is different.”

To book Gary Michaels 
for your next corporate event, 
cruise ship act, casino act, bike 
rally, or private party, visit him 
online at GaryMichaels.net.

The 516 Project: Bringing Help and Hope
BY BRITTANY KIRKE

A gift bestowed on Bay 
County, the 516 Project is a 
faith-based 501c3 non-profit 
construction ministry lifting the 
spirits of  those in need. 

Janna Roland and her hus-
band, Tommy, made the move 
to Panama City Beach from 
Virginia with a mission in mind: 
spread love and bring peace to 
those in need. After Hurricane 
Michael in October of  2018, 
the community has grown 
stronger by coming together to 
help one another. This experi-
ence also showed how hard it 
can be to make ends meet in a 

difficult situation. Having small 
things to help such as a roof  
built over your head or a ramp 
to assist with access can make a 
world of  difference to the right 
person. People helping people 
can be a saving grace in its own 
right. The Roland family wants 
to reach the people who may 
have “fallen through the cracks 
and can’t get the assistance they 
need.”

Janna and Tommy have plans 
to extend the work being done in 
Virginia and intend to be able to 
bring additional teams together 
in our area. There are sever-
al projects that the 516 Project 

takes on, from mowing lawns to 
building roofs. Janna said that 
their goal is to “have a team 
from Virginia come down and 

put together a kickoff weekend” 
where there would be several 
projects to split up for everyone. 

They are always in search of  
volunteers to assist with these 
projects and are looking to 
broaden their reach in the area. 
Projects take place year-round. 
The 516 Project is also fami-
ly-friendly, so, feel free to bring 
the kids along and show them 
what community service means 
to those they share it with.

If  you or anyone you know 
would be willing to assist oth-
ers in the community, visit their 
website to get involved. Our 
readers are also encouraged 

to submit applications for in-
dividual or community needs 
on their organization’s website, 
www.516project.org.

While those at the 516 Proj-
ect and the churches they are 
involved with wish they could 
assist everyone who applies, that 
isn’t necessarily feasible. How-
ever, they will do the best they 
can to help and pray for those in 
need even if  they cannot work 
on your home.

“Let your light so shine be-
fore men, that they may see your 
good works, and glorify your Fa-
ther which is in heaven.” - Mat-
thew 5:16
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30Avenue Design Studio, 
12805 U.S.  Hwy. 98, #P201, Inlet Beach |  850.520.2390 

and
9755 Hwy. 98 West,  Miramar Beach |  850.419.3976

nottooshabbybymarisolgul lo.com

C U S T O M  F U R N I T U R E
L I N E N S  -  F I N E  A R T  -  G I F T S

Not Too Shabby by Marisol 
Opens New Location at 30Avenue 

If  you are like most of  us, 
then you already know who 
Marisol Gullo of  Not too Shab-
by is, but in case you don’t, let 
me introduce you. Marisol Gul-
lo, a twenty-year resident of  
South Walton county, is an at-
torney by trade and owns and 
operates her two stores, Not too 
Shabby by Marisol along with 
her husband Tony and their 
eleven-year-old son, Joshua. 
Marisol was honored with the 
South Walton Artist of  the year 
award in 2017, and her stores 
have won Destin VIP Best Fur-
niture and accessories for 2018, 
2019, and 2020. 

Her newest location is in the 
beautiful 30Avenue plaza lo-
cated in Inlet Beach. We had a 
chance to catch up with her re-
cently to discuss what’s new in 
her life and her predictions for 
what’s to come in the world of  
design this year.

“Well, it’s always an honor to 
win the Destin VIP best of, this 
was our third year in a row, and 
being as that is voted on by the 

people gives me pride to know 
we’re doing things right,” she 
says. “ I have always had a pas-
sion for art and design, and with 
the influx of  new homeowners 
that are moving to the area 
right now, I’ve really been fully 
immersed in the interior design 
aspect of  the stores. We spe-

cialize in the look for the area, 
which many new residents tend 
to think is a “beachy” look, but 
it’s not. The look for our area 
is Coastal and believe me when 
I tell you it’s a big difference. It 
would be unfair though to ex-
pect people to know how to put 
that look together, and that’s 

why people come to us.”
We asked Marisol how she 

was doing, keeping up with the 
pace of  all the new people mov-
ing to town, and if  she felt like 
it would continue or slow down. 
This was her response. “I’ve 
been here for over twenty years; 
I saw what happened to us in 

2009 when the bubble burst 
and I don’t think we are looking 
at the same bubble. Back then 
people were just flipping prop-
erties with no end users. That’s 
not what’s happening here now. 
These are real end users. These 
are people leaving those crazy 
cities that are still on lockdown 
or cities with a lot of  civil un-
rest happening.  These are good 
people realizing they don’t have 
to live in those places anymore 
because a lot of  people can now 
work remotely. The challenging 
part for us is to make sure we 
continually have plenty of  in-
ventory for our customers to go 
home with right away.

Visit Not Too Shabby by Marisol 
at their original location in Mira-
mar Beach, 9755 US Hwy. 98 W., 
Miramar Beach, FL 32550, (850) 
419-3976, or their new location at 
30Avenue, 12805 US. Hwy 98 E., 
Inlet Beach, FL 32461, (850) 520-
2390. Open Monday-Saturday 10 
a.m. to 6 p.m., and Sunday 12-5 p.m.
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New Water-Based Learning Experience 

BY BILL HUSFELT, SUPERINTEN-
DENT, BAY DISTRICT SCHOOLS

Hands-on learning is at the 
core of  what we do at Bay Dis-
trict Schools and I am SO ex-
cited about a new partnership 
between BDS, the St. Joe Com-
munity Foundation and the 
Guy Harvey Ocean Foundation 
(GHOF). 

The Gulf  of  Mexico is liter-
ally our backyard... our breath-
takingly beautiful emerald 
green backyard and it’s an asset 
we must treasure and protect. 
That’s why we’re absolutely 
thrilled to be able to fund this 
new water-based learning ex-
perience with a $100,000 grant 
from our generous, and con-
tinuous, partners at the St. Joe 
Community Foundation. It’s 
also important to celebrate that 
the GHOF is MATCHING the 
funding we’ve received from the 
St. Joe Community Foundation 

which enables us to do even 
more with this grant.

Dr. Guy Harvey, the found-
er of  the foundation that bears 
his name, is a strong believer 
in preservation, conservation 
and education. “It is our col-
lective responsibility to preserve 
our marine environment and 
maintain the biodiversity of  this 
planet,” he said in a statement 
on the foundation’s website.

We couldn’t agree more and 
that’s why this partnership is so 
exciting.

Thanks to the funding we’ve 
received, we will be able to im-
plement all of  the following 
activities beginning next school 
year:

• Introduce all BDS schools 
to the Guy Harvey Ocean 
Foundation STEAM education 
program and hands-on, ma-
rine-based learning.

• Provide students with en-
gaging and exciting marine sci-
ence curricula through teacher 
professional development. 

• Ensure science teachers at 
local elementary, middle and 
high schools receive hands-on 
professional development max-
imizing our access to local ma-
rine resources. Each teacher will 

also receive a “dive bag” full 
of  Guy Harvey resources and 
classroom materials.

• Empower students to learn 
more about their local com-
munity through field research 
to better protect their environ-
ment. 

Erin Brack, an elementary 
staff training specialist with BDS 
who focuses entirely on science, 
is particularly excited. “There is 
such a great value in developing 
resources like this that connect 
our students authentically to 
their learning, local environ-
ment and community. I am be-
yond excited about having the 
opportunity to use the GHOF 
resources and professional de-
velopment opportunities al-
ready in place, to create and 
personalize it for Bay District 

School teachers and programs,” 
she said recently.

Brack, who is also working on 
an extensive ocean-themed En-
vironmental Interdependence 
(adaptations, life cycles, food 
chains etc.) unit with a team 
of  teachers at Breakfast Point 
Academy knows that hands-on 
learning is key for our students.

“This definitely goes be-
yond teaching and memorizing 
facts,” she said. “We’re talking 
about touching the hearts of  the 
kids and providing them with a 
personal connection to the les-
son which they will take with 
them forever.” I couldn’t say it 
any better myself !

We are so grateful to our 

amazing community partners 
like the St. Joe Community 
Foundation who continually 
step up for our students and en-
sure we’re able to provide them 
with all of  the “extras” that state 
funding doesn’t cover.

 Learning is not just class-
room based and ultimately we 
want to create graduates who 
are lifelong learners. This grant, 
and partnership with the Guy 
Harvey Ocean Foundation, en-
sures our students will have the 
opportunity to become astute 
stewards of  the amazing com-
munity in which we live and that 
they will be able to do their part 
to ensure marine conservation 
and preservation.

Education

Sometimes Mother Nature 
can be a real mother

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

Local Flight School to Offer Summer 
Camp for Middle- and High-Schoolers 

Island Air Express is excited to announce a unique opportunity for young students this summer. 
The flight school will offer an introduction to the world of  aviation through the Flight School As-
sociation of  America’s AeroCamp. Students ages 11-18 are invited to participate in the program 
which will run from June 7-11. 

Campers will be familiarized with all things aviation before taking to the skies for in-flight train-
ing. Students who prefer to stay on the ground can do so and will cover several aspects of  flight 
including instruction on radio communications, airport traffic patterns, and the basics of  aero-
nautical charts. Campers will be taught by professional certified flight instructors with years of  
experience in the business. 

This program is ideal for anyone interested in a career in aviation, a field that offers very diverse 
opportunities and professional paths. The price of  the camp is $695 and will include flight time, a 
camp t-shirt, and breakfast. 

Island Air Express is located at Northwest Florida Beaches International Airport and has been 
training student pilots since 1994. The school was founded by the late Morris Jarmon Sr., who was 
decorated with the purple heart for his bravery in the Vietnam War. 

For more information on the program, visit islandairexpress.com or call (850) 814-6407. 
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FSU PC’s Dean Randy Hanna is Helping 
Make Higher Education Available to All 

BY JAMIE ZIMCHE, EDITOR

Dean Randy Hanna of  Flor-
ida State University Panama 
City (FSU PC) might not be a 
Panama City native, but his 
Florida roots run as deep as his 
love for higher education. Born 
and raised in a little town called 
Greensboro, Florida, a blink 
and you’ll miss it spot off Inter-
state 10 near Tallahassee, Han-
na grew up in bona fide Florida 
country. His parents owned the 
last water-powered grist mill 
in Florida in those days, and 
ground dried corn into corn-
meal for clients in the region. 
Some of  it they’d package up to 
go out on trucks to destinations 
all across northern Florida. As a 
child, Hanna often rode along, 
even stopping in Panama City 
on occasion - but it would be 
several decades before events 
brought him back to this area 
more permanently.

When he turned 18, Han-
na’s parents sold the mill, and 
he headed off to the University 
of  Florida (UF) to study agri-
culture. There, he paid his way 
through school by working and 
living in the Swine Unit - he 
met his future wife at UF, and 
was relieved to find she wasn’t 
deterred in the slightest by his 
unconventional living quarters. 
With time, his degree shifted to 
journalism, and he finished with 
a Bachelor of  Science in techni-
cal communications with a spe-
cialty in agriculture. When he 
graduated, he and his wife-to-be 

were married, moving in 1981 
to Tallahassee so Hanna could 
pursue a law degree from Flori-
da State University, “One of  the 
best experiences of  my life,” said 
Hanna.  There, his wife found a 
job and they moved into a rental 
- for $135 a month. “She gave 
me a dollar a day for two drinks 
and a pack of  crackers,” Han-
na remembered with a chuckle. 
He often had 20 cents left a day, 
which he would save up to play 
two games of  Pac-Man at the 
end of  the week. 

In 1984, post-graduation 
with a Juris Doctorate (and 
High Honors) in hand, Han-
na joined a law firm where 
he would remain until 2011, 
practicing public finance and 
infrastructure law; his clients 
included local governments and 
universities, for whom he han-
dled complex financial matters. 
In 1998, he became the man-
aging partner of  that law firm. 
“We were in growth mode and 

opening offices,” he explained. 
“I felt like if  I was going to be 
the managing partner, CEO of  
the law firm, that a MBA would 
be beneficial.” This led to the 
next step on his educational 
journey: a MBA from Goizueta 
Business School at Emory Uni-
versity in 2004. 

Throughout this time in law, 
he retained strong ties to higher 
education. In 1991, he was ap-
pointed by the governor to the 
Board of  Trustees for Tallahas-
see Community College. Over 
the years, his appointments 
went on to include other roles 
with Florida A&M University, 
and the University of  West Flor-
ida; in 2011, he stepped in as 
chancellor for the Florida Col-
lege System (he worked there 
with Dr. Holdnak, who is now 

the president of  for Gulf  Coast 
State College, FSU PC’s geo-
graphic neighbor). At this point, 
he decided if  he wanted a sec-
ond career in higher education, 
a Doctorate of  Education might 
be useful. With this in mind, he 
enrolled at the University of  
Pennsylvania in Philadelphia, 
commuting north at least once a 
month until completion. 

