
When You Change the Way You Look at 
Things, the Things You Look at Change  

BY AETHER VAN DYKE

Panama City and the sur-
rounding area have been 
heavily impacted by a myriad 
of  events over the last couple 
of  years. Hurricanes have 
battered the area, destroying 
businesses and homes alike. 
Economic collapses, which 
are happening all over Amer-
ica, have made their appear-
ance known in Panama City 
as a result of  the COVID 
pandemic, causing many res-
idents to quarantine them-
selves for months.  Because of  
these events, many residents 
in the community are often 
left without jobs, homes and 
hope, contributing to the al-
ready overwhelming popula-
tion of  homeless individuals 
that were living in Panama 
City previously. These indi-
viduals, in the midst of  their 
devastation, have often found 
themselves in hopeless situa-
tions, turning to drugs, alco-
hol, or other unhealthy cop-
ing means. In spite of  this, 
Panama City Rescue Mission 
(PCRM) is shining as a beacon 

of  hope for all those whose 
lives have been affected by 
these and other unfortunate 
situations or circumstances.

Panama City Rescue Mis-
sion was formed in 1973 by 

a group of  Christian men 
who had a dream to provide 
a Christ-centered safe haven 
for those in need. The goal 
was and is to provide rescue, 
recovery and restoration to 

individuals who have found 
themselves in the destructive 
cycle of  homelessness and 

CHANGE 
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Community 
Policing at 
its Finest  

Last month the Bay County 
Sheriff’s Office (BCSO) responded 
to a structure fire on Magnolia Drive 
at about 3:43 a.m. As BCSO Depu-
ty Erin Williams arrived, he noticed 
the whole roof  and the south side of  
the home was on fire, with the thick 
smoke inhibiting visibility outside 
the home. Deputy Williams knew 
the 64-year-old man who lived at 
the residence and knew that the gen-
tleman  struggled with both mental 
and physical challenges.

 Although the emergency no-
tice on the door said the house was 
empty, Deputy Williams saw the 
man’s walker outside, and knowing 
the resident could not go anywhere 
without it, Deputy Williams began 
calling out. When he did not get a 
response, Depuy Williams entered 
the home, running as he searched 
for the occupant. Visibility was ter-
rible, but Deputy Williams was able 
to locate the gentleman, who was sit-
ting calmly in a chair, unaware any-
thing was amiss. Deputy Williams 
explained to the gentleman that the 
house was on fire, he then grabbed 
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poverty. PCRM provides emer-
gency food and shelter to those 
who find themselves in desper-
ate situations. This has been 
such a needed service for this 
area, as so many men, women, 
and families have found them-
selves lost when put out on the 
street. In addition, the organi-
zation offers further assistance 
for those who are truly seeking 
to turn their lives around. “If  
they are serious about changing 
their lives, they enter our new 
Life Transformation Program 
which focuses on the outcomes 
of  Relationships, Health, Eco-
nomic Stability, and Housing,” 
President and CEO of  PCRM, 
Stephen Fett, commented.

The organization credits its 
success to its program design 
and the people who implement 
it. Based on time-tested princi-
ples of  leading a successful life, 
the PCRM strives to change 
people’s attitudes by aligning 
their thoughts, feelings and ac-
tions toward a common objec-
tive.  However, these positive 
changes have also come with 
challenges.  The community’s 
perception of  PCRM is be-

ing shifted through a strategic 
public relations campaign, as 
many people remember the 
way it was run before the new 
program design. The old way 
of  operation often left the in-
dividuals in the program with 
very little true, life transforma-
tion. When discussing PCRM’s 
new model, Stephen had this to 
say, “Our new model empowers 
people to take responsibility for 
their results and do the hard 
work to change, otherwise they 
are exited from the program. 
After all, the resources are lim-
ited, we only want to invest in 
those that are willing to invest in 
themselves. The previous mod-
el fostered a Toxic Charity envi-
ronment where the initial com-
passion and care progressed to 
dependence, then entitlement, 
and finally resentment. We nev-

er want to do for others what 
they could do for themselves.”

The thing that really makes 
PCRM stand out is their in-
credible ability to integrate 
Christian beliefs and values 
with life success principles for 
high achievement. All too often 
organizations with similar goals 
to PCRM, while wonderful at 
displaying compassion and love 
towards other people, are miss-
ing the key components of  giv-
ing these individuals practical 
tools that propel them towards 
a better future. Many times, 
these organizations are oper-
ated by people who are unfor-
tunately barely above the des-
perate situation they are trying 
to pull others out of, and thus 
lack the necessary professional 
resources to implement a suc-
cessful program. For the team 
at PCRM, the best thing about 
being a part of  this organiza-
tion is to watch people grow 
exponentially when they rec-
ognize the wisdom behind the 
Life Transformation Program. 
There is something incredibly 
powerful that takes place when 
people truly grasp the simplicity 
of  faith over fear. Stephen put 
it this way, “I love to eradicate 
ignorance. People that lack un-

derstanding need knowledge 
through study. When they study 
the principles and apply them, 
their knowledge and under-
standing increase, and their 
life changes. When you change 
the way you look at things, the 
things you look at change.”

Going forward, Panama City 
Rescue Mission plans to expand 
to the point they can always be 
meeting the new influx of  peo-
ple seeking assistance. The or-
ganization also looks forward to 
starting several social enterprise 
businesses, which will be oper-
ated and staffed by individuals 
who have come to PCRM for 
life transformation.

Panama City Rescue Mis-
sion has two locations in Pana-
ma City.  The Gateway Men’s 
facility is at 609 Allen Avenue 
and the Gateway Women and 
Children’s facility is at 1313 
E. 11th Street. They can be 
contacted either by telephone 
at (850) 769-0783 or via their 
website at www.pcrmission.org. 
Be sure to reach out to PCRM 
if  you or someone you know 
finds yourself  in a desperate sit-
uation. There is always hope for 
a better future.

CHANGE 
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Faces of PCB: Michael Blois...the Brits are Back! 
Michael Blois (rhymes with 

choice) would be the first to ad-
mit that British cuisine is not 
known for its bold flavors. The 
new owner of  The British Eat-
ery – formerly known as Tem-
perley’s – at its original location 
on South Arnold Road in Pan-
ama City Beach, explains that, 
as with British humour, it’s the 
subtlety that counts.

“British food is technically 
bland,” he says in his north Lon-
don accent, “but you actually 
taste the ingredients.”

Blois took ownership of  the 
restaurant earlier this year from 
Jeff and Stacey Temperley, who 
decided to remain in England 
after being literally trapped 
there for months due to pan-
demic-related visa restrictions. 
The menu, for now at least, will 
continue to cater to those clien-
tele, like me, who have become 
addicted to it: traditional pub 
grub like fish & chips, battered 
sausage, pasties and shepherd’s 
pie, and big juicy burgers with 
names like the Winston Chur-
chill, the Drunken Leprechaun, 
and Jack the Ripper.

Authenticity is paramount 

to Michael Blois. While doing 
inventory he was appalled to 
find German bratwurst being 
substituted for standard Brit-
ish-style sausages in the bangers 
and mash served at Temper-
ley’s. So there will be tweaking 
of  the menu in short order. He 
may even introduce in the near 
future some robust Indian cur-
ries, the antidote to hearty but 
understated English fare.

While the pandemic is indi-
rectly responsible for bringing 
the new restauranteur to PCB, 
it was an earlier global calami-
ty, the Great Recession of  2008, 
that brought him to the States. 
Blois spent his childhood in Pin-
ner, an area of  north London 
that is also the hometown of  Sir 
Elton John. Prior to the reces-
sion he had grown a successful 
business installing sound and 
public address systems in com-
mercial establishments such as 
Starbucks franchises. The sud-
den economic downturn left 
him with no business and no 
home. With his two young boys 
and wife Julia, who was born 
a Yank in Virginia, he moved 
in with Julia’s father at a place 

called Gulf  Breeze, Florida.
For about ten years he made 

a living doing what he knew 
best, installing and repairing 
anything electronic, televisions 
and the like. He was making a 
decent living and his family was 
thriving on the Emerald Coast. 
But something was missing. 
There was no place to get the 
proper ingredients any self-re-
specting Englishman needs in 
order to produce certain neces-
sities of  life – like a full English 
breakfast, for example.

In 2018 Blois purchased his 
first Florida business establish-
ment, the British Pedlar, in Na-
varre. The little shop had been 
around for about three decades, 
but the new owner revitalized its 
image and restocked it with au-
thentic English, Irish and Scot-
tish products. Out with the old 
and in with the tea and crum-
pets, the Christmas puddings, 
the scone mixes and Cadbury 
chocolates.

Blois first met Jeff Temperley 
when the latter stopped by the 
shop on his way home to PCB 
from Pensacola. When Temper-
ley dropped over $500 at one go 

on British goods Blois knew he 
had met his match. Just before 
Thanksgiving in 2019 the Brit-
ish Pedlar held a grand opening 
extravaganza, complete with 
fish & chips served from Tem-
perley’s roving food truck. It cre-
ated quite a stir in Navarre and 
both Blois and Temperley had 
the best sales day ever.  

Before the year 2020 
changed everyone’s plans, Blois 
and Temperley had flirted with 
the idea of  joining forces and 
possibly placing products from 
the British Pedlar in the PCB 

eatery. That all changed of  
course when Temperley got 
stranded in England, unable to 
obtain a business visa owing to 
all the embassies being under 
lock down. Now both businesses 
belong to Blois.

What’s next? The grand 
opening of  The British Eatery 
is to take place on Thursday, 
the 5th of  November. If  this is 
the first you’ve heard of  it, well, 
you just missed it. But no wor-
ries. Get down there and try the 
authentic fish & chips at your 
first opportunity. Check out the 
menu at www.britisheatery.com. 
When in Navarre, stop by www.
britishpedlar.com. Cheers!

If  you would like to nomi-
nate someone for Faces of  PCB, 
please contact Tracy Steely, 
tracysteely@gmail.com, www.
steelygroup.com or call 850 803 
9822.

Santa Rosa Beach
850.622.2000

Panama City Beach
850.233.0020

5426 US Hwy 98 W. Santa Rosa Beach, FL

3 miles east of Sandestin

ElectricCartCompany.com 
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Largest Selection of 
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Full Service • Custom Wheels & Tires 
Huge Selection of Accessories

Pickup & Delivery Service • Rentals

BUILT For
Fun!
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Charity Chatter
Junior League to Host 
Annual Holly Fair Market 
November 12th to 15th 

The event, now in its 30th 
year, will be held at the Edge-
water Beach and Golf  Resor. All 
proceeds  to benefit  programs 
impacting local women, chil-
dren and families. For more in-
formation about Holly Fair, visit 
jlpanamacity.org/HollyFair. 

Axe of Kindness Nov. 12
An Axe Throwing Competi-

tion to benefit Gulf  Coast Chil-
dren’s Advocacy Center wlll be 
held Thursday, November 12th 
at 525 R. Jackson Blvd. from 6 – 
9 p.m.  Registration is $600 per 
team of  six. Participants may 
pay online at www.gulfcoastac.
org or send their check to the 
Center’s headquarters GCCAC, 
210 E 11th St., Panama City, FL 
32401.

Panama City Mission Hosts 
Open House to Unveil Its 
New Vision Nov. 20th 

The Panama City Mission 
is inviting the general public to 
their Gateway Open House, Fri-

day, November 20th 11 a.m to 3 
p.m, to see their new programs, 
people and campuses. The event 
will be held at their  women’s 
and Children’s Campus, 1313 E 
11th St. Panama City. 

County Approves $5 Million 
in CARES Act Funding

United Way of  Northwest 
Florida has been selected to 
disburse $5 million in CARES 
Act funding the county has re-
ceived. The $5 million of  fund-
ing comes from the federal $2.2 
trillion Coronavirus Aid, Relief  
and Economic Security Act 
(CARES Act) bill in response to 
the economic fallout from the 
COVID-19 pandemic.   

United Way will be respon-
sible for identifying and vetting 
agency partners to eventually 
distribute funding to the gen-
eral public. At a later date, the 
general public will be instructed 

on how to apply for CARES Act 
assistance through the various 
agencies selected to disburse the 
funds.   

Dementia and Parkinson 
Support Groups Meet 
Monthly

The Dementia Support 
Group meets the 1st Tuesday of  
every month. The topic for the 
December meeting will be “The 
Power of  Music for Memory - 
Alive Inside.”

The Parkinson’s Support 
Group meets the 2nd Tuesday 
of  every month. The topic for 

This month is ‘SpeechVive - 
an electronic medical device that 
improves loudness and commu-
nication.. The December topic 
will be ‘CBD as a treatment op-
tion for PD..

Both meetings are held at the 
PCB Chamber of  Commerce, 
309 R. Jackson Blvd. from 9:30 
to 11 a.m.  

 
Fitness for Those with 
Parkinson’s

850 Strong Rock Steady Box-
ing, offers fitness training specif-

ically tailored for people living 
with Parkinson’s disease, every 
Monday and Wednesday 1:30 to 
3 p.m. CST at Anytime Fitness, 
Tyndall P’wky, Callaway.  

The 2nd Annual Dementia 
and Parkinson’s Wellness 
Expo is Going Virtual 

The entire day will be con-
ducted as a live webinar Janu-
ary 21st 2021. To register and 
to learn more about their lineup 
for both events visit dementiafa-
milypathways.com.

Big Brothers Big Sisters of 
Northwest Florida’s Sean 
of the South Event is Going 
Virtual   

The charity will host its  an-
nual Sean of  the South event 
virtually on Thursday, Decem-
ber 3rd. For more information 
about how to purchase tickets 
to watch the live stream, go to - 
bbbsnwfl.org.

Support the Arc of the Bay 
St. Andrew Bay Center This 
Holiday Season

Support the Arc of  the Bay/

St. Andrew Bay Center by pur-
chasing your smoked holiday 
meats and Dean’s Cakes directly 
from the organization this year. 
They are now accepting orders 
for Smoked Hilltop sausages, 
turkeys, hams and Boston Butts 
and 7-layer cakes. All proceeds 
in aid of  the Center. The Arc 
of  the Bay is one of  Bay Coun-
ty’s oldest non-profits serving 
the needs of  individuals with 
disabilities for 63 years.  Order 
forms for their holiday fundrais-
er are now available on their 
website www.bayarc.org.    

Adopt a Beach Access  
If  your family, church or of-

fice would like to adopt a beach, 
contact Keep PCB Beautiful on 
Facebook @ keeppcbbeautiful.  
Or visit them at the Captain An-
derson’s Farmers’ Market No-
vember 21st and 22nd. 

On November 14th, the char-
ity will host a Shredding Event 
at Panama City Beach Senior 
Center, 9 to 11 a.m. 
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the occupant and started walk-
ing him out of  the home. As 
the room filled with smoke, 
Deputy Williams began having 
difficulty seeing, and the victim 
was having difficulty breathing. 
Fortunately, that is when Depu-
ty Clint Clemens arrived on the 
scene. Together, using the man’s 
walker, the two Deputies were 
able to get the occupant to safe-
ty through the garage.    

 By that point, the house was 
fully engulfed in flames. EMS 
arrived shortly thereafter and 
transported the resident to a 
local hospital. While the fire 
department began extsinsghing 
the blaze. 

 Several minutes later, Dep-
uties Clemens and Williams no-
ticed the fire was getting close to 
a neighbor’s property. So, they 
knocked on the door to warn 
the elderly couple that lived 
in the home, but there was no 
response. As the bushes on the 
property caught fire, the Dep-
uties made a forced entry into 
the home and woke the couple. 
Deputies Williams and Clem-
ens then helped the couple grab 
a few belongings and led them 

outside to safety.  Fortunately 
neither were hurt and the fire 
was contained. 

Commenting on the heroic 
actions of  his Deputies Sheriff 
Tommy Ford said; “Every day 
in our county deputies put their 
uniforms on accepting the fact 
they could face any number of  
dangerous situations that could 
take their life. I am so proud 
of  Deputies Erin Williams and 

Clint Clemens who met the 
challenge and, with no hesita-
tion, saved three lives today. And 
I am grateful to the firefighters 
who also met danger head on. 
They contained and doused the 
fire and kept the neighborhood 
safe. And to EMS who treated 
and transported the first victim 
to medical care. This is but one 
example of  Public Safety at its 
best for Bay County.”

DEPUTIES 
continued from page 1

Deputy Erin Williams & Deputy Clint Clemens, committed to the 
Badge and to the community they serve
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BY CLINTON WHITFIELD, 
SCHOOL PRINCIPAL, BREAKFAST 
POINT ACADEMY 

Welcome to Breakfast Point 
Academy, home of  the Sting-
rays! At Breakfast Point, we 
believe in “Every Ray, Every 
Day!” We are the only public 
K-8 school in Bay County, and 
we are dedicated to meeting 
the needs of  our students, our 
staff, and our community! We 
are an “A” school as designated 
by the Florida Department of  
Assessment and Accountability. 
We are so happy to be back in 
school with all of  our Stingrays!