Considering this diverse and 
dedicated educational back-
ground, it’s hardly surprising 
that Hanna was tapped by Flor-
ida State University’s President 
John Thrasher in 2016 to take 
over at FSU PC as interim dean, 
a position that soon became 
permanent. Since Hanna’s ten-
ure started, there have been 
many positive changes here at 
Florida State University’s Pan-
ama City Campus.  For one, 
they’ve added five new degree 
programs, including mechanical 
engineering, hospitality man-
agement, and commercial en-
trepreneurship; they’ve also cre-
ated master’s degree programs 
for systems engineering and 
law enforcement intelligence. 
More are coming soon, like the 
campus’s first doctoral degree 
in nurse anesthesia, but also a 
degree in computer program-
ming, and a master’s program 
for financial management and 
communication.  How do they 
decide on a direction for expan-
sion? “We look at job demands 
in the area and talk to employ-
ers,” explained Hanna. “We do 
an analysis of  need and interest. 
We also try to build on what our 
strengths are.” He cites mechan-
ical and systems engineering de-

grees, roles the local Navy base 
needs to fill, and law enforce-
ment, as examples of  thriving 
job markets here in our area. 

What about those consider-
ing returning to school to finish 
a degree, or plotting a career 
change? “I can say to just about 
anybody, there’s a pathway to 
come to Florida State Univer-
sity,” said Hanna. Which is 
where another major develop-
ment at FSU PC comes in: the 
FSU PC Promise Scholarship, 
which, with the help of  gener-
ous donors, came into being just 
this spring.  The Promise Schol-
arship provides a tuition-free 
education to students with 
an adjusted gross income of  
$50,000 or less (and who meet 
other requirements). It has also 
made possible a really fantas-
tic feature, the FSU PC Prom-
ise hotline, which prospective 
students can access round the 
clock. “Anyone can call (850) 
770-2411, 24 hours a day, 7 
days a week,” explained Hanna. 
Callers can find more informa-
tion on the Promise Scholarship 
through this hotline, but also, 
importantly, get help with find-
ing the right degree for the right 
career. 

Need a place to stay while 
you study? New residential 
housing is currently under con-
struction, and will provide more 
affordable student accommoda-
tions in the near future.  Hanna 
and his administration are also 
working hard to bring adults 
back into higher education, 
whether they’re adults who sim-
ply have a desire to keep learn-
ing or those hoping to finish a 
languishing degree. Programs 
such as Osher Lifelong Learn-
ing Institute at FSU (OLLI at 
FSU), offers an intriguing se-
lection of  non-credit classes for 
older adults, and has recently 
expanded to this area as OLLI 
at FSU PC30A. 

If  you are a prospective stu-
dent, a returning student, a late-
in-life student, or just a dedicat-
ed learner, Dean Hanna is here 
to make sure that your FSU PC 
experience helps you get the 
education and experience you 
need to get set up for success. 
For more information, contact 
the PC Promise hotline at (850) 
770-2411.

Education

Our family opened Thomas’ Donuts on the west end of Panama City Beach in 1971 
and we have been serving old friends and making new ones ever since. 

FRIENDLY SERVICE • QUALITY FOOD

Food with a Distinct Southern Accent

17554 Front Beach Rd., PCB | (850) 234-1942 | mikescafeandoysterbar.com
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CLASS OF 2021: 
Graduating Marlins Surge to a Strong Finish 

BRITT SMITH, PRINCIPAL

J.R. ARNOLD HIGH SCHOOL

 As we approach the end of  
another school year, the sounds 
of  pomp and circumstance and 
graduation speeches will fill the 
air as we celebrate J.R. Arnold 
High School’s Class of  2021.  
Students entering Arnold High 
School are told they will receive 
a “Triple-A” high school expe-
rience.  Those A’s stand for ex-
cellence in Academics, Arts, and 
Athletics.  Looking back, we see 
where our Marlins in the Class 
of  2021 have made the best of  
their triple-A opportunities.

Academically, our Marlins 

have been accepted to some of  
the nation’s most prestigious 
colleges and universities.  Emma 
Shockley and Sanjana Patel will 
become Ivy Leaguers as they 
pursue degrees at the Universi-
ty of  Pennsylvania.  Vanderbilt 
University has awarded Habib 
September the Chancellor’s 
Scholarship as he will attend 
their school this fall.  Over 25 
Marlins were accepted into 
the University of  Florida and/
or Florida State while others 
will be attending colleges and 
universities such as Alabama, 
Auburn, Miami, UCF, and the 
University of  California.  In all, 
13 Marlins will graduate with 
the prestigious distinction of  be-
ing AP Capstone Graduates!

We are very proud of  our 
Marlins who have committed 
to serve in the military.  For ex-
ample, Jordan McConnell will 
be attending Texas A&M Uni-
versity on scholarship in pursuit 
of  his dream of  becoming a pi-
lot in the United States Marine 
Corps.  Several Class of  2021 
Marlins have already decided 

their specific branch of  service 
and desired military occupation.  
We salute Ethan Lee USN (Div-
er), Marcus Lee USN (EOD), 
Nathan Pesate USMC (Avi-
onics), Antonio Razquin USN 
(Avionics; applying for Diver) 
for their upcoming service and 
willingness to defend our nation 
as members of  this country’s 
military.

Artistically, Jenya Lynn 
Gonzalez has transformed her 
knowledge and experiences as a 
member of  Arnold’s drama pro-
gram into becoming a published 
playwright.  She already has a 
play published and available to 

be performed internationally!  
We wish our Seniors in the Blue 
Thunder Band the best as they 
move on with aspirations of  
continuing their careers in col-
lege bands across the southeast.

Athletically, the Class of  
2021 represents the most deco-
rated group of  teams we have 
ever had don the blue and 
grey.  During their time at Ar-
nold, the Class of  2021 won 4 
FHSAA State Championships 
and 1 State Championship 
Runner-Up title.  Amerie Dan-
iels, Emily Oliver, Sana Habib, 
Myles Higby, and Jaden Lom-
bard combined to win 7 indi-
vidual FHSAA State Weightlift-
ing Championship titles during 
their careers.  Along the way, 
Arnold’s Class of  2021 earned 
more than 40 Regional, District, 
and County Championships.  
Our Marlins have experienced 
appearances in 5 Final Four, 6 
Elite Eight, and 8 Sweet Sixteen 
FHSAA games.  To top it all off, 
they were also recognized with 
the most recent FHSAA State 
Sportsmanship Award!

Despite the challenges of  in-
terrupted school during three of  
their four high school years, the 
legacy left by Arnold’s Class of  
2021 is impressive and certain 
to only be surpassed by what 
they will do to make our com-
munity, state, nation, and world 
a better place as a result of  their 
contributions.  Congratulations 
and Godspeed to the Class of  
2021, you have made us Marlin 
Proud! 

#Gomarlins!

Education
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L�oking for the perfect seaf��d dinner?

Your ship  just 
came in.
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this is 

not 
some chain 
restaurant 
where you 

have to 
stare at 

the walls 
while you 
wait  for 

your food.
BAREFOOTRESTAURANTS.COM  -  11073 FRONT BEACH RD
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Time with Wine: Sexual Chocolate 
At Kwiker Liquor, we know 

that the key to having a great 
selection of  fine wines is know-
ing a great selection of  Vintners 
and Winemakers. We take pride 
in cultivating these relations to 
bring the very best to our cus-
tomers in the Panhandle. This 
month we called on our friends 

from Sexual Chocolate to share 
their story with us: 

Hi, I’m Jamie Coyle. I grew 
up in Central California and 
started making wine in my 
backyard when I was 19. I was 
a freshman at Cal Poly in San 
Luis Obispo and knew nothing 

about wine. My parents didn’t 
even drink wine when I was a 
kid so I literally had no expo-
sure. As far as I knew, wine was 
this very pretentious, elitist thing 
that I would never be a part of. 
At the time I wasn’t thinking I 
would become a winemaker, I 
just thought I would get some 

free booze and impress girls, so 
I set out to make my first bar-
rel. We just started walking into 
wineries in Edna Valley and 
asking to talk to the winemaker. 
The wine makers were the exact 
opposite of  what my precon-
ceived idea of  a winemaker was. 
They were just really laid back 
and very open with their experi-
ence and knowledge. Also, they 
didn’t card us! We ended up 
making our first barrel that year 
out of  mostly re-pressed pomas. 
The wine was terrible, but the 
entire experience changed my 
life.

I progressively started mak-
ing more and more wine each 
year. By the time I got out of  
school in 2008 I was making 
about four barrels a year and 
the job market wasn’t great be-
cause of  the recession. I had 
a little bit of  money saved up 
from unspent student loans and 
bartending tips, so I started the 
company in 2008 with 93 cases 
of  sexual chocolate which we 
ended up selling in a couple of  
weeks. Fast forward 13 years 
later, and I make five different 
wines and sell in 40 states across 
the country; we are able to 
grow the company at a rate that 
doesn’t compromise the quality 
of  what we put out.

Sexual Chocolate is still my 
most popular wine. It’s a Cali-
fornia red blend of  Zinfandel, 
Syrah and Malbec. I get the 
fruit from all over California: 
Napa, Sonoma, Lodi and Santa 
Barbara. I ferment everything 
separately and blend short-
ly before bottling so the blend 

changes slightly each vintage. I 
try hard to keep the profile as 
consistent as possible. As far as 
the name goes, if  you’ve ever 
seen Eddie Murphy’s 1988 cult 
classic “Coming to America,” 
you’d know he has a terrible 
cover band called Sexual Choc-
olate in the film. I always loved 
that movie as a kid - I basically 
thought of  myself  and my bud-
dies as a terrible cover band of  
an actual winery, so we started 
calling the wine Sexual Choc-
olate as a joke and the name 
stuck. I’ve been making it ever 
since.

23028 Panama City Pkwy. 
• Next to Publix •

850.234.1434
Open 7 Days a Week! 

Wi� �e largest selection of fine wines on �e beach, 
Kwiker Liquor is proud to carry Sexual Chocolate!

Connect with Us

Dining
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PCB Flavor

ISO: PCB’s Best Sandwich
BY JACK SMITH

The sandwich that you enjoy is forever tied to a man who allegedly had a substantial gambling problem. The sandwich 
as we know it today (so the story goes) was  invented by John Montagu, the 4th Earl of  Sandwich. An avid gambler, the earl spent 
long hours at the gambling tables. During a particularly long stretch,  he asked the cook to fix him something he could eat without getting up from his chair, and armed with 
sliced meat between bread,  the sandwich was born.

 The sandwich was late to take off in America as cooks were not excited to import anything from England after the war. The Po’ Boy  sandwich originated in New Orleans 
during the Great Depression, when two brothers,  who owned a sandwich shop, promised to feed all out of  work laborers. When the unfortunate man walked in the waiters 
yelled “Here comes another Po’ Boy!” I promise that I do not make these stories up.

 Once again, gambling is responsible for another famous sandwich, ‘The Reuben.’ No, this was not invented in a New York City deli, but named after a poker player in 
Omaha, Nebraska.  

Join our featured restaurants and stop by to sample their own version of  the sandwich. 

IN THIS ISSUE
ISO:  PCB’s Best 
Sandwich

Tastebudz

THE BEST OF LOCAL DINING

Don’t let the gas station fool ya! 
We’re serving up the best food and 

coldest drinks around!

2903 Thomas Drive • PCB • 850-708-1878
www.christossportsbar.com

HOME OF THE $5 PITCHER!HOME OF THE $5 PITCHER!
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The Wicked Wheel
10025 Hutchison Boulevard, PCB  |  (850) 588-7947

thewickedwheel.com
Not only does The Wicked Wheel serve up the best fried chicken in Bay County, 
but they also serve up one of the best chicken sandwiches on the beach. 
The “Wicked Chicken Sandwich” o�ers up a double-breasted filet of freshly 
hand-battered fried chicken served on a toasted brioche bun and topped with 
cheddar cheese, homemade coleslaw, wicked sauce, and dill pickles. Come try 

one today!

Barefoot Hide-A-Way
15405 Front Beach Road, PCB  |  (850) 249-2031

barefootrestaurants.com
For unique and mouthwatering sandwiches, head to Barefoot Hide-A-Way! 
Enjoy options like a Crab Cake Burger, Philly Cheesesteak, Po’ Boy (choice 
of shrimp, gator or grouper) or Bu�alo Chicken Sandwich as you take in the 
beachfront views. Pair your sandwich with a craft beer or one of Barefoot’s 

signature drinks. 

Sisters of the Sea
3901 Thomas Drive, PCB  |  (856) MER-MAID

sistersofthesea.net
Come on in to Sisters for our Big Easy Po’ Boys: golden fried, piled high, on 

proper French bread with mayo, lettuce, tomato and pickles.  You can choose 
shrimp, oyster, or alligator. Impressive indoor and outdoor dining overlooking 
the beautiful Grand Lagoon. We also have a swimming pool where patrons 

are welcome to swim.

Boon Docks
14854 Bay View Circle, PCB  |  (850) 230-0005

boondocksfl.com
Our grilled Shrimp Po’ Boy consist of delicious, local shrimp seasoned with 
our blend of Cajun seasonings, bell peppers and onions, served on French 
bread. Overflowing with flavors! Enjoy while you watch the barges go by, the 
occasional dolphin swim by, even an alligator or two, and our mascots, the 

ducks and geese, who come in for their favorite - hushpuppies.

Mike’s Cafe and Oyster Bar
17554 Front Beach Road, PCB | (850) 234-1942

mikescafeandoysterbar.com
Our family opened Thomas’ Donuts on the west end of Panama City Beach in 
1971 and we have been serving old friends and making new ones ever since. 
Mike’s Diner was opened in 1986 with a commitment to providing friend-
ly service and the best quality food. In 2011, we changed Mike’s Diner into 

Mike’s Cafe & Oyster Bar.
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Schooners
5121 Gulf Drive, PCB  |  (850) 235-3555

schooners.com
Gulf Fresh Grouper! It is almost impossible to find REAL fresh Grouper these 
days, but this is it! Delivered fresh to our door daily. “This is the best sandwich 
in the world!” – quote from our friend, the late Jaime Shannon of Commander’s 
Palace, winner of the 1999 America’s Chef of the Year, James Beard Founda-

tion.  Real fresh Grouper.  Served grilled, fried or blackened.

Capt. Anderson’s Restaurant
5551 N Lagoon Drive, PCB  |  (850) 234-2225 

captandersons.com
We may not have an actual sandwich on our menu, but every meal comes with 
fresh baked breads from the Capt. Anderson’s bakery. Our beautiful Rice and 
Willie Rolls with fresh creamery butter are the perfect accompaniment to our 

Grilled Churrasco Steak or Stu�ed Lobster!

Christo’s Sports Bar & Grill
2903 Thomas Drive, PCB  |  (850) 708-1878

christossportsbarandgrill.com
Come in to Christo’s and try our famous Redneck Sammy. Made with hand 
breaded fried chicken on a brioche bun, topped with coleslaw and homemade 
pimento cheese, and a drizzle of sriracha aioli on top. Served with our house 

made pickles.  

Paparazzi Gourmet Deli
2810 Thomas Drive, PCB  |  (850) 588-8244

Paparazzideli.com
Paparazzi Gourmet Deli’s “PAPA-STRAMI” features a 1/2 lb. of freshly 
sliced New York pastrami with Swiss cheese and spicy deli mustard on 
toasted Jewish Rye Bread. “The best pastrami sandwich between here 

and New York!”

“Wheel Of Fortune” Contestant Wins a New 
Latitude Margaritaville Home 

In April, Laura Trammell of  
Mission Viejo, Calif. became the 
first person to ever win a brand-
new home on Wheel of  Fortune. 

In an expansion of  their 
long-time relationship, Amer-
ica’s Game® has partnered 
with Minto Communities and 

Margaritaville to add a home 
envelope to the Bonus Wheel 
giving all contestants appearing 
during “Home Sweet Home” 
week, April 26-30, the opportu-
nity to win a new home valued 
at $375,000 in Latitude Mar-
garitaville, a 55-and-better ac-

tive adult community. 
When Trammel was asked 

about when she first learned she 
would be eligible to win a home 
on the show, she responded, “It 
was truly a surprise. I couldn’t 
believe it when I heard it.”

Trammell is married with 

four kids. In her conversation 
with Pat, she mentioned she is a 
6th grade teacher who recently 
learned ASL and now teaches it 
to her students. She was inspired 
to learn by members of  her fam-
ily and a former student who are 
deaf.

“I am thrilled beyond belief  
and I’m so grateful for this op-
portunity,” said Trammell of  her 
win. “It’s amazing!”

The first person she planned to 
tell of  the win was her husband, 

Continued on next page
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Review: Sisters of the Sea & The Dive Bar 
BY MARTA ROSE-THORPE

If  mermaids are your thing, 
then Sisters of  the Sea & The 
Dive Bar on Thomas Drive is 
your place!  My son Leo and I re-
cently dined at Sisters, and from 
the moment we were ushered 
into the lively, bustling room I 
could see that mermaids were in 
our future – for at least the next 
hour or so.  We passed by “Bub-
bles,” the real (human) mermaid 
perched on her throne and look-
ing ever-so-gorgeous.  Photos of  
vintage, nautical scenes adorned 
the walls, and the mermaid-nau-
tical theme was carried through-
out, from candlestick holders 
made from upside-down wine 
glasses encasing sand and shells, 
to iron “mermaid tail” paper 
towel holders on the tables.

We were seated and Melis-
sa, our server, brought drinks 
and appetizers from the “So-
cial Plates” menu – “Cheese 
Bombs” and Sister’s “Comeback 
Dip.”  The dip was piping hot 
and served with tortilla chips… 
creamy and spicy with a slight 
essence of  … could that be all-
spice?  I asked Melissa if  it was, 
and she informed me that the 
dip is a secret blend of  spic-

es… “You know, 
mermaid stuff.”  
Whatever it is, 
it’s really good, 
and my glass of  
cool, smooth 
C h a r d o n n a y 
provided the per-
fect balance to 
the heat.  The 
Cheese Bombs 
(fried cheese 
curds) were 
chewy, cheesy, 
and irresistible.  
Leo, who usually 
strays away from 
cheese, loved 
them.  

As we waited 
for our entrees, 
I gazed out the 
back window to Sisters’ pool 
with a backdrop of  St. Andrews 
Bay.  The effect of  water on wa-
ter has always dazzled me.  The 
charming “tin roof  shack” by the 
pool, with a bar and DJ under-
neath, were in full swing, tunes 
jamming as the bartenders pre-
pared for a private gathering that 
evening.  The effect was rustic 
and islandly… and I was trans-
ported to the Caribbean.   

Dinner arrived!  I ordered 
one of  Sisters’ specialties, “Sis-
ters Grilled Seafood Platter” 
with a filet of  mahi, shrimp and 
scallops, served with “Cadillac 
Grits” – creamy and delicious, 
topped with creole cream and 
bacon – and crispy okra.  Leo, 
my land-lover, ordered the “Pi-
rates Cove Burger” with cheese 
and hickory bacon, and a side of  
fries.  Other interesting-looking 

options include 
three kinds of  
pasta: “Black-
ened Chicken 
Pasta” with gar-
lic parmesan 
cream, “Pasta 
NOLA” with 
shrimp, chicken, 
Conecuh sau-
sage and spicy 
creole cream, 
and “VooDoo 
Shrimp Pasta” in 
a roasted garlic 
cream.  Other 
seafood offerings 
include grouper, 
oysters, and mus-
sels, and a “Full 
Steam Ahead” 
menu that in-

cludes snow crab, royal red 
shrimp, peel & eat shrimp, and 
North Atlantic lobster.  Feel like 
a taco?  Try a blackened mahi, 
seared tuna, or fried shrimp 
taco.  Feeling adventurous?  How 
about a “Big Easy Po’ Boy” with 
shrimp, oysters, or alligator?  Sis-
ters also serves a variety of  fresh 
soups and salads for those watch-
ing their mermaid figures.

The portions at Sisters will 

fill you up – but don’t overdo it 
because four fantastic desserts 
await you!  Their signature des-
sert is Fried Strawberries served 
with chocolate mousse; Sisters 
also serves a creamy and tart 
Florida Key Lime Pie, Nanner 
Puddin’ Cheesecake for banana 
pudding lovers, and Chocolate 
Trifecta Cake for chocolate fa-
natics.  

Sisters of  the Sea is open 
for lunch and dinner Monday 
through Thursday from 11 a.m. 
to 9 p.m.; Friday + Saturday 
from 11 a.m. to 10 p.m.; and 
Sunday from 10 a.m. to 9 p.m.  
“Sunday Funday Brunch” takes 
place from 10 a.m. to 2 p.m. and 
features a creative Bloody Mary 
menu, Bottomless Mimosas for 
$15.99, and a craft Champagne 
Cocktail menu.  Brunch offer-
ings include (but are certainly 
not limited to) Belgian waffles, 
shortcake, breakfast bowls, ben-
edicts, briskets, burgers, and 
seafood omelets.  Sisters of  the 
Sea & The Dive Bar “Where 
Mermaids are Real!” is located 
at 3901 Thomas Drive in Pirates 
Cove Marina on beautiful Grand 
Lagoon.  Sistersofthesea.net

May 2021  |  PCB Flavor  |  www.mypcblife.com  Tastebudz

3901 Thomas Drive, PCB  |  856-MER-MAID
sistersofthesea.net

Dave. Immediately following 
the taping, Trammell called him 
to share the news. “Oh my God! 
Wow! You went on Wheel and 
you won a home?!?! You’re awe-
some,” he responded.

The couple plans to tour 
some Latitude Margaritaville 

communities in May to solidify 
their plans. In total, Trammell 
won $398,690 in cash and priz-
es including a trip to Margarita-
ville Vacation Club St. Thomas.

In conjunction with the week 
of  shows, viewers will once 
again be given the opportunity 
to win a new home of  their own 
with the “Home Sweet Home 
Giveaway.” To enter, all viewers 

have to do is tune in to Wheel of  
Fortune each night April 26-30, 
take note of  the Bonus Round 
puzzle solution and input it at 
www.wheeloffortune.com for an 
entry. Winners will be chosen at 
random.

For more information, view-
ers can log on to www.wheelof-
fortune.com.

WHEEL 
continued from previous page
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To Do in PCB 
Florida Jeep Jam
May 12-15, 2021
Frank Brown Park 

Florida Jeep Jam continues 
to transform PCB into the top 
Jeep destination location for all 
Jeep owners and Jeep Clubs. 
Get ready to meet-up with fel-
low jeepers on the beach, as 
thousands of  Jeep lovers roll 
into the area throughout the 
week and stay for the weekend. 
In less than four years, Florida 
Jeep Jam has already posted re-
cord Jeep attendance numbers, 
exceeding the numbers from 
initial years of  nearly every Jeep 
Event in the Southeast and East 
Coast. Celebrate National Jeep 
Go Topless Day with Florida 
Jeep Jam. Visit www.floridajeep-
jam.com for more information.

Pepsi Gulf Coast Jam
June 4-6, 2021
Frank Brown Park

Join us for the seventh annual 
Pepsi Gulf  Coast Jam at Frank 
Brown Park! From June 4-6, you 
can enjoy the most exciting acts 
in country and southern rock 
music today. This year’s head-
liners are Luke Bryan, Brad 
Paisley and Lynyrd Skynyrd. 
In the morning, live it up at the 
beach, enjoying sublimely soft 
sand, crystal clear waters and 
the best in outdoor recreation. 
Spend the afternoon jamming 
your heart out to the best coun-
try music. Dance away the cool 
nights with sounds as fresh as a 
sweet Gulf  breeze.

Visit www.gulfcoastjam.com.

Jam on the Coast 5K 
The PCB Chamber & Pepsi 

Gulf  Coast Jam Staff are excited 
to bring you Jam on the Coast 
5K, presented by Visit Panama 
City Beach! This inaugural 5K 
event will take place on Satur-
day, June 5th, and gives an ex-
clusive coupon to save on tickets 
to the most anticipated concert 
of  the year, Pepsi Gulf  Coast 
Jam! The race begins and ends 
in Frank Brown Park, with an 

after-party at Texas Roadhouse. 
All 5K runners will receive a 
short-sleeve shirt, and all finish-
ers will receive a medal.

UNwineD
June 4-5, 2021
Aaron Bessant Park

A two-day Southern garden 
party in Aaron Bessant Park 
featuring superb craft beer, spir-
its, and wine from around the 
world, plus culinary creations 
by Northwest Florida’s leading 
chefs.
Friday Night Kickoff Party 
Hosted By Southern Living

Visit Panama City Beach has 
partnered with Southern Living 
magazine to add extra prestige 
to the festival, with Southern 
Living hosting an exclusive 
event on Friday to kickoff the 
weekend event. This one-of-a-
kind night offers “Top Chef ” 
winner Kelsey Barnard Clark, 
custom cocktails, live music, and 
more. Only 250 tickets are sold 
to the Kickoff Party and include 
admission to the entire weekend 
of  events. You must be 21 or 
older to attend the Friday night 
event.
The Grand Afternoon 
Tasting

UNwineD officially gets un-
derway with The Grand Af-
ternoon Tasting. Wander from 
booth to booth while tasting the 
best craft beers, wine and spir-
its from around the world, and 
sampling delectable creations 
from leading chefs in the area. 
Browse through Art & Vendor 
Row filled with local shops and 
boutiques, and be sure to also 
stop by the Southern Living tent 
for home decor, cook books and 
more! Tickets are limited to this 
event. You must be 21 or old-
er to attend the Grand Tasting 
(accompanying children 12 and 
under permitted).

Visit www.visitpanamacity-
beach.com/unwined.