At Breakfast Point, we believe 
that all children are capable of  
learning, and our teachers have 
done such an amazing job of  
helping our students reach their 
maximum potential. We real-
ize that these are unprecedent-
ed times, but the Stingrays are 
taking unprecedented measure 
to learn, achieve, and succeed. 
The benefit of  being a K-8 is 
being able to offer a wide array 
of  opportunities for our stu-
dents!

For our elementary students, 

we are able to offer opportuni-
ties to engage in the Arts, Sci-
ence, and also Community Ser-
vices. Our 5th grade students 
are able to join the Art Club and 
Choir, and we are also in the 
early stages of  creating a Mak-
erSpace in our newly revamped 
Media Center. We are also in 
the process of  creating an af-
terschool STEAM club through 
partnerships with community 
members. Anchored 4 Life is an 
opportunity for some of  our 4th 
and 5th grade students to con-
nect youth while building tran-
sition and resiliency skills. The 
club provides opportunities for 
peers to enhance social skills, 
learn leadership skills, build 
character, improve self-esteem, 
and integrate into their commu-
nity.

Our middle school students 
are afforded many opportu-
nities to excel, whether it is in 
the classroom, on the field, on 
the stage, or in local, state, and 
national competitions. Last 
year, our Beta Club received 
honors on the state level, and 
one of  our 6th grade students 

placed 6th in the nation for the 
Language Arts Competition. We 
also excelled in our local and re-
gional MathCounts and Inven-
tion Convention competitions, 
as well as securing accolades at 
the state FFA competition. Our 
students had the most awards 
at the Tom Barefield History 
Fair, and we had students go on 
to place at the state level, and 
we were the only school in Bay 
County to receive such honors. 
We offer CTE courses with the 
possibility to obtain industry 
certifications, and we also have a 
Drone Club that grants unique 
opportunities for our students. 
We also offer Band, and we are 
always so proud of  their talents 
as the represent BPA. We offer 
a full lineup of  sports, and our 
Boys Soccer team went unde-
feated last year and never gave 
up a goal.

 We have also been selected 
to pilot a program known as 
the Florida Civics and Debate 
Initiative, and we are excited 
to be involved in something 
so important to our youth. We 
have also been recently desig-
nated as a PBIS Bronze Level 
School, the first in BPA’s his-
tory! We promote positive be-
havior initiatives through fol-
lowing our RAYS pledge: Rays 
are- Responsible, Accountable, 
Young Leaders, Showing Re-
spect! Breakfast Point Acade-
my is not only a school, we are 
a community of  learners. We 
help each other, and we help 
our community through service 
projects such as the recent assis-
tance with Rachal’s Recovery 
to provide goods and supplies 
to those affected by the recent 
hurricanes.

 As we embark on another 
school year, we are excited to 
work together to learn, achieve, 
and succeed. One school, one 
heart, one vision… Every Ray, 
Every Day!  #RaysRise

       Community

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

Why does your AC 
only break in the 
middle of the night?

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

 

School Spirit: Breakfast Point Academy

Let Shore House Furniture help 
you design your relaxing space.
Looking to bump up your coastal style? Need more 
color? Want to keep things relaxing? Stop in Shore 

o e rn re n  e   e  o  i  e ni e  
for all your coastal design needs. We are here Monday 
through Saturday 9 a.m. to 5 p.m.

14301 Panama City Beach Pkwy, PCB
850.236.0200

info@shorehousefurniture.com
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PCB Completes its First Ever Community-wide Survey 
BY MAYOR MARK SHELDON

It is a good thing to peri-
odically take the pulse of  the 
community and see what the 
residents think about local gov-
ernment and the services it pro-
vides. The recent survey, con-
ducted by National Resource 
Center, a leading national re-
search firm for the public sector, 
gave us great results and helped 
us identify our strengths, weak-
nesses and opportunities, as 
perceived by the public. These 
opinions, as well our recent 
Strategic Planning process, pro-
vide the roadmap for the City’s 
future.

Survey respondents had high 
praise for those elements of  the 
City that have to do with our 
quality of  life and livability. 
Eight-nine percent ranked Pan-
ama City Beach as an excellent 

or good place to visit. Eight in 
10 of  those surveyed praised our 
shopping opportunities and sev-
en in 10 said PCB is an excellent 
place to live and retire. Seven-
ty-one percent of  respondents 
said we have a good or excel-
lent quality of  life. To many of  
us who call Panama City Beach 
home, this comes as no surprise.

Residents also praised our 
water resources, with 72 percent 
believing the overall quality of  
our natural environment is ex-
cellent or good. This is import-
ant because we have to take care 
of  our number one resource and 
community asset – the beach.

Public safety was also very 
highly ranked by our residents 
who responded to the survey. 
Ninety-six percent said they feel 
save in our neighborhoods and 
another 91 percent said they feel 

safe in commercial areas. This is 
great news for our City, as com-
munities with high crime, or the 
perception of  being dangerous, 
do not continue to grow and 
prosper.

We also asked residents if  
they are in favor of  a citywide 
beach lifeguard program to 
keep our residents, visitors and 
responders safe. An overwhelm-
ing 73 percent said a citywide 
program is very important or 
essential. The City continues to 
work to security condo, HOA 
and hotel partnerships to help 
expand our beach safety pro-
gram.

We were very pleased with 
the results when we asked you 
to rate individual services of  the 
City. Public safety ranked the 
highest, with 87 percent of  resi-
dents saying fire services are ex-

cellent or good and 78 percent 
ranking police services as excel-
lent or good. Also ranking over 
70 percent as excellent or good 
were ambulance/EMS services, 
fire prevention, and emergency 
preparedness. 

Our parks, recreational pro-
grams and public library, were 
also ranked excellent or good 
by more than 70 percent of  re-
spondents. Our water and sewer 
services, debris pick up and gar-
bage collection were also ranked 
excellent or good by more than 
70 percent of  those surveyed.

While the City has its chal-
lenges in the areas of  traffic, 
mobility and commercial and 
residential growth, we continue 
to work on those issues, forging 
partnerships and developing re-
lationships with agencies like the 
Florida Department of  Trans-

portation and Bay County.
We can all appreciate having 

a very good quality of  life on 
the beach. We have a lot to be 
thankful for. As we move into 
the holiday season especially, 
we are grateful for our breath-
taking sunsets, our mild winters 
and being able to call our beau-
tiful white, sandy beaches home. 
We are grateful we live in a safe 
community with excellent fire, 
police and parks services. And 
we are optimistic life on Pana-
ma City Beach will continue to 
improve, that we will move past 
the COVID-19 pandemic and 
life will return to normal.

I wish all of  you a blessed 
holiday season.    

Panama City Beach Welcomes New Deputy Fire Chief  

Panama City Beach Fire 
Chief  Ray Morgan has tapped 
Battalion Chief  Justin Busch for 
his old job as Deputy Fire Chief.

“I am confident he will serve 
the Department well and will 
be an asset in the future growth 
and development of  this De-

partment, both internally and 
externally,” said Morgan. “I 
want to say thank-you to all the 
applicants. It was humbling to 
see the number of  talented fire 
personnel who wanted to join 
our Department.”

Approximately a dozen 
applications were initially re-
ceived for the post, left vacant 
after Morgan’s promotion to the 
Chief ’s position in August. The 
Civil Service Board narrowed 
the selection to three, which 
also included PCB Fire Capt. 
Jacob Gorman and an outside 
candidate. Three more rounds 
of  interviews were conducted 
Thursday.

Busch said he is humbled by 
the promotion.

“I am grateful for the sup-
port of  our City’s leadership, 

our Fire Chief  and especially 
our Department members. The 
team’s belief  in our vision is 
what propels us to success,” he 
said. “I look forward to this op-
portunity.”

Busch joined the PCB Fire 
Department in 2003 after hav-
ing served as a volunteer with 
both the Callaway and Parker 
Fire Departments. He began 
volunteering while a student at 
Rutherford High School. He 
worked his way up through the 
ranks from Firefighter-EMT to 
Lieutenant and Captain before 
being named Battalion Chief  in 
2016. In that role, he supervised 
the 16-member A Shift.

He holds an Associates of  
Science degree in Fire Science 
from Gulf  Coast Community 
College and has obtain numer-

ous certifications including Flor-
ida Fire Instructor II. He is also 
a graduate of  the elite training 
course FLAMES (Firefighters 

Laboring and Mastering Es-
sential Skills), where he serves 
on the advisory board and is an 
instructor. 

Scam Alert: Seniors Beware 
The Bay County Sheriff’s 

Office (BCSO) has issued an 
alert regarding a Bay County 
telephone scam. 

 According to the BCSO, 
the scam begins with a tele-
phone call in which a man 
identifies himself  as a Lieu-
tenant or Captain with the 
BCSO. The scammer then in-
forms the intended victim they 
have an outstanding warrant 

for missing jury duty and are 
in danger of  being arrested. 
In order to avoid arrest the 
victim is instructed to pay a 
fine by purchasing gift cards. 
The victim is to place a cash 
value on the card equal to the 
fine and then call the scammer 
back and give him the code on 
the card so he can access the 
money.

 Sheriff Tommy Ford wants 

to remind the public that the 
BCSO will NEVER contact 
anyone to ask for money to 
avoid arrest on a warrant. 
If  you receive a call like this, 
please disregard and call the 
BCSO to report the inci-
dent. Any request of  payment 
through the use of  gift cards 
should be a red flag and is 
most likely a scam.
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Let’s Get Growing with Julie  
Winter Color in the Garden  

BY JULIE MCCONNELL, UF/
IFAS EXTENSION BAY COUNTY

My favorite time of  year has 
always been the fall. College 
football, lower temperatures 
and humidity, and approaching 
holidays are seasonal activities I 
start to look forward to as soon 
as the thermometer hits 90. Just 
like some people enjoy hot sum-
mer months while others prefer 
the cool of  fall and winter, our 
annual color plant palette has 
preferences, too.

Annual flowers and foliage 
plants fall into two general cat-
egories: warm season and cool 
season. Warm season annuals 
are typically sensitive to hard 
frosts but perform well during 
the spring and summer. Exam-
ples of  warm season annuals 
are begonias, impatiens, cole-
us, zinnias, and vinca. If  your 
home has a warm microclimate 
(sheltered from winter winds 
or near a large body of  water 
helps) then you may be able to 
grow warm season plants year-
round with just reduced growth 
in the winter. However, if  your 
landscape gets exposure to win-
ter winds and frost can settle you 
may want to consider switching 

to cool season annual color this 
month.

Here are a few frost tolerant 
plants to consider for your land-
scape to offer color through fall 
and winter! 

Ornamental Cabbage 
and Kale

Just as this is the ideal time to 
plant edible cabbage and kale in 
your vegetable garden, you can 
also use ornamental versions of  
these plants for your landscape. 
The ornamental versions aren’t 
very tasty, but their foliage is out-
standing. Variations of  straight 
edge or ruffled leaves, and colors 
that include all shades of  green, 
white, cream, purple, and even 
pink tones are available. Be sure 
to check tags for mature width 
and spread and give them space 
to expand – some can get over a 
foot wide and tall!

Swiss Chard
This brightly colored orna-

mental plant can be eaten or 
just display showy colors in the 
garden. A few cultivars I like are 
‘Bright Lights’ which has green 
leaves with green, orange, or red 
stems and ‘Rhubarb’ which has 
red leaves. You can harvest the 
leaves and stems and it will grow 
back repeatedly if  given ade-
quate water and nutrition.

Snapdragon
Snapdragons are a great 

way to add some vertical in-

terest and color to your winter 
garden. Spikes of  brightly col-
ored flowers bloom all through-
out the cool season in Florida. 
There are many sizes and colors 
available, so be sure to check the 
label for mature size – some get 
2-3 feet tall! These taller variet-
ies make a wonderful backdrop 
for compact flowers and foliage 
plants. Flower colors range from 
white, yellow, pink, red, laven-
der to orange.

Pansies
Pansies thrive in cool weath-

er and full sun. Be careful not to 
overwater pansies since they are 
susceptible to several fungal dis-
eases that are favored by extend-
ed periods of  wet foliage. Pan-
sies have compact green foliage 
growth topped by large colorful 
flowers in white, blue, yellow, 
orange, purple, red, or black. 
Many varieties have a distinctly 
different center or ‘eye’ color. 

Violas or Johnny Jump-ups
This close relative of  pan-

sies has a smaller, more delicate 
looking flower. Although not as 
showy as pansies, violas tend to 
be a little easier to care for so 
may be a better option for busy 
gardeners. Available in similar 
colors as pansies.

Swap out your warm season 
annuals for cool season plants a 
few weeks before the first antic-

ipated frost date to ensure they 
have enough time to get estab-
lished before a severe cold snap. 
Late October to mid-November 
is a good time to plan to make 
that transition in Panama City 
Beach.

An Equal Opportunity In-
stitution. UF/IFAS Extension, 
University of  Florida, Institute 
of  Food and Agricultural Sci-
ences, Nick T. Place, dean for 
UF/IFAS Extension. Single 
copies of  UF/IFAS Extension 
publications (excluding 4-H and 
youth publications) are available 
free to Florida residents from 
county UF/IFAS Extension 
offices. Contact our office at 
850-248-8091 or Email julieb-
mcconnell@ufl.edu. Follow us 
on Facebook @bayifas and In-
stagram @ufifasbay.
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LIVE MUSIC
EVERY FRIDAY & 
SATURDAY NIGHT

Witches on Bikes Ride Was 
an Enchanting Success 

On October 24, over 260 women participated in the sec-
ond Annual Witches Ride, held in Bay Point, one of  the areas 
hardest hit by Hurricane Michael.  The residential community 
lost thousands of  trees and what was once lush, fertile ground, 
full wild animals is now a barren wasteland. Monies raised 
from the charity ride will be put right back into the communi-
ty to reforest the area.

 This year the ride attracted  261 riders, up from a 165 last 
year.    

 Commenting on the event, organizer and participant Su-
san Mason said, “The floats from the Ride were unimaginable, 
and individual bike riders dressed to the hilt! The golf  cart 
decorations were outstanding! Despite everything that has 
been going on this year, we still managed to pull it off and we 
cannot wait for more riders to join us next year for round 3!”
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Addressing Food Instability in Bay County 
BY BILL HUSFELT, SUPERINTEN-
DENT, BAY DISTRICT SCHOOLS

Food instability is a real chal-
lenge for thousands of  families 
in our community and Bay Dis-
trict Schools is determined to do 
all we can to help!

For the third year in a row 
since Hurricane Michael rav-
aged our community, Bay Dis-
trict Schools has been able to 
offer all children a free break-
fast and a free lunch at school 
thanks to a waiver from the 
U.S. Department of  Agriculture 
(USDA).  At some elementary 
schools, children can also take 
advantage of  a free afternoon/
early evening meal when partic-
ipating in our after-school pro-
grams.

While thousands of  children 
take advantage of  these free 
meals each day, we know that 
there are still hungry children 
in our community and that’s 
troubling. We can offer the most 
innovative, supporting learning 
environments at our schools but 
it’s a fact that hungry children 
cannot focus on academics.

According to the U.S. Census 
Bureau, nearly 11 percent of  
Americans faced food instability 
during the month of  Septem-
ber. In Florida that number is 
even higher with 13.1 percent 
of  Floridians reporting trouble 
securing food on a regular basis 
(msn.com). 

The situation locally is even 
more troubling according to 
the United Way which tracks 
families who are characterized 
as ALICE — Asset Limited, In-
come Constrained, Employed. 
United Way notes, “ALICE 
workers educate our children, 
keep us healthy, and make our 
quality of  life possible, yet do 
not earn enough to support 

their own families. ALICE 
households are forced to make 
tough choices, such as decid-
ing between quality child care 
or paying the rent, which have 
long-term consequences not 
only for ALICE, but for all.”

As you can see from the most 
recent chart available (2018 sta-
tistics), 33 percent of  the families 
in Lynn Haven are character-
ized as ALICE and 49 percent 
of  the families within the city 
limits of  Panama City were in 
that same group. Approximately 
36 percent of  beach families are 
considered ALICE compared to 
38 percent in Southport and 50 
percent in the Youngstown area.

So what this means is that we 
know our families are struggling 
and we know that food instabili-
ty is real in our community. Free 
meals at school are a component 
of  the solution but we know that 
even those don’t address all of  
the needs. And that’s just one of  
the reasons why we’re proud to 
partner with Mercy Chefs to as-
sist in the delivery of  free, fresh 
food boxes throughout our com-
munity.

These food boxes, which of-
ten also contain milk, cheese, 
bread and chicken, are available 
at countless sites throughout 
the week to anyone in need … 
there’s no paperwork, no ID 
required and no income verifi-
cation.  You can always check 
the BDS Facebook page for the 
latest schedule for Mercy Chefs 
and there are plenty of  other 
organizations in our community 
who are sponsoring their own 
food drives, mobile pantries and 
distributions. You can call Unit-
ed Way’s information line, 2-1-
1, to get more information.

Food instability is also the 
reason why we partnered with 

ChartwellsK12 back in March 
when schools were closed to 
ensure we were keeping the 
food flowing into our commu-
nity.  With about 40 buses on 
the road at one point, and 12 
school-based pick-up sites, we 
served close to ONE MILLION 
meals from March to August 
of  this year. We were able to 
keep this program going thanks 
to the generous support of  the 
Bay County Commission/Bay 
County Emergency Services 
who funded the transportation 
piece all summer long. When we 
partner together, we can accom-
plish GREAT things!