Local History Photography 
Exhibit At The Bay County 
Public Library 

The Bay County Public Li-
brary’s will display the Down-
town Through The Years pho-

tography exhibit throughout the 
month of  May. The show has 
been organized by the library’s 
Local  History Department 
which preserves print materials, 
artifacts, and photographs. The 
photographs  highlight Harrison 
Avenue and Downtown Pana-
ma City beginning in the 1900s. 
Check out how the  businesses, 
cars, and fashion have changed 
over a hundred year span of  
downtown history! Admission is  
free and on view during regular 
library hours. The Bay County 
Public Library is located at 898 
West 11th  Street in Panama 
City. 

Library Hours: Monday – 
Wednesday (9 a.m. - 7 p.m.) and 
Thursday – Saturday (9 a.m. 
- 5 p.m.) Local History Hours: 
Monday – Friday (9 a.m. – 4:30 
pm) 

Do you have photographs 
that document Bay County his-
tory? The Local History depart-
ment continues  to accept pho-
tograph donations or can make 
a digital scan of  the original for 
the collection. Donations  re-
quire visiting the Local History 
Room and filling out a Deed of  
Gift Form. For more informa-
tion, visit  www.nwrls.com or 
call Local History at (850) 522-
2132.

PCB Library Events
The Northwest Regional Li-

brary System and Panama City 
Beach Library offer numerous 
classes, book club meetings and 
readings for adults and children, 
both in person and online via 
Zoom. Visit www.nwrls.com/
events for this month’s calendar.

PCB Senior Center 
May Events

May is bursting with activ-
ities at the PCB Senior Cen-
ter.  Stained Glass classes (Wed. 
10 a.m.-12 p.m.) and Coffee 
Shoppe (Wed. 8:30-9:30 a.m.) 
are returning, Hand & Foot 
(Wed. 12:30 p.m.) and Domi-
noes (Tues. 1 p.m.) are off and 
running.  Yoga, Exercise, Paint-
ing Partners, Flow Art and Em-
broidery on Cards are also on 
the calendar.
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Studio 237 Music School: Aspire 4 
Music Summer Programs 

BY LISA CYR

This morning, I could hear 
the continuous sound of  ham-
mering. There is a house being 
built down the street. I some-
what liked the rhythmic sound 
of  productivity and teamwork. 
Carpenters using their skills to 
create a home to bless others for 
many years to come. When the 
weather is good, I hear them be-
gin to work faster. It seems to be 
the best season for building.

Like building a house, the 
foundation of  musical learning 
is of  primary importance. The 
foundation of  your instrument 
is understanding how it produc-
es sound. A drum uses sticks to 
make percussive sounds. A pi-
ano uses hammers hitting met-
al strings which vibrate sound, 
whereas a guitar has strings to 
strum or pluck. A clarinet uses 
vibration from your air flow over 
a reed to form notes. All these 
instruments are made of  wood 
and constructed to uniquely res-

onate their own distinctive tone.  
Framework: One’s pos-

ture, arm and hand positions are 
“across the board” an important 
first technique to learn. There 
is a successful blueprint to fol-
low which has been around for 
hundreds of  years. Lead sheet 
music, chord / Tab charts, and 
books are essential items to have 
in your tool box. A skilled teach-
er will correctly show and guide 
your direction. Their years of  
“hard knock” learning will save 
you years of  struggle to improve 
your level of  playing. That re-
minds me of  all the times I hit 
my finger with a hammer. Ouch!  

A roof provides covering. 
Music teachers have “got you 
covered” by developing your 
skills in an orderly fashion. Like 
nailing on shingles and carefully 
overlapping each layer, certain 
musical skills need to be devel-
oped before the next skill layer is 
applied. Otherwise, there will be 
leaks in your musical roof.  We 
all know how hard it is to find a 
leak unless you bring in an ex-
pert.

Infrastructure includes 
wiring, electrical, plumbing, etc. 

These are essentials for people 
to live inside the house such as: 
songs to play, more challeng-
ing music, scales and exercis-
es. You may require a larger or 
better-quality instrument, or 
to improve your practice hab-
its. I tell my students, “You are 
the electricity that powers the 
instrument”. Music teachers fo-
cus on infrastructure. This helps 
students to “get it right the first 
time” which always saves time 
and money.

Finishing work includes 
walls, textures, ceilings, cabinets, 
molding, colors, styles. Windows 
and doors are my favorite be-
cause they “seal the deal” and 
really make a house shine from 
the inside out. Polishing off your 
song, sealing up any leaks in 
your ability, and changing mind-
sets causes one to shine. A music 
teacher will point out those spots 
and help you choose the best 
way to improve, like an interior 
decorator.

The season for building new 
musical talents is arriving this 
June at Studio 237 Music Les-
sons. Every summer, in June, 
we offer daily weeklong private 
45 minute lessons (5 consecutive 
days in a row) at a reduced rate 
of  $150. You may choose from 
a variety of  instruments includ-
ing drums, piano, guitar, violin, 
ukulele, and song writing. This is 
your opportunity to “try out” an 
instrument before committing to 
August weekly learning or im-
prove on your current ability. No 
instrument needed unless you 
already own yours. Just show up 
and learn. We have instruments 
you can use during the lesson.  

Studio 237 Music Lessons has 
been providing music lessons for people 
ages 4 and up since 2011 in Santa 
Rosa Beach, FL.  To find out more 
information or visit the studio call 
850.231.3199.  Email: Studio-
237Music@gmail.  Also, visit our 
website at www.Studio237Music.
com.  

Arts & Music

Heather Clements: 
Female Forms and Flora in the Frame 
BY JAMIE ZIMCHEK, EDITOR

Emerging like some sylvan 
sylph from a swirl of  leaves, 
the face of  a woman emerg-
es, her gaze falling enigmat-
ically across 6th Street and 
Harrison Avenue. A colorful 
composition of  green and 
purple against a striking 
yellow backdrop, this wom-
an is a large-scale version 
of  the work for which artist 
Heather Clements is so well 
known. It’s also the new wel-
come mural on the Ocean 
Oriental Market building in 
downtown Panama City, cre-
ated as part of  the Bay Arts 
Alliance mural program. 

In fact this  is one of  sev-
eral new murals popping up 
on walls around Panama 
City - but the first outdoor 
mural for Clements, though 
it’s so well-executed (textured 
wall and all) that you’d never 
know it.  This is not to sug-
gest in any way that Clem-
ents is new to the art world 
(or doesn’t know exactly what 
she’s doing). Her pedigree 
includes a degree in painting 
from one of  the oldest art col-
leges in the country,  Mary-
land Institute College of  Art, 
and many more years as a 
practicing artist, art instruc-
tor, and gallery owner. Before 
that, as a child, she says art 
was in her blood. “I always 
wanted to be an artist, I don’t 
remember a time when I 
didn’t want to be one.”

Though clearly art was 
her path, It was chance that 
brought her here, away from 
her roots in northern Virgin-
ia. “I moved down after grad-
uation, almost on a lark,” 
Clements explains. She had a 
friend relocating to this area 
and figured picking up and 
moving to the beach couldn’t 
be a bad way to kick off the 
next chapter. Ultimately, she 
ended up buying the gallery 
where she had her first solo 
show, Gallery Above, and 
then met her husband. She’s 
been calling Panama City 
home ever since, undeterred 
even after her home was tak-
en out by Hurricane Michael 
(it’s still in the process of  be-
ing rebuilt).

Over the years, her art has 
shifted and developed. “The 
art that I used to make was 
very much metaphorically 

autobiographical,” she explains. 
“But then I reached a point 
where I didn’t need my art to do 
that anymore, I didn’t need my 
art to learn about myself... my 
art was very much my therapy 
and I didn’t need that anymore.” 
Now her work is this sublime 
union of  female faces and forms 
with natural elements: women’s 
mouths or eyes morph seamless-
ly into blooming florals, or, as is 
the case with her latest mural, 
a body of  leaves. Clements ex-
plains that her love for nature 
has sparked this shift toward 
an in-depth exploration of  the 
relationship between humans 
and their natural environment. 
As she puts it, “We’re more sep-
arate now from nature than we 
used to be - it’s this deep con-
nection that we used to have 
with our surroundings,  and I 
think cutting off that connection 
has left us feeling more isolated 
and more empty. I really think 
that connection with nature re-
ally answers some things.” Her 
works, exquisite in graphite and 
watercolor, convey this emotion 
with delicacy and grace.

When the pandemic hit, she 
began posting live sketch-book-
ing sessions; as the months 
passed, she posted less regularly, 
but there are other ways to see 
Clements at work, including 
(Zoom) live art classes, semi-pri-
vate art classes, or her pre-re-
corded art classes, all available 
online. Clements enjoys a per-
sonal connection with collec-
tors, and they can also reach her 
online. 

Find her at www.heathercle-
mentsart.com, on Instagram at 
@HeatherClementsArt or on 
Facebook at Heather Clements 
Art. 
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Arts & Music

DESIGNWORKS

Websites  
Social Media Graphics  

Email Marketing 
Logos & Branding

Advertising  
Print Design  

Promotional Items

850.376.6255  |  kim.designworks@gmail.com  |  kimatdesignworks.myportfolio.com

Custom Graphic Design:

NEED TO PUT YOUR BUSINESS ONLINE?

Beautiful, 
User-Friendly 
Websites at 

ffor e 
Rates

Emerald Coast Theatre Company’s Summer Camps
10 Different Programs, 12 Artist Experts, a Full-Length Musical and More 

Share the spotlight with 
the likes of  Matilda, Alexan-
der Hamilton, Harry Potter, 
SpongeBob, Dr. Seuss, Snow 
White and the Seven Dwarfs 
and others

This summer, you want to be 
in the “room where it happens!” 
Emerald Coast Theatre Com-
pany (ECTC) presents 10 dif-
ferent Summer Camp programs 
including popular musicals like 
“Hamilton,” “Puffs (Harry Pot-
ter), “Sponge Bob,” “Seussical” 
the staging of  a full-length mu-
sical, “Matilda,” plus hands-on 
workshops for theater “techies” 
and film buffs.

Altogether there are 16 
ECTC program sessions rang-
ing from one-, two- or three-
week camps that will be held 
during the summer (May 31 
to August 1). ECTC Summer 
Camps will be offered in three 
locations along the Northwest 
Florida Gulf  Coast: Miramar 
Beach (ECTC performance 
space), Seaside (Seaside Neigh-
borhood School) and Panama 
City (Gulf  Coast State College). 
Theater camps are offered for all 
ages—from rising kindergarten-
ers to rising high school seniors.

 “Summer camps are the per-
fect time for children to expend 
that extra energy creatively and 
ECTC has a whole line up of  

creative ways to have fun,” says 
ECTC co-founder and produc-
ing artistic director Nathanael 
Fisher.

 For the first time, ECTC will 
stage a full-length musical pro-
duction as part of  its summer 
educational program. Roald 
Dahl’s “Matilida the Musical.”

 Another first is the recruit-
ment of  10 performing arts “ex-
perts”—including theater profes-
sors and professional Broadway 
actors, singers and producers 
—who will join ECTC’s artist/
teacher production team to offer 
a wide range of  performing art 
lessons and workshops includ-
ing vocal, song and monologue 
coaching; audition and acting 
techniques; Laban efforts, move-
ment, dance, choreography and 
even stage combat.   

 “The Musical Theatre In-
tensive is our response to our 
students’ growing desire to be 
challenged in the craft of  the-
ater,” Fisher says. “This oppor-
tunity to work alongside ECTC 
professionals and profession-
al guest artists is a special and 
unique experience.”

  For more information on the 
ECTC Musical Intensive “ex-
perts” visit www.emeraldcoast-
theatre.org/musical-theatre-in-
tensive.

 Summer Camp locations are 

ECTC, 560 Grand Boulevard 
(upstairs) in Grand Boulevard 
at Sandestin in Miramar Beach; 
Seaside Neighborhood School 
in Seaside; and the Amelia Cen-
ter Theatre Lab at Gulf  Coast 
State College in Panama City.

 
ECTC’s 2021 Summer 
Camp line up:

• Mini Player Camp (ages 
5-7, rising kindergarteners)

• “Snow White and the Sev-
en Dwarfs” (grades 2-8) 

• “SpongeBob: The Musical” 
and “Hamilton”–Musical Teen 
Cabaret Intensive (grades 6-12) 

• “Puffs: The Play” (grades 
7-12).

• “Seussical the Musical Jr.” 
(grades 2-8)

• Techies Rule (grades 5-12)
• Film Camp (grades 5-12)
• Matilda The Musical 

(grades 6-12)
• Private Vocal Lessons with 

Peter Lake (grades 5-8)
Scholarships are available 

for select summer camps, apply 
online at www.emeraldcoastthe-
atre.org/scholarship. Discounts 
offered for multiple registra-
tions. 

For more information or to 
register for an ECTC Summer 
Camp offering, visit www.emer-
aldcoasttheatre.org or call (850) 
684-0323.

ECTC’s 2020-2021 season 
is made possible with support 
from Grand Boulevard at Sand-
estin, St. Joe Community Foun-
dation, Howard Hospitality, and 
the South Walton Tourist De-
velopment Council. The Edu-
cation Program is made possible 
with generous support from the 
Cultural Arts Alliance.

 
To make a tax-deductible do-

nation, volunteer or learn more 
about Emerald Coast Theatre 
Company, find them on Face-
book, call (850) 684-0323 and 
visit www.emeraldcoasttheatre.
org.

Annie Laura’s Gift
BY BRITTANY KIRKE

“…I will give this gift, this 
child, Laura Viola, to Mary 
Scarlet for safe keeping…”

Annie Laura’s Gift (March 
2021) is a riveting novel set in 
Northwest Florida’s pioneer 
past. Based on Milinda Jay’s 
great-grandmother--and a dark 
family secret--this novel is the 
prequel to Annie Laura’s Tri-
umph (2016). Triumph was 
featured as a top Mother’s Day 
Read by Parade Magazine. 
Robert Olen Butler, Pulitzer 
Prize-winning author, gave ac-
colades to Annie Laura’s Gift, 
proclaiming it “deeply resonant 
[…] in this politically parlous 
age.”

To uncover the mystery of  
her great-grandmother’s identi-
ty, Jay was forced to search be-
yond the records of  family histo-
ry. Her frustrating search lasted 

seven years - through geneal-
ogy archives, old newspapers, 
and local graveyards. Told by 
distant relatives that she would 
never discover her great-grand-
mother’s truth, and directed to 
“leave it alone,” she left a final 
query on a genealogy website.

But it wasn’t until 2009 that 
Jay received a phone call that 
would change her life.

The caller revealed that Jay’s 

great-grandmother had a story 
that needed to be told, but that 
it must be heard by Jay herself. 
When Jay invited the elderly 

caller and her daughter 
to share their story over 
tea, the pieces fell into 
place. With tears in her 
eyes, Jay’s new-found 
relative said “my mother 
told me this story. She 
told me never to tell it.”

And so began the sto-
ry of  the tenacious and 
beautiful immigrant, An-
nie Laura Brock.

Prejudice, abuse, and 
greed throw perilous ob-
stacles into Annie Lau-
ra’s life. But with the help 
of  her sisters and her 
friends, she is determined 
to leave behind her life 
of  suffering and hard-
ship and fight to build the 

life that will make her daughter 
proud.

Milinda Jay is an eighth-gen-
eration Florida native residing 

in Lynn Haven, Florida. As a 
professor at Florida State Uni-
versity Panama City, she shares 
her knowledge of  creative writ-
ing with the hope that her stu-
dents will discover the heroes in 
their own families.

She states, “What I am is 
the sum of  all who came before 
me.” Her goal is to learn from 
the past and preserve the wis-
dom that might smooth the way 
for her children, grandchildren, 
and her readers. To purchase 
Milinda Jay’s works, you can 
visit www.amazon.com or go to 
www.mupress.org to order the 
books directly from the publish-
er.

If  you wish to know more 
about who Dr. Milinda Jay Ste-
phenson is and what is it that 
she does, please visit her web-
site, www.milindajay.com.
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BBBSNWFL Receives 
$25,000 Gift from Gulf 

Power Foundation 

As a longtime supporter of  Big Brothers Big Sisters of  
Northwest Florida (BBBSNWFL), the Gulf  Power Foundation 
has donated to the agency $25,000 to support local mentoring 
programs that serve over 550 children from Panama City to 
Pensacola.

Summer is around the corner, and this gift will help ensure 
all children in the Big Brothers Big Sisters program from our 
area continue to receive the life-changing support from their 
mentors during the critical months when children are away 
from the structure of  their school. 

This gift is one more example of  the strong partnership be-
tween BBBSNWFL and Gulf  Power. To learn more about how 
to get involved in BBBSNWFL by becoming a Big, donor, or 
friend, visit bbbsnwfl.org or call (850) 433-5437.

       Wellness

thehormonerestorationcenter.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Now offering
Weight Loss 
Treatment!

Three Years In A Row! 
Thank you Destin!

Senior Helpers of Panama City provides personalized in-home care for seniors as 
an alternative to assisted living facilities or nursing homes. We provide non-medical 
help with the activities of daily living, tasks including meal preparation, light house-
keeping, errands and companionship.

Our initial in-home care assessment...
The first step in the process is a complimentary, initial in-home care assessment 
with a Senior Helpers consultant. This assessment can help you understand the 
true needs of your loved one, and your options. Together we can discuss their 
needs, our senior care services and determine what’s best for your entire family.

The key to quality senior care 
is asking the right questions.

850-270-4064 • 1038 Jenks Ave., Panama City
seniorhelpers.com/�/panama-city
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Breast Health and More for Mother’s Day

BY DR. RICHARD CHERN, M.D.

Exciting news just in time for 
Mother’s Day. A new study was 
published in the European Jour-
nal of  Breast Health. This study 
was performed over 10 years 
and looked at the rate of  breast 
cancer in women using hor-
mone pellet therapy compared to 
women in the general public and 
also compared to previous stud-
ies such as the Women’s Health 
Initiative (WHI) and the Million 
Women Study. The results?

The use of  BioTE bio-iden-
tical hormone pellet therapy 

significantly reduces the risk of  
breast cancer! In fact...

The use of  BioTE bio-iden-
tical hormone pellet therapy re-
duces the risk of  breast cancer by 
more than 35% compared to the 
general population of  women. 
And...

The use of  BioTE bio-iden-
tical hormone pellet therapy re-
duces the risk of  breast cancer by 
more than 50% when compared 
to women WHO DO NOT USE 
ANY hormone replacement!

This is not the first study with 

these results. In fact, it’s the sec-
ond and the largest study of  its 
kind. Are you really going to wait 
another 10 years for the next 
study to come out before getting 
your hormones?

Add this to the list of  already 
proven benefits that our hor-
mone pellet therapy provides. 
This includes resolution of  hot 
flashes, insomnia, aging skin, 
sexual dysfunction, fatigue, joint 
pain, decreased muscle tone, vag-
inal dryness, depression, anxiety, 
osteoporosis and reduced rates of  
other cancers as well.

I have a hard time under-
standing why we don’t have every 
post-menopausal or peri-meno-
pausal woman in our clinic al-
ready. But, hopefully this will 
help convince the rest of  you to 
come in.

Now that we hopefully have 
the women on board, let’s revisit 
some statements from the Mayo 
Clinic in regarding testosterone 
in men. Are you ready?

“Mortality rates are reduced 
by half  in men with Testosterone 
Deficiency who received Testos-
terone therapy compared with 
untreated men.” This means if  
you have untreated low testoster-
one you are twice as likely to die!

“Lower serum Testosterone 
concentrations are associated 

with increased Cardiovasular 
risk” while “higher levels are pro-
tective.” This means if  you have 
untreated low testosterone you 
more likely to have a heart attack!

“Aggressive/high-grade Pros-
tate Cancer is associated with 
low serum Testosterone levels.”  
This means if  you have low tes-
tosterone and get prostate cancer 
you will likely die from it! Keep 
in mind there is no study that has 
ever shown increased prostate 
cancer with testosterone therapy.

This doesn’t even mention the 
increase in energy, focus, con-
centration, sex drive and func-
tion you get from testosterone 
therapy. Moms, don’t you want 
your spouses to be functioning at 
100% and live a longer, happier 
and healthier life?

Please come see us. Get your 
labs done at our clinic and let Sue 
or I discuss your labs and all the 
benefits our therapies provide.

Dr. Richard Chern, MD has been 
seeing patients for 30 years. He has 
been dealing with hormones nearly the 
entire time. His clinic is the only Plati-
num BioTE clinic in the region and he 
teaches doctors throughout the U.S. how 
to properly provide hormone therapy. He 
wants to help you live your best life. So, 
please call for an appointment. 850-
837-1271.
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Change your perception, 
change your life.
Most people don’t know what to expect from hearing aids. Misperceptions and 
secondhand experience with bulky, whistling, old-fashioned analog devices continue to 
influence the way people think about hearing aids.

Hearing aids have changed dramatically from a generation ago — from outward 
appearance to internal technology — making them vastly more appealling and effective.

Schedule Your FREE Hearing Screening Today!

Miramar Beach 
42 Business Centre Dr., #304

Panama City Beach
3133 Thomas Dr.

850.634.0230

Hear what you’ve been missing.

Hear what you’ve been missing.

       Wellness

Misleading Over-The-Counter Hearing Aid Sales 
BY THOMAS A. POWERS, PHD

Over the last several months, 
the Attorneys General in Arizo-
na, Louisiana, South Carolina, 
and Georgia issued warnings to 
be alert for scams or misleading 
sales tactics regarding Over-the-
Counter (OTC) hearing aids. 
These warnings are an import-
ant reminder for consumers 
since the FDA (Food and Drug 
Administration) has not yet cre-
ated the regulations governing 
the sale of  OTC hearing aids.  

In 2017, Congress passed 
legislation that required the 
FDA to create a new category 
of  hearing aids that could be 
sold over the counter, or with-
out the assistance of  a hearing 
care professional, to those indi-
viduals with self-perceived mild 
to moderate hearing loss. The 
legislation set a date of  August 
2020 for the FDA to issue pro-
posed regulations.  The COVID 
pandemic taxed the resources at 
the FDA and the August dead-
line was not met. There are 
currently no OTC regulations 
from the FDA or FDA-approved 
OTC hearing aids that can be 
lawfully sold to consumers.

South Carolina Attorney 
General Alan Wilson stated, 
“Until the FDA finalizes their 
regulations on over-the-counter 
hearing aids, South Carolina 
consumers, especially seniors 
and military veterans, need to 
be mindful of  unlawful and mis-
leading products on the market. 
We are seeing more and more 
companies attempt to sell hear-
ing aids over-the-counter that 
use the FDA logo or claim to be 
‘FDA-registered,’ even though 
this new category of  hearing 
aids has not been approved by 
the FDA.”

 Consumers should also be 
aware that with the current lack 
of  labeling requirements, sellers 
of  OTC hearing devices are not 
obligated to inform consum-
ers that their products are not 
intended for adults with severe 
hearing loss or for children and 
could potentially lead to serious 
and unnecessary health risks if  
used by these consumers.

 In March 2021, FDA issued 
a bulletin warning firms that are 
misrepresenting their products 
as being “FDA approved” or 
“approved OTC devices”. The 

FDA does not issue registration 
certificates and has requested 
companies to stop showing cer-
tificates next to products that 
may imply FDA approval. The 
best way to ensure that a hear-
ing aid is legitimate is to seek 
guidance from a medical profes-
sional.

 The Hearing Industries As-
sociation strongly recommends 
that a consumer’s first step be to 
visit a hearing care profession-
al to understand their unique 
hearing difficulties. The Attor-
neys General in the states that 
issued warnings have the fol-
lowing recommendations when 
seeking treatment for your hear-
ing loss:

Have your hearing evaluated 
by a medical professional. These 
professionals can screen you for 
underlying conditions that may 
be contributing to hearing loss 
and which need to be addressed.  
They can inform you of  proper 
hearing aid usage and any asso-
ciated risks.

Have your hearing aid fitted 
by an audiologist, medical doc-
tor, or hearing aid dispenser.

Check the Better Business 

Bureau’s website (bbb.org) to 
see if  the hearing aid seller has 
a good rating and whether con-
sumers have submitted com-
plaints against the company.

Get all terms in writing, in-
cluding what is covered in the 
price, extra charges, warranties, 
and refund policies.

Finally, if  a deal seems too 
good to be true, it probably is!

To learn more about how to 
choose a device that will be most 
beneficial to your hearing, check 
out the  https://betterhearing.
org/hearing-aids/what-to-con-
sider-when-looking-for-a-hear-
ing-aid/ and find a hearing care 
professional near you at Better-
hearing.org  to discuss the safest 
treatment options.

Complimentary Hearing Screening 
Please make plans to join us Tuesday May 25th at All Clear 

Hearing Center for Demo Day. Schedule your complimentary 
hearing screening today and meet one on one with our licensed 
professionals. Try a pair of  hearing aids for 30 days in your 
home, completely risk free. In a recent article by John Hopkins 
Medical expert Dr Frank Lin, “Hearing loss is frustrating for 
those who have it and for their loved ones. Recent research sug-
gests that it also linked with walking problems, falls and even 
dementia.” In a study that tracked 639 adults conducted by Dr. 
Lin and his colleagues found that mild hearing loss doubled de-
mentia risk. Moderate loss tripled risk, and people with a severe 
hearing impairment were five times more likely to develop de-
mentia.” Brain scans show us that hearing loss may contribute 
to a faster rate of  atrophy in the brain,” Dr. Lin says. So please 
call today to schedule your free hearing test and try a pair of  
hearing aids for 30 days in your home, completely risk free. All 
Clear Hearing Center is in the Summit building 42 Business 
Center Drive, Suite 304 Miramar Beach FL. (850) 634-0230. 
www.HearAgainAmerica.com.
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Beautiful

BY SEAN DIETRICH

My wife and I are going out 
to dinner tonight. I am waiting 
for her to get ready. She is in 
the bathroom, standing before a 
mirror, pinching her tummy. She 
asks if  I think she is fat.

“No,” I say.
She frowns. “You sure?”
“Yes.”
“Well, I feel fat.” She pinches 

a new region. “This doesn’t look 
fat to you?”