We had never before imple-
mented an innovative “meals 
on the bus” program and I am 
immensely grateful to all of  the 
employees who made that hap-
pen. This program was logisti-
cally challenging, new to us and 
very labor intensive but our em-
ployees made it work.

Many of  you are already do-
ing your part to help with food 
instability by contributing to 
the “Blessings in a Backpack” 
program through your church-

es. Hundreds of  backpacks 
filled with food are distributed 
throughout our schools on Fri-
days and many children count 
on those meals and snacks to get 
them through the weekends. We 
are so grateful for this support 
for our students.

Our teachers and admin-
istrators are also on the front 
lines of  our efforts to curb food 
stability and I know they spend 
countless dollars of  their own 
money to ensure they have a 
snack stash for those students 
who are late to school and miss 
breakfast or those who just can’t 
quite get enough to eat through-
out the day. I wish they didn’t 
have to do that but I know them 
and their love for their students 
and I know for sure the need ex-
ists in our community. On that 
note, if  you’re ever out buying 
groceries and notice a great 
deal on individually-packaged 
snacks, there’s not a teacher 
in our county who would not 
gratefully accept your donation! 
And you could rest assured that 
your donation will be going di-
rectly into the hands of  hungry 

children in our community.
Food instability is a signifi-

cant barrier to education and 
it’s something that impacts chil-
dren throughout our communi-
ty since the pandemic. Families 
that were stable before March 
are now facing job losses, evic-
tions and other unexpected 
financial challenges and their 
access to food has changed. As 
a community, however, we can 
change the lives of  our neigh-
bors by contributing to those 
organizations who support 
families with food instability, by 
making direct donations of  our 
own and by talking with friends 
and neighbors about solutions 
and concrete actions.

Our children deserve to live 
in a community where they 
have ready access to the food 
they need. BDS is so proud to 
be just one of  the many commu-
nity agencies working towards 
that goal. We appreciate your 
support and the hard work and 
dedication of  all of  our employ-
ees.

Together, we CAN make a 
difference!

       Community

Conveniently located at the Crossings at Inlet Beach
13123E Emerald Coast Parkway • Inlet Beach, FL 32461

Tel: (850) 502-4120 • Fax: (850) 502-4119
store6613@theupsstore.com

Locally Owned & Operated
Open Mon.-Fri. 8 a.m. to 6:30 p.m., Sat. 9 a.m. to 3 p.m., Closed Sun.

UPS® Shipping — Freight Services — Packing Services

Digital Printing & Scanning — Wide Format Printing & 
Laminating —Blueprint Copying & Printing

Mailbox Services — Notary Services — Much More!
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Season for Giving at the Bay County Sheriff’s Office  
BY SHERIFF TOMMY FORD

Even as the summer of  2020 
slips into the rear-view mirror, 
the Bay County Sheriff’s Office 
is gearing up for the busiest time 
of  year in terms of  not only 
keeping all Bay County safe, 
but caring for disadvantaged 
children in Bay County in two 
special ways. Operation Thank-
FULL and Project 25 will feed 
and provide Christmas toys for 
hundreds of  children that might 
otherwise have very little for the 
Holidays.

Project 25 began forty years 
ago when a few deputies discov-
ered a family on Christmas Eve 
that had been burglarized and 
left with no Christmas gifts for 
their kids. The deputies pooled 
their resources and purchased 

not only toys, but a Christmas 
tree for the family. In this way 
Project 25 was born. 

Cash donations for Project 
25 are collected all year but es-
pecially during the fall, as well 
as donations of  new, unwrapped 
toys for children 10 years of  age 
and younger.  The names of  
children in need are submitted 
to the BCSO through the Bay 
County school system with the 
help of  school guidance coun-
selors. The BCSO will have 
a shopping night this year on 
December 8th at Walmart in 
Lynn Haven. Beginning at 6pm 
volunteers from the communi-
ty and BCSO employees will 
spend the cash donations to 
purchase additional toys. Each 
child will get a bag of  toys se-

lected just for them to open and 
enjoy on Christmas morning.

2020 is the second year for 
Operation ThankFULL. Last 
year, 1,000 families received a 
box of  food for the Holidays. 
This year, the program has 

grown, thanks to the generous 
contributions of  many people 
and businesses in Bay County. 
The names of  the families with 
children in need this season, will 
again come through the advice 
of  Bay County Schools. Depu-
ties will begin distributing food 
to homes just before Thanksgiv-
ing and the giving will continue 
until Christmas.

To help make Christmas pos-
sible for a family in need, please 
make cash donations to Oper-
ation ThankFULL and Project 
25 at the Bay County Sheriff’s 
Office at 3421 N. Hwy 77. The 
office is open 8am to 5pm, Mon-
day through Friday. Project 25 is 
also accepting donations of  new, 
unwrapped toys, and Operation 
ThankFULL is accepting non-

perishable food donations. Your 
donation, no matter how hum-
ble, will make a big difference in 
a child’s life. 

2020 will undoubtedly be 
a year not soon forgotten, for 
many stressful reasons. By work-
ing together, we will make it a 
memorable one in a positive 
way for hungry families strug-
gling to provide Christmas for 
their children. Thank you, Bay 
County, for making a Merry 
Christmas a reality for so many 
families over the last forty years 
of  Project 25, and now feeding 
them as well through Operation 
ThankFULL. We really do live 
in a special place filled with giv-
ing people!

Panama City Beach Turtle Watch Helps Species Thrive 
BY HEATHER BENNETT

Every summer during your 
trip to the beach you probably 
came across a few small staked 
out areas that were taped off. As 
some of  you may know, these 

are turtle nests. About 90% of  
sea turtle nesting in the US takes 
place in Florida, and one of  the 
most popular species to nest 
here is the Loggerhead turtle, 
which is listed as an internation-

al endangered species, making 
taking care of  turtle nests here a 
necessary duty.

We have a group of  volun-
teers known as the Panama City 
Beach Turtle Watch, who mon-
itor our beaches from St An-
drews State Park to Camp Hel-
en State Park. Since 1991, every 
year from May 1st to October 
31st, which is turtle nesting sea-
son, these volunteers check for 
signs of  turtles coming to shore 
to nest, identifying nests and 
marking them, looking for sigs 
of  turtles or hatchlings in dis-
tress, and excavating nests once 
they have hatched. 

Sea turtles will travel thou-
sands of  miles to lay eggs on the 
same beach every year, possibly 
returning to the same beach 
where she was born. Turtles will 
leave wavy tracks on the beach 
to and from their nesting site on 
dry sand. The average incuba-
tion is 63 days with the earliest 
hatching at 50 days. Once the 
eggs hatch, the hatchlings begin 
their journey out to sea where 
only 1 in 1,000 will make it to 
adulthood.

One of  the most important 
things we can do to help increase 
successful nesting and survival 
rate, is to leave the beach clean, 
dark and flat. Turtles coming to 
nest, as well as hatchlings trying 
to find the water, can get caught 
in towels, blankets, chairs, toys, 
and anything else left behind 
on the beach. They also use the 

reflection of  the moon and stars 
on the waves to find their way to 
the water. Bright lights along the 
beach can disorient them and 
cause them to go the wrong way 
and become lost. Turtles can 
also get caught in holes on the 
beach and exhaust themselves 
trying to get out. It is important 
to remember to pick up after 
yourself, fill in any holes in the 
sand, shut off all outdoor lights 
and pull the curtains shut after 
sunset. If  you must use a light, 
use a red light or red filter. 

A decline in Loggerhead 
population due to threats of  pol-
lution, getting caught in shrimp 
trawls and fishing gear, and cli-
mate change, has a rippling ef-
fect. Loggerheads are an import-
ant “keystone” to the survival of  
other species in their ecosystem 
that depend on them. Over 100 
species can live on their shell, 
and the remains of  the inver-
tebrates that the Loggerheads 
feed on, fall to the ocean floor 
and become nutrients for other 
species. Loggerheads have been 
on earth for 110 million years 

and it’s imperative that we help 
this endangered species live on. 

The Panama City Beach 
Turtle Watch works diligently 
to make sure as many nests are 
undisturbed as possible, and 
hatchlings have every opportu-
nity to make it to the gulf. Un-
fortunately this year, some nests 
were washed out or flooded by 
tropical storms or hurricanes. 
While we can’t control Mother 
Nature, we can control what 
we can do to help these tur-
tles and assist these volunteers. 
Always remember to keep the 
beach clean, dark and flat. If  
you notice a nesting turtle or 
any hatchlings, you should call 
the Panama City Beach Police’s 
non-emergency number 850-
233-5000. The police will con-
tact The Panama City Beach 
Turtle Watch to take care of  the 
nest and turtles. Disturbing a 
nest is a federal offense. 

If  you are interested in vol-
unteering or learning more 
about the Panama City Beach 
Turtle Watch, you can visit their 
site at turtlewatch.org.

Courtesy of Panama City Turtle Watch, www.turtlewatch.org

       Community
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Is A Physical Therapist in Your Circle? 
Why You Should Add One to Your Healthcare Team  

BY JAMES B. COX, PT, CEO
THERAPY1ONE REHABILITATION 
CENTER

 With health in sharp focus as 
a result of  the pandemic, now 
may be a good time to look at 
the team of  experts you have in 
place and see if  there are any 
improvements you could make. 
You probably have a family doc-
tor, dentist, and optometrist. 
Maybe you have some special-

ist physicians, a trainer, or a 
massage therapist. If  a physical 
therapist isn’t a part of  your 
healthcare team, you’re missing 
out on taking care of  a big part 
of  your health. 

Physical Therapists help 
you perform everyday 
tasks

The American Physical 
Therapy Association (APTA) 
defines physical therapists as 
“health care professionals who 
diagnose and treat individuals 
who have medical problems 
or other health-related condi-
tions that limit their abilities to 
move and perform functional 
activities in their daily lives.” So 
physical therapists help you do 
things that cause you trouble. 
That could be going for a hike, 
playing golf, household chores, 
playing with your kids or grand-
kids, or getting through a day of  
work without pain.

 
Physical Therapists reduce 
pain 

Chronic pain is a huge prob-
lem worldwide. A big part of  
that is low back pain. Statisti-
cally, around 80% of  people 
will have low back pain in their 
lifetimes. Physical therapists 

are trained to treat pain with-
out surgery or medications. If  
you have back pain, an arthritic 
knee, neck pain, or an old injury 
that won’t go away, a physical 
therapist may be able to help.

 
Physical Therapists keep 
you healthy   

The APTA goes on to say 
that “Physical therapists work 
with individuals to prevent the 

loss of  mobility before it occurs 
by developing fitness-oriented 
and wellness-oriented programs 
for healthier and more active 
lifestyles.” That means that a 
physical therapist can help you 
determine your risk for injury, 
choose the right exercise pro-
gram, and improve the quality 
of  your life by improving your 
health and ability to move.

 
Physical Therapists can 
help you live longer  

It’s well known that the risk 
of  many of  the leading causes 
of  death can be reduced by ex-
ercise. Some of  these conditions 
would include heart disease, 
cancer, lung disease, diabetes, 
and stroke. By helping you move 
better with less pain, finding the 
right exercise program, and 
helping you to make healthy 
lifestyle choices, a physical ther-
apist could help you live longer. 
Physical therapists are highly 
trained and possess a unique set 
of  skills and expertise that can 
do a lot to improve your health 
and quality of  life. If  you don’t 
have one, consider adding one 
to your healthcare team!

Source: Private Practice Section, 
APTA  Why You Need A Therapist 
On Your Healthcare Team  

THERAPY1ONE Rehabilita-
tions a leader in northwest Florida 
for outpatient rehabilitation. With 
two locations in northwest Florida, 
THERAPY1ONE offers the most 

experienced therapists, convenient and 
state of  the art care available on the 
Gulf  Coast. THERAPY1ONE’s 
professional team of  clinicians are 
committed to excellence in physical 

and occupational therapy, offering un-
paralleled care to help you feel better 
fast.    

       Wellness

When discomfort becomes a real pain in 
the gluteus maximus, give us a call.

Back Pain • Shoulder Pain • Knee Pain • Hand Therapy • Neck Pain
Elbow Pain • Ankle Pain • Arthritis • Balance • Recent Surgery

PHYSICAL THERAPY • OCCUPATIONAL THERAPY 
Mention this ad for a FREE PATIENT CONSULTATION.  No referral needed.

Our team will develop a customized physical therapy plan 
so you will feel better fast.  You have a choice, choose...

3210 Jenks Ave.
Panama City
(850) 763-0603

13405 PCB Pkwy.
Panama City Beach

(850) 236-7497
www.therapy1one.com

The personalized care you need to feel better fast

Senior Helpers of Panama City provides personalized in-home care for seniors as 
an alternative to assisted living facilities or nursing homes. We provide non-medical 
help with the activities of daily living, tasks including meal preparation, light house-
keeping, errands and companionship.

Our initial in-home care assessment...
The first step in the process is a complimentary, initial in-home care assessment 
with a Senior Helpers consultant. This assessment can help you understand the 
true needs of your loved one, and your options. Together we can discuss their 
needs, our senior care services and determine what’s best for your entire family.

The key to quality senior care 
is asking the right questions.

850-270-4064 • 1038 Jenks Ave., Panama City
seniorhelpers.com/�/panama-city
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Medicare Open Enrollment is Here! What’s Next? 

BY MICHAEL ROTH

It is finally here again — 
Medicare Open Enrollment, or 
more precisely, the Annual Elec-
tion Period (AEP). Every year, 
from October 15th to Decem-
ber 7th, Medicare eligible folks 
can do pretty much anything 
they want with their coverage. I 
have addressed many of  the de-
tails of  those options before, but 
simply put, you can add, drop, 

or change virtually any plan and 
change to or from any insurance 
company.

Piece of  cake, right?  Wrong!  
The reason is many folks do not 
want to relive the information 
overload they experienced when 
first becoming eligible. Remem-
bering the volume of  phone 
calls, emails and mountains of  
regular mail would understand-
ably send anyone running for 
cover!

Please know, this time will be 
different. First, you now have 
had some time to experience 
what the plan you originally se-
lected can or cannot do for you. 
Were you happy with the pre-
mium? Were all your doctors in 
the network? Were all your pre-
scriptions covered at a reason-
able cost? Did you receive any 
of  the extra benefits like Dental, 
Vision, Hearing, Tele-Health, 
At Home Care, Caregiver Sup-

port or Over-the-Counter cash 
allowances?

If  the answer to any of  these 
is no, then now is the time for 
you to get answers so you can 
make the right choices for 2021.

The problem for many folks 
becomes: where can they get this 
information without re-igniting 
the aforementioned onslaught. 
The answer is YOU need to ini-
tiate contact. That means call-
ing your current agent or broker 
and/or finding other sources of  
information. 

Calling Joe Namath will likely 
cause that onslaught to re-ignite 
as the company he represents 
simply gets you to call so they can 
SELL your information to some 
agent willing to pay to get access 
to you. In fact, many of  these 
types of  advertisements do exact-
ly the same thing. Call them all 
and get ready to buy the jumbo 
size mailbox and voicemail box! 

Instead, look for advertising 
from local folks you know who 
will be able to get you what you 
are looking for. They WON’T 
SELL YOUR INFORMA-
TION to strangers. This simple 
tip will allow you to rest assured, 
you will not be overwhelmed 
again.

Once you have decided 
which person or place to call, 
do it; but be ready to answer a 
few questions about what you 
currently have, what you are 
paying, and what it is you would 
like to improve or change with 
a new plan. Also, make sure 
you are ready to answer ques-
tions about your doctors and 
prescriptions, so you can make 
sure what you are moving into 
will provide you all the benefits 
you expect. You are looking for 
no surprises. So also have a few 
questions of  your own!

The bottom-line message is 

this: do not be not afraid. This 
time of  year (AEP) is designed 
to help you make improve-
ments, not make you relive the 
trials and tribulations of  your 
initial enrollment.

Reach out and consider how 
you can possibly make things 
better for you. Your health may 
change from year to year but 
your need for excellent health 
insurance remains a constant.

Follow these simple steps and 
make 2021 your best health in-
surance year yet!

Michael Roth is a qualified, li-
censed agent with Florida Health 
Connector providing Florida Blue 
Medicare throughout the state and is 
based in the Bay/Walton & Okaloo-
sa County area. He has been in the 
insurance industry since 1984 and 
can be reached at (850) 899-7003.

Are you prepared for Medicare?
Let Florida Blue Medicare guide you to 

the meaningful benefits and exceptional 
service you deserve.

Our HMO plans received Medicare’s highest rating — 5-out-of-5 stars — 
for the second year in a row!

Call your local agent to enroll today!

(850) 899-7003
Michael Roth
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Why the Flu Vaccine is More Important This Year 
BY HEATHER KRETZER, 
PUBLIC INFORMATION OFFICER/
PUBLIC SERVICES MANAGER, 
FLORIDA DEPARTMENT OF 
HEALTH IN BAY COUNTY

The Florida Department of  
Health in Bay County (DOH-
Bay) is urging residents to get 
vaccinated against the flu as soon 
as possible. Getting vaccinated if  
you are healthy helps to protect 
our most vulnerable populations. 
Until there is a steady vaccine 
supply against COVID-19, the 
way to help prevent these two vi-
ruses from circulating at the same 
time is to get your flu vaccine 
now. 