“Still no.”
She readjusts. “What about 

from this angle?”
Negative.
“How about when I turn 

around?”
“Are you kidding?”
“How about when I stand like 

this and hold my neck like this?”
“You look extremely uncom-

fortable.”
I can feel her getting ready 

to say it. And she most certainly 
does. “But… I feel so fat.”

My whole life has been spent 
in the company of  women. 
When my father died, he left 
me in a house of  estrogen. I was 
raised by a village of  females. 

And in my life I have learned 
one basic thing about the oppo-
site gender.

Many women think they are 
fat.

And they are always wrong 
about this, no matter what their 
size. Because the word “fat” is 
a disgraceful term, unless it’s 
being used to describe a ribeye. 
When applied to humans, this 
word is a synonym for “disgust-
ing.” And I refuse to believe any 
human is disgusting. 

Although it is almost impossi-
ble not to feel fat in today’s world 
of  airbrushed spokes-models. 
Every printed advertisement 
and beer commercial tells us we 
are fat. 

But it wasn’t always like this. 
Things were different 75 years 
ago. You never heard anyone 
saying Marilyn Monroe needed 
to try keto.

No. People weren’t obsessed 
with being skinny. Consequently, 
American families ate more ba-
con. And according to the wise 
old timers who came before us: 
The family that eats bacon to-
gether, stays together.

But things have changed. By 
today’s impossible standards 
Marilyn Monroe would be con-
sidered a Clydesdale. Barbara 
Eden, a Holstein. Ginger and 
Mary Ann would be kicked off 
the island. 

Last week, I got a letter from 
Myra, who is 19. Myra confided 
in me that she feels overweight, 
and has felt this way since mid-
dle school. She has been on a 
diet for six months but it’s not 
working.

So she went to the doctor. He 
did what all doctors do. He ran 
tests and did blood work. This 
led to more tests, more blood 
work, then, just for the heck of  
it, an MRI. 

Then came an obligatory 
consult with a high-priced spe-
cialist, a visit to a dermatologist, 
an herbologist, a zoologist, an 
ornithologist, and a qualified 
priest. And do you know what 
the doc concluded? Myra was in 
perfect health.

In the doc’s own words: 
“You’re a little on the skinny 
side, Myra.”

How can a girl who is skinny 
by medical standards still believe 
she is fat? How, I ask?

But then it’s not your fault, 
Myra. We’re all in the same boat 
here. And it’s not just women, 
it’s us guys too. 

We live in a culture that tells 
us we’re ugly, fat, boring, and we 
need better insurance. We live in 
a civilization where people drive 
to the gym to walk on a tread-
mill. 

Ours is a world where under-
wear models are selling every-
thing from iced tea to retirement 
plans. It’s a world where regu-
lar-looking people aren’t consid-
ered regular anymore.

Yesterday, for example, I was 
watching a commercial that 
showed four or five young peo-
ple frolicking on the beach with-
out their clothes on. 

The young men were shirtless 
and looked like Sylvester Stalone 
on diuretics. The females were 
clad in swimwear so skimpy it 
wouldn’t have fit on a pasta fork. 

After 30 seconds of  this, I still 
had no idea what the commer-
cial was advertising—although 
I did feel like a North Atlantic 
whale. 

Not that anyone asked me, 
but I don’t believe in these kinds 
of  TV people. I believe in re-
al-life people. And when it comes 
to the gentler sex, I believe in the 
brand of  woman who raised me; 
regular women who were brave 
enough to be just that.

My people didn’t go in for 
fad diets. They believed in eat-
ing regular food like fresh okra, 
summer tomatoes, and biscuits 
cut with an upside-down coffee 
cup. 

Certainly, I believe in health 
and nutrition, but I also believe 
in living a rich, full life that oc-
casionally includes Almond Joys.

Also, I believe in loving what 
is in the mirror. I believe in keep-
ing the television off more than 
it’s on. And I don’t believe true 
love has anything to do with 
tight abs, nice thighs, or bronze 
butts. 

I believe in authentic love. 
The kind of  love found among 

old married couples who are 
so comfortable with each other 
they take a six-day cruise to the 
Bahamas and go all week with-
out saying anything more than, 
“Shut up, Herb, you’re snoring 
again.”

I don’t believe in TV-Com-
mercial Guy, or Magazine-Ad-
vertisement Gal. And when it 
comes to women, I may be old 
fashioned, but I believe a wom-
an’s magnificence has nothing 
to do with her body mass index 
calculation. 

And here’s the thing: there 
are a lot of  guys out there who 
feel this way about the opposite 
gender. We just don’t get much 
airtime.

So I choose to believe in the 
internal beauty of  Womankind 
instead of  her dress size. I believe 
in her quiet power, her bravery, 
her kindness, and self-assured-
ness. I believe in Myra. I believe 
in my wife. 

And whoever you are, read-
ing this, male or female, I believe 
in you, too. So in case someone 
hasn’t told you today…

You are not fat.

       Musing

DAMN GOOD DRINKS.
DAMN GOOD MUSIC.

THE DANCING IS UP TO YOU.

live music every weekend
check our facebook page for  our full event schedule

Journey Bravely
COUNSELING  &  COACHING       

Stephenie Craig,  LCSW
Therapist & Coach
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com
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A Pastor’s Ponderings: Yeah, My Momma Was Right

BY DAVE HOLLAND

“She’s the most beautiful girl 
in the world with the prettiest 
voice I’ve ever heard,” mused 
my seven-year-old boy brain as 
Mom sat at the piano singing 
‘What a Friend We have in Je-
sus.’” 

Tragic events, two failed 
marriages, and alcohol battered 
Mom’s life, but I never lost that 
boyhood wonder of  my mother. 
Such a mysterious creature–so 
loving and nurturing yet pos-
sessing words that could cut you 
to shreds in moments. I remem-
ber her with sentimental awe 
mingled with a tinge of  fear. 

The Bible describes the first 
mother, “Adam named his wife 
Eve, because she would become 
the mother of  all the living,” 
-Genesis 3:20, NIV. Eve’s name 
means “life-giver, to breathe, to 
live or to give life.” Every moth-
er since Eve has served as the 
epicenter of  a life-giving cycle. 

From the moment of  con-
ception, the mother gives sus-
tenance and protection to the 
unborn fetus. She nurtures the 
child until she releases the young 
person into adulthood. Her role 
in a person’s development is im-
mense. She is figuratively the 
hand of  God in this process. 

In her book “Rise Up and 
Salute the Sun: The Writings 
of  Suzy Kassem,” the author 
writes: 

MOTHER IS WATER
I wish I could
Shower your head with flowers
And anoint your feet with my tears,
For I know I have caused you
So much heartache, frustration and 

despair –

Throughout my youthful years.
I wish I could give you
The remainder of  my life
To add to yours,
Or simply erase
The lines on your face,
And mend all that has been torn.
For next to God,
You are the fire
That has given light
To the flame in each of  my eyes.
You are the fountain
That nourished my growth,
And from your chalice –
Gave me life.
Without the wetness of  your love,
The fragrance of  your water,
Or the trickling sounds of
Your voice,
I shall always feel
thirsty.”

My mother passed a number 
of  years ago and I “feel thirsty 
for Mom’s tender care. At age 
66, I regret I did not treat my 
mother better. I wish I had 
called her more often, visited 
her more frequently in the nurs-
ing home, and treasured her for 
the value she invested in my life. 
Mom was certainly flawed, but 
she was my mother. Ultimately, 
her inner godliness outshined 
her outward struggles.

“Elevation Worship” recently 
recorded the hit-song, “Talking 
to Jesus,” putting to melody a 
contemporary vision of  a godly 
mother:

Mama use to drag me to church
Sunday mornings and Wednesday 

nights
Khaki pants and a polo shirt
Boy, I put up a fight
She said, son, one day you’ll thank 

me
For having God in your life
And yeah, I know she was right
Yeah, my mama was right

Cause now I’m talking to Jesus
She got me talking to Jesus.

It is godly to honor your 
mother. Showing gratitude is 
good for her and for you. When 
the doctors called to inform us 
mother had only hours left to 
live, my brother, sister and I 
rushed to her side. She improved 

immediately as she basked in 
our attention. Ultimately, she 
lingered for over a week before 
she went to be with Jesus. We 
shared our favorite memories 
mingled with funny stories that 
you just can’t make up. 

From the foundation of  our 
lives, Mom was the source of  

our character, pains and joys. 
She holds a central place in our 
lives and in our hearts. Happy 
Mother’s Day. 

Dave Holland pastored churches 
for thirty-eight years before retiring in 
Destin, Florida. He recently released 
his new devotional-Bible study based 

on the Gospel of  Luke titled “Extraor-
dinary Jesus: Ignite Your Season of  
Miracles.” You can get a copy of  this 
book from his website, DaveHolland.
org, or at Amazon.com. Pastor Dave 
is available to preach and teach in 
churches and conferences. Contact him 
at DavidvHolland54@gmail.com.

Musing

BED, BATH AND ACCESSORIES
Your Coastal Decor Experts for Over 30 Years

Whether you’re looking to give your home a fresh new look with our 
customized drapes or update the linens in your bedroom, bathroom, kitchen 

or dining room, Florida Linen is the right place for all your needs!

Open Monday - Saturday, 9 am - 6 pm • Sunday, 12 pm - 5 pm 

12011 Panama City Beach Parkway, PCB
850-230-4261  •  FloridaLinenLynn@gmail.com

Florida Linen

SHOP ONLINE at www.FloridaLinen.net

10% OFF
With Coupon,

or Mention Code “Beach” G
ift

Co
up

on
or dining room, Florida Linen is the right place for all your needs!

DEADLINE FOR 
THE JUNE ISSUE OF PCB LIFE IS 

MAY 23RD
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Finding the Perfect Diamond  
You have found the perfect 

lady/partner, so now it is time 
to find the perfect diamond.  
This can be more challenging, 
then finding the perfect part-
ner. The number one question 
everyone has when searching 
for an engagement ring is “how 
much money should I spend?”  
Honestly, there is not a one size 
fits all formula, traditionally 
two months’ salary is a good 
starting point; however, there 
are other contributing factors 
like cost of  living, other expens-
es, and lifestyle. Remember, you 
can always upgrade later. Now 
that the hard part is done, select 
a jeweler that makes you com-
fortable and is going to educate 
you on the four C’s of  diamond 
buying. A jeweler that wants to 
educate you is generally looking 
after your best interest.

At Tracy’s Fine Jewelry, 
talking about diamonds is my/
our favorite subject. Diamonds 
are a lady’s best friend, do not 

let anyone tell you different-
ly. Diamonds are still the only 
gemstone that will make a 
grown woman cry and I have 
seen a lot of  tears in my 30 plus 
years. At Tracy’s Fine Jewelry, 
we have over 300 certified di-
amonds and hundreds of  set-
tings to choose from.

Now for those four C’s when 
selecting a diamond. Cut clar-
ity, color, and carat weight. 
Though most people think 
a diamond’s cut is the shape 
of  the diamond, round, oval 
pear, marquise etc., it actually 

means how well a diamond’s 
facets catch the light to make 
a diamond scintillate or spar-
kle. Clarity is the existence and 
appearance of  internal im-
perfections called inclusions. 
The color of  a diamond is in 
fact the lack of  color in a dia-
mond.  The color grading scale 
starts with D being a colorless 
diamond and going down to Z. 
The last is carat and that refers 
to the physical weight of  the di-
amond. One carat equals 1/5 
of  a gram and is divided into 
100 points, so a ¼ carat would 

be 25 points and ½ carat is 50 
points etc.

Now that you know the four 
C’s, let’s find a diamond that 
expresses your love and your 
partner’s style. If  you are not 
sure of  the style of  ring your 
significant other likes, check 
out her Pinterest account, most  

women love to look for en-
gagement rings. Another great 
source is to visit our website 
Tracy’sFineJewelry.com to do 
some research first. No pres-
sure, we look forward to seeing 
you at Tracy’s Fine Jewelry, and 
we would love to help you find 
the perfect diamond.

CARAT CLARITY COLOR CUT

VISIT MYPCBLIFE.COM TO READ THIS ISSUE ONLINE
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Design and Culture: Beach Home Trends
We are so excited for spring 

and summer home trends! They 
are fresh, clean and airy. Get this 
look with light and subtle hues 
of  whites, greys, and blues, to-
gether an alluring color palette 
and perfect for a beach home. 

To get this look, let’s start 
with cabinetry. The color white 
seems like such a simple choice, 
but there are a wide range of  
whites available. For cabinetry, 
keep away from bright white 
and go with a soft white cabinet 
color to get this look. Eliminate 
some upper cabinets and add 
some open shelving. This will 
give your kitchen more dimen-
sion and create an airier space. 
Adding glass doors to some of  
the uppers adds to the airy feel-
ing of  this kitchen. Go with a 
painted hood for this look. We 
love this hood from Tru Cabine-
try and it really makes this kitch-
en design by adding dimension 
and a strong focal point to the 
space. Select soft metals for 
plumbing fixtures and hard-
ware such as satin nickel or satin 
bronze for this look. The sim-
ple satin bronze handles in this 
kitchen is a great choice. This 
is a Sutton pull from Hardware 
Resources available at Granite 
Plus. 