“In just a few minutes, we can 
all do our part to protect those 
who are more at risk and reduce 
the burden on our health care sys-
tem”, said Sandon S. Speedlling, 
MHS, CPM, CPH, Administra-
tor and Health Officer, DOH-
Bay. 

DOH-Bay is now offering 
flu vaccines for children ages 6 
months to 18 years of  age at no 
charge through the Vaccines for 
Children program. DOH-Bay 
also offers adult flu vaccines for 
$36.24 and high-dose flu vaccine 
for $69.77.  Vaccines are avail-
able by appointment only. Call 
850 872-4455 and follow the 
prompts for an appointment. 

Flu Vaccine is a Healthy 
Choice

The Centers for Disease Con-
trol and Prevention (CDC) rec-
ommends everyone six months 
and older get a flu vaccine every 
year. This year, the CDC under-
scores that flu vaccine is more im-
portant than ever to protect your-
self  and the people around you, 
and to help reduce the strain on 
health care systems responding to 
COVID-19. Also, having the flu 
and COVID-19 at the same time 

could lead to a negative outcome. 
According to the CDC, during 

the 2016–2017 flu season, vacci-
nation prevented an estimated 
5.3 million illnesses, 2.6 million 
medical visits and 85,000 hospi-
talizations. Every year, flu vaccine 
reduces severe illness for people 
with chronic health conditions 
like asthma, diabetes, heart or 
lung disease. 

Flu vaccine protects pregnant 
women and their newborns and 
infants for several months after 
birth. For children, flu vaccine 
can be lifesaving. Flu varies from 
mild to severe illness, but children 
often need medical care when 
sick with the flu. Children young-
er than 5, and children of  any 
age with certain long-term health 
problems, are at higher risk for 
flu complications like pneumo-
nia, bronchitis, and sinus and ear 
infections.

Flu Vaccine and Older Adults

Immune systems become 
weaker as we age—this puts peo-
ple 65 years and older at a higher 
risk for serious flu complications. 
About 70 to 85 percent of  season-
al flu-related deaths in the United 
States are people 65 years and 
older. On average, this age group 
accounts for 50 to 70 percent of  
flu-related hospitalizations.

Flu Vaccine has a Good 
Safety Record

Hundreds of  millions of  
Americans have safely received 
flu vaccines over the past 50 years. 
Each year, the CDC works with 
the U.S. Food and Drug Admin-
istration (FDA) and other part-
ners to ensure the highest safety 
standards. Flu vaccines are made 
using killed flu viruses or without 
flu virus at all—it’s a myth that 
you can get flu from a flu vaccine. 
Some people who are vaccinated 
still catch the flu, but the vaccine 

serves as protection against severe 
symptoms and illness.

The Healthy Habits that Stop 
the Spread of  Covid-19, Stop the 
Spread of  Flu

Keep washing your hands with 
soap and water for at least 20 sec-
onds to help stop the spread of  
germs—if  soap and water aren’t 
available, use hand sanitizer with 
at least 60 percent alcohol. Cover 
your mouth and nose with a tissue 
or the inside of  your elbow when 
you cough or sneeze. Regularly 
clean and disinfect “high-touch” 
surfaces in your home, school or 
office. And if  you’re sick, contain 
those germs and stay home!

To learn more, visit Bay.Flor-
idaHealth.gov. 

Sources: Florida Department of  
Health and Centers for Disease Control 
and Prevention
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Animal Care Center Offers 24/7 Emergency Care
The Number Every Pet Owner Needs to Know 

BY JOANNE MACPHEE

If  you have or have ever had, 
a pet, then you get it. They are 
a loved and cherished member 
of  your family and you will do 
almost anything to make sure 
they are provided for, safe, and 
healthy.

So, when they get sick or in-
jured, it’s like any other member 
of  your family, you want them 
to get help, and you want it then 
and NOW. There may not be a 
911 service for pets, but there is 
Animal Care Center on Front 
Beach Road.  Open 24 hours a 
day, seven days a week, includ-
ing holidays, Animal Care Cen-
ter is the oasis in the middle of  
your desert of  despair.

The clinic actually handles 
all of  Bay County and the sur-
rounding areas after-hour veter-
inary needs.  Unable to provide 
the service themselves, local vets 
rely on Animal Care Center to 
handle their after hour’s emer-
gencies.  It is a unique partner-
ship that seems to work well, 
explains Animal Care Center’s 
Managing Veterinarian, Dr. 
Matt LeBleu.

“Like most medical profes-
sions, there is a shortage of  vet-
erinarians nationwide. Add to 
that the difficulty in finding vets 
willing to work night shifts and 
holidays, and it is extremely dif-
ficult to keep a practice staffed 
and open 24 hours a day.” Dr. 

LeBleu adding, “Most local vet-
erinary practices in town have 
only one, maybe two vets, mak-
ing it nearly impossible for them 
to offer ongoing, after-hours 
care and maintain a normal 
life.  So, we fill the gap, provid-
ing around-the-clock service for 
their clients as well as our own.”

In most instances, once an 
animal has been treated for 
an emergency at Animal Care 
Center, they are referred back 
to their regular vet for follow-up 
care. However, in cases where it 
is necessary to hospitalize a pet, 
Animal Care Center is able to 
provide that all-important con-
tinuum of  care, until the animal 
is able to safely return home.   

Animal Care Center is a ful-
ly-equipped veterinary facility, 
with four full-time vets, offering 
both standard and emergent 
care.  However, as Dr. LeBleu 
explained, animals in need of  
very specific, specialized care 
may have to be referred to other 
facilities which have board certi-
fied specialists. “The local veter-
inary community is committed 
to providing the very highest 
standard of  care, and we each 
have our areas of  expertise, but 
as with treating humans, there 
are times when specialist care 
is required and if  we are not 
equipped to handle the situation 
then we will refer a client to the 
proper provider.” 

We never know when a pet 
crisis may arise, but having 
Animal Care Center’s num-
ber stored in your contacts is 
one way to ensure help is nev-
er far away. So do it now, 850 
235 2877. Animal Care Center 
is located at 8501 Front Beach 
Road, next to the Promenade 
Mall.   

       Wellness

thehormonerestorationcenter.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Now offering
Weight Loss 
Treatment!

Three Years In A Row! 
Thank you Destin!

It’s Not All Downhill From Here

BY DR. RICHARD CHERN, MD
I used to get stressed over 

small stuff. A lack of  plans or a 
last-minute change would make 
my head spin. Events I had no 
control over could keep me from 
sleeping and I struggled to get 
active. I felt exhausted by the end 
of  each day and woke up each 
morning to repeat this endless 

cycle of  fatigue and irritability. I 
would tell myself  to start eating 
right and get into shape, but it 
would just never happen. I felt 
like I couldn’t engage in life or 
conquer the day. I would have 
been happy to just accomplish 
one item on my list, but it seemed 
like it just never happened. Final-
ly one day, everything changed.

As a traditionally trained phy-
sician, I looked at anti-aging, 
hormone optimization, supple-
ments, etc., as a scam or just not 
good medicine. So, when I was 
approached to get bio-identical 
hormone treatment, I was highly 
suspicious and even antagonistic 
about the idea. I had my labs 
drawn so many times looking 
for a problem, but they were al-

ways “normal.”  What I didn’t 
realize was that “normal” and 
“optimal” are two very different 
things. My life changed drasti-
cally when the hormones kicked 
in four weeks after my treatment 
started.

All of  a sudden, the everyday 
stresses lightened and my out-
look improved. I was sleeping 
better at night and more awake 
during the day. My energy level 
increased and I just started going 
outside more.  As weight started 
coming off, it encouraged me to 
eat better.

Over the last nearly 10 years 
of  being treated, I have been 
more active than I have ever 
been in my life.  I feel better than 
I ever have and I tell people I feel 

like I’m aging backwards. Every-
day life challenges are still there, 
but they just don’t seem as big 
and it’s getting difficult to even 
remember the little things that 
used to bother me.

I understood this was some-
thing spectacular. So, I stopped 
everything else and opened a 
clinic to provide the same hor-
mone services to my patients. 
I’ve now been providing BioTE 
hormone therapy longer than 
any other physician in the region 
and currently help train other 
physicians how to do hormone 
therapy properly. We have pa-
tients who fly in from Europe, 
Asia and all over the U.S. to get 
treated at our clinic. We are the 
largest BioTE provider and the 

only Platinum BioTE provider in 
the region. To top it off, I believe 
I have the best staff I could ever 
ask for. They are knowledgeable, 
hard-working and keep me on 
my toes. I’m so thankful to have 
them.

Hormones, thyroid and vita-
min deficiencies have so much 
more impact on our lives then 
we think, and the difference 
between a “normal” level and 
an “optimal” level can be life 
changing.

Dr. Richard Chern, MD is 
currently accepting new patients 
so if  you are wondering if  you 
might benefit then give us a call 
and don’t forget to vote for us for 
Best in Destin. 850-837-1271.
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23028 Panama City Pkwy. • Next to Publix
850.234.1434

Open 7 Days a Week! 

1000s 
of Labels to Choose from 
1000s 

For �e Best Selection of Fine Wines in Town 
or on �e Beach Shop Kwiker Liquor

Dining

Time with Wine: The Year That Was 
At Kwiker Liquor they know 

that the key to having a great se-
lection of  Fine Wines, is know-
ing a great selection of  Vintners 
and Winemakers. And they take 
pride in cultivating these rela-
tionships to bring the very best 
to their customers on the Beach 
and beyond. This month we 

will explore the year gone 
by, with Kent Humphrey, 
Wine Maker and Co-own-
er of  Eric Kent Wines 

I didn’t want to write 
about the record-setting 
fires out here on the west 
coast, I really didn’t. 

As I sat down to tell a 

more romantic story – about 
sweeping vineyard views, gor-
geous colors, wonderful harvest 
smells, intense friendships, the 
18-hour days, the adrenaline 
and the thrill of  making some-
thing magic – it just didn’t feel 
right. The reality is many small 
wineries are facing an existen-

tial crisis. For the little guys like 
us who have poured our hearts, 
our souls and every last pen-
ny we have into pursuing the 
dream of  making world-class 
wine to share with family and 
friends all across the country 
and around the globe, the one-
two punch of  a pandemic and 
the worst fire season in Califor-
nia history will push many to the 
brink. Sadly, it may have sealed 
some producers’ fates already. 
Even if  vineyards were not in 
the direct path of  the flames, 
smoke has threatened an enor-
mous amount of  the crop. Our 
family operation will harvest no 
more than 50% of  our grapes 
this year and we count ourselves 
among the lucky.

How will the growers with 
destroyed crops survive? How 
will winemakers with no wine 
get by? Somehow, through one 
challenge after another, we al-
ways seem to find a way. We 
are a creative, passionate and 
resilient bunch, and every time 
we hear about you celebrating 
the joys of  life with the product 
of  our labors, it always seems 
worthwhile.

Our tiny Eric Kent team finds 
never-ending pleasure crafting 
something for just about every 
joy you can imagine. A crisp 
Sauvignon Blanc or lively Char-

donnay for a summer day by the 
ocean. A delightful rosé that al-
ways hits the mark. Juicy, spicy, 
fruit-forward Pinot Noir for a 
five-star gourmet meal or just 
because you’re in the mood. A 
bold and rich Syrah for a chilly 
winter’s night. We are even 
about to introduce our first two 

Cabernets and some stunning 
red blends. I could go on end-
lessly about all the wines we lov-
ingly raise from grape to glass 
and perhaps I’ll have the chance 
to do exactly that in person on 
one of  my many visits soon. I 
certainly hope so!

Yet here I am writing a story 
about the fires after all. Why? 
Because wine is stories, and this 
is ours right now. It’s a terrible 
truth that will have lasting im-
pacts on our entire industry – 
and on many wine lovers drink-
ing choices – for years to come. 
How could I not share such a 
tale? After all, my favorite thing 
is to share a glass or three and 
swap real life stories for hours. 
Wine is full of  cultural history 
and personal past. There are 
countless stories in every bot-
tle, and by the end of  the eve-
ning, so many more coaxed out 
among friends. Ever since we 
began back in 2003, there have 
even been stories on our bottles, 
told by the many artists we fea-
ture on the labels. Ultimately, 
this is why we do what we do – 
to create stories that weave the 
colorful fabric of  our lives and 
make memories that will live on 
long after the bottles are empty. 

This is 2020, a vintage story 
for the ages. 

PCB Flavor
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PCB Flavor
ISO: PCB’s Best Bloody Mary
BY JACK SMITH

The origin of  the Bloody Mary revolves around two of  the world’s greatest bars. The tale begins in the roaring twenties at a famous New York Bar, in Paris (later known 
as Harry’s New York Bar), one of  Ernest Hemingway’s favorite haunts. There, bartender Fernand ‘Pete’ Petiot is said to have conceived the first rudimentary version.  After 
prohibition Petiot moved to the U.S. where he refined his invention at one of  my favorite bars, the King Cole Bar, located in the St Regis Hotel in New York. There, in 1934 
it is said Pete enhanced his creation by adding a few dashes of  salt, pepper and cayenne, along with Worcestershire Sauce and lemon juice, to the vodka and tomato juice, 
which he served shaken over crushed ice.     

The story of  how the cocktail got its name is as unclear as the libation itself, but my favorite version of  history is that Pete named it so, after a patron remarked that it re-
minded him of  his girlfriend Mary who was a dancer in a cabaret called a Bucket of  Blood.  No matter the history, today the Bloody Mary is one of  America’s most beloved 
cocktails… perhaps that is because we can drink it, guilt free, before noon! Cheers to the Bloody Mary and Panama City Beach’s Annual Bloody Mary Festival!     

IN THIS ISSUE
ISO:  PCB’s Best 
Bloody Mary

Tastebudz

Event Highlights

THE BEST OF LOCAL DINING

Sunday Brunch

Oysters

Gumbo Ya Ya

Download 
the app 
and skip 
the line!

VISIT US TODAY. GIVE US A CALL.

8501 Thomas Drive • Panama City Beach
850.588.5314

Scan me!
Follow us:

@DatCajunPlaceCafe

Open Daily 11AM
Sundays 10AM

Book Us For:
Catering, Events, 
Birthday Parties

$1 DRAFT
Everyday 4-7PM

Entertainment
Every Night!
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Schooners
5121 Gulf Drive, PCB  |  (850) 235-3555

schooners.com
Schooners Loaded Shrimp and Bacon Bloody Mary is legendary. It’s a 
drink that practically doubles as a meal. The best thing about it is… every 
Last Local Beach Club Bloody comes with a downright spectacular view! 
Everything is better on the beach… everybody knows that! As a matter 
of fact, this just might be the best place on the planet. 

The Wicked Wheel
10025 Hutchison Boulevard, PCB  |  (850) 588-7947

thewickedwheel.com
At The Wicked Wheel, you won’t just get a Bloody Mary - you’ll get a 
Wicked Mary! The Wicked Mary is one of the signature libations at The 
Wicked Wheel. Made with 3 ounces of copper distilled Tito’s vodka and 
Whiskey Willy’s Bloody Mary mix, the Wicked Mary is garnished with 

greens and served ice cold in a souvenir glass for you to take home.

Barefoot On The Bay
1201 Beck Ave, Panama City  |  850-785-8761

www.barefootrestaurants.com
Barefoot On The Bay serves up some of the best Bloody Marys in town! 
Grab a Bloody Mary and pair it with one of our daily specials from $12 
Gator Baskets on Thursdays to $12 Fish and Chips Baskets (featured) on 
Fridays. Open daily at 11 AM and located directly on St. Andrews Bay for 

prime sunset views.

Off the Hook
5711 N. Lagoon Drive, PCB  |  (850) 238-8832

othpcb.com
Bike, boat or drive to O� the Hook 7 days a week and start your day with 
our OTH Bloody Mary. Deep Eddy Vodka & Zin Zang Bloody Mary Mix 
are the foundation for this local favorite and you can dress it up or down 
from there! Our House Bloody is served with green olives and celery, or 
you can upgrade to our OTH Loaded Bloody, with pickled okra, bacon, 

pickles, jalapenos & bacon... brunch worthy if you ask us!  

Dat Cajun Place
8501 Thomas Drive, PCB  |  (850) 588-5314

datcajunplace.com
From the first sip to the last slurp, try it and you’ll soon discover why our 
Bloody Mary is the Best In Town... and we have the trophy to prove it!  We 
aren’t giving any secrets away, but let’s just say there might be a dash of 

good old Cajun voodoo magic in the mix. 
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Mike’s Café & Oyster Bar
17554 Front Beach Road, PCB  |  (850) 234-1942 

mikescafeandoysterbar.com
Everything at Mike’s is classic and their bloody mary is no exception. 

Made with traditional ingredients and salt, black pepper, cayenne and 
just a touch of Worcestershire. Our family has been serving old friends 
and making new ones since 1971. Open everyday 11 a.m. - 9 p.m., with 

lunch starting at 11 a.m. Happy Hour 2 - 6 p.m. everyday.

Christo’s Sports Bar & Grill
2903 Thomas Drive, PCB  |  (850) 708-1878

www.christossportsbar.com
At Christo’s, we first rim your Bloody Mary glass with our own black 
magic seasoning, and then use a pepper vodka to give your taste buds 
a wake up call. Next, we add a Charleston Bold & Spicy mix with a beef 
straw for extra flavor. Lastly, we add olives and pickled okra for a little 

mid-morning snack. Join us on Sundays for $5 Marys and mimosas.

Paparazzi Gourmet Deli
2810 Thomas Drive, PCB  |  (850) 588-8244

Paparazzideli.com
Viva l’Italia! A fun spin on the traditional Mary, this exotic creation features 
a zesty meatball encased in a savory garlic knot delicately resting on an 
oversized slice of pepperoni. Spicy and a little naughty (truly Italian!). An-
other delicious reason to choose Paparazzi Catering for your next event.

chocolates, fudge, caramel apples and more,
beautifully packaged and delivered to your event

625 Grand Boulevard, E102, Miramar Beach, Florida | 850.837.9445
www.Kilwins.com/GrandBoulevard

Our family opened Thomas’ Donuts on the west end of Panama City Beach in 1971 
and we have been serving old friends and making new ones ever since. 

FRIENDLY SERVICE • QUALITY FOOD

Food with a Distinct Southern Accent

17554 Front Beach Rd., PCB | (850) 234-1942 | mikescafeandoysterbar.com

VISIT MYPCBLIFE.COM FOR MORE BEST OF PCB
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11226 Hutchison Blvd. • PCB • 850 73WINGS
ORDER TO-GO ONLINE AT WWW.BEEFOBRADYS.COM

Where game time meets family time!

Go Ahead...It’s OK to Make Thanksgiving Fun Again! 
BY JOHN TRUBIA,
EXECUTIVE CHEF, PAPARAZZI

GOURMET DELI AND CATERING

I have been cooking for my 
family and friends my entire 
adult life and I always prepare 
what I can ahead of  time. That 
way I get to enjoy being with 
everyone instead of  stressing in 
the kitchen.

Every caterer works ahead 
of  a planned event and there is 
no reason you should not do the 
same for the upcoming holidays. 
Trust me on this, make ahead 
sides, gravy, dressing and deserts 
will change your entire perspec-
tive on holiday entertaining.  

So, how do caterers achieve 
that ‘just cooked’ freshness? The 
secret is simple – freeze it! Yup, 
freshly prepared foods, cooled 
then frozen promptly in air-
tight containers will dethaw and 
warm in the oven, or in chafing 
dishes, as fresh and flavorful as 
any you cooked from scratch 
that day. Possibly even better, 
as they won’t have been sitting 

around all day on the stove or 
countertop waiting for late 
guests to arrive.    

The key is freezing your food 
properly. It is absolutely crucial 
that you remove as much air as 
possible. A vacuum sealer is a 
great investment if  you plan on 
preparing make ahead meals on 
a regular basis. But in a pinch, 
sealed plastic bags are a great 
substitute. Just make sure you 
push out as much air as possible. 
If  the item is too big for a bag, 
use cling film, but again press it 
tight against the food removing 

any air barrier that could crys-
talize and damage the food. 

Lay bagged liquids, like soup 
and gravy, flat on sheet pans 
till frozen, then you can neatly 
‘file them away’ without using 
up too much room in the freez-
er. It’s also important to clearly 
mark everything so you know 
what’s what on the day. 

If  you are warming every-
thing through in the oven, make 
sure the dishes are covered tight-
ly with foil (and please don’t for-
get to take off the plastic wrap 
first!).  Personally, I prefer us-

ing chafing dishes, and sternos. 
They are not expensive and can 
be purchased from most large 
box stores. They warm more 
gradually and will keep food 
warm throughout service and 
into second helpings, without 
drying it out or scorching it. 
Just make sure to keep plenty of  
water in the base.  It also frees 
up the oven for the turkey. Just 
think, that could mean you don’t 
have to get up at silly o’clock to 
put the bird in the oven, so it’s 
out in time to cook everything 
else.

Another great advantage to 
making ahead meals is you have 
time to fail and repeat. Don’t 
like how the mashed potatoes 
turned out? Just make them 
again. Gravy too lumpy or too 
salty? No problem, you have 
time to make everything perfect.

Freezing is also a great way 
to avoid leftover overload. You 
don’t have to eat all your left-
overs in five successive days. 
Cut the turkey off the bone in 

small manageable slices. Put 
some aside with some dressing 
and cranberry sauce, for Friday 
and Saturday sandwiches, and 
put the rest into portioned con-
trolled bags, add a little chicken 
stock, date and label each bag 
and freeze flat. Bingo! You have 
turkey ready to thaw and serve 
for several months to come. 
Same with all your sides. Take it 
from a Pro, having homemade 
gravy on hand at a moment’s 
notice can be life altering, so 
keep that I mind when deciding 
how much to make in the first 
instance.

Food is all about bringing 
people together, not tearing us 
apart as we fret and stress over 
every little last-minute detail. 
So, go - get a head start on this 
year’s holiday cooking and make 
it a truly Happy Holiday!    
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Upcoming Events: 
IRONMAN 70.3 Gulf Coast 
and IRONMAN Florida – 
November 7th

What began as a chal-
lenge between groups of  Navy 
SEALS has since become one 
of  the most recognized endur-
ance events in the world. Pan-
ama City Beach has proven to 
have the best combination of  
temperature and terrain for this 

competition, making the Flori-
da edition of  the challenge one 
of  the most popular races on the 
circuit. For more information, 
visit https://bit.ly/2FtzFcq.

Coastal Social - Thursday, 
November 12th 

Dive into the holidays with 
friends and family at this second 
annual event, to be held 5:30 to 

7:30 p.m. at Legendary Marine, 
4009 Thomas Drive. Featuring 
holiday cocktails, live entertain-
ment and a raffle benefiting 
Girls Inc. 

Emerald Coast Cruzin’ Car 
Show – November 11-14th

The bi-annual car show at 
Aaron Bessant Park is perfect for 
families and features thousands 

of  hot rods and classic cars. For 
more information, visit https://
bit.ly/2SRoBcl. 

Virtual Beach Home for the 
Holidays – November 27th

A great holiday tradition for 
the entire family, locals and vis-
itors alike can spend the day af-
ter Thanksgiving kicking off the 
holiday season with this year’s 
virtual Beach Home for the 
Holidays Facebook Live event, 
including a magical Christ-
mas tree lighting. The 38-foot 
Christmas tree and holiday de-
cor will be set up around Aar-

on Bessant Park for everyone to 
enjoy through the month of  De-
cember. For more information, 
visit https://bit.ly/2Ix94MP.
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Profile of an Artist
Jamie Zimcheck, Beyond the Seascapes 

Bay county might be best 
known for its beaches, but there’s 
more to this popular Gulf  Coast 
destination than sand and mag-
nificent sunsets. Explore beyond 
its sandy frame and find an arts 
scene that eschews prints of  sea 
turtles and sand dollars in favor 
of  more contemporary pieces, 
like those of  local artist, Jamie 
Zimchek. A transplant from the 
West Coast, Zimchek spent time 
as a journalist, travel writer, and 
lecturer, before succumbing 
to her strong artistic impulses. 
She studied oils under a realist, 
but strayed wildly, and now de-
scribes her mixed-media works 
as “abstract amalgamations.”  
Though inspired occasionally 
by coastal scenery, she sees art as 
something more than seascapes. 
“For me, art is a kind of  anal-
ysis, or reframing of  informa-
tion, so it has that component 
secondary to the art itself,” says 
Zimchek. 

Her latest series, Redacted, 
now on view at Amavida in St. 

Andrews, approaches this idea 
with fresh perspective.  At first 
glance, her painted images ap-
pear to be skyscapes done loose-
ly in shades of  black and white, 
interrupted by patches of  hand 
stitched, or hand drawn, color. 
Conceptually though, the series 
is also intended to explore the 
human instinct to overlook and 
remove information that doesn’t 
fit one’s personal narrative, and 
plays with the issue of  censor-
ship.  It’s important to her that 
art be thought-provoking, and 
consciousness raising, without 
falling over the fence of  polar-
ization. Another of  her projects, 
a piece titled We Are All Made 
of  Stars, is up through Novem-
ber on a local billboard, part of  
a Cultural Arts Alliance of  Wal-
ton County initiative.

When Zimchek isn’t busy 
getting paint all over everything, 
you can find her working on 
a line of  minimalist, modern 
jewelry, available online, and at 
select locations in Seaside, San 

Francisco, and Atlanta, or a col-
lection of  hand-painted cloth-
ing in collaboration with design-
er Nicole Paloma. “I find this 
really inspiring connection be-
tween art making, fashion, and 
metal-working,” she explains. 
“I know some people prefer to 

stick with one medium, but I 
love the interplay between dif-
ferent ideas and how they trans-
late into paint, or silver and 
gold, or silver and gold paint - 
just all of  it.” 

This general enthusiasm for 
the arts at large is something 
she wants to foster, especially 
in our tourism-driven region, 
where a significant portion of  
the population is transient and 
might not understand the im-
portance of  our permanent 
community. “In the midst of  a 
pandemic,” Zimchek adds, “it’s 
more important than ever to 
remember the things that can 
bring us together, and I’d like to 
think that art might be one of  
those things.” 

Find more of  Zimchek’s work at 
www.zimchek.com, or find her jewelry 
on Instagram @jamie-zimchek.
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Is Christo’s a great sports bar?

You can 
bet on it.

Where the beer’s cold, 
the food is fresh and 

everybody’s treated like 
they’re part of the family.

A Sports Bar with a Twist.

2903 Thomas Drive • PCB • 850-708-1878
www.christossportsbar.com

Emerald Coast Theatre Company 
Continues its 8th Annual Season 

with Three New Productions 
Tis the season to be grateful 

for … live entertainment and 
the Emerald Coast Theatre 
Company has plenty in store for 
theatre goers this month.  

 “We love the season of  giv-
ing. What better way to show 
the ones you love you care than 
to enjoy an evening of  fami-
ly-friendly theater. We are proud 
of  our talented ECTC theater 
kids. They are passionate and 
put their entire hearts into their 
efforts on stage as well as behind 
the scenes,” says Nathanael 
Fisher ECTC co-founder and 
producing artistic director.

 First up, the Company will 
perform Annie Kids! ECTC’s 
Educational Theatre’s elemen-
tary students’ program will 
present one of  Broadway’s most 
beloved family-friendly musical 
comedy classics; Friday, Nov. 6 
at 7 p.m. and Saturday, Nov. 7 
at 2 p.m. and 7 p.m. at ECTC’s 
location at Grand Boulevard, 

Sandestin. The Company then 
takes the show to the Florida 
Chautauqua Theatre, in DeFu-
niak Springs Saturday, Nov. 21 
at 7 p.m. and Sunday, Nov. 22 
at 2 p.m.

  Tickets to Annie Kids are 
$12 per person in advance and 
$15 at the door. Proceeds bene-
fit ECTC and its Theatre Edu-
cation programs.  

 Next on the Playbill will be 
Legally Blonde Jr.: The Musi-
cal. Performances will be held 
Thursday, Nov. 12 and Friday, 
Nov. 13 at 7 p.m.; Saturday, 
Nov. 14 at 2 p.m., 4:30 p.m. and 
7 p.m.; and Sunday, Nov. 15, 2 
p.m. and 4:30 p.m.

  Tickets to Legally Blonde Jr. 
are $15 per person in advance 
and $18 at the door. 

 On Tuesday, November 17 
ECTC’s new Professional The-
atre Second Stage will present 
The Listening Lounge featuring 
Longleaf  Drive. The perfor-

mance starts at 7:30 p.m.  
 “We are thrilled to add an 

entirely new live series with The 
Listening Lounge,” says Fisher. 

“Longleaf  Drive has an old 
time, bluegrass band vibe, and 
they love to improvise, so you’ll 
hear some real Florida fresh 
pickin’. They are also known for 
playing many traditional tunes, 
as well as some classics, their 
song list ranges from the Grate-
ful Dead to Jimmy Martin, with 
many stops between, and some 
originals to top it off.  We invite 
everyone to come on out, kick 
back, enjoy a cold beverage and 
great local music. “

  Tickets to The Listening 
Lounge are $22 for adults; $20 
for seniors/military; $18 stu-
dents. 

 Tickets for all performanc-
es may be purchased online at 
www.emeraldcoasttheatre.org.
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Planting Hope: 
A Mother Finds Her Voice After Losing Her Child  

BY DEBBIE EDMONDSON

BOARD MEMBER, A NEW DAY

Without hope we will perish! 
I have heard this my whole life. 
Until we are faced with the per-
ish part, it makes no sense. Loss 
is a loss, whether you are deal-
ing with the loss of  a roof  from a 
hurricane, loss of  a parent, child 
or friend, or simply the loss of  
hearing. 

 When we lose someone or 
something precious to us, what 
keeps us from perishing?  Los-
ing a child is a loss like no other. 
Even the good days for a be-
reaved parent are harder than 
anyone can even imagine. You 
want to hug your child and talk 
about your child, but learn that 
when you do talk about your 
child, gone too soon, you tend 
to make others feel uncomfort-
able. Why? Because others do 
not know what to say or do. 

 About six months into my 
grief, after losing my daughter, 
I decided that my grief  would 
never go away, but it is what I 
had to do with my grief  going 
forward, that would prevent me 
from perishing. I had my faith 
and I felt God pushing me to 
plant some seeds.

You see, my daughter died 
from an accidental overdose. 

Yes, I just wrote the feared 
word …OVERDOSE!!!  
Here I sit three years beyond 
writing her obituary and I 
realize that she had to die so 
another could live. How can 
a mother say this, much less 
believe it?

My grandparents, and 
their ancestors, were farm-
ers. They planted many 
seeds, watered them, nur-
tured them and harvested 
them. These seeds often en-
dured harsh weather, some 
surviving, some not. The 
seeds that survived and were 
nurtured did so because 
someone planted them, 
that same someone cared for 
them, and that same some-
one saw those seeds through to 
harvest. One seed, one caregiv-
er, one life springing forth and 
suddenly life and recovery be-
gins.

We can wallow in our losses 
and in our fears, or we can start 
each new day by planting a seed 
to help ourselves and to help 
others. Our harvest may not al-
ways be plentiful, but there will 
always be more seeds to plant.

The seeds I choose to plant 
today are the seeds to fight the 
stigma of  addiction. So, what is 

stigma? Stigma is a mark of  dis-
grace or shame, associated with 
a particular circumstance or 
quality or person. To be specific, 
it is something folks in recovery 
become all too accustomed to 
experiencing.  For them, stig-
ma presents itself  in words they 
hear over and over… ‘No, I will 
not hire you. No, I will not rent 

to you, because you have tat-
toos and piercings, you have 
been in jail or in prison, you 
are a felon.’ Many veterans 
suffering from PTSD and 
others suffering from emo-
tional, physical or sexual 
abuse have nowhere to go 
where they feel safe or ac-
cepted because of  the stigma 
associated with their disease 
or circumstance. 

Yes, my daughter was an 
addict, but she was a respon-
sible addict. She was edu-
cated, she educated others. 
She was never arrested, or 
in trouble with the Law.  But 
my daughter, at age 29, died 
from a disease, the disease 
of  addition.   She could not 

help herself  and I have made it 
my life’s mission to be her voice 
for others fighting this disease, 
planting a seed so that those suf-
fering from addiction can help 
themselves.

Each of  you reading this ar-
ticle today are in recovery from 
some type of  loss, even if  you do 
not realize it. It is time to start 

planting seeds, seeds to nurture 
not only ourselves, but seeds to 
nurture others. We cannot re-
cover without the community 
coming together, helping each 
other, one person, one seed, at 
a time. 

 In closing, I would like to 
take this opportunity to give a 
shout out to A New Day, a lo-
cal transitional Community Re-
source Center, located just off 
Front Beach Road. Each seed 
we plant at A New Day gives 
every man and woman a second 
chance at life. A New Day has 
saved my life and given me an 
opportunity to save another, and 
an opportunity to be my daugh-
ter’s voice. We all have a story. 
Stop by and share yours. Be the 
voice for our community. Most 
of  all, let’s start each day and 
make it A New Day, if  not for 
yourself, for another! It is time 
to harvest Hope for our commu-
nity.

Hope differed makes the heart sick, 
but desire fulfilled is a tree of  life. 
Proverbs 13:12

       Musing

houseofyahuwah.org

WAKE UP, AMERICA!
You are not who you think you are.

IF YOUR ANCESTRY IS:
FRENCH - then it is a 98% probability that 

you are from the tribe of Reuben
DANISH - 98%, Dan   |   DUTCH - 94%, Zebulun 
IRISH, WELSH, SCOTTISH - 97%, Menashsheh

ENGLISH, AMERICAN - 92%, Ephrayim
NORWEGIAN - 90%, Gad

POLISH - 90%, Naphtali
FINNISH, SWEDISH - 90%, Yissakhar

And when the Heavenly Father talks to 
Yahsryl in the Tanak (Old Testament)

HE IS TALKING TO YOU!
Please visit our website for more information

HouseofYahuwah.org

�e House of YAHUWAH has come to Bay County.