Those countertops though! 
Always one of  the most excit-
ing things to choose when de-
signing a new space! To get this 
look, Calacatta Ultra quartz or 
Calacatta Trevi quartz from 
MSI Surfaces are great choic-
es. Both quartzes are white with 
soft grey veining. Natural stone 
options in this color palette that 
would work well with this look 
are White Macaubus quartzite, 
Mystery White marble, or Te-
souro Bianco marble. 

When selecting a backsplash 
for this look, find something sol-
id with interest. Pictured here 
is a solid glass picket tile. Place-
ment of  this tile really adds to 
the look. Here the tile goes all 
the way to the ceiling eliminat-
ing any tile lines visually, really 
adding to the seamless look of  
the space. 

When deciding on paint col-
or, flooring, window coverings, 
lighting, furniture, and acces-
sories, Kim Lyon and her team 
of  interior designers offer free 
design services and will guide 

you through your entire project. 
When designing a new space, I 
know myself, there are always 
mixed emotions. It is very ex-
citing and overwhelming at the 
same time. Everything is an in-
vestment, so having an interior 
designer guide you through this 
process is very helpful.  The 
Interior designers at 13 Hub 
Lane will work with your budget 
and come up with a game plan 
to create a space you will love 
whether it is new construction 
or a remodel. 
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Exterior Signage - Window Decals - Banners - Vehicle Graphics & Wraps
A Frame & Lawn Signs - Monument Signs - Real Estate Signs

Specialty Flags - Tents & Other Promotional Items

Locally Owned & Operated • Veteran Owned 
www.signarama-freeportfl.com

(850) 880-2112 • 94A Bay Grove Blvd. Freeport (Just off Hwy. 331 North of the bridge)
Proudly Serving the Communities of Walton and Bay Counties!

Books Bring People Together and Inspire Big Things 
at Panama City Beach Public Library 

BY LAURA LASPEE, BRANCH

MANAGER, PANAMA CITY BEACH

PUBLIC LIBRARY

Neil Gaiman writes, “Li-
braries are our friends.” This 
is where my story begins. I 
grew up spending every Satur-
day at the local public library 
solving mysteries with Nancy 
Drew, spinning delicate webs 
with Charlotte, and imagining 
winning a golden ticket with 
Charlie and the Chocolate Fac-
tory.  These characters were my 
friends and I am happy to have 
these memories now that I am 
managing the Panama City 
Beach Public Library.  

 Getting here was a story in 
itself  and one that has as many 
twists and turns as any great 
mystery. I am originally from 
Pennsylvania and after the 2007 
recession found myself  without a 
job.  The local library was look-
ing for a part time Library Clerk 
and I applied. I worked part 

time until a full time position 
became available.  I climbed my 
way up the ladder to Assistant 
Director before becoming the 

Library Director. I worked full 
time and returned to school to 
obtain my MLIS degree. 

Fast forward to 2017, when I 

decided to broaden my horizons 
and relocate to Florida to be 
closer to my family.  I, like Char-
lie in Charlie and the Chocolate 
Factory, won the golden ticket 
when I was chosen to be the 
manager of  the Panama City 
Beach Public Library, part of  
the Northwest Regional Library 
System. The library system ser-
vices residents in Bay, Gulf, and 
Liberty counties and recently 
acquired a mobile library which 
brings library services to at risk 
and underserved communities.

The library’s vision is “to 
build a community where all 
residents reach their full poten-
tial” and  I am so happy to be 
able to share my love of  books 
with this community.  My favor-
ite part of  being a librarian on 
Panama City Beach is that pa-
trons and friends become more 
like family all within the walls of  
the library.

All you need to get your own 

library card is a photo ID and 
proof  of  residency. It is free 
to residents of  Bay, Gulf, and 
Liberty counties and a card is 
valid at any library in the sys-
tem. Non- resident cards can 
be purchased for $15.00 a year.  
Patrons can check out books, 
DVDs, and audiobooks. There 
are other cool things to check 
out too.  How about ukuleles or 
cake pans?  In the mood to build 
a puzzle? The library has those 
too.  

During this time with Covid 
restrictions the library has tem-
porarily suspended in-person 
classes, however, check out the 
online calendar for all of  the vir-
tual programming being offered 
at www.nwrls.com.

Stop by and say “hi” to the 
friendly staff here at the Pana-
ma City Beach Public Library.  
You’ll feel like family in no time!

Wilbur Smith: Outstanding International Writer 
BY JACK SMITH

Wilbur Smith was born in 
Zambia in 1933. Educated at 
Michaelhouse, a private senior 
boys school in South Africa, and 
then Rhodes University, Smith 
became a full-time writer in 
1964 after his first book, “When 
the Lion Feeds,” met with great 
success. Since then, he’s used his 
worldwide travels as a basis for 
thirty novels,  a South African 
novelist specialising in historical 
fiction about the international 
involvement in Southern Africa 
across four centuries seen from 

the viewpoints of  both black 
and white families. This var-
ied perspective helps provide 
insights into both sides of  sim-
mering issues still relevant today.  
Smith’s series on ancient Egypt 
covers the history of  Egypt from 
the eyes of  a eunuch slave. Tai-
ta, as eunuch, is the advisor and 
confidant to several generations 
of  the Egyptian royal families 
and if  you thought  Rome was 
decadent, you need to visit the 
Upper Nile circa 1800 B.C. 

Smith introduces the white 
man to Africa through the per-

spective of  two families, the 
Courtneys and the Ballantynes. 
From Cecil Rhodes and his 
quest for diamonds on, this is 
swashbuckling action that rang-
es from battles on the high seas 
to the trenches of  World War 
One. So, if  you want to expe-
rience adventure and history 
through the eyes of  a pirate, 
pharaoh or the guardian of  a 
colorful harem, Smith is your 
guy. When asked about his four 
children during a BBC inter-
view Smith said “They have no 
real desire to see me and it’s best 

they go their own way. I’ve got 
so much going on in my life that 
I can’t afford to pick up fallen 
baggage.” In that same inter-
view, asked if  he was a good 
father Smith said, “No, I think 
I’m a good writer, that’s what I 
do well.” And indeed he does. 
Smith grew up during a time 
in Rhodesia where traditional 
gender roles were very much en-
forced,  and this is evident in his 
writing. Love or hate him, Smith 
tells it like it really was. Enjoy.

       Lifestyle              
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New U.S. Coast Guard Law Requires 
Use of Engine Cut-Off Switches  

May is a busy month for 
boating in Florida. As tempera-
tures warm up and the long 
Memorial Day holiday weekend 
nears, more and more boaters 

will hit the bays, lakes, rivers 
and Gulf  of  Mexico. Bay Coun-
ty Tax Collector Chuck Perdue 
wants boaters to operate safely 
this year and wants to ensure all 
boaters are aware of  a new law 
which went into effect on April 
1st. 

When Congress passed the 
National Defense Authoriza-
tion Act of  2021 in January, it 
included Section 8316 which 
requires individuals operating 
recreational vessels less than 26 
ft. in length and with an engine 
capable of  115 pounds of  static 
thrust (3 hp) or more to use their 
engine cut-off switches (ECOS) 
much of  the time they are at the 
helm. It means those operating 
the vessel must wear a lanyard 

(ECOS link) while at the wheel. 
The law applies when the pri-
mary helm is not in a cabin and 
when the boat is operating on 
a plane or above displacement 
speed. The ECOS link is not re-
quired when docking, launching 
and loading on a trailer, or troll-
ing and operating in no-wake 
zones. 

While this law will be en-
forced by the U.S. Coast Guard 
in federal navigable waterways, 
Sarasota Rep. Fiona McFarland 
has proposed similar state legis-
lation with a bill called “Ethan’s 
Law.” The bill is named for ten-
year-old Ethan Isaacs, who lost 
his life in a boating accident in 
Sarasota in November 2020. 
Ethan’s Law would require op-

erators of  boats less than 26 feet 
long to wear the ECOS link to 
ensure an engine automatical-
ly shuts off if  the operator is 
thrown overboard. Companion 
legislation has also been intro-
duced in the Senate.

 If  Ethan’s Law is passed, the 
bill could take effect as early as 
July 2021 and would make it a 
requirement to use an ECOS 
link in all public waterways and 
state waters. 

For Perdue, this message of  
utilizing the safety equipment 
currently aboard most vessels 
hits very close to home. 

“Last year, my dear friend 
and beloved community mem-
ber, Christ Cordon, died in 
a boating accident. So many 

boating accidents are avoid-
able,” said Perdue. “I strongly 
urge fellow boaters to make use 
of  their ECOS this year, while it 
may not yet be a law in state wa-
ters, let’s spare our families and 
friends another tragic event.”  

For more information on 
Florida’s boating laws and regu-
lations, please visit myfwc.com/
boating/regulations. 

Reminder: Renew your 
boat registration online, save 
time!

 Don’t wait until the last min-
ute to renew your boat registra-
tion. Visit BayTaxCollector.com 
to renew online. You can renew 
online before 3 p.m. and pick up 
the same day, no wait at the of-
fice you select. 

Roofing • Repairs & Maintenance • Roof Coating & Restoration

SANTA ROSA BEACH
850-267-0900  |  www.Bel-MacRoofing.com

       Business              

Conveniently located at the Crossings at Inlet Beach
13123E Emerald Coast Parkway • Inlet Beach, FL 32461

Tel: (850) 502-4120 • Fax: (850) 502-4119
store6613@theupsstore.com

Locally Owned & Operated
Open Mon.-Fri. 8 a.m. to 6:30 p.m., Sat. 9 a.m. to 3 p.m., Closed Sun.

UPS® Shipping — Freight Services — Packing Services

Digital Printing & Scanning — Wide Format Printing & 
Laminating —Blueprint Copying & Printing

Mailbox Services — Notary Services — Much More!

Highland Group Expands Florida Operations
The Highland Group is ex-

panding its presence in Florida 
and moving into a larger of-
fice space to meet the growing 
needs of  its clients. The real es-
tate development and commer-
cial construction firm originally 
expanded to Florida in 2019.

“The operational growth 
we’ve experienced in just two 
years at our Florida Region lo-
cation has been extremely hum-
bling. We are very excited to 
continue providing high-quali-
ty real estate development and 
construction services to even 
more clients throughout the 
southeast,” said C. Scott Sham-
burger, President & CEO of  
The Highland Group.

Overseeing the Florida of-
fice is Paul Batt, a certified gen-

eral contractor and Vice Pres-
ident at the Highland Group’s 
Florida Region location. In this 
capacity, Batt is responsible for 
overseeing internal operations, 
building strong customer rela-
tionships, maximizing the com-
pany’s operating performance, 
and helping to achieve the 
company’s financial goals.

“Paul brings with him a 
wealth of  experience having 
designed, developed, and man-
aged over $3 billion worth of  
projects that have involved 
more than 20 million sq. ft,” 
Shamburger said. “He is a tre-
mendous asset, and we are glad 
to have him leading our opera-
tions in Florida

They celebrated the grand 
opening of  the Highland 

Group’s new Florida office 
with a ribbon cutting ceremony 
on Tuesday, May 4, 2021 at 4 

p.m. The new Highland Group 
office is located at 130 Rich-
ard Jackson Blvd. Suite 104A, 

Panama City Beach, Florida, 
32407.
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Your usual?
Familiarity bias means sticking with what you know – but

there may be a lot that you don’t
Familiarity might be playing a role in some of your decisions

THINK BEFORE YOU ACT
To help you keep familiarity from overly influencing your financial plan:

• Don’t confuse awareness with understanding or expertise.
Rely on objective research.

• Take the time to consider your motivations for selecting
certain investments or strategies.

• Don’t rule out an investment or financial strategy because it’s
foreign to you.

Call us to schedule a meeting anytime to receive the objective
insight you need to make important decisions surrounding

your wealth.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

The First Wealth Management
A Division ofThe First Bank, NA

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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Located at,

Your usual?
Familiarity bias means sticking with what you know – but there may be a lot that you don’t. 

Familiarity might be playing a role in some of your decisions.

�ink Before You Act
To help you keep familiarity from overly in�uencing your �nancial plan:

• Don’t confuse awareness with understanding or expertise. Rely on objective research.
• Take the time to consider your motivations for selecting certain investments or strategies.

• Don’t rule out an investment or �nancial strategy because it’s foreign to you.

Call us to schedule a meeting anytime to receive the objective insight you need to make 
important decisions surrounding your wealth.

Securities o�ered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank 
insurance, the FDIC or any other government agency, are not deposits or obligations of the bank, are not guaranteed by the 

bank, and are subject to risks, including the possible loss of principal. Investment advisory services o�ered through Raymond 
James Financial Services Advisors, Inc. �e First Wealth Management and �e First Bank, NA are not registered

broker/dealers and are independent of Raymond James Financial Services.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

�e First Wealth Management 
A Division of �e First Bank, NA
2000 Ninety Eight Palms Blvd. 