Debbie with her daughter Katie on 
Easter Sunday 2017

SeeLife Participants 
Announced 

Earlier this summer the City of  Panama City Beach partnered with the Sunshine Art Center 
to create ‘Seelife’ a public art display.   

Interested participants were invited to  submit a design proposal based on a number of  cri-
teria. The Sunshine Art Center received a total of  30 entries, making the selection process both 
exciting and very difficult. However, judging on aesthetic value; appropriateness to location, 
diversity of  style, scale, medium and artistic expression, authenticity, whimsy, and imagination 
the following have been selected:

Dolphins
Hutchinson Beach Elementary
Breakfast Point Elementary
Panama City Beach Fire and Rescue
Nate’s Sanitation
Michelle Jones Arts

Turtles
TAAA, Tyndall’s Active Airman’s Association
The Sunset Club
Beach Art Group
Community Bank
Christopher Berry Arts

In making the announcement Sunshine Art Center Executive Director Hele Balance Fer-
rell noted, “This is just the first step, SeeLife is a continuing project, designed to showcase the 
talents of  our citizens and the beauty of  our community here on Panama City Beach. We look 
forward to more and greater community participation in the future.”  
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The Bear 
BY SEAN DIETRICH

I’m watching the Ala-
bama-Missouri game. I’m eating 
boiled peanuts. It’s the first time 
I’ve seen college football since 
the pandemic began some 300 
years ago. To say I’m happy is 
like saying the Pope is an okay 
guy. 

I’m ecstatic. 
I don’t want to get all mushy 

about Alabama football because 
I don’t want to be “that” kind 
of  fan. You know the one I’m 
talking about. 

The football fanatic whose 
conversations are always about 
sports. A guy who, even if  he is 
at, let’s say, a baby christening, 
will talk about the importance of  
a well-formed wishbone offense. 

These are men so painfully 
obsessed that they name their 
kids after head coaches. 

So, I’m not going to tell you 
how I was born during Coach 
Paul “Bear” Bryant’s farewell 
game, the last of  his career. A 
game in which the Crimson Tide 
smeared the Fighting Illini into 
proverbial skidmarks.

Neither will I tell you about 
how, during the instant I drew 
my first breath, my father was 
facing a delivery-room television 
that broadcasted Paul Bryant’s 
final game. 

I won’t tell you how when my 
father heard a newborn baby 
crying, he was so moved by pa-
ternal emotion that he sincerely 
said, “Ssssshhhhhh! It’s third 
down!”

What I will tell you is that 
my father liked Alabama’s head 
coach. 

Who didn’t? 
Paul William Bryant was born 

in the late summer of  1913 in a 
sleepy Cleveland County, Arkan-
sas backwater. His hometown 
of  Moro Bottom wasn’t even a 
town at all. Only seven families 
lived in the community. All dirt 
farmers. 

Paul was a large, lanky baby. 
He had feet like rowboats, hands 
like ball gloves, and a stern, righ-
teous face that looked like he 
helped write the Ten Command-
ments. 

He was the eleventh of  twelve 
births, and friends said he was a 
fearless human being. 

When I say “fearless,” I mean 
that in his boyhood, Paul once 
wrestled a bear in a traveling cir-
cus-sideshow tent. The animal 
nearly ripped off his ear, earning 
him the nickname “Bear.”

His was a generation that 
grew up during a toilsome time. 
It’s hard to imagine just how dif-
ficult those years were in Amer-
ica. But make no mistake, they 
were godawful. 

They were decades that 
formed men out of  toddlers. 
A trying period that makes our 
modern-day pandemic look like 
a trip to the dentist. 

The Great War was on in Eu-
rope, killing 20 million. Mean-
while, the Spanish Flu was taking 
another 50 million. Then came a 
Great Depression. Suicide rates 
were climbing higher than ever. 
Big-city bankers were leaping off 
tall ledges. 

Dust storms were murdering 
the Heartland. Poverty-stricken 
sharecroppers were migrating to 
keep from starving. And the wars 
just kept coming. 

This was the America he 
grew up in. 

As a kid, Paul’s father was 
sickly, and his mother had too 
many children to handle. They 
were bone poor. She simply 
couldn’t afford to feed a teenage 
buck with a bottomless appetite. 
So Paul went to live with his 
grandfather in the nearby cross-
roads of  Fordyce. 

It was there, in an unassuming 
American hamlet, that football 
history would be written in the 
Arkansas mud. When 13-year-
old Paul discovered a pigskin 
ball, tied with twelve even-
ly-spaced white laces, it would 
become his reason for breathing. 

Paul said it happened like this: 
“One day, I was walking past 

the field where the high school 
team was practicing football. I 
was in the eighth grade, and I 
ain’t never even seen a football 
before. 

“The coach naturally noticed 
a great big ole boy like me and 
he asked if  I wanted to play. 

“I said, ‘Yessir, I guess I do. 
How do you play?’ 

“Coach said, ‘Well, son, you 
see that fella catching the ball 
down there? Well, whenever he 
catches it, you go down there 
and try to kill him.’

The following Friday, Paul 
was on the field in a uniform.

The big-limbed kid didn’t 
know the difference between a 
goal post and a “Reader’s Di-
gest.” But he played hard. And 
he hit hard enough to dislocate 
your pride. 

His teachers said he was a 
crummy student—he didn’t even 

graduate with his classmates. 
He failed a language class, and 
struggled in his other subjects. 
But on the field he was Michel-
angelo. 

He led his rag-tag high school 
toward a perfect season in 1930, 
snagging the Arkansas State 
Championship. College talent 
scouts began crawling out of  the 
wallpaper to find this six-foot-
four hick from the sticks. 

One such scout offered Paul 
an athletic scholarship to the 
University of  Alabama. And so 
it was. Paul Bryant began his life 
in Tuscaloosa. It was the biggest 
city he’d ever known. A metrop-
olis, by all means. 

They say he played ball like 
his face was on fire. In one par-

ticular 1935 game, for instance, 
Paul played with a broken leg 
and still managed to help Ala-
bama to a 25-0 victory over Ten-
nessee.

But wait, what am I doing? 
I told myself  I wouldn’t talk 

about football. And just look at 
me. I’m boring you with statis-
tics, obscure dates, and stories 
that are making you snore. 

I apologize. I swore to myself  
that I wouldn’t tell you about 
Paul Bryant’s 25-year tenure as 
coach of  Alabama, wherein he 
racked up six national champi-
onship titles and 13 conference 
championships. 

I wasn’t going to tell you 
about how on the day of  his re-
tirement, the dirt-poor country 

boy from Cleveland County had 
grown up to hold the record for 
the most wins of  any collegiate 
coach. 

And I definitely wasn’t going 
to tell you that my middle name 
is Paul.

       Musing

beach house chic furniture, art, decor, lighting and large collection of pots, planters and fountains
Open Tuesday - Saturday 10am - 6pm

16810 City Beach Parkway, Panama City Beach FL 32413  |  (850) 775-1227 
maison30a.com  |  @maison30a  |  @industrialchicloft

Check out our other company specializing in industrial design furniture  |  industrial-chic.com
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A Pastor’s Ponderings: 
The Power of the Thanksgiving Blessing

BY DAVE HOLLAND

Then He took the five loaves 
and the two fish, and looking up 
to heaven, He blessed and broke 
them, and gave them to the 
disciples to set before the mul-
titude. So, they all ate... Luke 
9:16-17

Potatoes are worth about a 
dollar in my hands, but they are 
worth a lifetime of  fond mem-
ories in my mother’s hands. 
Five loaves and two fish in my 
hands are a decent lunch, but in 
Christ’s hand, it feeds the multi-
tudes with baskets of  food left-
over. Such is the power of  God’s 
blessing.

Thousands of  eager follow-
ers hung on Christ’s every word 
all day in a remote place. Then, 
they were hungry. The disci-
ples had barely enough food for 
themselves, but they gave it to 
the Lord. Jesus took the food, 

looked toward heaven, spoke 
the blessing. And broke it. 

The Greek word translated 
“blessing” in this passage is eu-
logeo, meaning to speak well. 
Jesus surrendered the meager 
resource in his hands–loaves of  
bread–and spoke well of  it. He 
called what God had provid-
ed “good,” even in the face of  
thousands of  hungry people. 

If  you surrender your life 
to God and speak well of  it, 
you will be a candidate for His 
blessing. I served as the youth 
camp director in New Hamp-
shire many years ago, and I 
remember a high school-aged 
young man named Rodney. He 
came from a troubled home in 
a rough section of  Boston. He 
always seemed to find trouble 
and, generally, was a nuisance. 

One evening, after the reviv-
al meeting, he was stirring up 
trouble in the back of  the chap-
el. Prompted by the Lord, I ap-
proached him and put my hand 
on his shoulder. I looked into his 
eyes and spoke a blessing by tell-
ing him all the good qualities I 
saw in him. I expounded on the 
great things God wanted to do 
in his life. Then, I walked away, 
leaving him in God’s hands.

Back to Jesus and the hungry 

people: Watch what happens 
next as Christ broke the loaves 
and the fishes. It’s in the break-
ing that multiplication occurs, 
and fresh life oozes out. Jesus 
does the same thing with peo-
ple–he breaks them to cause 
them to grow. 

Blessing flows to us from 

God when we allow him to 
break us—just ask Jesus. Shat-
tered in the garden of  Gethse-
mane, crushed on the cross and 
wounded for our transgressions, 
Christ is the ultimate demon-
stration of  brokenness that pro-
duces fruitfulness. 

Breaking and blessing are 
God’s formula for success. Al-
low Jesus to take your life and 
surrender to Him. Christ will re-
ceive you and break you. Then 
he will speak a blessing over you, 
offering you up to God like the 

loaves and fish. 
Remember Rodney? Our 

paths crossed again some 30 
years later. My daughter and 
grandson went to a youth camp 
in Southern Ohio. They were 
excited because a dynamic 
young preacher was speaking. 
The preacher’s name? Rodney. 
Yep, the same trouble-maker 
Rodney I knew long ago. He 
told my daughter the blessing 
that I said changed him and 
turned him toward the Lord. 
Never underestimate the power 
your words of  blessing have to-
ward God and others.

You have the power to share 
good words this year at your 
Thanksgiving table. Pray over 
the food and the people. More 
importantly, speak a blessing 
into the lives of  the people seat-
ed there. Speak well of  them. 
Call them good and thank God 
for the miracles germinating in 
their lives. 

Dave Holland pastored churches 
for more than 38 years before retiring 
in Destin. He recently released his 
new devotional-Bible study based on 
the Gospel of  Luke called “Every Day 
Jesus: Experience the Jesus Who Ig-
nites Your Soul.” You can get a copy 
of  this book from his website, Dave-
Holland.org, or by contacting him at 
davidvholland54@gmail.com. Pastor 
Dave is available to preach and teach 
in churches and conferences.

36 UPTOWN GRAYTON CIRCLE | SANTA ROSA BEACH
224-715-2252  | WWW.CLINTEAGARDESIGN.COM

COMMUNI Y CHURCH 
a place: for l:JOU 

Community Church of Santa Rosa Beach
3524 Hwy. 98 W, Santa Rosa Beach, FL 32459

SRBCC.COM  
LiveStream© live.srbcc.com

 (850) 267-2599  •  On Facebook
Sunday School 8:45 a.m.  •  Worship 10:00 a.m.

A Christian Church committed to saving souls, 
worshiping, discipling, preaching, teaching,  

serving and living the Word of God. 

       Musing
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At the superstore, everybody gets a deal.

Wholesale flooring up to 25% OFF. Public welcome.

161 Goldsby Road , Unit P2
Santa Rosa Beach
850-797-0069

19605 Panama City Beach Parkway
Panama City Beach

850-797-0069 LVPsuperstore.com

Grand Lagoon Life  
BY MARTA ROSE-THORPE,  
GRAND LAGOON CORRESPON-
DENT FOR PCB LIFE

I love my job.  Of  course, there 
are those things we like about 
our jobs – or chosen professions.  
And then there are those as-
pects that we don’t care for, but 
know they’re necessary… so we 
delegate, if  we can.  One of  the 
things I love most about my job is 
that I get to hear people’s stories.  
I get to learn about them and 
understand a little more closely 
what makes them tick.  Human 
beings have always intrigued me; 
I have a natural curiosity and 
want to understand them.  Every 
one of  us is so unique – our chap-
ters are filled with such different 
experiences and adventures.  We 
all have an exclusive story to tell.

When I first moved to Pana-
ma City Beach from Los Angeles 
in 2004, I felt a sense of  sadness 
that I would be leaving such an 
amazing melting pot behind… 
a fusion of  cultures, ethnicities 
and industries.  I feared moving 
to a place devoid of  variety and 
diversity.  Little did I know how 
unfounded my fears were back 
then. 

Since launching the Grand 
Lagoon Life magazine three 
and a half  years ago, and re-
cently launching the Grand 
Lagoon Life show, a web-based 
series featuring A Slice of  Life 
in the Grand Lagoon, I have 
met so many vibrant, interest-
ing, enchanting people… and 
gotten to share so many cool 
stories.  I had the opportunity a 
few weeks ago to sit down with 
a Grand Lagoon resident that 
I find very interesting, Rendy 
Lovelady, and discuss what he’s 
up to.  I learned so much about 
the music industry in our con-
versation, and of  course learned 
more about his two big annual-
ly-produced events here in Pan-
ama City Beach, the Pepsi Gulf  
Coast Jam at Frank Brown Park, 
and Sandjam taking place on 
the beach near the County Pier.  
What great information – and 
what a cool insight, learning 
about the life of  an entertain-
ment manager who’s managed 
mega acts for most of  his ca-
reer.  But then we started talking 
about Panama City Beach, af-
fectionally known as “Nashville 
South” according to Rendy, and 

the reasons why people really 
love it here.  

“It’s a Peace in this commu-
nity that doesn’t exist in Nash-
ville,” says Rendy, citing Grand 
Lagoon as “the hip, cool side 
of  the beach.”  And I couldn’t 
agree more.  Somewhere, away 
from the hustle and bustle and 
the traffic, is a serene and natu-
rally gorgeous end of  the beach 
anchored by St. Andrews State 
Park, St. Andrews Bay, the Gulf  
of  Mexico and the Grand La-

goon canal itself  – and this end 
of  the beach is known as the 
Grand Lagoon.  Animals, birds 
and reptiles roam free here.  
Waves and wind are familiar 
sounds, and water-based activity 
abounds.  (Yes, that just rhymed.)  

Rendy mentioned a Commu-
nity Synergy here in the Grand 
Lagoon, and I agree with this 
observation too.  Daily I witness 
people helping people, folks sup-
porting one another, offering to 
get involved, assisting in each 
other’s endeavors.  You do see 
this in other places, but it real-
ly feels quite concentrated here 
in our Grand Lagoon.  We also 
talked about time spent here – 
and the encounters one gets to 
have in this area.  “It’s all about 
the experience,” he says.  “If  you 
don’t have a great experience, it 
ain’t worth going!”  And creat-
ing one-of-a-kind experiences is 
what this man does really well.

Speaking of  Grand Lagoon 
experiences, the Grand Lagoon 
Coalition (GLC) does a wonder-
ful job of  connecting and engag-
ing not only tourists, but local 
residents and business owners as 
well, by producing an array of  

fun and memorable communi-
ty events, some of  which you’ve 
undoubtedly attended in years 
past.  The GLC was created to 
provide a platform for the revi-
talization and promotion of  the 
area; its mission is to organize a 
strong network of  local business-
es, organizations and individuals 
committed to building a vibrant 
and strong community that sup-
ports economic prosperity and 
better quality of  life for those 
who live, work and play here.

Signature GLC events in-
clude the Fifth Annual Bloody 
Mary & Music Festival to be 
held this year on  Saturday, 
November 7th at the Sheraton 
PCB Resort, Pirates of  the High 
Seas during Columbus Week-
end, Tacos & Tequila, Freedom 
Rocks in the Grand Lagoon 
(a fireworks show on July 3rd), 
Bethlehem Village in Decem-
ber at Capt. Anderson’s Marina, 
and this year’s inaugural Grand 
Lagoon Golf  Tournament on 
November 6th  at the Sheraton 
PCB Resort.  Event details and 
tickets – as well as information 
on the Grand Lagoon – is online 
at www.GrandLagoon.com.
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Diamonds: A Natural Choice
BY TRACY STEVERSON

Since the curiosity about 
lab grown diamonds has been 
growing, I wanted to use this 
article to explain some of  the 
differences between natural and 
lab created diamonds. This is 
my opinion on why I feel gen-
uine diamonds will always be 
worth their investment.

Natural diamonds are 
formed miles below the earth’s 
crust. They begin as carbon 
that is exposed to extremely 
high temperatures (2200 F) and 
squeezed under immense pres-
sure (725,000 psi) from one, to a 
billion years. Through volcanic 
eruption these diamond rocks 
get blasted to the surface where 
they rapidly cool and retain 
their shape. When a diamond 
is found in the rough, it looks 
milky and misshapen like a large 
piece of  salt. Usually the spar-
kle and essence of  a diamond 
is hidden until a diamond cut-
ter makes their precision cuts to 
form the rock into a beautifully 
faceted diamond.

Diamonds are durable 
and scratch resistant, unless 
scratched by another diamond. 

A diamond can also withstand 
temperature and chemical 
changes, which is why they can 
truly last forever. Making them 
one of  the world’s most highly 
sought-after family heirlooms. 

Each diamond is unique and 
has its own identity, in the form 
of  inclusions and color, as de-
termined by the ‘4 C’s’ - color, 
clarity, cut and carat weight. Di-
amonds have different types of  
inclusions or imperfections such 
as feathers, crystals, pinpoints 
and clouds. Gemologists have 
even found other gemstones like 
garnets forming inside of  a di-
amond.

Natural diamonds occur in 
every color imaginable. They 

also come in different hues 
and saturations of  color. Color 
comes from impurities such as 
nitrogen molecules that become 
trapped inside the diamond lat-
tice as it grows. The most com-
mon color of  diamonds is white 
and more rare colors are fancy 
yellow, pink, vivid blue and red.

The most notable differ-
ence between a natural and lab 
grown diamond is its origin. A 
natural diamond is grown inside 
the earth’s crust, versus a lab 
grown diamond that is grow, as 
the name suggests, in a labora-
tory.

The chemical composition of  
both are the same, however most 
lab grown diamonds are created 

when a seed of  diamond materi-
al is cultivated through a process 
known as HPHT (high pressure, 
high temperature).  Chemical 
vapor disposition, or CVD, is 
another process used to create 
lab diamonds.  Lab grown dia-
monds can be created in under 
three months, while natural di-
amonds can take thousands of  
years to grow.  

It was not until the last 5 
years that synthetic diamond 
producers have been able to cre-
ate a stone that could compete 
with a natural diamond. The 
cost of  a lab diamond is gener-
ally 30%-40% less than a natu-
ral diamond. With the advance-
ment of  technology, and with 
the more lab created diamonds 
being produced, the industry 
expects the price of  production 
to decrease even more.

I agree, since the value of  
any gemstone is determined by 
the rarity and uniqueness of  
the gemstone, I believe that the 
more common lab created dia-
monds become, the more their 
value will decrease.  

For serval decades there was 
a stigma attached to natural di-

amonds, as concerns grew over 
‘Blood and Conflict’ diamonds; 
diamonds mined to fund terror-
ism and other illegal activities, 
primarily in South Africa. This 
issue was addressed in 2003 with 
the introduction of  the Kimber-
ly Process.  Signed by 56 partici-
pants, representing 82 countries 
- approximately 99.8% of  the 
entire diamond industry, the 
Kimberley Process established 
requirements, including certifi-
cation of  origin, for controlling 
the production and trade of  
rough diamonds.

Now that you know the dif-
ference between a natural di-
amond and on that I has been 
grown in a lab, I trust you will 
find the decision to buy natural 
even more compelling.  There’s 
just something special about 
owning a diamond that took 
Mother Earth took thousands of  
years to create, and the pleasure 
in knowing that your natural di-
amond will last forever and will 
be passed on as an heirloom, its 
value retained generation after 
generation.   
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The Woods: A Breath of Fresh Air 
Natural wood cabinetry is 

making its way back into our 
kitchens and it is a breath of  
fresh air. In Panama City Beach, 
white painted, shaker cabinetry 
has dominated the kitchen de-
sign scene for a while now, but 
this year the trend is changing. 
The white, painted, maple cab-
inet is still extremely trendy, but 
Alder, Oak, Cherry and other 
hardwoods are being added 
to the mix. Whether it is an is-
land or a hood, or maybe even 
a pantry, a touch of  some heavy 
grained wood or stained wood 
is refreshing, unique and brings 
some warmth into any space.

Alder wood is a beautiful ac-
cent wood. There is clear Alder 
and Knotty Alder. A Knotty 
Alder island with a white shak-
er cabinet on the perimeter is a 
lovely mix. 

Knotty Alder wood is a beau-
tiful, rustic, antiqued wood and 
it is available locally in a wide 
range of  stains and treatments 
at Granite Plus. One of  our fa-
vorite knotty alder door styles, 
Arcadia, is an inset door style, 
with a chestnut stain.

Oak is no longer old fash-
ioned. I know most of  us think 
of  the natural oak look from the 
70s and 80s and are saying, “no 
way,” and I would have to go 
with that. Natural oak stain is 
out, but Oak comes in a variety 
of  stains in beautiful, soft tones 
and it is known for its strong 
wood grain. Some of  our favor-
ite Oak stains are Greystone, 
Shale and Riverrun.

Cherry wood is also a beau-
tiful wood with a smooth grain 
that can be mixed with a white 
shaker in a kitchen and is also 
available in a variety of  stains.

When designing your kitch-
en, we recommend choosing a 
countertop and possibly floor-
ing at the same time, as this 
will guide you to choosing an 
alternative wood to accent your 
painted cabinets.

White shaker door style for kitchen perimeter. Island is
an inset door style in Knotty Alder with a Chestnut Stain. 

Kitchen design by Granite Plus. 

White shaker door style and a Alder wood custom hood
with a custom Sunbleached Stain. 

Kitchen Design by Tassels Interiors.

White shaker door style for kitchen perimeter with an
Oak, Greystone Island. Kitchen design by Granite Plus.

Which is your favorite 
kitchen trend?

Here are some suggestions from our designers 
for the most popular kitchen trends right now 

for accent wood.

Boho Beachy Chic Home
Oak with Shale stain

Modern Beach Home
Alder with a Sunbleached stain

Lake Home
Cherry with a Stone stain

Contemporary Beach Home
Maple with a Riverrun stain

French Country Beach Home
Knotty Alder with a Coriander stain

Farmhouse
Knotty Alder with a Cashew stain
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Coastal Chic at its Finest 
If  you are looking for that 

quintessential, up-scale ‘coastal 
vibe,’ then you must visit Flor-
ida Linen. When they opened 
their doors in 1986, Florida Lin-
en was one of  over 200 mom 
& pop linen stores in the state. 
Owner Lyn Donalson explains, 
“With the advent of  the big box 

retailers they all slowly died off. 
Today we are one of  only eight 
family owned and operated lin-
en stores in the entire State of  
Florida. We have been here 34 
years and we intend to be here 
at least another 34!”

 Florida Linen offers a stun-
ning array of  exquisite, high-

end bed, bath and kitchen linens 
and accessories radiating coastal 

design and charm. Which has 
been described by Dream Décor 
author Will Taylor as ‘feeling 
like it is summer all year round 
inside your home.. When you 
enter Florida Linen you are im-
mediately made to feel like fam-
ily. Lyn and her knowledgeable 
staff will be happy to show you 
a wide selection of  American 
made window treatments and 
bedding. Noteworthy among 
this eclectic collection is Lyn’s 
astonishing selection of  blissful 
bed line.ns featuring triple digit 
thread counts of  the finest Egyp-
tian cotton and Italian sheets. 
Shop for luxurious and sumptu-
ous quilts, comforters and duvet 
sets. They glint at the promise 
of  sweet dreams. Whether you 

are looking to give your home 
an entirely fresh new look, or 
update the linens and accesso-
ries you already have, Lyn and 
her team are ready to assist you. 
Florida Linen features every-
thing from customized drapes to 
novelty bathroom soaps in their 
10,000 sq. foot showroom.

Florida Linen is located at 
12001 Panama City Beach 
Parkway. They are open daily, 
Monday through  Saturday 9 
a.m. to 6 p.m. and Sundays 12 
to 5 p.m. Call 850-233-4261 or 
visit their website, Floridalinen.
net. You can also reach them 
via email at  floridalinenlynn@
gmail.com and like them on 
Facebook.

BED, BATH AND ACCESSORIES
Your Coastal Decor Experts for Over 30 Years

Whether you’re looking to give your home a fresh new look with our 
customized drapes or update the linens in your bedroom, bathroom, kitchen 

or dining room, Florida Linen is the right place for all your needs!

Open Monday - Saturday, 9 am - 6 pm • Sunday, 12 pm - 5 pm 

12011 Panama City Beach Parkway, PCB
850-230-4261  •  FloridaLinenLynn@gmail.com

Florida Linen

SHOP ONLINE at www.FloridaLinen.net

10% OFF
With Coupon,

or Mention Code “Beach” G
ift

Co
up

on

or dining room, Florida Linen is the right place for all your needs!
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Work Anywhere: A Silver Lining to Working Remotely 

BY PARKER W. MCCLELLAN JR. 
A.A.E., ECP EXEC. DIRECTOR

The COVID-19 pandemic 
has caused a great deal of  mod-
ern-day life to stray from the 
norm and for many working re-
motely has been one of  the big-
gest transitions. Now that some 
time has passed, those who have 
been working remotely have got-
ten much more acclimated and 
find themselves as productive as 
they would be in the office. With 

the stressful year we have all had, 
most of  which we spent inside, 
people are itching to vacation, 
let off some steam, and finally 
relax. However, with some loca-
tions requiring a quarantine pe-
riod prior to or after travel, the 
pandemic seems to have instilled 
yet another 2020 obstacle… or 
has it? Many people are taking 
advantage of  the “work-cation” 
trend, a trip to a new destination 
to work from there for at least 
part of  the stay. Both Northwest 
Florida Beaches International 
Airport (ECP) and its Airline 
Partners have seen an uptick in 
work-cation related travel and 
are ready to provide you with a 
safe and relaxing travel experi-
ence. If  a feasible pandemic va-
cation sparks your interest, then 
read on for more travel tips.

Know before you go
To minimize stress and max-

imize the enjoyment from your 
work-cation there are a few 
crucial steps to take before you 
leave. First, ensure that your des-
tination is work-cation friendly 
and will offer strong Wi-fi and 
cell phone coverage while also 
providing quiet places to work. 
If  your kids are attending school 
virtually, pack their technology 
and any other school supplies 
needed for a seamless transition 
there too. Once you have a prime 
destination picked, delegate as 
much as possible by having an 
assistant, co-worker, or friends/
family support your workload 
on instances such as answering 
email inquiries, paying invoices 
or returning customer calls as 
this will leave you with optimal 
leisure time. Next, notify your 
clients/customers about your 
upcoming work-cation and give 
them the heads up that you may 
not be as readily available as they 

will appreciate and respect your 
plans. 

Once initial preparation for-
malities are dealt with, be sure 
to get as much work done ahead 
of  time as possible to get it off 
your plate, giving you more time 
for fun and relaxation with your 
family. In the few days before 
your trip be sure to gather the 
necessary tools you will need to 
work and set a schedule of  how 
you will allocate your time when 
balancing work and vacation. 
Also, be sure to familiarize your-
self  with ECP’s COVID-19 safe-
ty guidelines if  you haven’t used 
the airport since before the pan-
demic to ensure a smooth travel 
experience from start to finish. 

What to do when arriving at 
your destination

Upon arrival at your work-cat-
ion destination you’ll want to 
find the best possible location to 

set up your workstation and your 
kids virtual learning desks to en-
sure you will be free of  disrup-
tion to remain productive. Try to 
avoid answering calls if  you are 
out and about as sometimes it is 
more professional to let calls go 
to voicemail rather than picking 
up at inopportune times. The 
main goal should be to incor-
porate some work into your va-
cation, not a little vacation into 
your work; so be sure to unwind 
and enjoy yourself  once you are 
done with work for the day. 

Working remotely can be a 
silver lining to this pandemic as 
more and more people are able 
to safely take work-cations with 
their families. When you are 
ready for yours, ECP and its Air-
line Partners will be ready to get 
you there.

Lifestyle

The Honey Hole: Second Chances 

BY TIM BRADDOCK, BAY BREEZE

BAIT & TACKLE

All of  us can relate to be-
ing thankful for second chanc-
es! There’s nothing like hav-
ing a second chance at a great 

thing. Fall has given us a second 
chance at a few good things in 
the fishing community. Octo-
ber gave us a second chance to 
catch Red Snapper in state wa-
ters. Hope you all did well and 
we will look forward to the red 
snapper season return in June 
2021.

November ushers in the sec-
ondary run of  pompano in surf  
fishing. They will be hungry 
and ready to snack on plenty 
of  sand fleas. Local surf  fishers 
have found great success in pair-

ing fleas with either Fishbites or 
FishGum. These synthetic baits 
can also be fished by themselves. 
Be sure to stop by your local bait 
and tackle shop for the break-
down of  the different flavors 
and colors available.

November will also hold yet 
another opportunity for fishers 
to show off, in some friendly 
competition. ‘The Reel Pompa-
no Blitz’ will be hosted by Bay 
Breeze Bait & Tackle and Reel 
30-A, on Saturday, November 
14th. Registration is now avail-

able online, so check us out on 
Facebook, or visit the shop, Bay 
Breeze Bait & Tackle, 21301 
Panama City Parkway. Every 
entrant will receive a swag grab 
bag and a chance to win the 
Grand Prize - $500, so be sure 
to enter! Registration is just $20.

As the cooler weather moves 
in and daylight continues to di-
minish different types of  fish will 
become more active. We will 
continue to see the bluefish in 
steady numbers as the tempera-
tures drop. The larger redfish 

will continue to be caught and 
released because of  being too 
large for the 18”-27” from the 
surf. If  you are a novice in fish-
ing the panhandle in the winter 
time we encourage you to visit 
your local bait and tackle shop 
to get the latest information. 
There are several local shops 
that provide seminars and ses-
sions on a range of  topics from 
targeting specific species to the 
latest gear and the advantage it 
provides to the fisherman. Be 
sure to get out and fish!

We’ve implemented 
additional measures to 
ensure that ECP is the 

safest, cleanest, and most 
secure airport for our 
passengers and sta�. 

Visit  
Iflybeaches.com/escape

®

FACE MASKS

SOCIAL  
DISTANCING

INCREASED 
CLEANING

PLEXIGLASS 
PANELS

When you are.

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

MINH PC Repairs
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Roofing • Repairs & Maintenance • Roof Coating & Restoration

SANTA ROSA BEACH
850-267-0900  |  www.Bel-MacRoofing.com
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Bay Parkway on Track for Spring Completion 
Public Works Director Kelly 

Jenkins recently told City Coun-
cil members that Bay Parkway, 
Phase II, is on schedule for a 
2021 completion.

Jenkins said construction of  
the 2.71-mile bypass road is ex-
pected to be open by early spring 
despite heavy rainfall this sum-
mer and fall, resulting in 18 rain 
days. Phase II began in April. 
This segment of  the Parkway 
begins at North Pier Park Drive 
and ends at Nautilus Street. 

Jenkins thanked Councilman 
Geoff McConnell for reaching 
out to Congressman Neal Dunn 
to help facilitate a U.S. Army 
Corps of  Engineers permit to 
keep construction moving.

As part of  the construction, 
a small portion of  Gayle’s Trails 
at Colony Club will be closed 
for approximately two months 
later in the year. When that clo-
sure is scheduled, it will come 
back before the City Council.

Segment 1 of  Bay Parkway 

opened in 2017 and runs from 
State Road 79 to North Pier 
Park Drive, where the new seg-
ment begins. Bay Parkway will 
serve to relieve daily traffic on 
Panama City Beach Parkway 
and serve as a hurricane evac-
uation route. The Parkway is 
being constructed as part of  a 
public-private partnership with 
Panama City Beach, Bay Coun-
ty, the Florida Department of  
Transportation (FDOT) and the 
St. Joe Company.

C.W. Rob-
erts is the 
contractor on 
Phase II.

Jenkins full 
presentation 
to the Coun-
cil can be 
viewed on the 
City’s Website 
https://www.
pcgov.org. 

Trust us, we’ll be gentle.
We are an independent AAMCO repair center 
located in Panama City Beach. We will provide 
you with expert repair service for your total car 
care needs. We’re car guys, we get it. And yes, 
we’ll be gentle.

21929 Panama City Beach Pkwy, PCB
(850) 588-1186

aamcopanamacitybeach.com

Know Your Pro: 
Aamco Transmissions and Total Car Care 

BY JOANNE MACPHEE

If  you are looking for superi-
or auto repair service matched 
by unapparelled customer ser-
vice, look no further than Aam-
co Transmission and Total Car 
Care, located at 21929 Panama 
City Beach Parkway.

Owner Mark Seifert and his 
team of  Aamco certified tech-
nicians are at the ready to assist 

you. No job is too small or too 
big, they can provide expert re-
pair and service for your total 
car care needs. From automat-
ic/manual transmission repair 
& service, to clutch service and 
replacement; advanced com-
puter diagnostics, to identifying 
and fixing all drivability prob-
lems, they do it all. They also of-
fer a complete brake service, in-

cluding replacement brake pads 
and rotors.  And, they service 
all makes and models, including 
4X4s and fleets.

Best of  all they are backed by 
the Aamco brand, known and 
trusted since 1957, and now with 
over 600 locations nationwide.

Mark purchased his Aamco 
franchise just a little under two 
years ago, after he retired from a 
career in business management 

with Publix Supermarkets.  For 
Mark, Aamco was the perfect 
fit, because in addition to being 
a well-respected and established 
brand, Aamco, like Mark, takes 
great pride in their reputation 
for outstanding customer care.