Destin, FL 32541

850.654.8122

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when

markets move.
Some investors have learned how to ride out the most
stomach-churning market cycles. Others follow the urge
to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and

downs as you pursue your financial goals.
Contact us to learn how we can help.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

First Florida Wealth Group
Division of First Florida Bank

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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Is Cryptocurrency an Investment or the 
Coming of New Currency? 

BY MAURICE STOUSE, FINANCIAL

ADVISOR AND BRANCH MANAGER

When an asset of  any kind 
starts appreciating quickly, it 
gets a lot of  people’s attention. 
Such has been the case with 
crypto currency. Many refer to 
it as Bitcoin. Bitcoin, of  course, 
is just one of  several crypto 
currencies available, but it has 
nonetheless become the vernac-
ular when someone is referring 
to it. There are other crypto 
currencies such as Ethereum, 
dogecoin and they continue to 
grow. We think investors and 
savers alike should take caution 
with regards to crypto currency 
as a store of  value (an asset class) 
or as a transaction medium.

The total market value of  
just Bitcoin in the world is be-
lieved to be at or close to $1 
trillion dollars. As a basis of  
comparison, the market value 

of  all the gold in the world is be-
lieved to be at or close to about 
$3 trillion dollars. What is it that 
is driving some investors to it? Is 
it demand, supply, the new cur-
rency, an inflation hedge? There 
is some validity to all of  these. 

First, let us look at Bitcoin 
as a (potential) addition to or 
replacement of  the dollar. It 
is gaining more acceptance in 
trade and even Tesla has de-
cided to accept Bitcoin as pay-
ment for a vehicle. One Bitcoin 
is worth about $56,000 and that 
could help someone purchase 
a new electric vehicle from the 
automaker. There are a few 
important details that we have 
learned. 

Janet Yellen, the U.S. Trea-
sury Secretary, as reported by 
CNBC in February sees it as “an 
extremely inefficient way to con-
duct monetary transactions.” 
(Her comments also speak to 
the “legitimacy and stability” of  
cryptocurrencies.)

Currently, several major U.S. 
investment firms are moving 
forward with programs making 
the investment in crypto curren-
cy available to clients who meet 

certain net worth minimums 
they set out. 

How are crypto currency 
transactions taxed? Investors 
should consult with a tax ad-
visor and they can also see the 
IRS guidance on Crypto taxa-
tion. Forbes also (in 2019) pub-
lished information on how cryp-
to currency is taxed. Forbes also, 
in its February/March issue has 
a feature on Crypto Currency. 

Another consideration is the 
amount of  power it consumes. 
Research from the Internation-
al Energy Agency (IEA) among 
others is replete with data that 
point this out. Digiconomist.net 
estimates on its website that one 
Bitcoin transaction leaves the 
carbon footprint of  more than 
1 million Visa transactions, or 
78,000 hours of  watching You-
Tube. It also estimates that the 
same transaction uses the equiv-
alent of  34 days of  electricity 
for the average U.S. household. 
Given this, it is hard to see that 
crypto currency is an efficient 
method of  payment. 

Some investors (more like-
ly professional investors) see 
Bitcoin as a replacement of  or 
in addition to precious metals 
(like gold) as a hedge against 
inflation. This past year central 
banks the world over released 
trillions of  additional monies 
into the worldwide financial 
system. The more something is 
available as the saying goes, the 
less it is worth. In other words, 
that could mean price inflation 
(brought on by monetary poli-
cy). 

What are other central banks 
in the world currently doing? 
CNBC reported recently that 
China is proceeding with a 
digital currency and with that, 
could that have implications for 

the strength of  the U.S. dollar?
Inflation can erode purchas-

ing power as well as eat into 
the return on an asset. While 
savings rates are near 0%, once 
inflation is factored in, is the sav-
er or investor losing purchasing 
power?

Inflation fears continue to 
grow with so much stimulus 
having been released and with 
economic growth starting to 
emerge from the pandemic. If  
cryptocurrency is in limited sup-
ply, that in and of  itself  can also 
help drive the price. Cryptocur-
rency (wherever is comes from) 
must be mined online, with 
computing power. It is not easily 
created. That adds to the attrac-
tion and the speculation. 

Reports are now emerging 
that many recipients of  stimulus 
payments (as many as 40% as 
recently cited in a report from 
Mizuho Securities) intend to put 
at least a portion of  their stim-
ulus checks in to crypto or Bit-
coin. Speculation is a driver of  
an asset’s appreciation, because 
it creates momentum. Does this 
suggest that the appreciated as-
set has risen in value? The price 
of  any asset is always deter-
mined by what someone is will-
ing to pay for it. 

The world of  cryptocurren-
cy, like any investment is subject 
to regulation little of  which cur-
rently exists. It is difficult to de-
termine at this point what that 
regulation might be and just 
how much of  it is coming. 

Investors are encouraged to 
work with their financial ser-
vices firms to get the research 
and the insight they need to 
make informed decisions if  they 
are considering venturing in the 
world of  cryptocurrency. Know-
ing what you own, why you own, 

how you own and where you on 
it are all critical elements of  that 
discovery process. 

Cryptocurrency issuers are 
not registered with the SEC, and 
the cryptocurrency marketplace 
is currently unregulated. Bitcoin 
and other cryptocurrencies are a 
very speculative investment and 
involves a high degree of  risk. 
Securities that have been classi-
fied as Bitcoin-related cannot be 
purchased or deposited in Ray-
mond James client accounts.

Maurice Stouse is a Financial Ad-
visor and the branch manager of  The 
First Wealth Management and Ray-
mond James and he resides in Grayton 
Beach. He has been in financial ser-
vices for over 33 years. His main office 
is located at First Florida Bank, a di-
vision of  the First, A National Bank-
ing Association, 2000 98 Palms Blvd, 
Destin, FL 32541, with branch offices 
in Niceville, Mary Esther, Miramar 
Beach, Freeport and Panama City, 
Pensacola, Tallahassee and Moultrie, 
Ga.—Phone 850.654.8124. Ray-
mond James advisors do not offer tax 
advice. Please see your tax professionals. 
Email: Maurice.stouse@raymond-
james.com. Securities offered through 
Raymond James Financial Services, 
Inc. Member FINRA/SIPC, and 
are not insured by bank insurance, the 
FDIC or any other government agency, 
are not deposits or obligations of  the 
bank, are not guaranteed by the bank, 
and are subject to risks, including the 
possible loss of  principal. Investment 
Advisory Services are offered through 
Raymond James Financial Services 
Advisors, Inc. The First Wealth Man-
agement First Florida Bank, and The 
First, A National Banking Association 
are not registered broker/dealers and 
are independent of  Raymond James 
Financial Services. Views expressed 
are the current opinion of  the author, 
not necessarily those of  RJFS or Ray-
mond James, and are subject to change 
without notice. Information provided is 
general in nature and is not a complete 
statement of  all information necessary 
for making an investment decision and 
is not a recommendation or a solicita-
tion to buy or sell any security. Past 
performance is not indicative of  future 
results.

Investing involves risk and you may 
incur a profit or loss regardless of  strat-
egy selected, including diversification 
and asset allocation. Investors should 
consult their investment professional 
prior to making an investment decision.
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Flooring Industry Supply-Problems Solved
 Local Flooring Store’s Solutions Pan Out for Panhandle Communities! 

SHANNON SALISBURY, DIREC-
TOR OF MARKETING, FLOORING 
DEPOT OF PANAMA CITY

While 2020 was a historical 
year that many want to forget, 
lingering issues of  the pandemic 
are felt daily and could impact 
us throughout 2021 and be-
yond. The flooring industries’ 
supply and demand problems 
are included in those lingering 
issues.

In 2020, we witnessed a solid 
“remodel, replace and repair” 
approach by homeowners. As 
quarantined communities de-
cided to build additions, up-
grade and renovate existing 
spaces to accommodate work-
from-home and online school 
protocols, and tackle often ne-
glected “honey-do” projects, the 
demand for lumber and build-
ing products skyrocketed. 

As we entered 2021, the lum-
ber and building material in-
dustries continued to explode.  
With housing, refinancing, and 
remodeling remaining priorities 
for customers, the demand for 
flooring also continues. Con-

sumers are investing more mon-
ey in their homes.  Homeowners 
are tackling home remodeling 
projects or choosing new home 
construction to take advantage 
of  low interest rates. 

Since flooring has immedi-
ate benefits to a home—visually 
and financially—it’s one of  the 
first items homeowners increas-
ingly want to update in their re-
modeling projects. The demand 
for flooring for remodel projects 
and new home construction 
has resulted in supply shortag-
es of  both the flooring and the 
raw materials procured to pro-
duce flooring products.  Supply 
chains are experiencing exten-

sive strains with inflation in raw 
materials, which is driving pric-
es higher.

Companies are battling to 
get products to the US due to 
delays with imported prod-
ucts and shipping restrictions. 
Many of  the delayed products 
required for US manufactur-
ing lead to delays in production 
processes.  With rising raw ma-
terial costs and operating costs, 
increased transportation costs, 
etc., the flooring industry overall 
continues to see increased pric-
ing in addition to the supply and 
demand obstacles.

But one local flooring store 
has solutions to combat the 

flooring industry supply & de-
mand and pricing issues. In 
2020, while witnessing the pan-
demic’s detrimental economic 
impact on local communities, 
contractors and builders, and 
the housing industry in the Pan-
handle, Flooring Depot of  Pan-
ama City’s concerns prompted 
them to make a bold investment 
decision in an effort to alleviate 
the flooring industry issues at 
the local level. Flooring Depot 
expanded their local footprint 
with the addition of  a new, 
spacious warehouse in Panama 
City.

The warehouse expansion 
empowers Flooring Depot to 
purchase and stock flooring 
products in volume, so they’re 
able to negotiate lower and ex-
ceptional pricing - great pricing 
they pass on to their custom-
ers. The impressive warehouse 
space and volume buying power 
allows Flooring Depot to expe-
ditiously and efficiently respond 
to the local community’s floor-
ing needs.  In fact, Flooring De-
pot has the largest selection of  

in-stock flooring products avail-
able in Bay County, with over a 
million square feet in stock!

Driven by their commitment 
to provide customers with in-
comparable service, an extensive 
product selection, and solutions 
for customers’ flooring needs, 
Flooring Depot continuous-
ly strives to exceed customers’ 
expectations.  Their vision and 
determination to solve flooring 
issues at the local and indus-
try-wide levels, always focusing 
on customers’ needs first, guar-
antees a great experience and 
relationship when you choose 
Flooring Depot of  Panama City.

Flooring Depot of  Panama 
City invites you to visit their im-
pressive showroom and experi-
ence the Flooring Depot differ-
ence.

Stay tuned for flooring tips-
trends, fashions and favorites in 
future Flooring Depot articles! 
For learn more, visit Flooring 
Depot of  Panama City’s web-
site, flooringdepotofpanama.
com. 
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15750 Panama City Beach Pkwy - Unit 140
Panama City Beach, FL 32413
850-252-4160   |  www.YourPCBHome.com

124 SEACLUSION DRIVE 
Seaclusion Beach | Panama City Beach

2 Bed  |  2/1 Bath  |  2,053 SF  |  Listed at $689,900
Contact Lynne Hand at 850-532-0886

8501 GRASS LAKE LANE 
RiverCamps On Crooked Creek | Panama City Beach

3 Bed  |  2 Bath  |  2,150 SF  |  Listed at $589,000
Contact Kammy Landavazo at 850-332-4567

117 SOUTHFIELDS ROAD  
Panama City Beach

4 Bed  |  2/1 Bath  |  1,935 SF  |  Listed at $749,000
Contact Brenda Holloway 850-814-6302

3105 E HEARTLEAF AVENUE
SweetBay | Panama City

3 Bed |  2/1 Bath  |  2,368 SF  |  Listed at $439,000
Contact Mark Moody 678-300-1743

7205 THOMAS DRIVE - UNIT D605 
Dunes of Panama IV | Panama City Beach

2 Bed  |  2 Bath  |  1,050 SF  |  Listed at $399,900
Contact Cindy Armstrong Karr at 850-303-3477

611 CHERRY STREET
Panama City

4 Bed  |  2/1 Bath  |  2,166 SF  |  Listed at $339,900
Contact Anne Winicki at 850-960-1179

415 WARREN BAYOU LANE 
Breakfast Point | Panama City Beach

4 Bed  |  3 Bath  |  2,255 SF  |  Listed at $461,500
Contact Darlene Couch at 404-391-6361

16701 FRONT BEACH ROAD - UNIT 2002
Sterling Breeze | Panama City Beach

2 Bed  |  2 Bath  |  1,358 SF  |  Listed at $525,000
Contact Mark Oberg 404-406-4887

227 JOHNSON BAYOU DRIVE
Breakfast Point | Panama City Beach

4 Bed  |  2 Bath  |  2,346 SF  |  Listed at $419,000
Contact Duran Group at 850-527-0221

LOCALLY KNOWN.   NATIONALLY RECOGNIZED.   GLOBALLY RESPECTED. 