 As Mark explains “My en-
tire career has been focused on 
delivering exceptional customer 
service, and not just meeting, 
but exceeding my customers’ 

expectations. At Aamco, our en-
tire team is committed to ensur-
ing total customer satisfaction.”   

One way that Aamco meets 
and exceeds expectation is in 
their transmission repair ser-
vices. Transmissions are often 
the first thing to go on your 
vehicle and can be expensive 
to replace. Aamco’s remanu-
factured transmissions come 
with a three-year, nationwide, 
100,000-mile warranty.    

 Mark admits that it can be 
challenging to find staff who 
can measure up to the team’s 
high standards, and work can be 
seasonable but he is also bullish 
on the market and has plans to 
expand to one if  not two more 
garages within the Bay and Wal-
ton County area in the next few 
years. So, no matter where you 
are, you won’t be far from your 
friendly reliable Aamco dealer.

For a full list of  services visit 
their website www.aamcopana-
macitybeach.com.  

Left to right back row: Mark Seifert - Owner, Keith Cantrill- Transmission 
Tech, Mike Nelson - ASE Master Tech, David Thomas - A Level Tech, 
Tara Beckom - Customer Service Specialist, Chris Stanley - Service 

Manager. Front kneeling: Philip Dodge - General Automotive Tech.
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Pay ONLINE or By Mail.

No additional fees when paying online by e-check!
Receipts can be printed with ease.
No risk of paying wrong amount due. 

The Online Payment Advantage: 

Stay Safe!
To minimize lobby traffic and allow appointments for services unable to be

completed online, we ask you to please pay taxes online, by mail or by drop box. 

BayTaxCollector.com PO Box 2285 
Panama City, FL 32402

Property Tax Notices 
mail November 1st. 

From the Bay County Tax Collector 

BY CHUCK PERDU, BAY COUNTY

TAX COLLECTOR

Changes Impacting Florida 
Drivers   State To Pilot a 
Mobile Driver License

The Florida Department of  
Highway Safety and Motor Ve-
hicles (FLHSMV) announced 
in October they would begin 
to pilot a mobile driver license 
by the end of  the year. The pi-

lot will consist of  an extensive 
controlled period with select 
participants from the public and 
partner organizations to gather 
feedback.  

FLHSMV identifies three 
key benefits of  the mobile driv-
er license: security, privacy and 
interoperability. According to 
FLHSMV, the mobile driver 
license is much more difficult 
to counterfeit which will give 
businesses and public entities a 
higher level of  assurance as to a 
person’s genuine identity. Addi-
tionally, the license would allow 
the customer to decide which 
elements of  their identity they 
want to release and to whom. 
Thirdly, the mobile driver li-
cense and mobile driver license 
verifier are being built to ensure 
the mobile driver license can be 
consumed and verified by busi-
nesses, governments and law 
enforcement agencies outside of  
the state of  Florida, just like the 

current physical driver license. 
The pilot program will kick 

off in December with the launch 
and public production of  the 
mobile driver license intended 
for mid-2021. 

The mobile driver license will 
be optional for consumers and 
would be available through an 
app. Following the download of  
the application onto a consum-
er’s phone or tablet, the individ-
ual would then begin an enroll-
ment process which includes a 
framework of  encryption and 
cybersecurity features. The 
mobile driver license would fre-
quently connect to FLHSMV’s 
driver license system to ensure 
the information and credential’s 
status remain current. 

“I’m curious to see how the 
system works and learn more 
through the pilot process. Any-
time technology can provide 
more convenient options to 
the customer and save a trip to 

an office, I consider it a win,” 
said Bay County Tax Collector 
Chuck Perdue. 

The pilot program will fo-
cus on three mobile use cases 
which include law enforcement 
roadside stops, age verification 
for +18 and +21 and driver li-
cense/motor vehicle consumer 
notifications. There are a num-
ber of  other use cases for the 
mobile driver license FLHSMV 
will look to pilot and make avail-
able in the future. 

Registration Renewal 
Period Changing for 
Owners of Heavy Trucks

The registration renewal pe-
riod of  hundreds of  thousands 
of  heavy trucks weighing be-
tween 5,001 pounds and 7,999 
pounds is changing from De-
cember to the primary regis-
trant’s birthdate. The state-wide 
change affects heavy trucks 
owned by individuals only, and 

not those owned by businesses. 
The transition to the primary 
registrant’s birthdate will take 
place during this year’s 2020 re-
newal period. 

During this year’s renewal, 
registrants have a few options, 
allowing them to renew from this 
December until their birthdate 
in 2021, or to renew through 
their birth month in 2022. By 
Florida law, registrations can be 
renewed 3 months before their 
month of  expiration. As a re-
sult, owners of  Heavy Trucks 
can renew now. 

Registrations can be renewed 
quickly and securely at BayTax-
Collector.com. When renewing 
online with your bank account 
(e-check), customers pay no ad-
ditional fee. If  you need your 
registration fast, choose the Ex-
pressLane™ option for same-
day or next day pick up at any 
Bay County Tax Collector Of-
fice. 

VISIT MYPCBLIFE.COM TO READ THIS ISSUE ONLINE
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Becoming More Knowledgeable with Investing 

BY MAURICE STOUSE, FINANCIAL

ADVISOR AND BRANCH MANAGER

Have you ever thought about 
what is meant by the various 

terms you hear and see about 
investing? We will attempt in 
this article to cover several 
terms and hope it covers a lot 
of  questions or curiosities. In 
today’s markets – stock, bond 
and money markets—things 
have changed very quickly since 
the beginning of  the year. In-
creasing your understanding 
might help you become a more 
informed saver and investor as 
you work toward your goals for 
yourself  and your family. 

Let’s start by putting assets 
into classes: Stocks, bonds, cash, 
real estate. You can also classi-
fy these according to risk with 

stocks and real estate carrying 
more risk than bonds and bonds 
more than cash. And then each 
of  these can be further catego-
rized by types of  stocks, bonds, 
real estate or cash holdings. 

One term in use is “asset 
bubbles.” What are they and 
how do they happen? Typically, 
as many of  you have probably 
experienced, it is when a certain 
class of  assets or a certain asset 
moves up very quickly in value, 
often-times outpacing the actual 
growth of  the company or sec-
tor. In many cases, this is the re-
sult of  a strong money supply (as 
we are seeing now), low inflation 

and low interest rates. Alterna-
tively, a stock or bond or asset 
class appreciates rapidly due to 
another term: “momentum.” 
Oftentimes a stock may rise and 
continue to rise mainly because 
of  the velocity and sheer num-
ber of  people buying the stock. 
This often increases the risk 
substantially in a short period 
of  time. Nonetheless, many in-
vestors see it as an opportunity, 
but they should examine their 
tolerance for risk. The opposite 
of  momentum or buying into an 
asset which has risen substan-
tially is called “contrarian.” Put 
another way, running contra to 
current investor sentiment. 

Stocks or sectors are often 
put into one of  two descriptions 
categorized as growth vs. value. 
A growth investment means that 
the potential for growth of  the 
company or sector is seen as 
significant, whereas the value 
investment means that the asset 
is probably selling or trading for 
less than it is potentially worth. 
Growth stocks tend to be found 
in technology, whereas value 
stocks tend to be found in finan-
cials for example (like banks). 
Currently, there are 11 different 
sectors of  the market. Tech-
nology currently makes up the 
greatest share of  market value 
(approximately 28%). Energy, 
by contrast (after five years of  
underperformance), is the low-
est at around 2%. 

The growth sectors generally 
are technology, communication 
services, consumer cyclicals, 
consumer durables and health 
care. Value sectors are gener-
ally industrials, basic materials, 
utilities, energy, real estate and 
financials. Sometimes a sector 
can be both – depending upon 
current market valuations. 

When it comes to bonds, in-
vestors take note if  those are 
issued by governments or cor-
porations. They also take note 
as to the quality of  the issuer 
and the likelihood of  payment 
of  interest and repayment of  
principal. In a low interest rate 
environment, investors also 
watch for the potential impact 
inflation can have on interest 
rates and hence the market val-
ue of  bonds. Today, with inter-
est rates so low and the money 
supply having grown, there is 
renewed interest in government 
treasury bonds by way of  those 
bonds called TIPS – Treasury 
Inflation Protected Securities. 

Those bonds rise in principal 
value with inflation but the pay-
out remains the same. Should 
inflation be stable or perhaps we 
experience deflation, that value 
(not the payouts) could decrease. 
So, investors concerned about 
inflation and who might not 
want the risk of  stocks or real 
estate, sometimes consider these 
types of  bonds. 

Investors might wonder 
when and where to invest in cer-
tain sectors along with how they 
want to be invested in bonds, 
cash and real estate. Becom-
ing a more informed investor is 
at the heart of  every financial 
plan and relationship with an 
investment firm or profession-
al. Knowledge can help you be 
prepared for the decisions you 
make as you build and maintain 
your plan and work toward your 
financial future. 

Maurice Stouse is a Financial Advisor 
and the branch manager of  The First Wealth 
Management and Raymond James. He resides 
in Grayton Beach. He has been in financial 
services for over 33 years. His main office is 
located at First Florida Bank, a division of  the 
First, A National Banking Association, 2000 
98 Palms Blvd, Destin, FL 32541. Branch 
offices in Niceville, Mary Esther, Miramar 
Beach, Freeport and Panama City, Pensac-
ola, Tallahassee and Moultrie, GA. Phone 
850.654.8124. Raymond James advisors do 
not offer tax advice. Please see your tax pro-
fessionals. Email: Maurice.stouse@raymond-
james.com. Securities offered through Raymond 
James Financial Services, Inc. Member FIN-
RA/SIPC, and are not insured by bank insur-
ance, the FDIC or any other government agency, 
are not deposits or obligations of  the bank, are 
not guaranteed by the bank, and are subject 
to risks, including the possible loss of  princi-
pal. Investment Advisory Services are offered 
through Raymond James Financial Services 
Advisors, Inc. The First Wealth Management 
First Florida Bank, and The First, A National 
Banking Association are not registered broker/
dealers and are independent of  Raymond James 
Financial Services. Views expressed are the 
current opinion of  the author, not necessarily 
those of  RJFS or Raymond James, and are 
subject to change without notice. Information 
provided is general in nature and is not a com-
plete statement of  all information necessary 
for making an investment decision and is not a 
recommendation or a solicitation to buy or sell 
any security. Past performance is not indicative 
of  future results.

Investing involves risk and you may incur 
a profit or loss regardless of  strategy selected, 
including diversification and asset allocation. 
Investors should consult their investment profes-
sional prior to making an investment decision. 
Please note, changes in tax law may occur at 
any time and could have a substantial impact 
upon each person’s situation. While we are fa-
miliar with the tax provisions of  the issues pre-
sented herein, as Financial Advisors of  RJFS, 
we do not provide advice on tax matters. You 
should discuss tax or legal matters with the ap-
propriate professional. 

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when

markets move.
Some investors have learned how to ride out the most
stomach-churning market cycles. Others follow the urge
to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and

downs as you pursue your financial goals.
Contact us to learn how we can help.
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Up, down or sideways: Keep your 
head on straight when markets move.

Some investors have learned how to ride out the most stomach-churning 
market cycles. Others follow the urge to jump out mid-ride. So what can you do 

to play it smart in a roller coaster of a market?
 

For starters, you can turn to us. We can help you �nd a clear way forward 
before fear or concerns take over with a strategy tailored to your situation. In 

our experience, perspective is the ticket to helping endure the ups and downs 
as you pursue your �nancial goals. Contact us to learn how we can help.
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Discover a One-of-a-Kind Coastal 
Sanctuary at the RiverCamps on Crooked 

Creek Community 

BY JENNIFER LEDESMA, 
MANAGING BROKER, BERKSHIRE

HATHAWAY HOMESERVICES

BEACH PROPERTIES OF FLORIDA

Nestled along the shores of  
West Bay, Crooked Creek and 
the Intracoastal Waterway in 
Bay County, the RiverCamps 
on Crooked Creek community 
offers an unparalleled lifestyle 
in Northwest Florida. A mod-
ern fish camp with unexpected 
luxuries, this community is an 
outdoor lover’s paradise and a 
true coastal sanctuary.

Whether boating, paddle 
boarding, hiking the shores, 
fishing, crabbing, or sailing, res-
idents can find fun and solace 
here. The RiverCamps com-
munity is nestled amongst 1,500 
acres of  pine forest preserve 
with a design that embraces the 
outdoors. The gated entrance 
creates a secluded and private 
retreat while being surprising-
ly convenient to the beach and 
grocery stores, 17 miles from the 
South Walton, and less than five 
miles from the airport. 

Amenities at RiverCamps in-
clude the RiverHouse with com-
munity pool, conference center 
complete with kitchen, library 
with internet access, workout 
center, screened outdoor meet-
ing area, pool, spa, table tennis 
room, and boat docks. In addi-
tion, there is also an activities 
center complete with canoes, 
kayaks, bicycles, and Camp-
Master to help coordinate and 
plan outdoor adventures.

How do homeowners spend 
their time in this one-of-a-kind 
retreat?

Sleeping Under the Stars: A 
weekend camping adventure is 
made easy with a permanent 
community campsite by Crook-
ed Creek. With an adult tent, 
a children’s tent, a fire pit, and 
a bathhouse, the stage is set 
for marshmallow roasting and 
memory making.

Hosting the Perfect Poolside 
BBQ: A gorgeous waterfront 
community swimming pool with 
a hot tub provides a picturesque 
backdrop for an unforgettable 
gathering. A nearby grill and 
pavilion offers ample space for 
family and friends to celebrate.

A Wildlife Spotting Hike: 
Approximately seven miles of  
interconnected trails and board-
walks throughout the commu-
nity are designed for running, 
walking, biking, and exploring 
the natural environment. Find 
deer, birds, and even alligators!

Sunset on the Pier: There is 
nothing quite as spectacular as a 
RiverCamps sunset, best caught 
from the community pier where 
the peaceful view includes miles 
of  undeveloped coastline and 
the commanding views of  the 
shimmering waters of  West Bay 
and Crooked Creek.

A Fishing Adventure on West 
Bay: Depart from the communi-
ty dock for an all-day fishing ex-
cursion via the stunning marsh-
lands of  Crooked Creek to the 
breathtaking expanse of  West 
Bay. Find endless opportunities 
for bait casting, crabbing, and 
shell-fishing.

Interested in learning more? 
New homes from high-end 
builder Holiday Beach Devel-
opment and homesites are cur-

rently available for purchase in 
the RiverCamps on Crooked 
Creek community. To learn 

more about current opportuni-
ties or to schedule a community 
tour, email rivercamps@bpfla.

com or call 800-690.2407.

Affordable Pressure Washing

(850) 688-9886

See What a Difference We Can Make for You!
Homes • Sidewalks • Patios • Driveways 

Decks • Fences • And More...

15 Years Experience • Locally Owned and Operated
Call Today to Schedule Your Free Estimate

$50 OFF 
if scheduled by November 30, 2020
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15750 Panama City Beach Pkwy - Unit 140
Panama City Beach, FL 32413
850-252-4160   |  www.YourPCBHome.com

6622 BUTTON BUCK TRAIL  
RiverCamps on Crooked Creek | Panama City Beach

3 Bed  |  3/1 Bath  |  1,948 SF  |  Listed at $529,000
Contact On-Site Team at 800-690-2407

1938 W 24TH STREET 
Panama City

3 Bed  |  2 Bath  |  1,560 SF  |  Listed at $235,000
Contact Janet Melton at 912-220-1716

227 JOHNSON BAYOU DRIVE 
Breakfast Point | Panama City Beach

4 Bed  |  2/1 Bath  |  2,346 SF  |  Listed at $435,000
Contact Craig Duran at 850-527-0221

1233 W WATER OAK 
Wild Heron | Panama City Beach

5 Bed |  5/2 Bath  |  7,016 SF  |  Listed at $2,249,000
Contact Anne Winicki at 850-960-1179

1213 CHICKADEE STREET 
SweetBay | Panama City

4 Bed  |  2/1 Bath  |  2,386 SF  |  Listed at $399,900
Contact Mario Gobel at 850-527-5876

1421 N DISCOVERY LOOP
SweetBay | Panama City

3 Bed  |  2/1 Bath  |  2,293 SF  |  Listed at $399,319
Contact On-Site Team at 844-357-9338

200 WINDSOR WAY 
Palmetto Trace | Panama City Beach

3 Bed  |  2 Bath  |  1,701 SF  |  Listed at $329,500
Contact Jacob Wilenborg at 850-867-3301

16701 FRONT BEACH ROAD - UNIT 406 
Sterling Breeze | Panama City Beach

2 Bed  |  3 Bath  |  1,447 SF  |  Listed at $509,900
Contact Mark Oberg at 404-406-4887

11640 POSTON ROAD 
Sunrise at East Bay | Panama City 

3 Bed  |  2 Bath  |  1,600 SF  |  Listed at $237,634
Contact On-Site Team at 850-972-9292

LOCALLY KNOWN.   NATIONALLY RECOGNIZED.   GLOBALLY RESPECTED. 




